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Dear friends,

I am glad that we can present the first out-

put we have prepared for you in the second 

Newsletter of our project. It is a multilingual 

dictionary focused on hunting tourism. I be-

lieve that it will open new horizons for you 

during your hunting activities and help you 

communicate with partners and friends from 

foreign countries. The correct technical terms 

used in hunting are our national intangible 

heritage and it is our duty to further disse-

minate them and use them corectlly in our 

activities. You can also find information about 

our other activities in this Newsletter, especi-

ally the last meeting that took place in Helsin-

ki, as well as other outputs that you can look 

forward to. Follow our activities and news in 

the field of hunting tourism on the website, 

Facebook or Instagram HUNTOUR.

Enjoy reading

Markéta Kalábová

Project coordinator

Faculty of Forestry and Wood Sciences

Czech University of Life Sciences in Prague

About the HUNTOUR project

The project entitled „Development of educa-

tion in relation to the impact of ongoing cli-

mate change on hunting tourism“, abbrevia-

ted to HUNTOUR, is completely unique in its 

field. No other project in the European Union 

addresses this issue. The project established 

a strong and unique European partnership 

combining the strengths, skills and expertise 

of individual members from partner organi-

zations from four different countries (Czech 

Republic - Czech University of Life Sciences 

in Prague, Faculty of Forestry and Wood Sci-

ences; Serbia - University of Novi Sad, Faculty 

of Science; Finland - University of Helsinki, Ru-

ralia Institute; Hungary - University of Sopron, 

Faculty of Forestry). The main goal of the pro-

ject is to create innovative and practical edu-

cational tools in the field of hunting tourism 

and to address the target groups, which are 

both students and lecturers in tourism and 

forestry, as well as entrepreneurs and hun-

ting professionals. Thanks to the connection 

between hunting and tourism, an interdisci-

plinary project has been created, the results 

of which can be used both in forestry and in 

the field of tourism.

1

The project is approved for three years and is 

co-financed by the Erasmus + program, call 

2020 Round 1 KA2 - Cooperation for Innova-

tion and Exchange of Best Practices, KA203 

- Strategic Partnerships for Higher Education. 

The coordinator is the Czech University of Life 

Sciences in Prague, Faculty of Forestry and 

Wood Sciences.

Markéta Kalábová
Project coordinator

Faculty of Forestry and Wood Sciences
Czech University of Life Sciences in Prague

Introductory word 
of the project 
coordinator
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The first intellectual output is a multilingual 

dictionary to support hunting tourism. The 

dictionary contains the most frequently used 

terms in hunting tourism. There is a connecti-

on between hunting (gamekeeping) and tou-

rism. The dictionary thus helps to expand and 

connect two complementary areas which 

correspond with each other. Hunting tourism, 

i.e. the activity of people traveling to places 

and staying in places outside their usual en-

vironment for less than one full year, for the 

purpose of hunting game, has been on the 

rise in recent years in many European coun-

tries.

Because hunting has its own specific langu-

age, it is the responsibility of each hunter to 

use the terms correctly. The specification and 

precise formulation of individual terms is not 

as simple as it seems at first glance. Many 

terms are inherited from generation to gene-

ration and are based on traditions that vary 

from country to country.

A unified understanding of terminology, uni-

fication of terms used is the basis for inter-

national cooperation and development of 

strategies in the field of hunting tourism. The 

dictionary contains terms in English, including 

explanatory notes, in German, Czech, Serbian, 

Hungarian and Finnish. Each partner country 

has proposed the terms that are used and 

wild game species in Europe, their anatomy, 

behaviour and habitat. Also included are land-

scape features, hunting infrastructure, equi-

pment and clothing, shooting expressions, 

normal hunting situations. The core of the 

dictionary is the different types of hunting 

and wildlife management. The sections on 

tourism, legal aspects and business are also 

particularly important when traveling abroad.

Many terms that are often used in one coun-

try have almost disappeared in another, ma-

king them difficult to translate. To help users 

better understand the terms, a brief explana-

tion in English is added to each. The dictiona-

ry also includes drawings of selected animals, 

which are the most important in hunting tou-

rism. For each drawing, the individual parts of 

the animal‘s body are marked and assigned 

a table with translations into selected lan-

guages. The goal is for the user not to have 

to look up every part of a particular animal‘s 

body in the dictionary, but to simply look up 

the animal and see the term that part of the 

animal‘s body expresses.

The dictionary is divided into 5 main parts. 

The first part is in English and contains an 

alphabetical list of all terms, followed by dra-

wings. The other parts are in individual langu-

ages and the terms are arranged alphabetica-

lly, and each part always ends with authentic 

photographs of hunting facilities in the given 

country for illustration.

The first intellectual 
output of the project12

that it considers most important. In total, the 

dictionary contains 1,400 terms that are im-

portant and specific to hunting tourism.

The aim in creating the dictionary was to co-

ver common and technical terms that one 

needs when hunting in different localities. It 

is planned to prepare an interactive dictio-

nary in the future and we will also gradually 

add other languages. The dictionary is divided 

into several parts according to areas of use. 

In the dictionary you can find the names of 

THE FIRST INTELLECTUAL 
OUTPUT OF THE PROJECT
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Project 
meetings13

The first planned meeting took place online in 

2020, unfortunately due to the covid situation 

our team could not meet for the second time 

when we planned the meeting in Hungary 

at the beginning of 2021. The third planned 

meeting finally took place in person and at 

the beginning of May 2022 we met in Helsinki, 

Finland, where we were hosted by the Univer-

sity of Helsinki through the Ruralia Institute. 

Other planned outcomes were discussed at 

the meeting and, in particular, it was possible 

to compare different approaches not only to 

hunting, but also hunting tourism and its sup-

port in the future.

Online meeting in April 2021

Meeting in May in 2022 Helsinki
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What you can look 
forward to in the 
future
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The second output will consist of two main 

parts:

1/ A general handbook that describes the 

basics of economic evaluation in relation to 

hunting tourism and illustrates to users al-

ternatives for calculating the economic im-

pacts of hunting tourism, compares their 

pros and cons, including identifying the 

data that must be used for the calculation.

2/ Economic calculations as best prac-

tices that illustrate the economic poten-

tial of hunting tourism from each partner 

country. These are also listed in each of 

the mother tongues of the partner country.

The main goal of the handbook will be to 

introduce students and other stakeholde-

rs of hunting tourism to the evaluation of 

the economic impacts of hunting tourism 

at various regional levels. It will provide 

basic knowledge of economic tools and 

methods and then help to understand, eva-

luate and interpret research that focuses 

on hunting tourism, especially with regard 

to the impact on the economy of the site.

You will learn more about the second 

output in the next Newsletter. The resul-

ts of questionnaire surveys conducted 

among domestic and foreign hunters in 

the Czech Republic will also be included.

The aim of the second output is to create a comprehensive report summarizing the 

economic impacts of hunting tourism.
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Our main 
communication
tools
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Whole
HUNTOUR

team
Thank you very much

for participation 
and wishes nice 

summer.

Visit our webpage:

https://huntour.v2.czu.cz/en

Or watch our pictures on Instagram:

https://www.instagram.com/ 

erasmushunting/?hl=cs

Follow us on Facebook:

https://www.facebook.com/ 

Huntour-111561367420003

Contact project coordinator:

kalabova@fld.czu.cz

Are you interested in our research? Join 

us in research that will be unique in its 

field and will bring new and interesting 

knowledge, based on which it will be po-

ssible to further develop hunting tourism.

Fill in a short questionnaire for foreign hun-

ters or help us to distribute it to foreign 

hunters: https://www.survio.com/survey/ 

d/O5R7X8K9D4U7M8Y0A

Get involved in our research

https://huntour.v2.czu.cz/en
https://www.instagram.com/
erasmushunting/?hl=cs

https://www.instagram.com/
erasmushunting/?hl=cs

https://www.facebook.com/
Huntour-111561367420003

https://www.facebook.com/
Huntour-111561367420003

https://www.survio.com/survey/
d/O5R7X8K9D4U7M8Y0A
https://www.survio.com/survey/
d/O5R7X8K9D4U7M8Y0A


HUNTOUR
Prague, July 2022


