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INTRODUCTION

According to the United Nations World Tourism Organization (UNWTO)
definition, tourism is characterized as the activity of a person travelling
for a temporary period to a place outside his/her usual environment for
a period of less than one consecutive year for leisure, business or other
purposes. Tourism is a phenomenon that has seen a dynamic increase in both
arrivals and income in recent years. In 2020 and 2021 a drop was recorded
in connection with the Covid 19 pandemic and state restrictions; however,
since 2021 tourism has been recovering and slowly reaching the original
pre-pandemic levels. As the number of participants in the tourism industry
grew, so did the need for its diversification. The goal was to focus on a niche
segment and meet the expectations and wishes of clients. Thanks to this,
a whole range of specialized tourism service providers was created. While
earlier tourism was divided into leisure and business, today we can meet
a whole range of specific forms through agritourism, ecotourism, urban
tourism, rural, sport, shopping, adrenaline or adventure tourism, and much
more. Thanks to diversification, hunting tourism is also coming to the fore.
Although game hunting has been a common activity since ancient times, in
the past it was more or less an activity of the rich; but the ability to travel to
hunt game for the average hunter has become a feature of recent decades.
Hunting tourism is characterized as the movement of a person travelling
for a temporary period to a place outside his/her usual environment
where the main purpose of the trip is game hunting.

Hunting tourism, as a multidisciplinary field, often falls under several
administrative units, and it is not entirely clear which sectoral actor should
be the driving force in the field of hunting tourism promotion and education.
If hunting tourism is developed by the game management authorities,
the challenge is to find enough tourism professionalism to back up the
development. On the other hand, in many cases hunting tourism is not
mentioned in the tourism development strategies of different countries as
it requires special knowledge on hunting and game management. In many
countries, finding this balance is challenging. The basis of the development
of hunting tourism is sustainability in all three pillars (Figure 1). This book
provides an overview of the most important aspects of the sustainable
development of hunting tourism and points to significant differences
between European countries.
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Podle definice Svétové Turistické Organizace (UNWTO) je cestovni ruch cha-
rakterizovan jako ¢innost osoby cestujici na pfechodnou dobu na misto mimo
své obvyklé prostfedi po dobu kratsi nez jeden rok za (i¢elem volno¢asovych,
obchodnich nebo jinych aktivit. Cestovni ruch je jev, ktery v poslednich letech
zaznamenal dynamicky nartst jak v po¢tu celosvétovych prijezd(, tak pFijma.
V letech 2020 a 2021 byl zaznamenan pokles v souvislosti s pandemii Covid
19 a cestovatelskymi omezenimi jednotlivych zemi, nicméné od roku 2021 se
cestovni ruch zacal zotavovat a pomalu se dostal na pavodni &isla pfed pan-
demii. S rostoucim poctem Ucastnikd cestovniho ruchu v poslednich letech
rostla i potfeba jeho diverzifikace. Cilem bylo zaméfit se na specializované
segmenty zakaznik( a splnit o¢ekavani a pfani klientd. Diky tomu vznikla celéa
fada specializovanych poskytovatelll sluzeb cestovniho ruchu. Zatimco dfive
se cestovni ruch délil pouze na cestovani v ramci volného ¢asu a na sluzeb-
ni cesty, dnes se mlZeme setkat s celou Ffadou specifickych forem, které
predstavuje napfiklad agroturistika, ekoturistika, méstska turistika, venkov-
ska, sportovni, nakupni, adrenalinova nebo dobrodruzna turistika a mnoho
dalSich. Diky diverzifikaci se do popredi dostava i lovecka turistika. | kdyz je
lov typickou ¢innosti jiz od starovéku a v minulosti to byla viceméné ¢innost
bohatych, je moZnost cestovat za lovem zvéfe pro myslivce, patfici ke stfedni
prijmové vrstvé, zaleZitosti teprve poslednich desetileti. Lovecka turistika
je charakterizovana jako pohyb osoby cestujici na pfrechodnou dobu na
misto mimo své obvyklé prostiedi, kde hlavnim ticelem cesty je lov zvére.

Lovecka turistika, jakoZzto multidisciplinarni oblast, ¢asto spada pod nékolik
spravnich jednotek a neni zcela jasné, ktery vefejny organ by mél byt hnaci
silou v oblasti podpory a vzdélavani loveckého cestovniho ruchu. Ukolem fidi-
cich organ( je najit dostatec¢nou profesionalizaci cestovniho ruchu, ktera by
podpofila jeho rozvoj. V. mnoha ptipadech neni lovecka turistika zminéna ve
strategiich rozvoje cestovniho ruchu riznych zemi, protoze vyzaduje zvlastni
znalosti o lovu a fizeni myslivosti. V. mnoha zemich je nalezeni této rovnova-
hy pomérné narocné. Zakladem rozvoje lovecké turistiky je udrzitelnost ve
vSech tiech pilitich (Obréazek 1). Tato kniha poskytuje pfehled nejdulezitéjsich
aspektl udrzitelného rozvoje lovecké turistiky a poukazuje na vyznamné roz-
dily mezi evropskymi zemémi.
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Figure 1: Sustainable hunting tourism within three main pillars
Obrdzek 1: UdrZitelna loveckd turistika ve tfech hlavnich pilifich rozvoje

Sustainability is often examined from social, environmental, and economic
aspects. The relationship between these dimensions can be illustrated with
a doughnut model which was developed by economist Kate Raworth (2017). In
a sustainable world, we ensure the well-being of people and respect the limits
of Earth’s carrying capacity. In other words, between the social foundation
and the ecological ceiling lies the safe and just space for humanity (Figure 2).

The social foundation includes the basics of life, such as sufficient food, health,
gender equality, and political voice. No one should fall short of these basics.
Similar targets are considered in the United Nation's Sustainable Development
Goals. The ecological ceiling is defined by the planetary boundaries that are
set for the nine processes that are critical for Earth’s carrying capacity. These
boundaries include, for example, climate change and biodiversity loss. If we
exceed these boundaries and overshoot the pressure on Earth’s carrying
capacity, we jeopardize planetary stability. The social foundation and the
ecological ceiling are interconnected. For example, deforestation can
aggravate climate change and degrade freshwater supplies, which in turn
can impede food production and cause health problems and poverty.

UDRZITELNY LOVECKY CESTOVNI RUCH

Udrzitelnost je ¢asto zkoumana ze socialnich, environmentéalnich a ekono-
mickych aspektl. Vztah mezi témito dimenzemi Ize ilustrovat tzv. modelem
koblihy, ktery vyvinula ekonomka Kate Raworth (2017). V udrZitelném svété
zajistujeme blahobyt lidi a respektujeme limity nosné kapacity Zemé. Jinymi
slovy, mezi socialnim zakladem a ekologickym stropem lezi bezpecny a spra-
vedlivy prostor pro lidstvo (Obrazek 2).

climate change

ECo\_OGllCAL CE|L ING
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=
]
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& work
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justice
social
equity

political

Figure 2: The Doughnut model of sustainability, Source: Raworth, K. (2017)
Obrézek 2: Koblihovy model udrZitelnosti, Zdroj: Raworth (2017)

Socialni pilit je postaven na Zivotnich zakladech, jako je dostatek potravin,
zdravi, rovnost pohlavi a mozZnost vyjadfit svij nazor v politice. V téchto za-
kladech by nemél nikdo zaostavat. Podobné hodnoty jsou uvadény i v cilech
udrzitelného rozvoje Organizace spojenych narodu. Ekologicky strop je defi-
novan hranicemi, které jsou stanoveny pro devét proces(, jez jsou kritické
pro nosnou kapacitu Zemé. Mezi tyto hranice patfi napfiklad zména klima-
tu a biologickd rozmanitost. Pokud tyto hranice prekro¢ime a pfekroc¢ime
tlak na nosnou kapacitu Zemé, ohrozime tim stabilitu planety. Socialni zaklad
a ekologicky strop jsou vzajemné propojeny. Napfiklad odleshovani mize ne-
gativné ovlivnit zménu klimatu a zhorSit mnoZstvi zasoby sladké vody, coz
mUzZe zase branit produkci potravin a zplisobovat zdravotni problémy a chu-

dobu.
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“In this setting, economy is an enabler: every society produces, uses and
manages resources, and economies cover all the practices, discourses and
material expressions that relate to these activities” (James, 2015, pp 52).
A sustainable economy provides well-being to everyone and stays within the
planetary boundaries, now and in the future. In the hunting tourism context,
this definition suggests that hunting tourism activities need to be designed
so that they support the well-being of all people and don't overburden the
Earth’s carrying capacity.

As a specific form of tourism, hunting tourism can be an additional source
of income for peripheral or underdeveloped regions where other forms
of tourism are poorly developed. Hunting tourism can have a significantly
positive effect on the local community. Numerous types of research have
shown that hunting tourism has considerable economic impacts, both
through direct hunters’ spending and indirect multiplier effects. Through
income generation, job creation, general and specific taxes, and license
fees, hunting activities provide an economic contribution to local, regional,
and national economies as well as the majority of the funding for wildlife
management, and in that way contribute to rural development.

Sustainable development of hunting tourism entails the need for sustainable
development of hunting in general. This implies that all forms of game
management constantly secure the originality of habitat conditions, diversity,
abundance, and quality of wild animals that represent the resource basis for
meeting the diverse needs of present and future generations - recreational,
ecological, economic, scientific, etc. Sustainable hunting management
is reflected through rational management of natural resources and less
exploitation of wildlife, the preservation of biodiversity, game production,
breeding, and protection of wild game.

The principle of ecological sustainability of hunting tourism intends
to preserve wild animals, and protect and improve wildlife habitats.
Improvement includes actions like afforestation, protection of wildlife
from direct and indirect negative impacts of human industrial activities,
introduction/reintroduction of species, and limiting hunting in terms of place,
time, hunting methods, or game species. Ecological sustainability of hunting
tourism is based on achieving optimal development and maintenance of vital
ecological processes, biodiversity, and natural resources.
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.V tomto kontextu je ekonomika prostfedkem: kazda spole¢nost vyrabi, vyu-
Ziva a fidi zdroje. Ekonomiky pak pokryvaiji vSechny praktiky, které se k témto
¢innostem vztahuji” (James, 2015, pp 52). UdrZitelné hospodarstvi zajistu-
je blahobyt v§em a zlistava v mezich nasi planety nyni, ale i v budoucnosti.
V kontextu lovecké turistiky tato definice naznacuije, Ze aktivity lovecké turis-
tiky musi byt koncipovany tak, aby neomezovaly blahobyt vSech lidi a nezaté-
Zovaly nosnou kapacitu Zemé.

Jako zvlastni forma cestovniho ruchu maze byt lovecka turistika dal$im zdro-
jem pFijm0 pro venkovské nebo nedostatecné rozvinuté regiony, kde jsou jiné
formy cestovniho ruchu malo rozvinuté. Lovecka turistika mdze mit vyrazné
pozitivni vliv na mistni komunitu. Cetné druhy vyzkumi ukazaly, Ze lovecka
turistika ma znacné ekonomické dopady, a to jak prostfednictvim pfimych
vydajl lovel, tak prostrednictvim nepfimych multiplikaénich efekt(. Skrze
vytvareni prijma, tvorbu pracovnich mist, dani a licenénich poplatk( posky-
tuji lovecké ¢innosti ekonomicky pfinos pro mistni, regionalni a narodni eko-
nomiky a umoznuji financovat management volné Zijicich Zivocich(, a tim
prispivat k rozvoiji venkova.

Udrzitelny rozvoj lovecké turistiky s sebou nese potfebu udrzitelného roz-
voje lovu obecné. To znamen4, Ze vSechny formy managementu myslivosti
neustale zajistuji vhodné podminky stanovist, rozmanitost, hojnost a kvalitu
volné Zijici zvére, které predstavuiji zdrojovou zakladnu pro uspokojovani roz-
manitych potieb (rekreacnich, ekologickych, ekonomickych, védeckych atd.)
pro souc€asné i budoucich generace. Udrzitelné Fizeni lovu se odrézi v raci-
onalnim hospodareni s pFirodnimi zdroji, vyuzivanim volné Zijicich Zivoc&ichu
a plané rostoucich rostlin, zachovani biologické rozmanitosti, produkci zvére,
chovu a ochrané volné zijici zvére.

Princip ekologické udrzitelnosti lovecké turistiky ma za cil udrZovat poc&ty di-
voké zvére, chranit a zlepSovat jeji Zivotni prostredi. ZlepSovani zahrnuje Fadu
opatreni, jako je zalesfovani, ochrana volné Zijicich Zivocicht pfed pfimymi
a nepfimymi negativnimi dopady lidské primyslové c&innosti, vysazovani
nebo reintrodukci druh, které z prostfedi vymizely, a omezeni lovu z hlediska
mista, ¢asu, zpasobu lovu nebo druhu zvére. Ekologicka udrzitelnost lovecké
turistiky je zaloZena na dosaZeni optimalniho rozvoje a udrZzovani Zivotné da-
leZitych ekologickych procesd, biodiverzity a pfirodnich zdroja.
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Figure 3: Population of fallow deer
Obrdzek 3: Populace darika evropského

Economic sustainability of hunting tourism relates to a possibility to generate
benefits for people without exploiting natural resources (e.g. game, natural
habitats) nor endangering social sustainability. The scale of economic
activities must respect these limitations. In some cases, for example, some
of the income is invested in the management and protection of wildlife,
conservation, and improvement of habitats. Also, part of the income can be,
for example, invested in hunting areas through the procurement of food or
medication. The economic principle of sustainability of hunting tourism is
fulfilled if hunting tourism does not permanently deplete natural resources
nor endanger social sustainability.

Hunting tourism can be a controversial industry due to the perceived impact
on local communities and the natural environment. However, by prioritizing
social sustainability, hunting tourism operators can mitigate these concerns
and promote a positive impact on both the communities they operate in
and the natural environment. One key aspect of social sustainability in
hunting tourism is community engagement and respect for other land use
in the area. Hunting tourism operators should work with local communities
to ensure that their activities benefit the community. This includes hiring
local staff, sourcing local goods and services, and supporting community
initiatives. In addition, one vital key for acceptability of hunting tourism in
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Ekonomicka udrZitelnost lovecké turistiky souvisi s moZnosti vytvaret vyho-
dy pro obyvatelstvo, aniz by byly nadmérné vyuzivany pfirodni zdroje (napf.
zvér, prirodni stanovi$té) a neohroZuje socialni udrZitelnost. Rozsah ekono-
mickych aktivit musi tato omezeni respektovat. V nékterych pfipadech je
napriklad ¢ast pfijmU investovana do fizeni a ochrany volné Zijicich ZivoCich,
nebo zachovani a zlepSeni stanovist. Cast ptijmd maze byt také napfiklad
zpét investovana do loveckych revir(i prostfednictvim nakupu krmiv a [éCiv.
Ekonomicka zasada udrzitelnosti lovecké turistiky je tedy naplnéna, pokud
lovecka turistika trvale nevyCerpava pfirodni zdroje ani neohroZuje socialni
udrzitelnost.

Lovecka turistika mlze byt kontroverznim odvétvim kv(li vnimanému nega-
tivnimu dopadu na mistni komunity a pfirodni prostredi. Provozovatelé lovec-
ké turistiky mohou tyto obavy zmirnit, pokud se zamé&Fi na témata socialni
udrzitelnosti a budou budovat pozitivni dopad jak na mistni komunity, tak na
pfirodni prostfedi. Jednim z klicovych aspektll socialni udrZzitelnosti v lovec-
ké turistice je zapojeni komunity a vyjadifovani respektu k dalSimu vyuZzivani
pldy v této oblasti. Provozovatelé lovecké turistiky by méli spolupracovat
s mistnimi komunitami, aby zajistili, Ze pro né budou jejich aktivity pfinosem.
To zahrnuje napfiklad najimani mistnich zaméstnancu, nakupy mistniho zbozi
a sluzeb a podporu komunitnich iniciativ. Kromé toho je nha mnoha mistech
jednim z klicovych aspektl pro pfijatelnost lovecké turistiky dllezité zacho-
vat moznosti lovu pro mistni obyvatele a vytvoreni systému pro rozdélovani
prijm0 drzitelm honiteb, na jejichZz pozemcich se lovecka turistika odehrava.

DalSim dulezitym aspektem socialni udrZitelnosti je respekt k mistnim kul-
turdm a tradicim. Provozovatelé lovecké turistiky by méli rozumét mistnim
zadkontm, zvyklostem, postuplim souvisejicim s lovem a dodrzZovat je. Timto
zplsobem mohou prokazat zavazek k odpovédnym a etickym postuplm, kte-
ré podporuji zachovani kulturniho dédictvi a socialni harmonie. Provozova-
telé loveckého cestovniho ruchu by se méli zavazat k udrzitelnym loveckym
postuplim a pracovat na ochrané mistnich volné Zijicich populaci. To m(ze
zahrnovat spolupraci s mistnimi ochranarskymi organizacemi, zavadéni od-
povédnych zplsob( lovu a podporu vzdélavacich program( v oblasti ochrany
pfirody. Upfednostnénim usili o ochranu mohou provozovatelé lovecké turis-
tiky zajistit dlouhodobou Zivotaschopnost svého podnikani a pfispét k blaho-
bytu mistnich komunit. Bezpe€nostni a etické aspekty jsou rovnéz nezbytné
pro podporu socialni udrzitelnosti v lovecké turistice. Provozovatelé lovecké
turistiky by méli upfednostnovat bezpeénost a pohodu jak svych klientd, tak
mistnich komunit.
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many places is to safeguard the local hunters’ hunting possibilities, as well
as creating a system to distribute the benefits to landowners on whose land
hunting tourism takes place.

By involving the community, hunting tourism operators can ensure that
their activities are culturally appropriate and do not negatively impact local
livelihoods. Another important aspect of social sustainability is respect for
local cultures and traditions. Hunting tourism operators should understand
and abide by local laws, customs, and practices related to hunting. By doing
so, they can demonstrate a commitment to responsible and ethical practices
that support the preservation of cultural heritage and promote social
harmony. Hunting tourism operators should be committed to sustainable
hunting practices and work to conserve local wildlife populations. This
may involve working with local conservation organizations, implementing
responsible hunting practices, and supporting conservation education
programmes. By prioritizing conservation efforts, hunting tourism operators
can ensure the long-term viability of their industry and contribute to the
well-being of local communities. Finally, safety and ethical considerations
are essential for promoting social sustainability in hunting tourism. Hunting
tourism operators should prioritize the safety and well-being of both their
clients and local communities.

Figure 4: Beginning of driven hunt as a tradition in the Czech Republic
Obrézek 4: Tradiéni zahdjeni nahdriky v Ceské republice
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1. HUNTING TOURISM AND ITS SPECIFICS

1. LOVECKA TURISTIKA A JEJI SPECIFIKA

In the first part, this chapter focuses on the characteristics of hunting
tourism and its typology, evaluation approaches, and impacts in the context
of studies and research. The following sub-chapter lists the most important
game species that are significant for hunting tourism in Europe.

1.1 Hunting tourism in tourism research

Hunting tourism is one of the examples of special forms of tourism, which
is led by the varied distribution of hunted species (Martin-Delgado et al.,
2020). In scientific literature it has occurred mainly from the 1940s, but
hunting in general has been an essential human activity since ancient times.
Both international and domestic travel for hunting are included in hunting
tourism activities (Keskinarkaus, Matilainen, 2010). According to Bauer, Herr
(2004) a hunting tourism product is considered as an organized and paid
trip where the main goal is the satisfaction of the needs of clients (hunters)
in recreational services provided in the natural habitat of animals. Wright
(2019) includes hunting tourism among sport activities; for example, in
the Anglo-Saxon hunting system, hunting is considered a sport activity, so
according to Wright hunting tourism also falls under sport tourism. The most
important motivation for participation in hunting tourism is the willingness
to experience a new and interesting hunt (Komppula, 2013).

In Europe there are just a few studies which focus on hunting tourism and
its development. In some countries only some parts of the country have
hunting tourism that is well developed specifically for foreign hunters, such
as Serbia - Vojvodina region (Ristic et al., 2009), even though hunting tourism
can bring extra value and create job opportunities in sectors connected with
hunting activities in wider areas (Bredis et al., 2015). Given that rural areas are
suitable for hunting (Oian, 2014), hunting tourism is an integral part of rural
tourism (Prentovic et al., 2012). Hunting tourism can also be considered as
a tool to diversify rural livelihoods, and it can help against outmigration and
unemployment (Willebrand, 2009). Hunting tourism can help to prolong the
season of tourism companies in places where, for example, the main tourism
season is summer and improve possibilities to organise year-round business.
In addition, hunting tourism requires local knowledge on game populations
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V prvni Casti se tato kapitola zaméfuje na charakteristiku lovecké turistiky
a jeji typologii, pfistupy hodnoceni dopadt lovecké turistiky v kontextu dosa-
vadnich védeckych vyzkum( a poznatk(. V nasledujici podkapitole jsou uve-
deny nejvyznamnéjsi druhy zvére, dulezité pro loveckou turistiku v Evropé.

1.1 Lovecka turistika ve védeckych studiich

Lovecka turistika je jednim z pfiklad( zvlastnich forem cestovniho ruchu,
ktery je podminén pestrym portfoliem lovenych druha (Martin-Delgado et al.,
2020). Ve védecké literatuie se ve vétsi mite vyskytuje od roku 1940, ackoliv
byl lov zakladni lidskou &innosti jiz od starovéku. Do loveckého cestovniho
ruchu jsou zahrnuty jak mezinarodni, tak vnitrostatni cesty za Gcelem lovu
(Keskinarkaus, Matilainen 2010). Podle Bauer, Herr (2004) je za produkt lovec-
ké turistiky povazovan organizovany a placeny pobyt, kde hlavnim cilem je
uspokojeni potieb klientd (lovcil), poskytovany v pfirozeném prosttedi zvéfe.
Wright (2019) zahrnuije loveckou turistiku mezi sportovni aktivity. Stejné jako
napfiklad v anglosaském systému myslivosti je lov povazovan za sportovni
aktivitu, tak podle Wrighta lovecka turistika spadéa také pod sportovni cestov-
ni ruch. NejdllezitéjSi motivaci pro Gcast v lovecké turistice je v§ak ochota
zazit novy a zajimavy lovecky zazitek (Komppula, 2013).

V Evropé existuje jen nékolik studii, které se zaméfuji na loveckou turisti-
ku a jeji rozvoj. V nékterych zemich je lovecka turistika dobfe organizova-
na zejména pro zahraniéni lovce, napf. region Srbsko - Vojvodina (Ristic et
al.,2009). Tato forma cestovniho ruchu muze pfinést pfidanou hodnotu a vy-
tvaret pracovni prileZitosti v odvétvich spojenych s myslivosti i v SirSich sou-
vislostech (Bredis et al., 2015). Vzhledem k tomu, ze pro lov jsou vhodnégjsi
oblasti mimo katastry velkych mést (Oian, 2014), je lovecka turistika nedil-
nou souc¢asti venkovské turistiky (Prentovic et al., 2012). Loveckou turistiku
Ize také povaZovat za nastroj diverzifikace Zivobyti na venkové, ktera muize
pomoci proti nezaméstnanosti (Willebrand, 2009), a prodlouZit sezonu v mis-
tech, kde je napf. hlavni turisticka sezéna v 1été, coZ vede ke zlepSeni moz-
nosti celoro¢niho podnikani. Lovecka turistika vSak vyZaduje mistni znalosti
o populaci zvéfe a moznostech lovu a je naro¢na na kvalifikovanou pracovni
silu. MizZe se vSak jednat o atraktivni formu cestovniho ruchu zejména v od-
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and hunting possibilities and is labour intensive. Thus, it can be an attractive
form of tourism, especially in the remote rural areas and concerning rural
development. Also, it is possible to provide some form of hunting tourism in
almost all rural areas where hunting is allowed and thus rural regions have
great potential for the development of the sector (Kalabova, 2018).

Wildlife tourism includes activities classified as non-consumptive (viewing,
photography and feeding) and ‘consumptive’ (hunting and fishing). Nature-
based tourism (e.g. birdwatching or photographic tourism) are included into
non-consumptive forms of tourism. Hunting tourism belongs to consumptive
forms. Often consumptive forms of wildlife tourism mostly provide higher
incomes per visitor than non-consumptive forms of tourism, although
wildlife watching can be also highly priced (e.g. bear watching in Finland).

Figure 5: Photographic wildlife tourism has important position mostly in African countries
Obrdzek 5:Fotograficky cestovni ruch divoké zvére je oblibeny zejména v Africe

Big differences of opinion exist in the assessment of whether hunting tourism
belongs to ecotourism or not. Ecotourism arose as a strategy for reconciling
wildlife conservation with sustainable development (Meletis, Campbell, 2007)
and many definitions of ecotourism exist in the literature (Weaver, 1998; Kiss,
2004; Das, Chatterjee, 2015). David et al. (2011) consider ecotourism to include
four main features: small number of visitors, sustainable control, based on
nature values, and an educational approach. According to The International
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lehlych venkovskych oblastech a tim padem i o samotny rozvoj venkova. Ur-
¢ity druh lovecké turistiky lze zajistit témér ve vSech venkovskych oblastech,
kde je lov povolen, proto maiji venkovské regiony pomérné velky potencial pro
rozvoj tohoto odvétvi (Kalabova, 2018).

Cestovni ruch zalozeny na kontaktu s volné Zijicimi Zivoc¢ichy a plané rostou-
cimi rostlinami zahrnuje ginnosti klasifikované jako ,nekonzumni” (prohlizZeni,
fotografovani a krmeni zvéfe) a ,konzumni” (lov a rybolov). Konzumni for-
my cestovniho ruchu zaméreného na volné Zijici zivocichy vétSinou poskytuiji
vy$si prijmy na navstévnika nez nekonzumni formy, a¢koli pozorovani divoké
zvéfe muze byt také vysoce zpoplatnéno (napf. pozorovani medvéda ve Fin-
sku).

Velké nazorové rozdily panuji v posuzovani, zda lovecka turistika patfi k eko-
turistice nebo ne. Ekoturistika vznikla jako strategie pro sladéni ochrany vol-
né Zijicich Zivo&ich v ramci udrzitelného rozvoje (Meletis, Campbell, 2007).
V literatufe existuje mnoho definic ekoturistiky (Weaver, 1998; Kiss, 2004;
Das, Chatterjee, 2015). David et al. (2011) uvadéiji, ze ekoturistiku charakteri-
zuji tyto hlavni rysy: nizky pocet navstévnikd, udrzitelna kontrola zaloZzena na
pfirodnich hodnotach a v neposledni Fadé vzdélavaci slozka. Podle Mezina-
rodni unie pro ochranu pfirody (IUCN) je ekoturistika charakterizovana jako
turistika zamérena na poznavani prirodnich oblasti, a to s ohledem na mistni
obyvatele a Zivotni prostiedi. Ugastnici ekoturistiky by méli minimalizovat
zatéz na prirodni prostfedi i mistni obyvatelstvo. Mezinarodni spolecnost
pro ekoturistiku (TIES, 2022) oznaduje ekoturistiku jako ,zodpovédné cesto-
vani do pfirodnich oblasti, které Setfi Zivotni prostifedi a zlepSuje blahobyt
mistnich obyvatel”. Podle t&chto definic by lovecka turistika mohla splfiovat
kritéria ekoturistiky. V literature vSak nékteré definice obsahuiji tvrzeni, Ze
ekoturistika by méla zahrnovat pouze nekonzumni vyuzivani volné Zijicich zi-
vocich(l (Wilson, Tisdel, 2003) a lovecka turistika klasifikovana jako konzumni
(Freese, 1998) tedy toto kritérium nespliiuje. Meletis, Campbell (2007) na dru-
hé strané dospéli k zavéru, Ze také konzumni vyuzivani volné Zijicich Zivoc¢ich(
muze byt slucitelné s ekoturistikou, pokud je jejich vyuzivani udrzitelné, ¢imz
je povazovano za nastroj ochrany volné Zijicich Zivo&ich(l. Povazovat ekoturis-
tiku za nekonzumni, podle autord naznacuie, Ze tato forma cestovniho ruchu
je méné Skodliva pro pfirodni prostfedi nez konzumni formy, které vyuZzivaji
volné Zijicich Zivocichl. Ale stejné jako nelze tvrdit, Ze ekoturistika zarucu-
je minimalni dopad na zivotni prostfedi, tak také nelze tvrdit, Ze konzumni
vyuzivani volné Zijicich Zivocichli vede k vy&erpani téchto pfirodnich zdroji
(Meletis, Campbell, 2007). V mnoha africkych zemich jsou jak konzumni, tak
nekonzumni formy nezbytnou souéasti ekonomiky cestovniho ruchu. Napfi-
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Union for Conservation of Nature (IUCN), ecotourism is characterized as
environmentally responsible travel and visiting of natural areas with the aim
of enjoying nature and promoting conservation. Participants of ecotourism
should have low visitor impact on the natural environment and on the
local population. The International Ecotourism Society (TIES, 2022) refers
to ecotourism as “responsible travel to natural areas that conserves the
environment and improves the well-being of local people”. According to
these definitions hunting tourism could fulfil ecotourism criteria. However,
in the literature some definitions include statements that ecotourism should
include only non-consumptive use of wildlife (Wilson, Tisdel, 2003) and
hunting tourism is classified as a consumptive one (Freese, 1998). Meletis,
Campbell (2007) on the other hand conclude that consumptive use of wildlife
can also be compatible with ecotourism if the use is sustainable and thus can
be considered as a tool of protection for wildlife. Considering ecotourism as
non-consumptive according to authors indicates that this form of tourism
is less damaging to the natural environment than consumptive forms of
wildlife use. But, just as it cannot be claimed that ecotourism guarantees
minimal impact on the environment, it cannot be claimed that consumptive
use of wildlife leads to the depletion of used natural resources (Meletis,
Campbell, 2007).

In many African countries, both consumptive and non-consumptive forms
are essential parts of the tourism economy. For example, in Botswana
hunting tourism as consumptive (trophy hunting) and photographic tourism
as non-consumptive forms of wildlife exist simultaneously as a sustainable
way of land use. The Government of Botswana supports hunting tourism
and photographic tourism and considers both of them as a strategy to
create tourism benefits while achieving conservation of wildlife for future
generation (Mbaiwa, Hambira, 2021). Tickle (2020), on the other hand,
identified problematic factors regarding hunting tourism such as overhunting.
increased illegal activities, and disruption of natural ecosystems. He calls for
set practices and standards for consumptive form of wildlife tourism which
will be consistent with the precautionary principle in tourism planning. In
summary ecotourism includes many special forms of tourism depending on
the definition. Wildlife tourism is tourism based on encounters with non-
domesticated animals that can occur in the animals’ natural environment or
in captivity. The growing trend of hunting tourism is visible worldwide and
that is why it is more essential to support the further development (Baker,
1997). Hunting tourism can also be a key form of sustainable use of wildlife
and human-impacted landscape (McGranahan, 2010).

20

klad v Botswané jak konzumni (loveckéa turistika), tak i nekonzumni formy
(fotograficka turistika) vyuziti volné Zijicich Zivo&ichu existuji sou¢asné jako
udrzitelny zpUlsob vyuZivani pady. Vlada Botswany podporuje loveckou i foto-
grafickou turistiku a obé povaZuje za strategii pro zvySeni pfinosu cestovniho
ruchu pfi dosazeni zachovani volné Zijicich Zivo€ichl pro budouci generace
(Mbaiwa, Hambira, 2021). Tickle (2020) na druhé strané identifikoval proble-
matické faktory tykajici se lovecké turistiky, jako je napfiklad nadmérny lov,
narGst nezdkonnych c¢innosti, narusovani pfirodnich ekosystémi. Vyzyva
tedy ke stanoveni postup(l a standard(l pro konzumni formu cestovniho ru-
chu zaméfenou na volné Zijici ZivoCichy, které budou v souladu se zasadou
predbéZzné opatrnosti v planovani cestovniho ruchu. Struéné feceno, ekotu-
ristika zahrnuje mnoho specialnich forem cestovniho ruchu v zavislosti na
jejiich charakteristikach. Rostouci trend lovecké turistiky je patrny po celém
svété, a proto je dlilezté podporovat jeji dalsi rozvoj (Baker, 1997). Lovecka
turistika maze byt také klicovou formou udrZitelného vyuzivani volné Zijicich
Zzivogich( a krajiny ovlivnéné ¢lovékem (McGranahan, 2010).

Koncept udrzitelnosti byl pfijat na Konferenci OSN o zivotnim prostfedi a roz-
voji v roce 1992 jako nejvhodnéjsi princip pro lidské vyuzivani pfirodnich zdro-
ji, v€etné slozek biologické rozmanitosti. Hlavnhim cilem je zastavit Ubytek
pfirodnich zdroji a jejich neustalé poskozovani. Udrzitelna lovecka turistika
je nastrojem ochrany volné Zijicich Zivo€ich(, zatimco neudrzitelny zp(sob lo-
vecké turistiky znamend porusSovani mezinarodnich amluv. Pokud pfijmy z lo-
vecké turistiky plynou k mistnimu obyvatelstvu, mlze tato forma cestovniho
ruchu hrat kliGovou roli pfi zvySovani Zivotni Grovné na venkové a napomahat
regionalnimu rozvoji (FAO, 2008). Strategie udrZitelné lovecké turistiky je pak
uzite¢nym nastrojem, jak zachazet s volné Zijicimi zvitaty (Mokgalo, van der
Merwe, 2022). Zakaz lovu jako nastroj ochrany pfirody ¢asto v historii neve-
dl k zastaveni Ubytku ohrozenych druh(, naopak v mnoha africkych zemich
zvysil tlak na Ubytek pfirozeného prostredi volné Zijicich Zivoc¢ich(l a sniZil po-
¢ty nékterych druha (FAO, 2008). Pfikladem muze byt zakaz lovu v Botswané
v letech 2014 - 2019, ktery sice znamenal kratkodoby nar(ist populaci volné
Zijicich Zivocich, ale zaroven i nar(ist Skod zplsobenych témito Zivocichy,
rostouci konflikty s lidmi a nasledné ztratu pfijma. Sou¢asné se zdkazem lovu
se zvySil i negativni postoj venkovského obyvatelstva ke zvéFi a nelegalni lov,
nebot zvéf byla vnimana pouze jako negativum, nikoli jako potencialni zdroj
pfijmu (Mbaiwa, 2018). Lov zvéFe tak, stejné jako lovecka turistika, musi byt
prisné regulovan a kontrolovan.

Lidé stale Castéji cestuji za lovem do exotickych, €i vzdalenych zemi, hledaji
adrenalinové zazitky, oCekavaiji kvalitni ubytovani a dalSi doprovodné vedlejsi
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The concept of sustainability was adopted by the United Nations Conference
on Environment and Development in 1992 as the best principle for humans
to use natural resources including components of biodiversity. The main
aim is to stop declining of natural resources or its continual damages.
Sustainable hunting tourism is a tool for conservation of wildlife, while
unsustainable way of hunting tourism means violation of international
resolutions. If the income from hunting tourism flows to local population
this form of tourism can play a key role in rural poverty reduction and help
regional development (FAO, 2008). Sustainable hunting tourism strategy
is then useful tool how to handle with wildlife (Mokgalo, van der Merwe,
2022). Hunting ban as a conservation tool, has not often led to stop of the
decline of endangered species, on the contrary in many African countries it
increased pressure to the loss of wildlife natural environment and reduced
numbers of some species (FAO, 2008). For example, the ban on hunting in
Botswana in 2014-2019 meant a short-term increase in wildlife populations,
but hand in hand with the increase in damages caused by wildlife and
other conflicts with humans and income loss. Thus game hunting, as well
as hunting tourism, must be strictly regulated and controlled. At the same
time, the negative attitude towards game by the rural population and illegal
hunting increased as game was seen only as a problem to livelihoods, not
as a potential one (Mbaiwa, 2018).

People are increasingly traveling to exotic or distant countries for a hunt,
looking for adrenaline experiences, expecting quality accommodation
and other accompanying secondary services. Hunting tourism can
be considered as the future of hunting itself. The problem can be that
the main goal does not always have to be efficient harvest but only
a recreational purpose with regards to experience and successful hunt
(Dziecilowski, 2013). Therefore, it is absolutely essential to deal with the
long-term sustainability of hunting tourism, its correct principles and
ethical practices, which will apply to all European countries.
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sluzby. Loveckou turistiku lze povaZovat za budoucnost samotné myslivosti.
Problém mdzZe byt v tom, Ze hlavnim cilem nemusi byt vZdy lov samotny,
ale pouze rekreacni zdbava s ohledem na ziskani novych zkuSenosti a zazit-
ka (Dziecilowski, 2013). Proto je naprosto nezbytné zabyvat se dlouhodobou
udrzitelnosti lovecké turistiky, jejimi spravnymi zasadami a etickymi postupy,
které budou platit pro vSechny evropské zemé.




1.2 Specifics of hunting tourism

Hunting tourism as a tourism form has its own specifics. In Table 1, typical
hunting tourism characteristics are presented.

1.2 Specifika lovecké turistiky

Lovecka turistika jako forma cestovniho ruchu ma sva vlastni specifika. V ta-
bulce 1 jsou uvedeny typické charakteristiky lovecké turistiky.

intangible character (transience of services and variability of hunting trip)

nehmotny charakter (pomijivost sluzeb a proménlivost loveckého pobytu)

seasonality (according to hunting periods)

sezénnost (podle doby lovu)

the service (product) is bound to the place of production and production
time

dependence on complementary companies, importance of intermediaries

sluzba (produkt) je vazana na misto a dobu vzniku sluzby

zavislost na
zprostiedkovatel(

komplementarnich  spoleé¢nostech, velky vyznam

great importance of word of mouth advertising (e-WOM)

velky vyznam ustni reklamy (e-wom)

dependence on the attractiveness of the given locality (number of species
and their quality)

special knowledge of hunting (hunting guide) - labour intensive

gun licence and permit to travel with it

special infrastructure and equipment

usually performed with friends, not with family, especially not with children
mostly male-dominated activity

taxidermy or related manufacturing and treatment of trophy

strict regulation and legislation

in the case of trophy hunting, can be very expensive

niche market

Table 1: Specifics of hunting tourism

The essence of the tourism product is that it has an intangible character. The
service cannot be tested in advance by the customer, so the customer buys
a certain idea, association, which he/she makes based on the description of
the offered service. At the same time, it also bears the risk that the purchased
service will not meet the customer’s perception of what it should be. That
is one of the reasons why the most important promotional tool is, in many
cases, the recommendation of friends who share their own experiences.
Today, thanks to social networks and online tools, the possibility to reach
seemingly objective reviews of the services provided is much greater.

Many forms of tourism are seasonal. Service providers try to diversify their
offer so that they can provide interesting services to the clients even outside

22

zavislost na atraktivité dané lokality (pocet druhd a jejich kvalita)

specialni znalosti lovu (potfeba loveckého pravodce)

lovecka zbran a povoleni s ni cestovat

specialni infrastruktura a vybaveni

obvykle se realizuje s prateli, ne s rodinou, zejména ne s détmi

v aktivitach loveckého cestovniho ruchu prevazuji muzi

taxidermie nebo souvisejici oSetreni trofeji

pfisna regulace a legislativa

v pfipadé trofejového lovu vysoké ceny lovu

zaméreni na trh se specifickymi pozadavky

Tabulka €. 1: Specifika lovecké turistiky

Podstatou produktu cestovniho ruchu je, Ze ma nehmotny charakter. Sluzbu
si zakaznik nemUZe pfedem vyzkousSet, proto si koupi urcitou predstavu, aso-
ciaci, kterou si vytvofi na zakladé popisu nabizené sluzby. Zaroven s sebou
nese riziko, Ze zakoupena sluzba nebude odpovidat pfedstavam zakaznika
o tom, jakd by méla byt. To je jeden z dlvodd, proc¢ je nejdlleZitéjSim pro-
pagac¢nim nastrojem v mnoha pfipadech doporuceni pratel, ktefi sdileji své
vlastni zkuSenosti. Dnes je diky socialnim sitim a online nastrojim moZznost
dosahu zdanlivé objektivnich recenzi poskytovanych sluzeb mnohem vétsi
nez dfive.

Mnoho forem cestovniho ruchu ma sezénni charakter. Poskytovatelé sluzeb
se snazi diverzifikovat svou nabidku tak, aby mohli klientdim nabizet zajimavé
sluzby i mimo hlavni sezénu. Sezénni charakter cestovniho ruchu vzhledem
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the high season. Nevertheless, in many cases, the seasonal character of
tourism prevails and, due to hunting seasons, is evitable for hunting tourism.
The main season is linked to game hunting periods of the most interesting
game species. They may differ in individual countries. In most European
countries, the main hunting season is in the autumn months. It starts
roughly at the beginning of September and lasts until January. There are
some exceptions, for example the hunting of roe deer bucks that usually
starts at the end of April (e.g., Serbia, Hungary) or in May (e.g., Czechia,
Finland).

The tourism service is closely linked to the place and time of production as
this determines its uniqueness. Only at the place and time of production can
the service be consumed by the customer. The character of the transience
of services is related to this because if the customer does not consume the
service at a given time and place, this service can no longer be offered or
sold (for example, deer hunting in the week of September 20-24: after this,
it is not possible to offer deer hunting during this exact period, because it
passed, until next season.). Tourism services are also highly variable and
dependent on the weather or the person providing the service. There will
certainly be a difference in the satisfaction, or even the hunting event itself,
if it rains on the hunting days or the guide is unpleasant or insufficiently
qualified. Tourism and its services are also linked to the attractiveness of
a given locality. For example, in the case of cultural tourism, it is necessary
that the destination abounds in cultural monuments, in the case of natural
tourism, beautiful natural scenery has to be in location, and in the case of
hunting tourism, it is necessary that the destination has above all enough
game or different species that the hunter came to hunt. More information
about evaluation of potential of hunting tourism destinations can be found
in the HUNTOUR textbook (Matejevic et al., 2023) Evaluating hunting tourism
potential: International case studies.

Tourism service providers are also highly dependent on each other. In order
to secure the customer’s entire stay, it is often necessary to combine various
services of tourism providers, from transport, accommodation, and catering
facilities to the primary tourism services themselves, which represent the
main purpose of the visit. Therefore, the overall quality of the hunting trip
also depends on the quality of the services provided by the business partners
and sub-contractors.

A big disadvantage of services is the possibility of competitors easily copying
their concepts as they are rarely under any patent law or similar protection.
Due to the intangible nature of the services, the providers try to describe
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k dobam lovu charakterizuje také loveckou turistiku. Hlavni sezéna je urce-
na dobou lovu (pfedevéim v obdobi Fije) nejzajimavéjich druhd zvéie. Doby
lovu se vS8ak mohou v jednotlivych zemich liSit. Ve vétSiné evropskych zemi
je hlavni lovecka sezéna v podzimnich mésicich, pficemz za¢ina zhruba na
zacCatku zafi a trva do ledna. Existuji vSak urcité vyjimky, naptiklad lov srnc,
ktery za¢ina obvykle na konci dubna (napf. Srbsko, Madarsko) nebo v kvétnu
(napt. Ceska republika, Finsko).

Cestovni ruch je Uzce spjat s mistem a dobou vzniku sluzby, coz uréuije jeho
jedine¢nost. Pouze v misté a ¢ase produkce sluzby mize zakaznik sluzbu spo-
tfebovat. Pomijivy charakter sluzeb souvisi s tim, Zze pokud zakaznik sluzbu
v daném Case a misté nevycerpa, nelze tuto sluzbu dale nabizet ani prodavat
(napt. lov jelent v Fiji v konkrétnim terminu lze nabidnout pouze v daném
terminu, pokud neni vyuzZit, nelze jej jiz v tomto terminu dale nabizet, nebot
uplynul). Lovecké podminky jsou také vysoce proménné a zavislé na pocasi
nebo osobé poskytujici sluzbu. Zakaznik zcela jisté nebude spokojen, pokud
bude nepfiznivé pocasi nebo pokud bude lovecky priivodce nedostatecné
kvalifikovany, nesympaticky ¢i neprijemny. Cestovni ruch a jeho sluzby jsou
rovnéz spojeny s atraktivitou dané lokality. Naptiklad v pripadé kulturni turis-
tiky je nutné, aby destinace oplyvala kulturnimi pamatkami, v pfipadé prirod-
ni turistiky musi byt v misté krasné pfirodni scenérie a v pripadé lovecké tu-
ristiky je nutné, aby destinace méla pfedevSim dostate¢né mnozstvi rliznych
druh( zvére, o kterou ma lovec zajem. Vice informaci o hodnoceni potencialu
loveckych turistickych destinaci je mozné naleznout v publikaci HUNTOUR
(Matejevic et al., 2023) Hodnoceni potencidlu lovecké turistiky: mezinarodni
pripadové studie.

Poskytovatelé lovecké turistiky musi byt pfedevSim organizacné zdatni. Pro
zajisténi celého pobytu zakaznika je ¢asto nutné kombinovat rlizné sluzby
poskytovatell cestovniho ruchu, od dopravnich, ubytovacich a stravovacich
sluzeb az po samotné primarni sluzby nabidky zvéfe, které pfedstavuiji hlavni
ucel navstévy. Celkova kvalita lovecké vypravy proto zavisi i na kvalité sluzeb
poskytovanych obchodnimi partnery a subdodavateli.

Velkou nevyhodou sluzeb je moznost konkurence snadno kopirovat nabid-
ku, nebot je zfidka patentovana nebo jinak pravné oetfena. Vzhledem k ne-
hmotné povaze sluzeb se poskytovatelé snaZi sluzby popsat co nejlépe, aby
si 0 nich zakaznik mohl udélat konkrétni a realisticky obraz. Davaji tak ale
moznost konkurentm nabizet stejné produkty. V odvétvi lovecké turistiky
je tento problém mnohem mensi, protoze existuji i dalsi specifika souvisejici
s pristupem ke zdroji zvéfe (napf. vlastnictvi nebo pronajem honebnich po-
zemk & moznost poskytovat kvalitni pravodcovské sluzby).
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the services the best they can, so that the customer can get a concrete and
realistic image of them. Thus, they give out the concept for competitors
to start offering the same products as well. In the hunting tourism sector,
however, this problem is smaller as there are also other specifics related to
access to the game resource (e.g., ownership or lease of land, necessity of
qualifications to issue permits to hunt and provide hunting).

One of specifics in tourism services is extended marketing mix. Instead of
the classic marketing mix of 4 P (Product, Price, Promotion, Place), it is more
appropriate to use an extended marketing mix of 8 P - which includes the
classic &4 P's as well Partnership, Packaging, Programming, and People. In the
field of hunting tourism, the 10 P could also be mentioned, with the addition
of Politics and Public opinion, which is a key issue in many countries today,
especially for the development of hunting tourism.

Several concepts can be distinguished that describe different types of
hunting, some of which intermingle with each other:

® Recreational hunting - the participant is looking for the prey, but the main

purpose is an active visit to the countryside. The goal of recreational
hunting can be trophy hunting, being in the wild, the desire to enjoy an
adrenaline experience.

Trophy hunting - a specific selective form of use of wild game that
includes fees associated with the hunting experience and the hunter
getting of a trophy.

Subsistence hunting - hunting for meat is considered a tradition and
custom by many local people around the world. Bush meat hunting -
game hunting in tropical and subtropical areas for food security and for
other purposes (e.g., for use in medicine).

Canned hunting - game hunting when game is kept in a closed area, in
game reserves, where the hunter’s chance of a successful hunt increases.
Commercial hunting- an economic activity involving the paid hunting of
game by a hunter, often mediated by an intermediary. Hunting providers
offer their surplus for commercial purposes or game management is
based mainly on commercial hunting as a business activity.
Conservation hunting - an activity as part of a wildlife management
programme, which includes conservation, maintenance, sustainable
use of populations through hunting, and habitat restoration and
enhancement.

Fair-chase hunting - an ethical approach to hunting in terms of not taking
advantage of unnatural advantages by the hunter.
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Jednim ze specifik sluzeb cestovniho ruchu je rozSifeny marketingovy mix.
Misto klasického marketingového mixu - 4 P - Product (produkt), Price (cena),
Promotion (propagace), Place (misto) je vhodnéjsi pouZit roz§iteny marketin-
govy mix 8 P - ktery zahrnuje mimo klasické & P i Partnership (spolupraci),
Packaging (baleni), Programming (programovani) a People (lidé). V oblasti lo-
vecké turistiky by mohlo byt zminéno i 10 P, tedy je$té navic Politics (politika)
a Public opinion (vefejné minéni), coz je dnes v mnoha zemich kli¢ova otazka
pro rozvoj lovecké turistiky.

V ramci lovecké turistiky lze rozliSit nékolik koncept(, které popisuji rizné
typy lovu, pricemz nékteré z nich se vzajemné prolinaiji:

® Rekreacni lov - t&astnik lovi, ale hlavnim G&elem je aktivni pobyt v p¥iro-

dé. Cilem rekrea¢niho lovu mize byt lov trofeje, pobyt v pfirodé, touha
zazit adrenalinovy pozitek.

Trofejovy lov - zvlastni selektivni forma vyuZivani volné Zijici zvére zalo-
Zena na poplatcich spojenych s loveckym zaZitkem a ulovenim trofeje.
Lov pro obZivu - lov zvéfe za Gcelem ziskani zvéfiny je povaZovan za tra-
dici a zvyk mnoha lovci po celém svété.

Lov v oborach a na farmach - lov, kdy je zvéF lovena v uzavienych plo-
chach, kde se mozZnost GispésSného lovu zvysuie.

Komer¢ni lov - hospodarska ¢innost zahrnujici poplatkovy lov zvére lov-
cem, Casto zprostfedkované prostfednikem. Poskytovatelé lovu nabizeji
své prebytky ke komerénim tcelim, myslivost je zaloZzena pfedevsim na
poplatkovém lovu jako podnikatelské ¢innosti.

Ochranarsky lov - ¢innost v ramci managementu volné Zijicich Zivocich,
ktera zahrnuje snahu o zachovani a pé¢i v ramci udrzitelného vyuzivani
zvére prostfednictvim lovu a zlepSovanim pfirozenych Zivotnich podmi-
nek.

Vyrovnany (férovy) lov - eticky pfistup k lovu ve smyslu nevyuZzivani ne-
pfirozenych vyhod lovcem, kdy zvéf ma Sanci na Gték.
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1.3 Systems of hunting in European countries

Hunting legal systems in European countries are based on different
approaches. Hunting is differently perceived, and approaches to the
implementation of the right to hunt are also diverse. Roughly, these systems
can be divided into four main groups:

1. Central European hunting system
(e.g., Belgium, Czech Republic, Luxembourg, Hungary, Germany, Netherlands, Poland, Austria,

Slovakia, Slovenia,)

Within this system, hunting was shaped by many years of cultural tradition. In
some countries, such as Hungary or Germany, the rules of care for game, so-
called correct performance of hunting, are part of national legislation. Hunting
is regulated by the state for the benefit of game and its environment. In this
hunting system, great emphasis is placed on the professional competence
of hunters, and the citizens of the given country are prioritized as hunting
actors. The game hunting plan resulting from the legally imposed protection
and care of game and significant restrictions on hunting are a fundamental
pillar of hunting. A system of hunting grounds is created from hunting areas
and these hunting grounds are owned or leased for hunting purposes.

Obrdazek 6: Trofejovy lov je typicky zejména pro Stredoevropsky revirni systém myslivosti
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1.3 Systémy myslivosti v evropskych zemich

Pravni systém lovu v evropskych statech je zaloZzen na odliSnych pristupech.
Lov je vniman r(zné a rozdilné jsou i pristupy k realizaci prava lovu. Tyto sys-
témy lze zhruba rozdélit do ¢tyr hlavnich skupin:

1. Stfedoevropsky revirni systém myslivosti
(napf. Belgie, Ceskd republika, Lucembursko, Madarsko, Némecko, Nizozemsko, Polsko, Rakous-

ko, Slovensko, Slovinsko)

V ramci tohoto systému byl lov formovan mnohaletou kulturni tradici. V né-
kterych zemich, napfiklad v Ceské republice, Madarsku nebo Némecku, plati
pravidla péce o zvér, tzv. spravny vykon prava myslivosti jsou soucasti narod-
ni legislativy. Lov je regulovan statem ve prospéch zvére a jejiho prostiedi.
V tomto revirnim systému je kladen velky dliraz na odbornou zplsobilost my-
slivel a ob¢ané daného statu jsou upfednostnovani jako lovci. Plan lovu zvé-
fe, vyplyvajici ze zakonem uloZené ochrany, pé€e o zvéf a vyraznych omeze-
nich je zakladnim pilifem myslivosti. V tomto loveckém systému je vytvofena

struktura honiteb, které jsou vlastnény nebo pronajimany pro lovecké Gcely.

2. Skandinavsky systém myslivosti

(napr Norsko, Finsko, Svédsko, Ddnsko)

V téchto zemich, kde je lov povaZovan za ,plod pfirody”, jsou lovecka prava
Casto spojena s vlastnictvim pldy a lov také vyzaduije povoleni od Gfadi. Ag-
koliv lovecky listek v zdsadé umoznuje provozovat lov na tzemi celého statu
nebo jeho Casti, je také vzdy potfeba ziskat povoleni od vlastnika pozemku-
Lovec plati organu vefejné moci nebo statu poplatek za lovecky listek. Trofej,
jak ji chape stfedoevropsky systém, neni zasadnim cilem, tou je lovecka &in-
nost samotna a jeji socialni aspekt. Myslivecké zvyky a obyCeje hraji mensi
roli nez ve stfedni Evropé a lov je typicky aktivitou pro vSechny spoleCenské
vrstvy.

3. Anglosasky systém myslivosti

(napf. Irsko, Spojené krdlovstvi)

Lov v téchto zemich je vice spojen se sportovnim aspektem. Trofej ma poné-
kud odliSny koncept. Nemusi to byt rohy nebo parohy, pro sportovné eticky
zazitek postaci fotka nebo jind pfipominka. Velky dlraz je kladen na tradice
odivani, tradice spole¢enskych t¥id, ¢i nepsana spolec¢enska pravidla. Zplso-
by lovu odpovidaji t¢mto principtim. Siroce znamy je také lov liek, ktery ma
predevSim spolecensky charakter, ale také velky hospodafsky vyznam, ze-
jména pro obyvatele venkovskych oblasti. Lov je spojen s vlastnictvim pUdy.
Kazdy maze lovit na svém pozemku. Pfedmétem pravni Upravy je predevsim
vycet lovné zvére, doby lovu zvére a zplsoby lovu.
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2. Scandinavian system of hunting

(e.g., Norway, Finland, Sweden, Denmark)

For these countries, where hunting is considered the “fruit of nature”, hunting
rights are often connected with land ownership, and hunting also requires
a licence from game/hunting authorities. Although a licence in principle
provides the possibility to carry out hunting activities within the whole
country or part of it, a permit from the landowner is also always needed.
A hunter pays the public authority or state a fee for a hunting licence. The
trophy, as understood by the Central European system, is not such a crucial
component, whereas the hunting activity and it's social aspects are especially
important. Hunting ceremonies play a smaller role than in Central Europe,
and hunting is typically an activity for all social classes.

3. Anglo-Saxon system of hunting

(e.g., Ireland, United Kingdom)

Hunting in these countries is more associated with a sporting aspect. Trophy
has a somewhat different concept. It doesn't have to be horns or antlers,
a photo or other memento will suffice for a sporting ethical experience. Great
emphasisis placed on the traditions of clothing and traditions of social classes
and unwritten social rules. The methods of hunting correspond to similar
principles. Fox hunting is also widely known, which has primarily a social
character and great economic importance, especially for the inhabitants of
rural areas. Hunting is connected with land ownership. Everyone can hunt on
their own property. The subject of legislation is primarily the enumeration of
game, game hunting times, and hunting methods.

4. The Latin system of hunting

(e.g., France, Italy, Cyprus, Malta, Portugal, Greece, Spain)

Hunting has a strong social aspect in these countries. The priority is the
enjoyment of the countryside, the circle of friends, and social entertainment.
With the exception of the autonomous region of South Tyrol', there is no
hunting ground system established. Hunting is carried out on the basis of
a licence system. Therefore, a licence must be purchased to hunt. Local
citizens are strongly favoured by the licensing rates. A specific exception
is for example France. According to the Verdail Act (Hunting Act), an owner
may hunt more than 20 ha on his/her land. Other land owners within the
municipality must join together to hunt. The main hunted species are various
types of migratory birds. Big game (e.g. red deer) is very rare and in some
places it is very strictly protected (Italy). The protection and care of wildlife
mme, hunting grounds with an area of several hundred hectares are created directly by law. This

difference is caused by the fact that South Tyrol is largely a German speaking autonomous area - historically part of Austria,
so more related to the Central European system of hunting.
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4. Latinsky systém myslivosti

(napt:. Francie, Itdlie, Kypr, Malta, Portugalsko, Recko, Spanélsko)

Lov ma v téchto zemich silny socialni aspekt. Prioritou je pobyt v pfirodé,
okruh pratel a spole¢enska zabava. S vyjimkou autonomni oblasti Jizni Ty-
rolsko', zde neni zaveden Zadny systém honiteb. Lov se provadi na zakladé li-
cencniho systému, kdy musi byt k lovu zakoupena licence. Mistni obané jsou
silné zvyhodnéni licenénimi sazbami. Ur¢itou vyjimkou je napfiklad Francie.
Podle Verdail Act (zdkon o myslivosti) maZe vlastnik lovit na svém pozemku
s vymeérou vice nez 20 ha. Ostatni vlastnici pozemk( v rdmci oblasti se musi
k lovu spojit. Hlavnimi lovenymi druhy jsou zejména riizné druhy stéhovavych
ptak(. Vétsi zvér (napt. jelen evropsky) je vzacny a na nékterych mistech je
velmi pFisné chranéna (Italie). Ochrana a péce o volné Zijici Zivo&ichy ve stre-
doevropském pojeti neni v tomto systému témér viibec realizovana. Hlavni
cil lovu, stéhovavi ptaci, zlistavaji na tzemi téchto statl jen kratkou dobu.

1 V této provincii jsou honitby o rozloze nékolika set hektar( vytvoreny pfimo zdkonem. Tento rozdil je zplisoben
tim, Ze Jizni Tyrolsko je z velké ¢asti némecky mluvici autonomni oblast - historicky soucast Rakouska, takze vice souvisi se
stfedoevropskym systémem myslivosti.
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in the Central European concept is barely or not implemented at all. The
main object of hunting, migratory birds, only stay in these countries for
a short time.

1.4 Hunting tourism in Africa

Many European hunters go to Africa for a hunt; nevertheless, hunting
tourism in Africa is a controversial topic that raises ethical, cultural, and
conservation concerns. While some people argue that hunting tourism can
provide economic benefits for local communities and contribute to wildlife
conservation efforts, others argue that it can have negative impacts on local
cultures and ecosystems.

Specifically, regarding European hunting tourism in Africa, it is important
to note that this type of tourism has a long and complex history, often tied
to colonialism and the exploitation of African resources and people. Many
African countries have struggled to regulate and manage hunting tourism
in a way that balances the interests of foreign hunters, local communities,
and wildlife. Additionally, some hunting practices, such as canned hunting
(where animals are bred in captivity for the sole purpose of being hunted),
have been widely condemned as unethical and inhumane. In the case of
South Africa, hunting tourism is a significant industry and contributes to
the economy. Many private game reserves and hunting farms offer guided
hunting trips for foreign hunters, often targeting big game such as antelopes,
oryx, wildebeest, warthog, but also lions or buffalo. A relatively interesting
version of hunting is the possibility of simply putting the animal to sleep,
taking a picture with it, casting a trophy (horn) and waking the animal up
again (for example hunting of rhinoceros). While hunting in South Africa is
legal and regulated by the government, there are concerns about the impact
of hunting on wildlife populations and the potential for unethical hunting
practices such as canned hunting.
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1.4 Lovecka turistika v Africe

Mnoho evropskych lovcl jezdi na lov do Afriky, nicméné lovecka turistika
v Africe je kontroverzni téma, které vyvolava etické, kulturni a ochranarské
obavy. Zatimco néktefi lidé tvrdi, Ze lovecka turistika mize poskytnout eko-
nomické vyhody mistnim komunitam a prispét k ochrané divoké zvére, jini ar-
gumentuii, Ze to miZe mit negativni dopady na mistni kulturu a ekosystémy.

Konkrétné, pokud jde o evropskou loveckou turistiku v Africe, je dlleZité po-
znamenat, Ze tato forma cestovniho ruchu ma dlouhou a slozZitou historii,
Casto spojenou s kolonialismem a vyuzivanim africkych zdrojl a obyvatel-
stva. Mnoho africkych zemi se snazi regulovat a fidit loveckou turistiku zp(-
sobem, ktery vyvaZuje zajmy zahraniénich lovcd, mistnich komunit a volné
Zijicich Zivocichl. Navic nékteré lovecké praktiky, jako je lov v uzavienych
farmach (kdy jsou zvitata chovana v zajeti pouze za u¢elem lovu), byly $iro-
ce odsouzeny jako neetické a nehumanni. V pfipadé Jihoafrické republiky je
lovecka turistika vyznamnym odvétvim a pfispiva k ekonomickému rozvoiji
zemé. Mnoho soukromych obor a loveckych farem nabizi lovecké vypravy
s priivodcem pro zahraniéni lovce, ¢asto zamérené na velkou zvér, jako jsou
antilopy, pfimoroZci, pakoné, prase bradavi¢naté, ale také lvi nebo buvoli.
Pomérné zajimavou verzi lovu je moZnost zvife uspat, vytvofit kopii trofeje
a zvife znovu probudit (naptiklad lov nosoroZce). Ackoliv je lov v Jizni Africe
legalni a regulovany vladou, existuiji obavy z jeho dopadu na volné Zijici Zivo-
Cichy.
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Figure 7: Trophy hunting in South Africa can be an important source of money to keep wild ani-
mals. On the picture blue wildebeest (Connochaetes taurinus)

Obrdzek 7: Trofejovy lov v Jihoafrické republice je dtlezitym zdrojem prijmt pro chov divokych zvifat. Na fotce pakdrn Zihany.
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1.5 Most important species for hunting tourism in
Europe

The main species of hunting tourism in Europe are presented below.

Furred game
Alpine ibex (Capra ibex)

Alpine ibex is a typical inhabitant of high mountains. Its body length reaches
up to 150 cm, height at the withers 90 cm, weight up to 120 kg. Males are
more massive than females and have longer horns that reach up to 1 m,
triangular in cross-section. The fur is grey-brown, although the fur in the
belly is lighter. The male has a beard on its head.

The Alpine ibex is only found in the Alps (Map 1). It was even exterminated
there in the past but, due to strict protection and reintroduction efforts, it
has become a common animal again. Stony areas, rocky cliffs, and subalpine
meadows high above the tree line are typical habitats for Alpine ibex.

Another typical sub-species that can be hunted and thus makes up the offer
of hunting tourism is the Pyrenean ibex (Capra ibex pyrenaica), which is
hunted in the Pyrenees.

Map 1: Alpine ibex distribtution
Mapa 1: Rozsiteni kozoroZce alpského
Source/Zdroj: Cerveny, J.

28

1.5 NejdUlezitéjSi druhy pro loveckou turistiku v Evropé

Srstnata zveér
KozoroZec alpsky (Capra ibex)

KozorozZec alpsky je typickym obyvatelem vysokych hor. Délka téla dosahuije
az 150 cm, vyska v kohoutku 90 cm, hmotnost az 120 kg. Samci jsou mo-
hutnéjsi nez samice a maiji delsi rohy, které dosahuji az 1 m, v priifezu jsou
trojuhelnikové. Srst kozoroZce je Sedohnéd4, na bfiSe je vSak svétlejSi. Samec
ma na bradé vousy.

Kozorozec alpsky se vyskytuje pouze v Alpach (Mapa 1), v minulosti zde byl
dokonce vyhuben, ale diky pFfisné ochrané a snaham o reintrodukci se opét
stal béznou zvéri. Jeho typickymi stanovisti jsou kamenité oblasti, skalnaté
Utesy a subalpinské louky vysoko nad hranici lesa.

Typickym poddruhem, ktery jiz Ize v fadé zemi lovit a tvofi tak nabidku lo-
vecké turistiky, ig kozorozec pyrenejsky (Capra ibex pyrenaica), ktery je loven
v pfedevSim ve Spanélsku.

SUSTAINABLE HUNTING TOURISM



Fallow deer (Dama dama)

The body length of fallow deer reaches up to 150 cm, height at the withers
10 cm, weight around 90 kg. Females are smaller than males. The colouring
is reddish-brown with white spots on the body in the summer months. Grey-
brown fur predominates in the winter and the spots are not visible.

The European fallow deer originates from the Mediterranean and South-West
Asia, but in Europe it was kept mainly in game reserves, from which it was
released for the first time in the 17th century. Now it also appears widely in
the open countryside. A suitable habitat is warmer areas up to 500 m above
sea level with well-lit deciduous and mixed forests (Map 2).

The trophy is in the form of massive shovel-shaped antlers that attract
hunters from all over the world.

In some countries of Central Europe, the fallow deer population is
increasing, and thus also the number of hunted individuals of this game
is increasing, as represented in Chart 1 below. This can be seen the Czech
Republic and Hungary, while in other European countries the population
does not occur at all or only in low numbers (Finland, Serbia) and is not
the subject of hunting tourism.

Map 2: Fallow deer distribution
Mapa 2: Rozsiteni darika evropského
Source/Zdroj: Cerveny, J.
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Danék skvrnity (Dama dama)

Délka téla danka dosahuje az 150 cm, kohoutkova vyska 110 cm, hmotnost
kolem 90 kg. Samice jsou menSi nez samci. V letnich mésicich je zbarveni
c¢ervenohnédé s bilymi skvrnami na téle. V zimé prevlada Sedohnéda srst,
skvrny nejsou viditelné.

Danék skvrnity pochazi ze Stfedomofi a jihozapadni Asie. V Evropé byl cho-
van hlavné v oborach, ze kterych byl poprvé vypustén v 17. stoleti. Nyni se
vyskytuje i ve volné pfirodé (Mapa 2). Vhodnym stanovidtém jsou teplejsi
oblasti do 500 m n. m. s dobfe osvétlenymi listnatymi a smiSenymi lesy.

Trofej pfedstavuii lopatovité parohy, které lakaji lovce z celého svéta.

V' néekterych zemich stredni Evropy se zvySuje pocet populace danci
zvére a tim roste i pocet ulovenych kusd, jak je zndzornéno v grafu 1 niZe.
Prikladem je Ceskd republika a Madarsko, zatimco v jinych evropskych

zemich se populace dari¢i zvére nevyskytuje vibec nebo jen v nizkych
poctech (Finsko, Srbsko) a neni pfedmétem lovecké turistiky.
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Chart 1: Number of hunted fallow deer in Czechia and Hungary 2010 - 2021

Graf 1: Pocet ulovenych jedinct dariéi zvére v Cesku a Madarsku 2070 - 2021
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Brown hare (Lepus europaeus)

Body length reaches up to 70 cm, weight approximately 3 - 5 kg. The typical
colour of the fur is brown, lighter on the sides and the belly is pure white. The
long ears are 12-14 cm and end with a black spot on each. The brown hare
is found practically throughout Europe (Map 3), except for very northern
parts of Scandinavia, Iceland and Ireland. It is most abundant in the cultural
biotopes of the lowlands and hilly areas, sometimes it is also found in larger
forest units. The number of hares in Central Europe has seen a significant
decline since the 1970s. This decrease was mainly caused by negative
interventions in the landscape, which led to the loss of suitable biotopes.
Harmful environmental substances are also to blame, which brought with
them the deterioration of the health of the population. On the other hand,
in Northern Europe the population has grown significantly during recent
decades due to climate change.

Hare hunts tend to be a popular hunting event. However, in order for hunting
to be offered for a fee, it is necessary that a certain population of this game
can be guaranteed in the given locality.

30

Zajic polni (Lepus europaeus)

Délka téla dosahuje az 70 cm, hmotnost pfiblizné 3 - 5 kg. Typicka barva srsti
je hnéd4, po stranach svétlejSi a bficho je Cisté bilé. Slecha jsou dlouha 12-14
cm a zakoncéena ¢ernou skvrnou. Zajic polni se vyskytuje prakticky po celé
Evropé s vyjimkou velmi severnich &asti Skandinavie, Islandu a Irska (Mapa
3). Nejhojné&jsi je v kulturnich biotopech nizin a pahorkatin, nékdy se vyskytu-
je i ve vétSich lesnich celcich. Pocet zajicl ve stifedni Evropé zaznamenal od
roku 1970 vyrazny pokles. Tento pokles byl zplisoben predevsim negativnimi
zasahy do krajiny, které vedly ke ztraté vhodnych biotopd. Na viné jsou také
Skodlivé latky v Zivotnim prostfedi, které s sebou pfinesly zhor$eni zdravi
populace. Na druhé strané v severni Evropé populace zajicli v poslednich de-
setiletich vyrazné vzrostla v dlsledku zmény klimatu.

Hon na zajice byva oblibenou loveckou akci. Aby vS8ak mohl byt lovecky
program nabizen za poplatek, je nutné, aby urcitd populace této zvére byla
v dané lokalité pocetna a vySe vyradu tak byla garantovana.

SUSTAINABLE HUNTING TOURISM



The brown hare is currently not hunted on
a number of hunting grounds in the Czech
Republic in order to support an increase
in their numbers, which has so far not :

lead to very successful result. In Serbia,

brown hare is hunted but according to
recommendation based on real growth
dynamics received from the laboratory of

Hunting Association of Vojvodina region.

In northern Europe, brown hare is not
considered very attracting regarding
hunting tourism. For some hunters it :

V souéasné dobé neni zajic polni v Fadé honiteb v Ceské republice viibec
loven, ddvodem je nizky pocet jedincd. SniZzeni loveckého tlaku vsak dosud
nevedlo k pfilis dspésSnému vysledku. V Srbsku se zajic polni lovi na zakladé
doporuceni zaloZzeného na skute¢né dynamice pocetniho ristu ziskaného
na zdkladé vyzkumu mysliveckych spolkd regionu Vojvodina. V severni
Evropé ma zajic z hlediska lovecké turistiky pouze maly potencidl. Pro
nékteré lovce ale predstavuje zajimavy lov diky vyuZiti loveckych psd.
V Sirsim smyslu vSak lov zajice polniho provozuji pfedevsim mistni lovci,
nikoliv turisté. Podle niZze uvedeného grafu 2 vykazuje pocet lovenych
zajict v Madarsku a Finsku vykyvy, zatimco v Ceské republice a Srbsku
pocet lovi klesd (Graf 2).

60000

40000

= I
0

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

! presents an interesting product due to the
. use of hunting dogs. However, in a wider :
sense brown hare hunting is mainly

Map 3: Brown hare distribution

Maiff,5r£iﬂz,n'égf§ncojm conducted by local hunters, not tourists. : 120000
Chart 2 presented below shows that the :
number of hunted hares in Hungary and @ 100000
Finland fluctuates, while in the Czech
Republic and Serbia the number of hunts 80000

is decreasing.
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Chart 2: Number of hunted brown hare in Hungary, Finland, Czechia, and Serbia 2010 - 2021

Graf 2: Pocet ulovenych jedinc(i zajice polniho v Madarsku, Finsku, Cesku a Srbsku v letech 2010 - 2021

Figure 8: Driven hunt of brown hares

Obrdzek 8: Vlyfad po honu na zajice
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Golden jackal (Canis aureus) Sakal obecny (Canis aureus)

A jackal has a similar body shape to a wolf, but is comparable in size to a fox. Sakal ma podobny tvar téla jako vlk, ale velikostné je srovnatelny s likou.
Body length reaches up to 100 cm, height at the withers 50 cm, weight is Délka téla dosahuje az 100 cm, vysSka v kohoutku 50 cm, hmotnost je kolem
around 15 kg. The colouring is brown with a rusty tinge. 15 kg. Zbarveni je hnédé s rezavym nadechem.

Until recently, the jackal was only found in the south-eastern part of Europe Sakal se donedavna vyskytoval pouze v jihovychodni ¢asti Evropy, ale na kon-
(Map 4), but at the end of the 20th century it started to spread to other ci 20. stoleti se diky globalnimu oteplovani zacal Sitit i do daldich oblasti
parts as well. The jackal mainly inhabits steppe and forest-steppe habitats, (Mapa 4). Sakal obyva hlavné stepni a lesostepni stanovisté s nizkymi poros-
meadows and fields with small woods and bushes. ty. Podle legislativy Sakal neni v nékterych evropskych zemich povaZzovan za
zvér (Cesko nebo Finsko).

V jinych zemich, jako je Srbsko nebo Madarsko, se vsak lovi pravidelné
a je zajimavym produktem lovecké turistiky. Soucasné se pocet
ulovenych jedinct velmi rychle zvysuje. Napriklad v Madarsku se jejich
lov za poslednich 11 let zvysil vice nez 15x (v roce 2021 bylo uloveno 12620
jedinc).

According to European legislation, the jackal is not a game animal in some
European countries, like Czechia or Finland. However, in other countries,
like Serbia and Hungary, it is hunted regularly and is a suitable hunting
tourism product. At the same time, their number of hunted individuals is
increasing very quickly. For example, in Hungary, hunting has increased
more than 15 times over the last 11 years (12,620 individuals were hunted : Map &: Gol d'en iackal distribution
in 2021). ; Mapa 4: Rozsitent Sakala

Source/Zdroj: Cerveny, J.
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Marmot (Marmota marmota)

The mountain marmot is a larger rodent, with a body length of up to 60 cm
and a weight of up to 8 kg. A bushy tail, stocky figure with a short broad head
are typical. The fur is quite long, from grey-brown to yellow-brown. The legs
end with strong claws, which are adapted for digging.

The original areas of occurrence include the Western Alps in Europe and
some parts of the Carpathians. It was then artificially introduced in the
Eastern Alps, the Julian Alps, and the Pyrenees, where it is still found today
(Map 5). Although the mountain marmot does not occur in many European
countries, it is a typical species of hunting tourism, especially in Austria, Italy
and France.

UDRZITELNY LOVECKY CESTOVNI RUCH

Svist horsky (Marmota marmota)

Svist horsky je vétsi hlodavec s délkou téla aZz 60 cm a hmotnosti aZ 8 kg.
Typicky je hufaty ocas a podsaditd postava s kratkou Sirokou hlavou. Srst
je pomérné dlouhd, Sedohnéda az Zlutohnéda. Béhy jsou zakonceny silnymi
drapy, které jsou prizplisobeny k hrabani.

PGvodni oblasti vyskytu zahrnuji v Evropé zapadni Alpy a nékteré ¢asti Kar-
pat. Byl také uméle vysazen ve vychodnich Alpach, Julskych Alpach nebo
v Pyrenejich, kde se vyskytuje dodnes (Mapa 5). Pfestoze se svist horsky
v mnoha evropskych zemich nevyskytuje, je typickym produktem lovecké
turistiky zejména v Rakousku, Italii a Francii.

Map 5: Marmot distribution
Mapa 5: Rozsifeni svisté horského
Source/Zdroj: Cerveny, J.
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Mountain chamois (Rupicapra rupicapra)

The chamois is a typical ungulate of the high mountains. The figure is similar
to a goat with erect hooked horns. Body length ranges up to 110 cm, height
at the withers 95 cm, and weight up to 50 kg. The short summer fur is
coloured rust-brown with a dark longitudinal stripe on the ridge, while in
winter the fur is longer and black-brown. The head is yellow and white with
dark stripes across the eyes.

The original chamois population was found in most of the high mountains of
Europe, except in the Nordic areas (Map 6). In many other places, the chamois
was introduced artificially, even in lower habitats. The original biotope is
subalpine meadows and rocky localities above the forest line.

Mountain chamois is one of the important species for hunting tourism;
however, in some countries only small numbers of them are hunted every
year (for example around 60 in Czechia and Serbia)

Amga=TE

........

Map 6: Chamois distribution
Mapa 6: Rozsiteni kamzika horského
Source/Zdroj: Cerveny, J.
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Kamzik horsky (Rupicapra rupicapra)

Kamzik je typickou sparkatou zvéfi vysokych hor. Siluetou je podobny koze
se vztyCenymi, zahnutymi rohy. Télo je dlouhé az 110 cm, vySka v kohoutku
az 95 cm a hmotnost do 50 kg. Kratka letni srst je zbarvena do rezavé hnéda
s tmavym podélnym pruhem na hibetu, v zimé je srst delSi Cernohnéda. Hla-
va je zbarvena Zluté az bile s tmavymi pruhy pres svétla.

Pavodni populace kamzika se vyskytovala ve vétSiné vysokych hor Evropy,
s vyjimkou severskych oblasti. V. mnoha jinych mistech byl kamzik uméle

vysazovan, a to i na stanovistich s niz8i nadmotskou vyskou (Mapa 6). Pl-
vodnim biotopem jsou subalpinské louky a skalnaté lokality nad hranici lesa.

Kamzik horsky je jednim z vyznamnych druh( lovecké turistiky predevsim
v Rakousku, Slovinsku a Francii, v nékterych zemich je jich kazdoro¢né loveno
jen malé mnozstvi (napf. v Cesku nebo v Srbsku).
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Map 7: Elk distribution
Mapa 7: Rozsiteni losa evrospkého
Source/Zdroj: Cerveny, J.

Elk (Alces alces)

Elk is one of the largest hunted species
in Europe. Males reach a length of up to
280 cm, height at the withers can be
around 230 cm and weight around 600
kg. Females are smaller. The colour of
elk is grey-black to brown. Males have
massive shovel-shaped antlers that
are used as a trophy. Elk is a Eurasian
and North American species (where it
is called moose). In Europe, it has the
most widespread expansion in Finland,
Sweden, the Baltic states, and Poland.
Only a few individuals are found in
Central Europe and very irregularly (Map
7). Its natural biotopes are waterlogged
mixed forests of lowlands and uplands
where alder, birch, and pine are found.

According to the legislative statute in the Czech Republic, elk is considered
a game species, but it cannot be hunted according to the Hunting Act
as it is considered as a protected and highly endangered species. On the
other hand, in Finland elk is hunted annually, as presented in Chart 3.
For Northern Europe, elk is one of the most important game species for

hunting tourism.
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Los evropsky (Alces alces)

Los je jednim z nejvétSich druh( zvére lovenych v Evropé.. Samci dosahuiji
délky az 280 cm, vySka v kohoutku mze byt kolem 230 cm a hmotnost ko-
lem 600 kg. Samice jsou menSi. Srst losi zvéfe je SedoCerna az hnéda. Samci
maji masivni parohy bud' tzv. bidlovité, nebo ve tvaru lopaty. V Evropé je
losi zv&F nejrozsitendjsi ve Finsku, Svédsku, pobaltskych zemich a Polsku. Ve
stfedni Evropé se vyskytuji pouze jednotlivci, a to velmi nepravidelné (Mapa
7). Pfirodnimi biotopy jsou podmadcené smiené lesy nizin a vrchovin, kde se
vyskytuiji olSe, bfizy a borovice.

Podle legislativniho statutu v Ceské republice je los povaZovén za druh
zvére, ale nelze jej podle zdkona o myslivosti lovit, nebot je povaZovdn za
chranény a vysoce ohroZeny druh. Na druhé strané, napriklad ve Finsku,
se losi lovi kaZzdorocné, jak je uvedeno v grafu 3. Pro severni Evropu je los
jednim z nejvyznamnéjsich druhd zvére pro loveckou turistiku.
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Chart 3: Number of hunted elks in Finland 2010-2021

Graf 3: Pocet ulovenych jedinct losi zvére ve Finsku v letech 2010-2021
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Mouflon (Ovis musimon)

The body shape of the mouflon resembles a domestic sheep. Body length
reaches 130 cm, height at the withers 90 cm, weight up to 60 kg. Females
are significantly smaller and without horns. The coat in summer is a short
rust-brown colour with dark blood on the back. There is a light spot is around
the nose and on the belly. In winter, the fur is darker and denser. Males have
a mane growing on their necks.

This species is native to Corsica and Asia Minor and is probably a wild-faced
form of domestic sheep. Today it is found in islands in many parts of Europe,
especially in central Europe (Map 8). Originally bred in game reserves, today
it is found in the wild. It mainly inhabits stony terrain of deciduous and mixed
forest in hilly areas, but it is very adaptable.
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Muflon (Ovis musimon)

Tvarem téla muflon pfipomina domaci ovci. Délka téla dosahuje 130 cm, vys-
ka v kohoutku 90 cm, hmotnost do 60 kg. Samice jsou vyrazné mensi a vét-
Sinou bez rohd. Srst v |été je kratka, rezavé hnédé barvy, svétlé zbarveni je
kolem vétrniku a na bfiSe. V zimé je srst tmavsi a hustSi. Samci v této dobé
maiji na krku h¥ivu a na zadech bilé sedlo.

Tento druh je pavodem z Korsiky a Malé Asie a je pravdépodobné divokou
formou domacich ovci. Dnes se vyskytuje ostrlivkovité v mnoha ¢astech Ev-
ropy, zejména ve stfedni Evropé (Mapa 8). Pivodné byl chovan v oborach, ale
dnes se vyskytuje béZzné ve volné pfirodé. Obyva predevsim kamenité terény
listnatych a smiSenych les(l v kopcovitych oblastech, ale je zvéfi velmi pfi-
zpUsobivou.
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The number of mouflons hunted varies -
in Europe. In some countries it occurs :
sporadically (e.g., Serbia), in others it is an -
important species of hunting tourism. An :
example is Hungary and the Czech Republic,
where hunting has been relatively stable in :
recent years (Chart 4). The animal has also -
been introduced to Finland and lives on :
some islands in Southwestern Finland and :
a few of them are hunted. '

Map 8: Mouflon distribution
Mapa 8: Rozsiteni muflona
Source/Zdroj: Cerveny, J.
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turistiky. Nejkvalitnéjsi populace se nachdzi v Madarsku, Slovensku,
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Chart 4: Number of hunted mouflons in Hungary and Czechia 2010 - 2021
Graf 4: Poget lovenych jedincti muflonti v Madarsku a Cesku 2010 - 2021
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Red deer (Cervus elaphus)

The body length of males reaches up to 250 cm, height at the withers is 150
cm, and weight around 250 kg. Hinds are approximately a third smaller. The
summer coat is mainly reddish-brown, the winter coat is grey-brown. The
deer is found regularly throughout Europe, except for its northernmost part
(Map 9). They prefer to inhabit deciduous and mixed forests with open areas
where there are plenty of meadows.

The trophy is the massive antlers of the male, but an interesting trophy can
also be teeth, called cages, which can be set in gold and sold as jewellery.
The red deer represents an important species for hunting tourism.
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Jelen evropsky (Cervus elaphus)

Délka téla jelent dosahuje az 250 cm, vyska v kohoutku je 150 cm a hmot-
nost kolem 250 kg. Lané jsou pfiblizné o tfetinu menSi. Letni srst je pfevazné
¢ervenohnéda, zimni srst Sedohnéda. Jeleni zvér se vyskytuje pravidelné po
celé Evropé, s vyjimkou nejsevernégjsich oblasti (Mapa 9). Jeleni zvé&f preferu-
je listnaté a smiSené lesy s otevienymi plochami.

Trofej pfedstavuiji parohy samc(, ale zajimavou trofeji mohou byt také jejich
Spicaky, nazyvané kelce, které mohou byt zasazeny do zlata a prodavany jako
Sperky. Jelen evropsky je pro loveckou turistiku velmi vyznamnym druhem.

SUSTAINABLE HUNTING TOURISM




As an example, Hungary is a typical :
: © European destination, where hunters from
° £ / - all over the world go to hunt red deer
g ¢ : because the deer achieve a significant
. point value and the trophies are large. The
\ ...~ number of red deers hunted in Hungary :
- has increased significantly in recent years.

k - The Czech Republic has also recorded an

e ¥ . increase in the number of red deer hunts,
< 6 oA - although the increase there was not as
’ SR dynamic (Chart 5). Around a thousand red

deer are hunted in Serbia every year.

Map 9: Red deer distribution

Mapa 9: Rozsiteni jelena evropského : t

Source/Zdroj: Cerveny, J.
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Chart 5: Number of hunted red deer in Hungary and Czechia 2010 - 2021

Graf 5: Poget ulovenych jedinct jeleni zvére v Madarsku a Cesku 2010 - 2021
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Roe deer (Capreolus capreolus)

Roe deer is one of the most widespread species of the smallest representative
of the European deer family. Body length reaches up to 140 cm, height at
the withers 90 cm, and weight 25 kg. Does are always smaller. The summer
colouring is reddish-brown, while in winter grey-brown prevails. The roe deer
is widespread almost throughout Europe (Map 10); it also inhabits many
areas of Asia and North Africa. Its typical biotope is an open landscape with
smaller forests, bushes and fields, but it can live in many different kinds of
habitats.

Due to its abundance, roe deer represent a good species for hunting tourism.
The trophy is the antlers of the males. Due to the small size and therefore the
smaller trophy, as well as the price, roe deer is a sought-after alternative for
fee-based deer hunting.
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i,

Srnec obecny (Capreolus capreolus)

Srnéi zvér je jednim z nejrozSitenéisich druhi a je nejmensim zastupcem ev-
ropské rodiny jelenovitych. Délka téla dosahuje az 140 cm, vySka v kohoutku
90 cm a hmotnost az 25 kg. Srny jsou vZzdy mensi. Letni zbarveni je Cerve-
nohnédé, v zimé prevazuje Sedohnéda barva. Srn&i zvér je rozSifena témér
po celé Evropé, obyva také mnoho oblasti Asie a severni Afriky (Mapa 10).
Typickym biotopem této zvére je oteviena krajina, vyskytuje se ale na mnoha
dal&ich typech stanovist.

Diky své pocetné populaci pfedstavuje srné¢i zvéf velmi vyznamny druh pro
loveckou turistiku. Trofeji jsou parohy samcl. Vzhledem k malé velikosti,

a tedy i mensi trofeji a jeji cené, je srnéi zvér vyhledavanou alternativou pro
poplatkové lovy jelenovitych.

SUSTAINABLE HUNTING TOURISM



ftj The number of hunted roe deer has been

. relatively stable in Hungary and the Czech

° . Republic in recent years (Chart 6), as well

. as in Serbia, where approximately 10,000

are hunted every year. In Finland, the

number of roe deers hunted has increased

; - more than sixfold in the last 11 years.

v - Nowadays more than 20,000 of them are
* hunted annually.

Map 10: Roe deer distribution
Mapa 10: Rozsiteni srnce obecného
Source/Zdroj: Cerveny, J.
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Chart 6: Number of hunted roe deer in Hungary and Czechia 2010 - 2021

Graf 6: Pocet ulovenych jedincti srnéi zvéfe v Madarsku a Cesku 2010 - 2021
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Sika deer (Cervus nippon)

The sika deer is a fairly small deer; its body is up to 145 cm long, height at
the withers 95 cm, and weight around 55 kg. Hinds are significantly smaller.
The summer coat is chestnut brown with white spots, in the winter months
it is dark grey to black. Two subspecies appear in Europe (Japanese sika
and Dybowski's sika). The sika deer originally comes from South-West Asia
and Japan. Originally it was only bred in game reserves, but today it can be
found in various habitats in Europe in the wild (Map 11). The typical habitat
of this deer is deciduous and mixed forests of lower and middle altitudes;
however, it is very adaptable to different conditions. One of the problem
is crossbreeding with European red deer, due to which European red deer
as a native species has been reduced in quality The antlers are the trophy,
which are smaller compared to red deer and reach only a figure of eight tines
in case of Japanese sika.
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Jelen sika (Cervus nippon)

Jelen sika je pomérné maly druh jelena. Télo je az 145 cm dlouhé, vyska v ko-
houtku 95 cm a hmotnost kolem 55 kg. Lané jsou vyrazné mensi. Letni srst je
zbarvena kastanové hnédé s bilymi skvrnami, v zimnich mésicich je zbarvena
tmavé Sedé aZ ¢erné. V Evropé se objevuiji dva poddruhy (sika japonsky a sika
Dybowského). Jelen sika plivodné pochazi z jihozapadni Asie a Japonska
a puvodné byl chovan pouze v oboréach, v soucasnosti se vyskytuje na raz-
nych stanovistich ve volné pt¥irodé v Evropé (Mapa 11). Typickym stanovi§tém
tohoto jelena jsou listnaté a smiSené lesy nizSich a stfednich nadmorskych
vySek, je vSak velmi pFizpGsobivy riznym pfirodnim podminkam. Jednim
z probléma, které tato zvér predstavuie, je kfizeni s jelenem evropskym. Tro-
fej pfedstavuiji parohy, které jsou ve srovnani s jelenem evropskym vyrazné
mensi a dosahuji v pfipadé siky japonského vétSinou pouze osmeraka.
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In the Czech Republic, sika deer is widely -
hunted for a fee, especially in the area of -
western Bohemia and number of hunts is :
increasing (Chart 7), while in Serbia and -
some European countries this species is :
not even present.

Map 11: Sika deer distribution
Mapa 11: Rozsiteni jelena siky
Source/Zdroj: Cerveny, J.

25000

20000

V Ceské republice je jelen sika hojné poplatkové loven, zejména na tzemi

15000 : zdpadnich Cech, a poé&et ulovenych jedinct stoupd (Graf 7). V Srbsku
] a v dalsich evropskych zemich se tento druh viibec nevyskytuje.
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Chart 7: Number of hunted sika deer in Czechia 2010 - 2021

Graf 7: Pocet ulovenych jedincti zvére jelena siky v Cesku v letech 2010 - 2021
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White-tailed deer (Odocoileus virginianus)

The white-tailed deer is a North American
species of deer. It was imported to Europe in
the 19th century and was originally bred in
game reserves. Today it is found in the wild,
especially in the south of Finland. The deer
look for a cultural landscape where forests,
meadows and fields alternate. The body length
of males can reach up to 200 cm, the height at
the withers is 100 cm, and the weight is up to
130 kg. Females are slightly smaller. The most
characteristic feature of a deer is its white tail,
which is 30 cm long from the bottom, which it
raises upwards as a warning in case of danger.
Summer fur is yellow-red, winter is grey. The
antlers of males have a special cup-like shape.
Due to overgrown population sizes and the
fact that this species is typically hunted by stalking, white-tailed deer has
a lot of potential concerning hunting tourism, especially in Finland (Map 12).

Map 12: White-tailed deer
distribution
Mapa 12: Rozsiteni jelence béloocasého
Source/Zdroj: Cerveny, J.

In Finland, the number of hunted individuals is increasing dramatically,
which is presented in Chart 8.

(A

Jelenec béloocasy (Odocoileus virginianus)

Jelenec béloocasy je severoamericky druh jelena. Do Evropy byl dovezen
v 19. stoleti a byl plivodné chovan v oborach. Dnes se nachazi i ve volné
pfirodé, zejména na jihu Finska (Mapa 12). Jelenci vyhledavaiji kulturni kra-
jinu, kde se stfidaji lesy, louky a pole. Délka téla samci muze dosahnout az
200 cm, vyska v kohoutku je 100 cm a hmotnost je az 130 kg. Samice jsou
je dlouha az 30 cm. Jelenec ji zveda nahoru jako varovani v pripadé nebez-
peci. Letni srst je Zluto-Cervena, zimni Seda. Parohy samc( maiji zvlastni po-
harovity tvar. Vzhledem k pfemnozené populaci v nékterych ¢astech Evropy
a skutecnosti, Ze tento druh je typicky loven Soulanim na individualnim lovu,
ma jelenec béloocasy zejména v severni Evropé velky potencial z hlediska
lovecké turistiky.

Ve Finsku se pocet ulovenych jedinci dramaticky zvySuje, coZ ukazuje
graf 8.
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Chart 8: Number of hunted white-tail deer in Finland 2010 - 2021

Graf 8: Pocet ulovenych jedincti zvére jelence béloocasého ve Finsku v letech 2010 - 2021

o

SUSTAINABLE HUNTING TOURISM






Wild Boar (Sus scrofa)

Body length in adult males reaches up to 200 cm, height then 115 cm, and
weight up to 200 kg (Eastern Europe up to 350 kg). Females are significantly
smaller. The colour of the coat is rust brown to black, with the winter coat
usually darker, composed of dense bristles. The wild boar inhabits most of
Europe (excluding Nordic areas and the British Isles) (Map 13). The most
common biotope is deciduous forests, but it inhabits all types of habitats.

Driven hunts for wild boar are a very popular form of paid hunts. The shooters
pay a fee either for the entire participation in the hunt, or they pay for the
stand and subsequently also for the number of hunted animals. Wild boars
can also be hunted by solo hunters. Teeth are considered as a trophy.

In Central Europe, the number of wild boars is rising sharply despite intensive
reduction by shooting. The distribution is also growing continuously
northwards. There are concerns in particular about the spreading of African
swine fever', which is caused by a virus which wild boar carry. In addition,
wild boars cause significant damages to agricultural fields and forests. Thus,
there would be clear ecological surplus to develop hunting tourism around
wild boar.

1 African swine fever (ASF) is a very dangerous, contagious disease of domestic and wild boars of all breeds and
ages.
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Prase divoké (Sus scrofa)

Délka téla u dospélych samct dosahuje az 200 cm, vyska pak 115 cm a hmot-
nost do 200 kg (ve vychodni Evropé aZ 350 kg). Bachyné jsou mensi. Barva
srsti je rezavé hnéda az Cernd, zimni srst je obvykle tmavsi, sloZzena z hustych
§tétin. Prase divoké obyva vétsinu Evropy (kromé severskych a britskych os-
trov() (Mapa 13). Nejb&znéjsim biotopem jsou listnaté lesy, ale obyvaji viech-
ny typy stanovist.

Spolecné lovy na ¢ernou zveér jsou velmi popularni formou poplatkovych lova.
Strelci plati poplatek bud' celkové za GiGast na lovu, nebo plati za svoje sta-
novisté a nasledné podle poctu ulovenych kus(. Prase divoké m(zZe byt také
loveno pfi individualnim lovu. Trofeji jsou zuby samc(, nazyvané zbrané.

Ve stifedni Evropé pocet prasat divokych prudce stoup4, a to i pfes jejich
intenzivni snizovani odstrelem, pfipadné odchytem. Jejich rozsiteni se také
neustale posouvd smérem k severu. V soutasné dobé v3ak panuji obavy ze-
jména z Siteni afrického moru prasat’, ktery je zplisoben virem, ktery prasata
divoka pfendasSeji. Kromé toho ¢erna zvér plisobi znaéné Skody nejen na zemé-
délskych pozemcich, ale i v lesich, a proto lovecka turistika zamérena na lov
prasete divokého znamena vyznamny ekologicky pFinos.

1 Africky mor prasat (AMP) je velmi nebezpe&né, nakazlivé onemocnéni domécich i divokych prasat véech plemen
a vékovych kategorii.
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The hunting of wild boars in the Czech
Republic and in Hungary is similar in terms
; . . of the number of individuals, and in both
- £ J . countries, there has been an increase
: - in shooting over the last 11 years. In the
Czech Republic, shooting has increased :
more dynamically in recent years. In :
Serbia, hunting of wild boars has more
than tripled in the last 11 years, but the :
- total number of individuals in 2021 reached
sl ‘ - only 15,228. In Finland, this number is even
‘ 2 - lower, 1413 were hunted in 2021, although
=& == . the population has increased rapidly and
Map 13: Wild boar distribution - the shooting has even increased 4 times
Source/Zdroj: Cerveny, J. Compared to 2010.
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50000 . republice se lov v poslednich letech zvysil dynamictéji (Graf 9). V Srbsku se
g lov prasete divokého za poslednich 11 let vice neZ ztrojndsobil, ale celkovy
g pocet jedinct v roce 2021 dosdhl pouze 15228 jedinct. Ve Finsku je toto
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Cislo jesté nizsi, v roce 2021 bylo uloveno 1413 kusd, i kdyZ pocet jedinci
se rychle zvysuje a lov se ve srovndni s rokem 2010 dokonce zvysil 14krat.
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Chart 9: Number of hunted wild boar in Hungary and Czechia 2010 - 2021
Graf 9: Podet ulovenych jedincti prasat divokych v Madarsku a Cesku 2010 - 2021
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Feathered game
Black grouse (Tetrao tetrix)

The black grouse is a medium-sized bird with distinct sexual dimorphism.
The adult male is all black. The tail is black with white tail feathers at the
tip, larger in males than in females. Above the eyes there are distinctive red
patches. The female is brown and transversely darkly striped. The beak is
black-brown. An adult male can weigh over 1.5 kg, a female 1.1 kg.

This bird is found in the British Isles, in Fennoscandia and in northern Russia
as far as Yakutia. Smaller populations also live in the Balkans, the Alps, the
Ardennes, and in Central European forests (Map 14). The grouse looks for
deciduous and mixed forests, meadows and bogs, dominated by birches and
willow. It prefers moist habitats with rich shrub and herbaceous undergrowth.

In most European countries, with the exception of Fennoscandia and Alps,
hunting is prohibited. In Northern Europe, on the other hand, black grouse
is one of the most valued and potential game species concerning hunting
tourism activities.

Black grouse hunting in Finland has been varied over the course of 11 years
(Chart 10). The least amount of grouse was hunted in 2017, which was
caused by smaller population. Since then, the hunt has been increasing.
This trend can be expected in the future as well. In most European
countries black grouse is protected species and it is not allowed to hunt
it.

Pernata zvér

TetFivek obecny (Tetrao tetrix)

Tetfivek obecny je stfedné velky ptak s vyraznym pohlavnim dimorfismem.
Dospély samec je cely ¢erny. Tatr¢ je ¢erna s bilym zbarvenim na konci ocas-
nich per. Nad svétly jsou vyrazné &ervené skvrny (pousky). Samice je zbar-
vena hnédé a pFicné tmavé pruhovana. Zobak je cernohnédy. Dospély samec
mUZe vazit vice nez 1,5 kg, samice 1,1 kg.

Tento ptak se nachazi na Britskych ostrovech, ve Fennoskandinavii a v se-
vernim Rusku aZ po Jakutsko. Mensi populace Ziji také na Balkané, v Alpéach,
Ardenach a ve stfedoevropskych lesich (mapa 14). Tetfivek vyhledava listnaté
a smiSené lesy, louky a baZziny, kterym dominuiji bfizy a jivy. Preferuje vihka
stanovisté s bohatym kefovym a bylinnym podrostem.

Ve vétsiné evropskych zemi, s vyjimkou Fennoskandinavie a Alp, je lov zaka-

zan. V severni Evropé je naopak tetfivek jednim z nejcennéjSich a z hlediska
lovecké turistiky druhem s nejvétSim potencialem.

Vyse odstielu tetfivka ve Finsku se v pribéhu 11 let ménila (graf 10).
Nejmensi mnoZstvi tetfevd bylo uloveno v roce 2017, coZ bylo zpldsobeno
mensi populaci. Od té doby se lov zvysuje. Tento trend Ize o¢ekdvat i do
budoucna. Ve vétsiné evropskych zemi je tetfivek obecny chrdnénym
druhem a neni dovoleno ho lovit.

SUSTAINABLE HUNTING TOURISM
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Chart 10: Number of hunted black grouse in Finland 2010 - 2021

Graf 10: Pocet ulovenych jedincu tetfivka obecného ve Finsku v letech 2010 - 2021
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Map 14: Black grouse distribution
Mapa 14: Rozsiteni tetfivka obecného
Source/Zdroj: EBCC, 2022
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Common quail (Coturnix coturnix)

Common quail is a small bird with a relatively long and pointed wing. The
colouring is dark brown with a light edging. The beak is black-brown, the legs
are yellowish. The size of the male does not differ much from the female,
reaching a weight of 80 - 140 g.

Quail inhabit a large part of Europe, Asia and also North Africa. The northern
limit of the distribution reaches as far as southern Finland (Map 15). It used
to be a very abundant species; however, since the end of the 19th century
a significant decrease in population has been recorded. Today, in a number
of countries, quail is designated as an endangered species and is subject to
protection. In European legislation, it is classified as a vulnerable species.
Nevertheless, it is possible to hunt it, for example in Serbia, where organized
hunts are offered for groups of hunters from abroad.
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KFepelka polni (Coturnix coturnix)

Kfepelka je maly ptdk s pomérné dlouhym a Spicatymi kfidly. Zbarveni je
tmaveé hnédé se svétlejSim zakonCenim per, zobak je cernohnédy, stojaky jsou
nazloutlé. Velikost samce se pfiliS neliSi od samice a dosahuje hmotnosti
kolem 80 - 140 g.

Kfepelky obyvaiji velkou ¢ast Evropy, Asie a také severni Afriky. Severni hra-
nice roz§ifeni saha az do jizniho Finska (Mapa 15). Kfepelka byvala velmi hoj-
nym druhem, nicméné od konce 19. stoleti je zaznamenan vyrazny pokles
populace. Dnes je v fadé zemi kfepelka oznacena za ohrozeny druh a podléha
ochrané. V evropské legislativé je klasifikovana jako zranitelny druh. Lovit je ji
mozné napfiklad v Srbsku, kde jsou organizovany spolecné lovy, zejména pro
skupiny lovcll ze zahranici.
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Map 15: Common quail distribution
Mapa 15: Rozsiteni kiepelky polni
Source/Zdroj: EBCC, 2022
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Graylag goose (Anser anser)

The graylag goose is grey-brown with whitish feather edges. The beak is
orange-yellow to pink. The legs are the same colour as the beak. The male is
larger than the female. The wing is up to 49 cm long. The weight of a male
can reach up to 4.3 kg. The goose is found in water habitats, nests in reeds
and gathers in large flocks. It flies to the southern parts of Europe for the
winter. The graylag goose nests in almost the entire Palearctic region. It was
mostly exterminated in the western part of the area, and only remnants of
the original flocks survive in Central Europe (Map 16).

Goose hunting is a popular form of hunting in hunting tourism, especially in
the Netherlands, where other hunting is insignificant.

UDRZITELNY LOVECKY CESTOVNI RUCH

Husa velka (Anser anser)

Husa velkd m4 Sedohnédé zbarveni s bélavymi okraiji pefi. Zobak je oranzové
Zluty az rtzovy. Nohy (vesla) maiji stejnou barvu jako zobak. Samec je vétsi
nez samice. Kfidla jsou dlouha az 49 cm. Hmotnost muze muzZe dosahnout az
4,3 kg. Husa se vyskytuije v blizkosti vodnich ploch, hnizdi v rdkosi a shromaz-
duje se ve velkych hejnech. Na zimu odlétéa do jiznich ¢asti Evropy. Husa velka
hnizdila témé&rF v celé palearktické oblasti, avSak v zapadni ¢asti izemi byla
vétSinou vyhubena a ve stfedni Evropé se dochovaly pouze zbytky plvodni
populace (Mapa 16).

Lov hus je popularni zejména v Nizozemsku, kde jsou lovy jinych druh( zvére
pocetné zanedbatelné.
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Map 16: Graylag goose distribution
Mapa 16: Rozsiteni husy velké
Source/Zdroj: EBCC, 2022
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Mallard (Anas platyrhynchos)

The basic feature for the wild duck or mallard is a marked sexual dimorphism
in coloration. A male in a wedding dress has a bright green head and neck
with a prominent white neck stripe. The front part is brown, which turns grey
towards the sides. The belly is also grey with fine undulations. The beak is
greenish-yellow, the legs are orange. The female is brownish-black with rusty
feather edges. The beak is grey-green and the legs yellow-red. In a simple
dress, the difference is less pronounced. A male is bigger than a female. An
adult male can weigh 1.3 kg, a female being around 1.1 kg.

The wild duck is widespread throughout Europe on water areas, with the
exception of Cyprus (Map 17). It is a suitable game species for hunting
tourism. They are hunted usually on driven hunts, also by calling or by using
decoys or by stalking during the morning and evening flights.
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Kachna divoka (Anas platyrhynchos)

Zakladnim rysem kachny divoké je predevsim vyrazny sexudlni dimorfismus
ve zbarveni. Samec ve svatebnich Satech m4 jasné zelenou hlavu a krk s vy-
raznym bilym pruhem. Pfedni ¢ast je hnéda, smérem k boklm je zbarveni
Sedé. Bficho je také Sedé s jemnym zvinénim. Zobak je zelenozluty, plovaky
jsou oranzové. Samice je hnédocCerna s rezavymi okraji pefi. Zobak je Sedoze-
leny a plovaky Zluto€ervené. Samec je vétSi nez samice. Dospély samec mUize
vazit 1,3 kg, samice kolem 1,1 kg.

Kachna divoka je rozSifena po celé Evropé na vodnich plochéach, s vyjimkou
Kypru (Mapa 17). Je to druh zvéfe vhodny pro loveckou turistiku. Kachny jsou

obvykle loveny na spoleé¢nych lovech, ale také vabenim pomoci imitaci (bala-
bant) nebo lovem béhem rannich a vecernich tah.

SUSTAINABLE HUNTING TOURISM
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Lov kachny divoké je prezentovdn na grafu 11, ze kterého je patrné, Ze
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Map 17: Mallard distribution Figure 9: Hunted mallards and put it on show after hunt
Mapa 17: Rozsifeni kachny divoké

Source/Zdroj: EBCC, 2022 Obrdzek 9: Ulovené kachny na vyradu

Mallard hunting is presented on Chart 11, from which it can be seen that :
while in Serbia the hunt is relatively stable over the years, in Hungary ~ °© 60000
the number of hunted ducks is decreasing. The situation in the Czech :
Republic is similar, where there is a reduction in the number of individuals

in the population and thus the number of their hunt, although the hunt 40000
: in the Czech Republic is many times higher than in other countries. More §
than 200,000 are hunted annually in the Czech Republic. § 30000
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Chart 11: Number of hunted mallards in Hungary and Serbia 2010 - 2021
Graf 11: Pocet ulovenych jedinct divoké kachny v Madarsku a Srbsku 2010 - 2021
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Pheasant (Phasianus colchicus)

A medium-sized bird with a marked difference in colour between the male
and the female. A very long pointed tail is typical, measuring up to 61 cm.
Due to targeted breeding, the coloration of males is very variable; in Europe,
males with a reddish-brown colour predominate. The head and upper neck
are black and blue. A white stripe on the neck is typical. The basic colouring
of the hen is light brown with a darker centre of the feathers. The beak
is greenish-yellow in both sexes. Maximum weigh for male is 2 kg and for
a female 1.5 kg.

The original area of expansion is east of the Volga River. Pheasant however
already reached Europe in ancient times and today it is found all over Europe
to Ireland and southern Scandinavia in the north (Map 18). It is hunted almost
everywhere it lives, often supported by artificial breeding and release into
the wild. The pheasant inhabits all types of landscape, although it seeks out
localities where smaller forests alternate with bushes and weeds.

Pheasants form a significant part of fee hunts. Pheasant hunts are organized
mainly in artificial breeding grounds, where a rich harvest is guaranteed, but
also in the open countryside.
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BazZant obecny (Phasianus colchicus)

Stredné velky ptak s vyraznym rozdilem ve zbarveni mezi samcem a samici.
Typicky je velmi dlouhy klin, ktery méFi az 61 cm. Diky cilenému chovu je zbar-
veni kohoutl velmi variabilni. Hlava a horni ¢ast krku jsou ¢erné az modré.
Typicky je bily pruh na krku. Zakladni zbarveni slepice je svétle hnédé s tma-
v8im stfedem pefi. Zobak je zelenozZluty u obou pohlavi. Maximalni hmotnost
kohouta je 2 kg, slepice kolem 1,5 kg.

Plvodni oblast rozsiteni je vychodné od Feky Volhy. BaZant se vSak dostal do
Evropy jiz ve starovéku a dnes se vyskytuje po celé Evropé az po Irsko a jizni
Skandinavii (Mapa 18). Téméf v3ude, kde se vyskytuije, je loven, ¢asto podpo-
rovan umélym chovem a vypousténim do volné pfirody. Bazant obyva vSech-
ny typy krajiny, vyhledava vSak lokality, kde se stfidaji mensilesy s kfovinami.

BaZanti tvofi vyznamnou ¢ast poplatkovych lovid. Lov bazantl je organizovan
pfedevsim v bazantnicich, kde je zaru€en bohaty vyfad.

SUSTAINABLE HUNTING TOURISM
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Po&et baZant ulovenych v poslednim obdobi v Madarsku a Ceské
republice zobrazuje graf 12, ze kterého je ziejmé, Ze baZanti jsou v obou
zemich hojné loveni. Zatimco v Madarsku vak lov mirné roste, v Ceské
republice kazdym rokem klesd. V' Srbsku je lov baZantl v pribéhu let
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Map 18: Phaesant distribution
Mapa 18: Rozsiteni bazanta obecného
Source/Zdroj: EBCC, 2022 \ y
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: Figure 10: Phaesant hunting with hunting dogs in Serbia
The number of pheasants hunted in the last two decades in Hungary 9 Obrések 10 Lov bmﬁ’m pomoc psi Vﬂ,bskf
and the Czech Republic is represented by Chart 12, from which it is ;
clear that pheasants are widely hunted in both countries. Although the © 600000

trend is slightly increasing in Hungary, the hunt of pheasants in the
Czech Republic is decreasing every year. In Serbia, the pheasant hunt is 500000

relatively stable over the years. Around 140,000 are hunted annually. In 400000
: Finland, this number is very low. In the last monitored year (2021), 23,600 340000
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Chart 12: Number of hunted pheasants in Hungary and Czechia 2010 - 2021

Graf 12: Poget ulovenych jedincti bazanta obecného v Madarsku a Cesku 2010 - 2021
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Western capercaillie (Tetrao urogallus)

The capercaillie is characterized by significant sexual dimorphism. A long,
rounded tail that spreads in a fan is typical. The male is coloured black,
the wing coverts are brownish. The strong beak, which is yellowish, is
conspicuous. The female is brown with black-brown stripes. The belly and
flanks and lower part of tail feathers have white edges. An adult male can
weigh over 5 kg. The female is significantly smaller and can weigh around
2.5 kg.

The caperecaillie lives in coniferous forests from Western Europe to Baikal. In
the north, it occurs up to the tree line. The distribution in Europe is island-
like, only in the north and east of its range is the occurrence continuous
(Map 19).

In most European countries, it is marked as a critically endangered species
and is subject to protection, thus it is not possible to hunt it, with the
exception of the Nordic countries. In the Nordic countries, capercaillie is one
of the most interesting species concerning hunting tourism activities.
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Tet¥ev hludec (Tetrao urogallus)

Tetfev hluSec je charakterizovan vyznamnym sexualnim dimorfismem. Typic-
ky je dlouhd, zaoblena tatr¢, ktera se zveda do véjife. Samec je zbarven Cer-
né, kridla jsou nahnédla. Napadny, silny zobak je nazloutly. Samice je hnéda
s ¢ernohnédymi pruhy. Na bfiSe a bocich a spodni ¢asti ocasniho pefi maiji
tito jedinci bilé okraje. Dospély samec mzZe vazit i vice nez 5 kg. Hmotnost
samice se pohybuje kolem 2,5 kg.

Tetfev Zije v jehli¢natych lesich od zapadni Evropy az po Bajkal. Na severu se
vyskytuje az k hranici lesa. RozSifeni v Evropé je ostrlivkovité, pouze na seve-
ru a vychodé je areal vyskytu souvisly (Mapa 19).

Ve vétSiné evropskych zemi, s vyjimkou severskych, je oznacovan jako druh
kriticky ohroZzeny a podléha ochrané, proto jej neni mozné lovit, s vyjimkou
severskych zemi. V severskych zemich je tetfev hluSec jednim z nejzajimaveéj-
Sich druh( v oblasti lovecké turistiky.

SUSTAINABLE HUNTING TOURISM
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The number of capercaillie hunted in Finland is shown in Chart 13. As with
grouse, the hunt has varied over the years with a significant drop in 2017. Chart 13: Number of hunted capercaillie in Finland 2010 - 2021

Graf 13: Pocet ulovenych jedinct tetieva hlusce ve Finsku v letech 2010 - 2021
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Willow grouse (Lagopus lagopus)

Willow grouse, commonly known as the willow ptarmigan, is a bird species
that belongs to the grouse family, measuring about 33-38 cm in length and
weighing 450-800 g. During the breeding season, males have a reddish-
brown head, neck, and upper parts of body, while females have a more muted
brown plumage. In winter, both males and females have a white plumage that
helps them blend into the snow. Willow ptarmigans are found in the northern
parts of North America, Europe, and Asia. They prefer tundra habitats,
including willow thickets, heathlands, and open areas near rivers and lakes.
Willow ptarmigans are social birds and often live in small flocks during the
winter. During the breeding season, males establish territories and defend
them from other males. To survive in their harsh arctic environments, willow
ptarmigans have several adaptations, including feathered feet that act like
snowshoes, and special feathers that cover their nostrils, preventing snow
and ice from entering while they forage for food.

Willow ptarmigan is one of the most desired game bird in the northern part
of Europe and is, for example, the main reason for domestic hunting tourists
travelling to Lapland for hunting in Finland. Thus, it is also a very potential
species for hunting tourism in these regions.

58

Bélokur rousny (Lagopus lagopus)

Bélokur rousny je druh ptaka, ktery patfi do podceledi tetfevovitych a méri
asi 33-38 cm na délku, vazi 450-800 g. BEhem doby pareni maiji samci Cer-
venohnédé zbarveni hlavy, krku a horni ¢asti téla, zatimco samice maji ne-
vyrazné hnédé pefi. V zimé maji samci i samice pefi bilé, které jim umoznuje
splynout se snéhem. Bélokur se vyskytuje v severnich ¢astech Severni Ame-
riky, Evropy a Asie. Preferuji tundrova stanovisté, véetné vrbovych houstin,
viesovist a otevienych oblasti v blizkosti fek a jezer. Bélokuti jsou spoleéensti
ptaci a ¢asto béhem zimy Ziji v malych hejnech. V obdobi pafeni si samci vy-
tvareji teritoria a brani je pfed jinymi samci. Aby prezili v drsném arktickém
prostredi, maji bélokufi nékolik adaptaci, véetné operenych stojacka, které
plsobi jako snéznice, a specialniho pefi pokryvajiciho nosni otvory, které
slouzi k zabranéni vniknuti snéhu a ledu pfi vyhledavani potravy.

Bélokur rousny je jednim z zadanych druh( pernaté zvére v severni Casti
Evropy a je hlavnim cilem lovu pro domaci lovecké turisty cestujici do Lapon-
ska (Mapa 20). Je tedy také vyznamnym potencialnim druhem pro loveckou
turistiku v téchto regionech.
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Map 20: Willow grouse distribution
Mapa 20: Rozsiteni bélokura rousného
Source/Zdroj: EBCC, 2022
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2. LEGISLATIVE ASPECTS OF HUNTING

TOURISM

2. LEGISLATIVNI ASPEKTY LOVECKE TURISTIKY

In this second chapter, the legislative aspects of hunting tourism are
explored, with a focus on the regulations and policies that govern this
industry worldwide. The rationale behind hunting-related legislation and
the socioeconomic implications for local communities, is examined. The
regulatory mechanisms in place to ensure ethical practices, such as licensing
requirements and enforcement measures, are analysed. Furthermore, the
international conventions and organizations that shape hunting tourism
legislation are discussed, highlighting the importance of striking a delicate
balance between wildlife conservation, economic benefits, and cultural
traditions. Through this exploration, sustainable and responsible practices in
the hunting tourism industry are aimed to be fostered. Legislation related to
hunting tourism varies widely by country and region. The laws and regulations
governing hunting tourism typically cover issues such as licensing, hunted
species’ limits, hunting seasons, safety requirements, and environmental
protection.

In some countries, hunting tourism may be tightly regulated or even
prohibited (e.g., Albania). In some European countries, some practices are
largely banned (e.g., Germany) while in others it may be allowed under
specific conditions. In many cases, the laws and regulations governing
hunting tourism are designed to balance the interests of hunters, local
communities, and conservation efforts. Some laws may require hunters to
obtain licences and permits, which may be limited in number to prevent
over-hunting or harm to endangered species. Other laws may set limits on
the types of weapons or equipment that can be used in hunting and may
require hunters to follow certain safety procedures.

Overall, hunting tourism legislation aims to ensure that hunting activities
are conducted in a responsible and sustainable manner, and that the wildlife
and habitats in the areas where hunting takes place are controlled. This
sub-chapter summarizes the most important information from the field of
legislation in hunting tourism.
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Druha kapitola se podrobné zabyva pravni strankou lovecké turistiky. Jsou
zde uvedeny predpisy a zakony, které reguluji toto odvétvi, pozornost je vé-
novana i mistnim komunitdm a socioekonomickym dopadim. Hlavnim té-
matem této kapitoly jsou zavedené regulacni mechanismy, jejichz cilem je
zajistit etické zplsoby lovu a praktiky v lovecké turistice. Mezi tato opatfeni
patfi napfiklad pozadavky na vydani loveckych listk(, véetné udélovani sank-
ci, které maiji za ukol zajistit dodrzovani prijatelnych standard( v této oblasti.
Dale se kapitola vénuje mezinarodnim dohodadm a organizacim, které ovliv-
Auji tvorbu pravnich predpist v oblasti lovecké turistiky. Tyto dohody zdu-
raznuji dalezitost nutnosti vyvazeného pfistupu mezi ochranou volné Zijicich
Zivocichll, ekonomickymi pfinosy a pfedavanim kulturnich tradic z generace
na generaci. Jejich cilem je podporovat udrzitelné a odpovédné praktiky v lo-
vecké turistice. V rGznych zemich a regionech se zakony tykajici se lovecké
turistiky znac¢né lii. Tyto predpisy se prevazné zabyvaiji otazkami jako je vyda-
vani loveckych listkd, licenci ¢i povolenek, omezeni druh( lovné zvére, stano-
veni doby lovu pro jednotlivé druhy, ¢i bezpeénostnich poZzadavk( a ochrany
Zivotniho prostredi.

V nékterych zemich muzZe byt lovecka turistika pFisnéji regulovana nebo do-
konce zakazana (napf. v Albanii), pfedpisy jsou striktnéjsi co do zptisobi lovu.
Nékteré zplisoby lovu jsou dokonce Uplné zakazany (napf. v Némecku), za-
timco v jinych zemich mohou byt za ur€itych podminek povoleny. V. mnoha
pripadech jsou zadkony a predpisy upravuijici loveckou turistiku navrzeny tak,
aby vyvazily zajmy lovcd, mistniho obyvatelstva a Usili o ochranu pfirody.
Podle nékterych pfedpist jsou pocty vydanych loveckych listkd striktné re-
gulovany, jejich pocet je omezen, aby se zabranilo nadmérnému lovu a ohro-
Zeni nékterych druhi zvére. Jiné zakony stanovuiji limity pro typy zbrani nebo
vybaveni, které mohou byt pouZity pti lovu. Casto také explicitné uvadi, jaké
bezpecnostni postupy ma lovec ¢i i¢astnik lovu dodrZovat.
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21 Hunting rights

There are various legal constructs of how hunting rights and the ownership
of game animals are distributed between the state, the landowners and the
hunters. In some cases, wild animals are nobody’s property, i.e. res nullius’,
which basically means that it becomes someone’s property by hunting or
catching it. In other legal systems, it is either the state that owns game
animals, and the hunters can possess them if they hunt or catch them in
a lawful manner, or the hunter is the landowner from whose property the
animal comes.

Hunting rights in Europe mostly belong to the landowners, but there are
various ways in which this right can be practiced. In the simplest case,
landowners can hunt on their lands without any restrictions, which can be
justified by the need to protect their land from game damage. However,
the fragmentation of land, and consequently the fragmentation of hunting
areas, leads to the degradation of game populations. For this reason,
in most countries hunting rights can only be practiced on an area above
a certain threshold level regarding the size of hunting area. This implies that
landowners must form larger units where they can hunt on their own or
make a lease agreement with a third party. On state land, hunting grounds
can be formed similarly to private lands. In some countries (e.g., Finland), the
locals can also have free hunting rights on state land due to their residence
in the area. The hunting rights and property rights related to it typically
vary depending on the game animal in question. For example, in Finland, for
hunting small game, the landowners’ permission is enough, but concerning
larger animals like elk or white-tailed deer, in addition a licence from the
state based on the pre-decided bag quota is needed, even when hunting on
privately owned land.

Hunting rights can also be coupled with responsibilities and duties. In many
European countries, the hunting rights beneficiary is also responsible for
game management which, in Central European countries for example, usually
means hunting according to an officially approved wild game management
plan, organizing hunting activities, and applying safety measures.

UDRZITELNY LOVECKY CESTOVNI RUCH

Celkové ma pravni Gprava lovecké turistiky za cil zajistit, aby lovecké ¢innosti
byly provadény odpovédnym a udrzitelnym zplGsobem, ale i tak, aby docha-
zelo k optimalni regulaci volné Zijici zvére. Tato kapitola shrnuje nejdilezitéjsi
informace z oblasti legislativy tykajici se lovecké turistiky.

21 Pravo lovu

Existuiji rizné pravni Gpravy toho, jakym zplsobem je pravo lovu a vlastnic-
tvi zvére rozdéleno mezi stat, vlastniky pady a samotné lovce. V nékterych
ptipadech neni divoka zvéF ni¢im majetkem, tzv. ,res nullius”, coZ v podstaté
znamena, Ze se stava né¢im majetkem az v okamziku, kdy ji lovec ulovi. V ji-
nych pravnich Fadech je to bud' stat, kdo vlastni zvéF, a myslivci s ni mohou
hospodafrit, pokud ji lovi nebo chytaji zakonnym zplisobem, nebo je se zvéri
opravnén nakladat ten, na jehoz pozemku se zvéf nachazi.

Pravo lovu v Evropé vétSinou patfi vlastnikim pady, ale existuji rzné zptso-
by, jak toto pravo uplatnit. V nejjednodussim pripadé mohou vlastnici pady
lovit na svych pozemcich bez jakychkoli omezeni, cozZ Ize odivodnit potre-
bou chranit své pozemky pfed Skodou zplisobenou zvéFi. Fragmentace Uze-
mi a nasledné fragmentace honiteb vSak vede k degradaci populaci zvére.
Z tohoto dlvodu je na vétSiné zemi pravo lovu upraveno tak, aby mohlo pro-
bihat pouze na ploSe nad ur€itym limitem s ohledem na velikost honitby. To
znamen3, Ze vlastnici pozemk( musi vytvofrit vétsi jednotky, kde mohou lovit
sami nebo uzavfit ndjemni smlouvu s tfeti stranou (napfiklad mysliveckym
spolkem). Na statnich pozemcich mohou byt honitby tvofeny podobné jako
u soukromych pozemkdl. V nékterych zemich (napf. ve Finsku) mohou mit
také mistni obyvatelé volné lovecké pravo na statni padé, pokud v dané ob-
lasti bydli. Pravo lovu a vlastnicka prava s nim spojena se obvykle liSi v zavis-
losti na daném druhu zvéfe. Napfiklad ve Finsku pro lov drobné zvére staci
povoleni maijiteltl plady, ale pokud jde o vétsi zvitata, jako je los nebo jelenec
béloocasy, je navic potieba licence od statu zaloZzena na pfedem stanovené
kvoté lovu, a to i pfi lovu na soukromych pozemcich.

Pravo lovu je také spojeno s odpovédnosti a povinnostmi. V. mnoha evrop-
skych zemich je ten, komu nalezi pravo lovu také zodpovédny za hospodare-
ni se zvéri, coz napriklad ve stfedoevropskych zemich obvykle znamena lov
podle oficialné schvaleného planu lovu zvére, organizovani fady mysliveckych
¢innosti a uplatiovani bezpecnostnich opatfeni v€etné, dodrzovani veterinar-
nich predpis.
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2.2 Conditions for hunting for domestic hunters

All hunters must hold a hunting and a gun licence that proves that they
have the necessary knowledge in hunting and the skills to handle firearms,
respectively. These licences can be obtained through hunting courses, at the
end of which candidates must pass theoretical and sometimes also practical
tests. Traditional forms of hunting, such as archery, falconry, greyhound
hunting, or using muzzle-loading rifle usually require additional licences (if
these are allowed within the country).

Hunters must be in a physical and mental condition that is good enough for
safe handling of guns, which implies the hunter is not, for example, under
alcohol or drug influence. Hunters can only fire when the target is identifiable
without any doubts.

In addition to a hunting licence, a hunter needs a permit to access a certain
hunting area and for a certain wild game species. The permit is issued by
the beneficiary of the hunting rights, which is usually the landowner, or an
organization formed by the landowners, or an authorized state organization.
In addition to licences and permits, hunters typically must have liability and
accident insurance too.

In some countries (e.g., Czech Republic and Serbia), in majority of hunting
clubs it is custom to act as an apprentice for one year without actually
participating in hunting if a hunter wants to become a member. In some
clubs, membership is limited only if the applicants who own land (or is
a family member of the owner) in the area where the hunting club manages
hunting. In many countries this can be a barrier for newcomers and young
people to join a hunting club and have hunting opportunities

Driven hunts can be even more complicated because these hunting methods
potentially involve a number of people and can cover a large area. In some
countries these events must be reported in advance to the police and to
other authorities, and there must be a written plan that shall be handed out
to the hunters and to the assisting personnel. At a meeting at the beginning
of the hunting event, all hunters are registered, licences are checked, and
safety regulations are communicated to the participants.

64

2.2 Podminky lovu pro domaci lovce

Vsichni lovci musi byt drziteli platného loveckého listku a zbrojniho prikazu.
To prokazuje, Ze maiji potfebné znalosti v oblasti lovu a dovednosti pro zacha-
zeni se stfelnymi zbranémi. Tyto prikazy lze ziskat prostfednictvim vyuco-
vacich kurzd, pro jejichz absolvovani musi uchazedi slozit teoretické a nékdy
i praktické zkousky. Tradi¢ni formy lovu, jako je lukostrelba, sokolnictvi, lov
pomoci honicich pst nebo napfiklad pfedovkou obvykle vyzaduii dalsi licence
(pokud jsou viibec v zemi povoleny).

Lovci také musi byt v dobré fyzické a psychické kondici, byt zp(sobili pro bez-
pecné zachazeni se zbranémi, coZz znamena4, Ze lovec pfi lovu neni napfiklad
pod vlivem alkoholu nebo omamnych latek. Lovci mohou stfilet pouze tehdy,
pokud je cil bez jakychkoliv pochybnosti identifikovatelny.

Kromé loveckého listku potfebuje lovec také povolenku ke vstupu do urci-
tého Gzemi (honitby) a k lovu uréitého druhu volné Zijici zvéfe. Povoleni vy-
dava subjekt opravnény pravem lovu, coz je obvykle vlastnik pozemku nebo
organizace tvorenda vlastniky puady, ¢i opravnéna statni organizace. Kromé
loveckého listku Ci jiné licence a povolenky k lovu musi mit lovci obvykle také
pojisténi odpovédnosti a irazové poijisténi.

V nékterych zemich (napt. v Ceské republice nebo Srbsku) je zvykem ve vét-
giné mysliveckych spolk(i ptsobit jako tzv. adept po dobu jednoho roku (&i
vice), aniz by se skute¢né ucastnil lovu. V nékterych spolcich je ¢lenstvi ome-
zeno pouze pro zadatele, ktefi vlastni pozemky (nebo jsou rodinnymi pfislus-
niky maijitele) v oblasti, kterou myslivecky spolek obhospodafuje. V mnoha
zemich to mlze byt prekazkou pro nové prichozi a mladé lidi, ktefi by radi do
spolku vstoupili a méli tak néjaké lovecké pfilezitosti.

Organizované spolec¢né lovy mohou byt je$té komplikovanéjsi. Je na né tfeba
zajistit vétsi pocet lovcl a honc(, nebot se konaji na velké rozloze. V nékte-
rych zemich musi byt tyto akce pfedem oznameny policii nebo jinym orga-
nlim a byva také predloZen planek s mapou, ktery je pfedan lovciim a perso-
nalu. PFi zahajeni takovéto myslivecké akce jsou vSichni myslivci registrovani,
jsou kontrolovany lovecké listky, prlikazy zbrané, pojisténi a Gi¢astniklim jsou
sdéleny bezpecnostni predpisy.
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Figure 11: Final show after driven hunt of wild boars

Obrdzek 11: Spolecny vyrad po nahdrice na ¢ernou zvér
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2.3 Hunting abroad and travelling with a gun

Usually, the requirements for hunting equally refer to both domestic and
foreign hunters. Although the requirements for hunting licences vary
from country to country, in Europe hunting and gun licences are mutually
recognized. However, in many countries, foreign hunters can only hunt in
a local guide’s company.

As with domestic hunters, another required document is a hunting permit
which authorizes a hunter to hunt in a given location. It can be issued by
a hunting club, a state enterprise, or a private landowner. Hunting conditions
and management vary, nevertheless, from state to state. In order to practice
hunting, a hunter must also have a gun licence. Another integral part is the
necessity of accident insurance for the given location, usually for the whole
country.

In a typical case, hunters can apply for a hunting licence in a foreign country
based on the following documents:

® self-signed applications to the authority or an invitation letter

® identity card or passport

® a valid document authorizing hunting / hunting card, which is issued

abroad, according to nationality - either a plain copy of hunting a licence
or a certified copy with a so-called apostille or so-called super-legalization
is needed

in some countries, proof of insurance for the hunting territory in national
language

In total, three ways of verifying foreign documents are possible:

1. If the hunter's country of origin has concluded a legal assistance
agreement with a country where hunter wants to hunt, the hunting
licence is also valid in this country. Typically the request application is
processed by the Ministry of Agriculture or another actor which has the
administrative power on game management and hunting.

2. Another way is to verify the documents that are issued by the signatories
of the Hague Apostille Convention. In this case, the hunting licence must
only be verified by a so-called apostille, i.e. a verification clause that is
attached to the original or a copy of the document. Everything must be
translated into the national language of the country (i.e. the country the
hunter wants to visit) by a certified translator.
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2.3 Lov v zahranic¢i a cestovani se zbrani

Obvykle se pozadavky na lov pro domaci i zahraniéni lovce v zemi pfilis nelisi,
ale mohou byt rozdilné pozadavky mezi riznymi zemémi. V Evropé jsou lovec-
ké a zbrojni prikazy ve vétsiné pfripadl vzajemné uznavany. V. mnoha zemich
v8ak mohou zahranicéni lovci lovit pouze za pfitomnosti mistniho loveckého
doprovodu.

Stejné jako u domacich lovcll je dalS§im potfebnym dokladem povolenka
k lovu, ktera opraviiuje lovce lovit v dané lokalité (honitbé). MtzZe byt vyda-
na mysliveckym spolkem, statnim podnikem nebo soukromym vlastnikem
pozemku. Podminky lovu a hospodareni se zvéfi se vSak liSi stat od statu.
Aby mohl lovec lov realizovat, musi mit také zbrojni priikaz. Dalsi nedilnou
soucasti je nutnost Urazového pojisténi.

Obvykle mohou lovci pozadat o lovecky listek v cizi zemi na zakladé predloze-
ni téchto dokumentd pFislusnému organu spravy myslivosti:

® vlastnoruéné podepsana 7adost nebo zvaci dopis

® obdgansky priikaz nebo cestovni pas

® platny doklad opraviiujici k lovu/lovecky listek, ktery je vydavan v zahra-

ni¢i, podle statni pfisludnosti - bud postaci prosta kopie loveckého list-
ku, pfipadné je nutné predlozit ovéFenou kopii s tzv. apostilou (dolozkou)
nebo je potfeba provést tzv. superlegalizaci

v nékterych zemich doklad o pojisténi na Gzemi, kde bude probihat lov,
v narodnim jazyce

Celkem jsou mozné tfi zplisoby ovéreni zahrani¢nich dokument:

1. Pokud zemé plivodu lovce uzaviela smlouvu o pravni pomoci se zemi, kde
chce lovec lovit, lovecky listek vydany v zahranici plati i v této zemi.

2. Dalsim zplsobem je ovéfeni dokument(, které jsou vydavany signatar-
skymi zemé&mi Haagské Umluvy o Apostile. V tomto pfipadé musi byt
lovecky listek ovéfen tzv. apostilou, tj. ovéfovaci dolozkou, ktera je pfi-
pojena k originalu nebo kopii dokumentu. V§e musi byt pfeloZzeno do na-
rodniho jazyka zemé (tj. zemé kterou lovec chce za Géelem lovu navstivit)
certifikovanym prekladatelem.

3. Posledni mozZnosti je ovéfeni tzv. superlegalizaci. Tento nejsloZitéjSi pfi-
pad nastava, pokud domovska zemé loveckého turisty nema s hostitel-
skou zemi uzavienu mezinarodni dohodu o pravni pomoci pro uznavani
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3. The last option is verification by so-called super legalization. This case
occursifthe hunting tourist’s home country does not have aninternational
agreement with the host country regarding legal assistance on hunting
licences and it is also not a signatory to the Hague Apostille Convention.
The given document is thus verified by the competent authority abroad
(most often the Ministry of Foreign Affairs of the given country) and
subsequently by the relevant representative office of the country to be
visited in the given country.

Hunting licences and permits are issued to foreigners for a certain time
period. Administrative fees are determined according to the length of validity
of the hunting licence and permit. Hunting permits are issued and signed by
the user of the hunting area. The permit contains personal data of the hunter
and the hunting area, the type of permit, and a list of game species, sex, age,
and numbers which are allowed to be hunted.

Travelling with a hunting gun in Europe can be a complicated process
because different countries have their own regulations and requirements
for firearm possession and transport. In general, to travel with a hunting
gun in Europe, hunters will need to have a valid gun licence or permit in his/
her home country. They should also check the firearm laws of the countries
they plan to visit and ensure that they comply with the regulations of these
countries for firearm possession and transport.

A European Firearms Pass (EFP) is a document that allows firearm owners to
travel within the European Union (EU) with their firearms. The EFP is issued
by the national authorities of the home country and is valid for five years.
When travelling with a hunting gun in Europe, hunters should also ensure
that their firearm is unloaded, secured in a suitable container, and packed in
checked luggage. They should also declare firearm at customs and follow any
additional procedures required by the relevant authorities. It is important to
note that some countries in Europe may have stricter gun laws than others,
so it is essential to check the regulations of each country the hunter plans to
visit before travelling. Failing to comply with firearm regulations can result in
fines, imprisonment, and confiscation of one's firearm.

In a typical case, an invitation letter from the hosting party (hunting club,
hunting company, etc.) is needed for a hunting trip. In general, an invitation
letter for a hunting trip should include the following information:

® The name and contact information of the organization or individual who

is inviting the hunter to the country in question

UDRZITELNY LOVECKY CESTOVNI RUCH

dokument( a nenf ani signatafem Umluvy o Apostile. Dany doklad je tak
potfeba ovéfit prislusnym zahrani¢nim organem (nej¢astéji Minister-
stvem zahraniénich véci dané zemé&) a nasledné prislusnym zastupitel-
skym Urfadem zemé, kterd ma byt navstivena.

Lovecké listky a povolenky jsou vydavany cizincdm na dobu urditou. Spravni
poplatky se urcuji podle délky platnosti loveckého listku a povolenky. Povo-
lenky k lovu vydava a podepisuije uzivatel honitby. Povolenka obsahuje osobni
Udaje lovce, udaje o honitbé&, pro kterou plati, a seznam zvéfe podle druh,
které je mozno lovit v€etné pohlavi, véku a poctu.

Povoleni cestovat s loveckou zbrani v Evropé mUlze byt pomérné kompliko-
vany proces, protoZe rlizné zemé& maiji své vlastni predpisy a pozadavky na
drzeni a prepravu stielnych zbrani. Obecné plati, ze k cestovani s loveckou
zbrani v Evropé musi mit lovci platny zbrojni prikaz ve své domovské zemi.
Pred cestou by si také méli zkontrolovat zakony o stfelnych zbranich zemi,
které planuji navstivit, a zajistit, aby dodrzovali pfedpisy téchto zemi pro dr-
Zeni a prepravu stfelnych zbrani.

Evropsky zbrojni pas (EFP) je dokument, ktery umoznuije drzitelim stielnych
zbrani cestovat se svymi stfelnymi zbranémi v rdmci Evropské unie. Evropsky
zbrojni prikaz je vydavan narodnimi organy a je platny po dobu péti let. PFi
cestovani s loveckou zbrani v Evropé by lovci méli rovnéz zajistit, aby jejich
stfelna zbran byla pFi cestach vybita, zajisténa ve vhodném obalu uréeném
k pfepravé zbrani. Méli by rovnéz oznamit stfelnou zbran na celnim Gradé
a dodrzet veSkeré dalSi postupy pozadované pfislusnymi organy. Je dllezité
si uvédomit, Ze nékteré zemé v Evropé mohou mit pfisnéjsi zdkony o zbranich
nez jiné, takze je nezbytné kontrolovat predpisy kazdé zemé, kterou lovec pla-
zbranich mGze mit za nasledek nemalé pokuty, zabaveni stfelné zbrané ¢i
dokonce uvéznéni lovce.

Dalsi obvyklou soucésti lovecké cesty je zvaci dopis vydany hostitelskou
stranou (mysliveckym spolkem, loveckou spole¢nost atd.). Obecné plati, ze
zvaci dopis na loveckou vypravu by mél obsahovat nasleduijici informace:

® JUméno a kontaktni Gidaje organizace nebo osoby, ktera zve lovce do dané

zemeé
Termin a misto lovu
ProhlaSeni o tom, Ze lovci jsou zvani k G€asti na lovu

Informace o typu lovu, ktery bude probihat (napf. vysoka zvéf, drobna
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The dates and location of the hunt
A statement indicating that hunters are invited to participate in the hunt

Information about the type of hunting hunters will be doing (e.g., big
game, small game, waterfowl)

Any specific rules or requirements for the hunt (e.g., required equipment,
hunting permits, etc.)

Any other relevant information, such as

transportation, or meals.

lodging arrangements,

It is also a good idea to include the hunter's own personal information in the
letter, such as name, passport or ID number, and contact information. This
letter will help to confirm that the invitation is legitimate and can be used to
support travel plans.

2.4 Hunting season

A hunting period or hunting season is the time when a specific game species
can be hunted. The purpose is to define off-seasons when game animals
are less disturbed and protected due to, for example, reproduction seasons.
They need such a calm period in particular when new generations are being
born and raised. For some game species, the mating season is traditionally
a part of the hunting season; moreover, it can be the highlight of the hunt.
Red deer, roe deer, fallow deer, elk, chamois, capercaillie, and other species
create a unique atmosphere with their mating rituals that usually involves
unique voices. At these times, they are easier to find and call by imitating
their mating voices. However, there are also some countries where hunting
is prohibited during this mating season (e.g., in Finland some hunting clubs
have protected the grouse/capercaillie mating display areas in the spring).

Game hunting seasons may vary from country to country, so it is necessary
to check them when planning a hunting trip. The hunting season is often
set according to the specific laws and regulations established by the
government or other relevant authorities in a given area. For example, in
Czechia it is set by law (decree’), in Serbia by the Rulebook issued by the
Ministry and thus the season is same every year. However, in other countries,
like Finland there can be annual changes as concerning the small game, the
length of the season is the only way to influence on the hunting pressure,
since small game does not have a quota based on the number of animals or

1 A decree is a type of legislation. In the sense of legal terminology may be issued as an implementing regulation
of the law by a central state administration body (e.g. a ministry) or by another authority empowered by law to do so.
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zvéf, vodni ptactvo atd.)

® Jakakoli zvlastni pravidla nebo poZadavky pro lov (napt. pozadované vy-

baveni, povolenka k lovu atd.)

Jakékoli dalsi relevantni informace, jako je zajisténé ubytovani, doprava
nebo stravovani

Je také dobré zahrnout osobni Gdaje lovc(, jako je jméno, Cislo pasu nebo
obcanského prukazu, a kontaktni Gdaje.

Tento zvaci dopis slouZi jako potvrzeni, Ze lov je legalni a mlzZe uleh¢it proces
ziskavani dalSich dokument( a cestovatelskych plana.

2.4 Doba lovu

Doba lovu je obdobi, po které maze byt konkrétni druh zvéfe loven. Uelem je
definovat dobu, kdy je zvéf hajena a neni tak lovem ru$ena napf. v obdobi kla-
deni mladat. V této dobé zvéF potiebuje co nejvétsi klid. U nékterych druh
zvére je obdobi pafeni tradicné soucasti lovecké sezény, navic leckde mUze
byt vrcholem lovu. Jeleni, srnéi, dafici, losi, kamzi¢i zvér €i napfriklad tetfev
hluSec a dalSi druhy vytvareji jedineénou atmosféru svymi ritudly pareni, kte-
ré obvykle doprovazeji jedine¢né zvukové a hlasové projevy. V této dobé je
snazSi zvéf najit a vabit ji napodobovanim jejich Fijnych zvukd. Existuiji vSak
i nékteré zemé, kde je lov béhem tohoto obdobi pareni zakazan. Prikladem
muzZe byt Finsko, kde nékteré myslivecké spolky na jafe haji tokanisté tetrevl
a tetfivka.

Doby lovu se mohou v jednotlivych zemich liSit, proto je nutné je pfi planova-
ni lovecké cesty zkontrolovat. Doba lovu je ¢asto stanovena podle konkrét-
nich zakon( a pfedpist stanovenych vladou nebo jinymi pFisluSnymi organy
v dané zemi. NapFiklad v Cesku je stanovena zakonem (vyhlaskou?), v Srbsku
podle souboru pravidel vydanych pFislusnym ministerstvem, a proto je obdo-
bi lovu kazdy rok stejné. V jinych zemich, jako je Finsko, v§ak mize dochazet
ke kazdoro¢nim zménam u drobné zvére, délka sezoény je jediny zpusob, jak
ovlivnit lovecky tlak, protoZze drobna zvéf nema kvétu na podle poctu zvére,
resp. nevyzaduiji specialni lovecky listek, jako je naptiklad u losa nebo med-
véda. Z tohoto divodu, i kdyZ lovecka sezéna obvykle zacina vzdy ve stejny
den, mlze byt zkracena v pripadé zaznamenani mensi populace. Minister-
stvo zemédélstvi a lesnictvi kazdoro¢né rozhoduje o dobach lovu na zakladé
navrhu Finské agentury pro ochranu pFirody a na zakladé vypoctl Finského

1 Vyhlaska je druh pravniho ptedpisu. Ve smyslu pravni terminologie mize byt jako provadéci predpis zakona
vydan ustfednim organem statni spravy (napf. ministerstvem) nebo jinym organem, ktery k tomu mé ze zdkona zmocnéni.
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do not require special hunting license/animal, like for example elk or bear.
For this reason, even though the hunting season starts typically always
at the same date, it can be shortened in case the population is low. The
Ministry of Agriculture and Forestry makes the decisions of annual hunting
seasons based on the proposal of The Finnish Wildlife Agency and based on
calculations of Natural Resources Institute Finland. Also hunting clubs can
make their own restrictions for hunting on their land, even ban it totally for
one/two years, if they feel it is necessarily to maintain healthy population
size. Due to different environmental conditions, hunting seasons can vary
depending on the region also within the country.

Laws and regulations typically consider various factors, such as population
size and health of the game animal species, as well as environmental
and ecological conditions of the region. The hunting season may also be
influenced by cultural and historical practices, as well as by economic
considerations, such as the revenue generated by hunting permits and fees.
A longer hunting season can make a certain destination more competitive
than others. Examples of hunting season for the main hunted species in
selected European countries are presented in Table 2.

UDRZITELNY LOVECKY CESTOVNI RUCH

vyzkumného Ustavu pfirodnich zdroji. Také myslivecké spolky mohou zavést
vlastni omezeni pro lov na svych pozemcich, dokonce jej zcela zakazat na
jeden ¢i dva roky, pokud se domnivaji, Ze je to nezbytné nutné pro udrzeni
zdravé pocetné populace. Vzhledem k riznym podminkam prostfedi se doby
lovu mohou liSit v zavislosti na regionu i v ramci zemé.

Zakony a predpisy obvykle zohlednuji rizné faktory, jako je velikost populace,
jeji zdravotni stav, jakoZ i environmentalni a ekologické podminky regionu.
Doba lovu také mize byt ovlivnéna kulturnimi a historickymi zvyklostmi, ale
také ekonomickymi motivy, jako jsou pfijmy z loveckych licenci a poplatk
za lov zvére. DelSi lovecka sez6na muze ucinit urCitou destinaci konkuren-
ceschopnéjsi nez jinou. Priklady doby lovu hlavnich druh( zvére loveckého
cestovniho ruchu ve vybranych evropskych zemich jsou uvedeny v tabulce 2.

Figure 12: Mating season of wild boars
Obrazek 12: Obdobi chruti prasete divokého
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Table 2: Hunting season of main hunted species in Europe

Wild game Czech Republic Serbia Finland’ Hungary
male 1.5.-30. 9. 15. 4.-30. 9. 16.5-15.6 1. 9.-5. 2. 15. 4.-30. 9.
Roe deer female 1. 8.-31. 12.
young ) 1.9.-31.1. 1. 9.-15. 2. 110 - 28.2
male 1.7-31.1. 1. 8.-15. 2. 1.9.-31.1.
Red deer female 1.8.-31. 1. 18311 not occur 1.9.-31.1.
young 1.1.-31.12. 1. 9.-30. 4.
male 1.7-31.1.
Sika deer female 1. 8.-31. 1. not occur not occur whole year
young 1.1.-31.12.
male 1.7-31.1. 1. 9.-15. 2. 1.10.-30. 1.
Fallow deer female 1.8-31.1. 1.9.-23.9.% 1.10.-31.1.
1.9.-31. 1. 24.9.-31. 1.3
young 1.1.-31.12. 1.10.-28. 2.
male 1.7-31. 3. whole year whole year
Mouflon female 1.7-31.12. 1.9.-31. 1. 1.9.-31. 1.
young 1.1-31.12. 110-31 1 1.9.-28.2.
Elk protected not occur 1.9.-15.1. 4 not occur
male 1.7-31.1.
Chamois female protected Gl not occur not occur
young
male whole year whole year
Wild boar female whole year 1.7-15.1. 1.8-1.3.% whole year
young 1.7.-28. 2. whole year®
Hare 1. 11.-31. 12 15. 10.-15. 12. 1.9.-28. 2. whole year
Wolf protected 1.7-31. 3. protected’ protected
Fox whole year whole year 1. 8.-30. 4.8 whole year
Jackal not included among hunted game® whole year not occur whole year
Black grouse protected not included among hunted game 10. 9.-10. 12. © not occur
Willow grouse not occur 10. 9.-31. 3. /31. 10. not occur
Mallard 1.9.-30. 1. 1.9.-28. 2. 20.8.-31.12. 15. 8.-31. 1.
Pheasant 16.10.-31. 1. 2 1.10.-31. 1. 20.8.-31. 12. 1.10.-28. 2.
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The hunting periods in Finland are from hunting season 2022-2023 and they are set differently every year.

by stalking, not allowed to hunt in Lapland

with a special licence from game administration body
the hunting season varies within this period in different parts of the country

1. 3.-1. 8. females with young are protected
1. 3.-1. 8. the youngest are protected (piglets)
some special licences can be handed out

the hunting season varies within this period in different parts of the country
hunting allowed only with the consent of the nature conservation authority

both males and females, the hunting season varies within this time period in different parts of the country. in some parts of the country protected. In addition in certain parts of the country males 10. 1.-31. 1.
in the fells in Lapland/ 31. 10. in the rest of Northern Finland, protected in other parts of the country.

Cock and hen year round in pheasantry




Tabulka ¢ 2: Doba lovu hlavnich druh( zvéfe loveckého cestovniho ruchu

Druh zvére Ceska republika Srbsko Finsko’ Madarsko
samec 1.5.-30. 9. 15. 4.-30. 9. 16.5-15.6 1. 9.-5. 2. 15. 4.-30. 9.
Srnec obecny samice 1. 8.-31. 12.
G ) 1.9.-31.1. 1. 9.-15. 2. 110 - 28.2
samec 1.7-31.1. 1. 8.-15. 2. 1.9.-31.1.
Jelen evropsky samice 1. 8.-31. 1. 18311 nevyskytuje se 1.9.-31. 1.
mladé 1.1.-31.12. 1.9.-30. 4.
samec 1.7-31.1.
Jelen sika samice 1. 8.-31. 1. nevyskytuje se nevyskytuje se cely rok
mladé 1.1.-31.12.
samec 1.7-31.1. 1.9.-15. 2. 1.10.-30. 11.
Dangk skvrnity samice 1.8.-31.1. 1.9.-28.9.7 1.10.-31. 1.
1.9.-31. 1. 24.9.-31. 1.3
mladé 1.1.-31.12. 1.10.-28. 2.
samec 1.7-31. 3. cely rok cely rok
Muflon samice 1. 7-31.12. 1.9.-31. 1. 1.9.-31. 1.
mlads 1.1-31.12. 1105311 1.9-28.2.
Los evropsky chranény nevyskytuje se 1.9.-15.1. 4 nevyskytuje se
samec 1.7-31.1.
Kamzik horsky samice chranény Gl nevyskytuje se nevyskytuje se
mladé
samec cely rok cely rok
Prase divoké samice cely rok 1.7-15. 1. 1.8.-1.3.% cely rok
mladé 1.7.-28. 2. cely rok®
Zaijic polni 1. 11.-31. 12. 15. 10.-15. 12. 1.9.-28. 2. cely rok
VIk obecny chranény 1.7-31.3. chranény’ chranény
Liska obecna cely rok cely rok 1. 8.-30. 4.8 cely rok
Sakal obecny nezahrnuto mezi lovnou zvér® cely rok nevyskytuje se cely rok
Tetfivek obecny chranény nezahrnuto mezi lovhou zvér 10.9.-10.12. ™ nevyskytuje se
Bélokur rousny nevyskytuje se 10. 9.-31. 3. "/31. 10. nevyskytuje se
Kachna divoka 1.9.-30. 1. 1.9.-28. 2. 20. 8.-31. 12. 15. 8.-31. 1.
Bazant obecny 16.10.-31. 1. ™2 1.10.-31. 1. 20. 8.-31. 12 1.10.-28. 2.
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Doby lovu ve Finsku jsou uvedeny pro loveckou sezdnu 2022-2023 a kazdy rok se méni
Soulanim, v Laponsku neni povoleno

se specialni licenci od organu spravy myslivosti

lovecka sezéna se v tomto obdobi v rtiznych ¢astech zemé lisi

1. 3.-1. 8. samice s mladaty jsou chranény

1. 3.-1. 8. mladata (selata) jsou chranéna

mohou byt vydana zvlastni povoleni

lovecka sezéna se v tomto obdobi v rtiznych ¢astech zemé lisi

lov povolen pouze se souhlasem organu ochrany pfirody

samci i samice, lovecka sezona se v tomto ¢asovém obdobi lii v riiznych ¢astech zemé. v nékterych ¢astech zemé chranény. Kromé toho v nékterych ¢astech zemé samci 10. 1.-31. 1.
31. 3. v Laponsku/ 31. 10. ve zbytku severniho Finska, chranén v jinych ¢astech zemeé
kohout a slepice celoro¢né v bazantnicich



2.5 lllegal hunting

Hunting is literally a matter of life and death. Thus, it is also a very vulnerable
business sector to the negative connotations in the minds of the general
public. Therefore, it is of the utmost importance that hunting tourism
companies do not act in an illegal or unethical manner. Just one bad example
may severely harm the whole business sector and, in the worst case scenario,
cause a ban on hunting tourism in some areas.

lllegal hunting (also called as poaching) is the killing or capturing of game
animals outside the hunting season, hunting of protected animals, or violation
of other legislative provisions. Depending on the nature conservation
status or the financial value of the target animal, illegal hunting can fall
under criminal law, especially when unauthorized firearm possession is
involved. lllegal hunting in some areas is so widespread that it can jeopardize
professional wild game management, or in severe cases it can threaten an
entire population of some species. Such illegal hunting is fuelled by high
market value of certain animal parts, strong dependence on bushmeat, or it
can be a response to high damage to crops or livestock caused by wild game.

In addition to breaking the law, illegal hunting also represents a threat to
biodiversity and can even cause extinction of wild animals. Hunting tourism
can never be based on illegal hunting! Thus, the hunting tourism providers
need to be aware of the regulations as well as ethical guidelines related to
hunting. To illustrate what is not allowed, some types of illegal hunting are
specified here as examples:

®  Hunting of protected animals, non-game species

® Hunting without appropriate permits proved via documents:

® valid hunting licence for the country where the hunt takes place
® hunting permit for special game species

® gun licence

[ ]

in some countries, insurance for the country where the hunt takes
place

Hunting game using prohibited hunting methods or firearms

Hunting in prohibited areas, including hunting on private property
without permission

Incorrect use of dogs
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2.5 Nelegalni lov

Lovec svym jednanim rozhoduije o Zivoté a smrti zvéfe. Jedna se tedy o citlivy
podnikatelsky sektor s ohledem na mozny negativni nazor Siroké vefejnos-
ti. Proto je nanejvys dlleZité, aby spole¢nosti organizujici loveckou turistiku
nejednaly nezdkonnym nebo neetickym zplisobem. Jediny $patny priklad pak
muze vazné poskodit cely podnikatelsky sektor a v nejhor§im pripadé zptso-
bit zakaz lovecké turistiky.

Nelegalni lov, nazyvany také pytlactvi, je usmrceni nebo odchyt zvéfe mimo
loveckou sezénu, lov chranénych Zivo€ichli nebo poruseni jinych pravnich
predpisl. V zavislosti na stavu ochrany pfirody nebo finanéni hodnoty zvére
muzZe nelegalni lov spadat pod trestni pravo, zejména pokud se jedna o ne-
opravnéné drzeni stfelné zbrané. Nelegélni lov v nékterych oblastech je tak
rozSifeny, Ze m(ze ohrozit chov zvéfe, nebo v zavaznych pripadech muze
ohrozit celou populaci nékterych druhd. Takovy nezdkonny lov je vétSinou
motivovan vysokou trZzni hodnotou nékterych ¢asti zvére, dychtivosti po zvé-
fing, nebo mlzZe byt reakci na vysoké Skody na arodé nebo hospodarskych
zvitatech zplisobené volné Zijici zvéri.

Kromé poruSovani zakona predstavuje nelegalni lov také hrozbu pro biologic-
kou rozmanitost a dokonce muze zplsobit vyhynuti divokych zvitat. Lovecka
turistika nikdy nemaze byt zaloZzena na nelegalnim lovu! Poskytovatelé lovec-
ké turistiky si proto musi byt védomi predpist a etickych zasad tykajicich se
lovu. Pro ilustraci jsou nize uvedeny nékteré nezakonné lovy:

® Lov chranénych Zivocgichtl &i druh(, které nejsou zafazeny mezi lovnou

ZVer

Lov bez pfislusného povoleni dolozeny témi doklady:

® platny lovecky listek pro zemi, kde se lov kona

® povolenka k lovu pro konkrétni druh zvéfe

®  zbrojni prikaz

® v nékterych zemich pojisténi v zemi, kde se lov kona
Lov zvérF zakdzanymi zpulsoby lovu nebo nevhodnou stfelnou zbrani

Lov v mistech, kde je zakazan, v€etné lovu na soukromém pozemku bez
povoleni

Lov pomoci psi, ktefi nespliuji podminky lovecké upotrebitelnosti

SUSTAINABLE HUNTING TOURISM



Hunting out of the hunting season
Failing to immediately retrieve a downed game

Other forms of inappropriate behaviour include hunting practices from
which the game animal has little or no chance of escape and is stressed.

In every country there are prohibited hunting methods, which can include,
for example, the prohibition of catching game in meshes, irons or foot traps,
using poison or gas. The ban also applies to catching game in nets, unless it
is a capture for the purpose of further breeding. In addition, it is not allowed
to hunt game using live bait. In essence, it is forbidden to hunt game in a way
that would unnecessarily torment the game. It is also usually forbidden to
hunt game using electrical devices, explosives, artificial light, or a silencer;
however, in some countries the use of silencers is widespread (e.g., Finland)
or recently allowed (e.g., Czechia). For a long time, hunting using night vision
devices or other devices for target illumination was prohibited, but this is
changing and is allowed in some countries (e.g., Czech Republic, Finland).

Figure 13: Wild boars at night seen by thermal imaging riflescope

Obrdzek 13: Cernd zvér viditelnd za pomoci termovizniho zamérovace

UDRZITELNY LOVECKY CESTOVNI RUCH

Lov mimo dobu lovu
PoruSeni povinnosti dohledavat postrelenou zvér

Lov zvéfe, pfi némz zvéf ma malou nebo zadnou Sanci na Unik a je zby-
tecné stresovana

V kazdé zemi existuji zakazané zplsoby lovu, které mohou zahrnovat napfi-
klad zakaz lovu zvéfe do siti, Zelez nebo naslapnych pasti, lov pomoci jedu
nebo plynl. Zadkaz se vztahuije i na lov zvéfe do siti, pokud se nejedna o od-
chyt za G¢elem dalSiho chovu. Kromé toho neni dovoleno lovit zvéf pomoci
Zivych navnad. V podstaté je zakazano lovit zvér zplsobem, ktery by zvér zby-
tecné trapil. Obvykle je také zakazano lovit zvéf pomoci elektrickych zafizeni,
vybusnin, umélého osvétleni nebo tlumice hluku. V nékterych zemich je vsak
naptiklad pouZivani tlumi¢t hojné rozsitené (napf. Finsko) nebo je povoleno
a7 v posledni dobé& (napt. Cesko). Po dlouhou dobu byl také ve vét§ing zemi
ni ter¢e, nicméné toto se nyni také méni a je jiZz v nékterych zemich povoleno
(napt. Ceska republika, Finsko).

Pro kazdy druh zvére je také predepsano, jakou loveckou zbrani Ize zvérF lovit
(kulovnice, brokovnice) a jaky druh munice je vyzadovan (typ, raze, hmot-
nost a struktura stiely atd.). Je také stanoveno, které druhy zvéfe Ize lovit
v denni dobu, nebot vétsinu druhd je zakazano lovit v noci. Je také zakazano
lovit zvéf v dobé nouze v okoli krmnych mist a slanisek. Pouze nékteré druhy
mohou byt loveny na spole¢nych lovech. Kromé toho muze byt v nékterych
zemich zakazano napftiklad stfilet zvér z vozidla, pfes silnici nebo je urcena
vzdalenost moznosti lovu od obydli. VSechny tyto pfedpisy by mély byt pfi
planovani lovu peclivé nastudovany pro kazdou zemi a kazdy druh zvére, pfi-
padné lovci pred lovem sdéleny subjektem organizujicim lov. Déle je tfeba si
byt védom mistni kultury lovu a také spolecenskych norem, které se k nému
vztahuii. tj. co neni v daném kontextu povazovano za eticky lov. Napfiklad ve
Finsku je velmi typické stfilet tetfeva, ktery sedi na stromé, coz je v jinych
zemich povazovano za neetické.

Evropska unie ma celosvétové jedny z nejvy$sich standard(i péce o zvér,
nebot podporuje ochranu zvifat jiz vice nez 40 let. Evropska komise diky
svému pfisnému pristupu donutila mnoho zemi novelizovat a zpfisfiovat za-
ké dokumenty patfi napfiklad Smérnice o ochrané volné Zijicich ptak( nebo
ochrané pfirodnich stanovidt. Smérnice o ptacich - smérnice Evropského
parlamentu a Rady 2009/147/ES ma za cil zaijistit ochranu, zachovani a na-
byvani vSech druh( volné Zijicich druh( ptak(, ktefi se vyskytuiji pfirozené.
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For each species, it is also prescribed by which hunting weapon it can be
hunted with (bullet, shotgun) and which kind of ammunition is required (type,
calibre, bullet weight and structure, etc.). It is also stipulated which game
species can be hunted at what time of day; for example, for some species
it is forbidden to hunt them at night. It is also forbidden to hunt game in
times of need around feeding places and salt lick. Only some species can be
hunted on driven hunts. In addition, in some countries it can be forbidden, for
example, to shoot game from a vehicle, across a road, or less than a certain
distance from houses. All these regulations should be checked carefully for
each country and each game species when planning a hunt. In addition, one
should be aware of the local hunting culture and what kind of social norms
relate to it (i.e., what is not considered ethical hunting in the context in
question). For example, in Finland it is very typical to shoot a grouse when it
is sitting in a tree; in some other countries this is considered unethical.

The EU has some of the highest standards of animal care in the world because
it has been promoting the protection of animals for more than 40 years.
Thanks to its strict approach, the European Commission has forced many
countries to amend and tighten their laws related to game management
and hunting. Among the most important policy documents are Directives
on the protection of wild birds and the protection of natural habitats. The
Birds Directive (Directive 2009/147/EC of the European Parliament and of
the Council) aims to ensure the protection, conservation, and acquisition
of all wild bird species that occur naturally. The Habitats Directive (Council
Directive 92/43/EEC) on the other hand aims to achieve a favourable
conservation status for the species and habitats listed in the annexes to the
Directive. Another important treaty is the Convention on International Trade
in Endangered Species of Wild Fauna and Flora (CITES), through which the
EU tries to monitor the legal trade in wildlife products. The aim is to protect
animals from extinction. Another important document is the Biodiversity
Strategy 2030. The strategy is part of the Green Deal’ for Europe.

1 The Green Deal for Europe is a set of policy initiatives by the European Commission, the main objective of which
is to make Europe climate neutral by 2050.
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Smérnice o stanovistich - smérnice Rady 92/43/EHS na druhé strané usiluji
o dosazeni ptiznivého stavu z hlediska ochrany druh(l a stanovist uvedenych
v pfilohach smérnice. DileZitou smlouvou je také Umluva o mezinarodnim
obchodu ohroZzenymi druhy volné Zijicich Zivo€ich(i a plané rostoucich rostlin,
jejiimzZ prostfednictvim se EU snaZzi monitorovat legalni obchod s volné Zijici-
mi Zivocichy a plané rostoucimi rostlinami a jejich produkty. Cilem je chranit
zvitata i rostliny pfed vyhynutim. DalSim dllezitym dokumentem je strategie
v oblasti biologické rozmanitosti do roku 2030. Strategie je soucasti Zelené
dohody’ pro Evropu.
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1 Zelena dohoda pro Evropu je soubor politickych iniciativ Evropské komise, jejichZ hlavnim cilem je dosdhnout do
roku 2050 klimatické neutrality Evropy.
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2.6 Trophies and their transport abroad

In the case of trophy hunting, another area that the hunter has to deal with is
the transportation of the trophy to his/her homeland. In the case of hunting
common species, within the EU and associated countries, proof that the
animal was hunted officially, including all permits for hunters, is sufficient
(certificate of payment - invoice, certificate that trophy is not subject to an
export ban, and that does not exceed the trophy value of a national record/
champion). Another necessary certificate is a veterinary one which proves
that all hygiene standards have been met.

Importing and exporting trophies from Finland

Import of trophies:

Travellers may bring with them from other EU countries game that they
have hunted themselves unless import is restricted due to local conditions
in terms of animal diseases. The principle is that if the trophies are
prepared in a proper manner, one can import them without restrictions.
A proper manner refers to trophies that are handled in a way that they do
not pose any health risks. These requirements for proper preparation vary
depending on the animal species in question. The specific restrictions
and areas where animal diseases occur can be found in EU safeguard
measures. Hunted wild boar may not be imported from restriction zones
for African swine fever, which mainly covers Eastern European countries.
In addition, the limit for tax-free import has to be adhered to, and the
CITES regulations and decisions on protection have to be observed.

Export of trophies:

Finland is bound to EU legislation and international conventions in
procedures for exporting game trophies. The trophy needs to be
accompanied with an Animal Health certificate for game trophies and
antlers. The EU and Finland have agreed on model export certificates for
the export of animals and products of animal origin with some countries
of destination. These templates can be found from the web page of Food
Agency.

An animal health certificate will assure the authorities in the country of
destination that the trophy fulfils the requirements and does not spread
animal diseases. By their signature, the official veterinarian confirms the
information the exporter has filled in on the certificate. The certificate
can only be granted for businesses in the export register of the Food
Authority.

UDRZITELNY LOVECKY CESTOVNI RUCH

2.6 Trofeje a jejich preprava do zahranici

V pfipadé trofejového lovu je dal$i oblasti, kterou lovec musi zvazit, pfeprava
trofeje do jeho vlasti. V pFipadé lovu béznych druh( v rdmci Evropské unie
a pridruzenych zemi postacuje doklad o tom, Ze zvér byla ulovena oficialné,
véetné& viech povoleni pro lovce (potvrzeni o platbé - faktura, osvédéeni, ze
trofej nepodléha zdkazu vyvozu a nepresahuje hodnotu trofeje narodniho re-
kordu). Dal8im nezbytnym osvédéenim muze byt veterinarni osvédéeni, které
prokazuje splnéni vSech hygienickych norem.

Dovoz a vyvoz trofeji z Finska

Dovoz trofeji:

Lovecti turisté si mohou s sebou privézt zvér z jinych zemi EU, kterou
sami ulovili, pokud neni dovoz omezen z diivodu mistnich podminek vy-
skytu chorob zvére. Princip spocivd v tom, Ze pokud jsou trofeje k prevozu
pripraveny raddnym zptsobem, Ize je dovézt bez omezeni. Spravnym zpd-
sobem se md na mysli, Ze s trofejemi je zachdzeno tak, aby nepredstavo-
valy Zadné zdravotni riziko. Tyto poZzadavky na spravnou preparaci se lisi
v zdvislosti na druhu zvére. Konkrétni omezeni a oblasti, v nichZ se ndkazy
zvitat vyskytuji, Ize nalézt v ochrannych opatrenich EU. Napriklad ulovend
cernd zver nesmi byt dovdZena z uzavienych pasem s omezenim kvdli
africkému moru prasat, coZ se nyni tyké predevsim vychodoevropskych
zemi. Kromé toho musi byt dodrZen limit pro dovoz osvobozeny od dané
a umluva CITES.

Vyvoz trofeji:

Finsko je vazano prdvnimi pfedpisy EU a mezindrodnimi dmluvami v po-
stupech vyvozu trofeji zvére. Trofej musi byt doprovdzena veterindrnim
osvéddenim pro lovecké trofeje. EU, nékteré zemé (napr:. Finsko) se dohod-
ly na vzorech vyvoznich osvédceni pro vyvoz zvifat a produkti ZivocisSné-
ho pdvodu z uréitych destinaci. Tyto Sablony Ize nalézt na webové strdnce
Finnish Food Authority.

Veterindrni osvédceni potvrzuje orgdntm v zemi urceni, Ze trofej spliuje
veterindrni poZadavky a nesifi nékazy zvitat. Ufedni veterindrni lékaF po-
tvrdi svym podpisem udaje, které vyvozce vyplnil v osvédceni. Osvédceni
mdZe byt udéleno pouze podnikiim uvedenym ve vyvoznim rejstriku vyse
zminéného uradu. Pokud neni vzor osvédceni prijat, musi byt pro vyvoz
vyhotoveno osvédceni prizplisobené této zemi urceni. Vypracovani vzoro-
vého certifikatu si miZe lovec objednat od exportniho tymu Finnish Food
Authority.



If the model certificate is not accepted, a certificate tailored for that
particular country of destination has to be drawn up for export. The
drafting of the model certificate can be ordered from the export team of
the Finnish Food Authority.

The transport of hunting trophies within the EU is subject to EU regulations.
International trade of plant and animal products have a heavy impact
on wildlife. In order to support nature conservation measures and the
sustainable use of wildlife resources, as well as to promote regulated
international trade of plant and animal products (which also include parts
of animals (trophies), CITES was signed in 1973. CITES is implemented in 184
countries, including the EU countries, and covers more than 38,600 plant and
animal species. The signatory countries operate a licencing system which
can authorize the transportation of endangered animal and plant products.
For international transporting, both the exporting and the importing country
must be informed, and their responsible authority must issue an export /
import permit to make transport legal.

CITES specifies that species that should not be traded at all since they are so
endangered, while there are others that can be utilized in a sustainable way
but effective control is needed to ensure the survival of protected species.

A hunting trophy within the framework of the CITES means the whole animal,
or its easily recognizable part or derivative, which is listed on the attached
permit or CITES certificate, and which meets the following conditions:

is found in raw, processed, or manufactured form,

® the hunter obtained it legally by hunting for personal use,

® is imported by the hunter or on his/her behalf for his/her own use,

exported from the country of its origin to the country in which the hunter
has a habitual residence.

Considering the transport of a hunting trophy within the EU, hunters will
need to obtain a CITES export permit from the country where the animal was
hunted. Once they have obtained the necessary permits and documentation,
they can transport the hunting trophy within the EU. However, it is important
to note that some EU member states may have additional requirements for
the transport of hunting trophies, such as the need for an import permit.
When transporting a hunting trophy within the EU, hunters should ensure that
it is properly packaged and labelled, and that all necessary documentation
accompanies the shipment. The hunters should also declare the trophy at
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Pfeprava loveckych trofeji v ramci Evropské unie (EU) podléha pfedpisim EU.
Mezinarodni obchod s rostlinnymi a Zivo¢iSnymi produkty ma velky dopad
na volné Zijici Zivo€ichy. Podporu opatfeni na ochranu prirody a udrzitelného
vyuzivani volné Zijicich zZivocichu, jakoz i podporu regulovaného mezinarodni-
ho obchodu s rostlinnymi a Zivo¢iSnymi produkty, které zahrnuiji i €asti zvirat
(trofeje), Fesi Umluva o mezinarodnim obchodu s ohrozenymi druhy volné
Zijicich Zivogich(i a plané rostoucich rostlin (CITES), ktera byla podepsana
v roce 1973. CITES plati ve 184 zemich vcetné zemi Evropské unie a zahrnuje
vice nez 38600 rostlinnych a Zivo¢iSnych druhl. Signatarské zemé provozuiji
licenéni systém, ktery m(iZze povolit pfepravu téchto ohrozenych Zivoc¢iSnych
a rostlinnych produktd. Pro mezinarodni pfepravu musi byt informovéana jak
zemé vyvozu, tak dovozu a jejich odpovédny organ musi vydat vyvozni/dovoz-
ni povoleni, aby byla pfeprava legalni.

CITES specifikuje druhy, se kterymi by se nemélo viibec obchodovat, protoze
jsou velmi ohrozené a specifikuje také dalsi, které lze vyuzivat udrzitelnym
zplisobem, ale k zajiSténi jejich preziti je zapotfebi (€¢inna kontrola.

Lovecka trofej v rdmci imluvy CITES je chapana jako celé télo zvifete nebo
jeho snadno rozpoznatelna ¢ast ¢i derivat. Tyto trofeje jsou uvedeny v pfilo-
Zzeném povoleni nebo potvrzeni CITES a musi splfiovat nasledujici podminky:

® nhachazi se v surové, nebo o3etfené formé,

® lovec je ziskal legaln& lovem pro osobni potiebu,

® jsou dovaZena lovcem pro vlastni potfebu, vyvezené ze zemé pavodu do

zemeg, ve které ma lovec obvyklé bydlisteé;

S ohledem na prepravu loveckych trofeji v ramci EU lovci potfebuiji ziskat Cl-
TES vyvozni povoleni ze zemé, kde bylo zvife uloveno. Po ziskani potfebnych
povoleni a dokumentace mohou loveckou trofej prepravovat v ramci EU. Je
v8ak dullezité poznamenat, Ze nékteré ¢lenské staty EU mohou mit dalSi po-
Zadavky na prepravu loveckych trofeji, jako je potifeba dovozniho povoleni.
Pri pfepraveé loveckych trofeji v ramci EU by lovci méli zajistit, aby byly radné
zabaleny a oznaceny a aby byla preprava doprovazena veSkerou nezbytnou
dokumentaci. Lovci by také méli trofej deklarovat na celnici pfi vstupu nebo
pri opusténi ¢lenského statu EU.

Je dulezité zkontrolovat predpisy kazdé zemé pred planovanou cestou a za-
jistit, aby vSechny nezbytné pozadavky byly spInény. Lovci si mohou také na-
jmout profesionalni dopravni spole¢nosti, které se specializuji na manipulaci
a prevoz loveckych trofeji tak, aby zajistili bezpeény a legalni pfevoz.

SUSTAINABLE HUNTING TOURISM



customs when entering or leaving an EU member state.

It is important to check the regulations of each country which the hunters
plan to transport the trophy through and ensure that they comply with all
necessary requirements. They may also want to consider hiring a professional
transport company that specializes in handling hunting trophies to ensure
that the trophy is transported safely and legally.

In the case of hunting trophies, these are considered specimens of a personal
nature and the code ,H" is indicated in the CITES document. The name and
address of the hunter is also stated in the document. However, it is forbidden
for the hunter to use the trophy for commercial gain or to sell it.

Hunting trophies from countries outside Europe are not allowed to be directly
in the hunter’s luggage on his/her return to the EU, but can be sent later.
The reason is mainly veterinary regulations which require skins and other
derivatives from dead animals to be prepared before import. Although CITES
prohibits the export and import of specimens from the wild for Appendix
A species, in the case of hunting tourism, a positive contribution to nature
conservation is recognized if the hunting of species is part of a national
conservation strategy and sustainable management of game populations
of endangered species in the wild. Countries that allow the hunting of
Appendix A animals are under the strict supervision of the CITES Convention
and usually have set annual quotas of animals hunted and exported. The
condition is that the profit from the sale of hunting licences is at least partly
invested back into nature conservation.

Hunting trophies are further used as the specimen description code ,TRO",
,BOD”, or ,SKI".

® TRO = trophy - all trophy parts from one animal if they are balanced

together: for example: antlers, horns, skull, hood (skin from the skull),
dorsal skin, tail and legs (i.e., 10 specimens) constitute one trophy;

® BOD = whole body
® SKI = the skin itself

CITES permits are granted by a national authority. The CITES authority in
the importing country verifies the origin and validity of the CITES export
permit on the package with hunting trophies directly in the transit area of
the airport. In the case of importing animal trophies, it is also necessary
to obtain a permit from the border veterinary control before their entry
into the territory. A permit for the import of a taxidermy preparation is also
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V pripadé loveckych trofeji se jedna o exemplafe osobni povahy a v CITES do-
kumentu je uveden kéd ,H". Dale jsou v dokumentu uvedeny jméno a adresa
lovce. Je vSak pFisné zakazano, aby lovec vyuzival trofej za G¢elem komer¢ni-
ho zisku nebo jeho nasledného prodeije.

Lovecké trofeje ze zemi mimo Evropu nesmi byt pfimo pfepravovany spolu
s lovcem pFi navratu do EU, ale jsou zasilany pozdéji. Dlvodem jsou pfede-
v8im veterinarni predpisy, které vyzaduiji, aby se pred dovozem Fadné zpra-
covaly klize a dalSi derivaty z ulovenych zvitat. A¢koli CITES zakazuje vyvoz
a dovoz jedincll z volné pfFirody u druh(l uvedenych v pfiloze A, v pripadé
lovecké turistiky je uznan pozitivni pfinos k ochrané pfirody, pokud je lov
druh( zvére soucasti narodni strategie ochrany a udrzitelného hospodareni
se zveéri. Zemé, které povoluji lov zvitat uvedenych v CITES, v pfiloze A, jsou
pod pfisnym dohledem Gmluvy a obvykle jsou stanoveny roéni vySe odstrelu
pro lov téchto druhi a jejich vyvoz. Podminkou je, aby zisk z prodeje lovu byl
alespon ¢astec¢né investovan zpét do ochrany pfirody.

Lovecké trofeje se dale pouZivaiji jako kod ozna&eni vzoru ,TRO", ,BOK" nebo
LSKI”.

® TRO = trofej - v8echny ¢asti trofeji jednoho zvitete, jsou-li spole&né vyva-

Zeny: napriklad: parohy, rohy, lebka, k(iZe, ocas a koncetiny;

® BOK =celé télo

® SKI = samotna kize

CITES povoleni udéluje vnitrostatni organ. Organ CITES v zemi dovozu ovéfuje
plvod a platnost vyvozniho povoleni CITES na baliku s loveckymi trofejemi
pfimo v tranzitnim prostoru letisté ¢i pfi pfijmu baliku. V pfipadé dovozu
trofeji zvére je rovnéz nutné ziskat povoleni od hrani¢ni veterinarni kontroly
pred jejich vstupem na Gzemi. Také povoleni pro dovoz taxidermickych pre-
paratd je povinné. Subjekt pro tvorbu taxidermickych preparatd musi byt
zaregistrovan a schvalen v zemi, do kterého je preparat dovazen. Napriklad
fada subjektll je hlaSena a schvalena pro Jizni Afriku.

77



obligatory. The taxidermy facility must be reported and approved in the state
to which the preparation is imported. For example, a number of taxidermy
facilities are reported and approved for South Africa.

2.7 Taxidermy

Taxidermy is the art of preparing, stuffing, and mounting the skins or other
body parts of animals for display or study. Taxidermy has been practiced for
centuries and is still popular today, both as a means of preserving hunting
trophies and as a form of artistic expression.

The process of taxidermy involves several steps, including skinning the
animal, removing the flesh and internal organs, and preserving the skin with
a variety of chemicals. Once the skin has been properly treated, it can be
mounted on a mannequin or other structure to give it a lifelike appearance.
The next step is to add details such as eyes, teeth, and claws. Glass or acrylic
eyes are often used to give the animal a lifelike appearance, and teeth and
claws may be cast from resin or other materials.

There are many different types of taxidermy, including full-body mounts,
shoulder mounts, and European mounts (also known as skull mounts). Full-
body mounts involve mounting the entire animal in a lifelike pose, while
shoulder mounts typically involve mounting only the head and neck of the
animal. European mounts involve cleaning and bleaching the skull of the
animal and mounting it on a plaque.

If hunters are interested in having a hunting trophy or other animal preserved
through taxidermy, it is important to choose a skilled and reputable
taxidermist who uses ethical and humane practices.
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2.7 Preparace zvére

Taxidermie je uméni preparovat, vycpavat zvér Ci ¢asti téla zvitat pro vysta-
veni nebo dalSi studium. Taxidermie byla praktikovana po staleti a dnes je
stale vice popularni, a to jak jako prostfedek k uchovani loveckych trofeji, tak
jako forma umeéleckého vyjadreni.

Proces taxidermie zahrnuje nékolik krok(, véetné stahovani kiiZze, odstranéni
masa a vnitfnich organi a stabilizaci kize riznymi chemikaliemi. Jakmile je
k(ize Fadné oSetfena, mlze byt natazena na formu, ktera zajisti realisticky
vzhled. Dal§im krokem je pFidani detail(l, jako jsou svétla, zuby a drapy. Svétla
(o¢i) jsou vyrabéna ze skla nebo akrylatu. Zuby a drapy mohou byt odlévany
z pryskyfice nebo dalSich materiald.

Je mozné zhotovit rizné typy taxidermickych preparatt, v€etné preparace
celého téla, ktera zahrnuije zvite v realistické péze, preparat predni ¢asti az po
béhy, kde se obvykle preparuje pouze hlava a krk zvifete i je mozné nechat
pouze bilou lebku bez klzZe. Tento tzv. evropsky zplisob preparace zahrnuji
vyvareni, Cisténi a béleni lebky zvitete. Nasledné je nejCastéji takto upravena
trofej upevnéna na ozdobnou podlozku.

Pokud maiji lovci zajem o loveckou trofej nebo jiné zvife konzervované pomoci
taxidermickych postupd, je dllezité vybrat kvalifikovaného a renomovaného
preparatora.

SUSTAINABLE HUNTING TOURISM



Figure 14: European mounts of roe deers

Obrdzek 14: OSetreni trofeje evropskym zplisobem

UDRZITELNY LOVECKY CESTOVN| RUCH
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3. ENVIRONMENTALNI ASPEKTY LOVECKE TURISTIKY

The environmental pillar is a crucial aspect of hunting tourism as it involves
the responsible management and conservation of natural resources and
wildlife. Hunting tourism can have both positive and negative impacts on
the environment, depending on how it is managed. The following chapter
summarizes the most important environmental aspect of hunting tourism.

3.1 Land-use and the environment

In most parts of Europe people have been using natural resources widely
for centuries. The various land-use forms, for example, agriculture,
forestry, hunting and fishing have modified and continue to modify the
natural environment. The level of human influence can vary from complete
destruction of the original natural ecosystem to slight modification (through
direct or indirect influence) in species-composition, structure, or functioning.
Landscapes in Europe are therefore formed by the complex interaction of
natural conditions and artificial factors. Table 3 shows a possible classification
of landscapes according to degree of naturalness.

Landscape types Description

Rare or no natural elements, parks for recreation. Mostly
human-adapted animals, many of them are undesired
and therefore, actively controlled populations.

A harmonious blend of urban structures and natural
green spaces, providing a habitat for diverse vertebrate
species, with some utilizing it as their residence while
others primarily rely on it as a feeding ground.

Urban areas

Suburbs and
villages

Environmentalni pilit je klicovym aspektem lovecké turistiky zahrnujicim ¥i-
zeni a ochranu pfirodnich zdrojd a volné Zijicich Zivoc€ich(l. Lovecka turistika
mUZe mit pozitivni i negativni dopady na Zivotni prostfedi v zavislosti na tom,
jakym zplisobem je provozovana. Nasledujici kapitola shrnuje nejdalezitéjsi
environmentalni aspekty lovecké turistiky.

3.1 Vyuzivani pady a zivotniho prostredi

Ve vétsiné Evropy lidé po staleti hojné vyuzivaji pfirodni zdroje. RGzné formy
vyuziti pady, naptiklad zemédélstvi, lesnictvi, myslivost a rybolov modifikova-
ly a stale modifikuji ptirodni prostiedi. Uroven lidského zasahu se m@Ze pohy-
bovat od uplného zni¢eni plivodniho pfirodniho ekosystému az po nepatrné
zmény (pfimym nebo nepfimym vlivem) v druhové skladbé, struktuie nebo
fungovani. Krajina v Evropé je tvorena sloZitou kombinaci pfirozenych podmi-
nek a umélych prvkd vytvorenych lidmi. Tabulka 3 ukazuje moznou klasifikaci
krajiny podle stupné pfirozenosti.

Vzacné nebo zadné pfrirodni prvky, parky pro rekreaci.
VétSinou zvirata pfizpasobena ¢lovéku, mnoho z nich
jsou nezadouci, a proto aktivhé kontrolované populace.

Harmonicka smés méstskych struktur a pfirodnich zele-
nych ploch, kterd poskytuje stanovisté pro riizné druhy
obratlovc(, pficemz néktefi ji vyuZivaji jako sva stavani-
§té, zatimco jini se na ni primarné spoléhaiji jako misto
pro potravu.

Méstské oblasti

Predmeésti a ves-
nice
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Arable land that is being tilled, fertilized and frequently
sprayed with chemicals. Although agricultural crops

Inq’;ennasngzly may provide feed for e.g. wild ungulates, these areas
farmlgnds may only provide habitats for animals at its edges that

consist of a mixture of grasslands, bushes and groups
of trees.

Orna plda, ktera je obdélavana, hnojena a ¢asto oSet-
fovana chemikaliemi. ACkoli zemédélské plodiny mohou
poskytovat krmivo napt. volné Zijici sparkaté zveéfi, po-
skytuiji tyto oblasti stanovisté prevazné na jejich okrajich,
které se skladaji ze smési travnich porostt, kerd a skupin

Intenzivné obhos-
podafovana ze-
médélska plda

Low intensity of artificial treatments that have been

Extensive land applied for a long time and modified the natural

management vegetation. A typical example is pastures, that maintain
a large diversity of herbs, birds and mammals.
Direct human influences are rare or effect only limited
Natural and areas in such ecosystems. Forests managed on small-
semi-natural scale and with low intensity of wood removal, or larger
areas reed areas for instance, may preserve ecosystems that

are closely resembling the natural ones.

stromd.
Extenzivné Nizké intenzita umélych Uprav dlouhodobé modifikujici
obhospodafova- | pfirozenou vegetaci. Typickym pFikladem jsou pastviny,
na plda které udrzuji velkou rozmanitost bylin, ptak{ a savca.

Piimé lidskeé vlivy jsou vzacné nebo ovliviiuji pouze ome-
zené oblasti ekosystémui. Napftiklad lesy obhospodaro-
vané v malém mérfitku s nizkou intenzitou tézby dreva
nebo vétsi podmacené oblasti ¢i mokfady mohou zacho-
vat prostiedi, které se velmi podoba pfirodnim ekosys-
témim.

Ptirodni a polo-
prirodni oblasti

Vast expanse of land that remains largely untouched
by human development, providing a pristine and
undisturbed natural environment. These areas are
typically characterized by their remote location, minimal
human intervention, and preservation of wilderness
values, such as ecological integrity and biodiversity.

Wilderness areas

Oblast, kterd zlistava z velké Casti nedotCena lidskym
rozvojem, poskytuje nedotéené a nenaruSené pfrirod-
ni prostfedi. Tyto oblasti jsou obvykle charakterizovany
svou odlehlou polohou, minimalnim lidskym zasahem
a zachovanim hodnot divociny, jako je ekologicka integri-
ta a biologicka rozmanitost.

Oblasti divo€iny

Table 3: Classification of landscapes by degree of naturalness

Urban areas, suburbs and intensively managed farmlands are human
habitats, so their ecosystems are heavily influenced by artificial factors
and are actively controlled to meet human needs. Despite the vanished
natural ecosystem and excessive human presence, some plants and animals
(including some game species) adapt well to the artificial environment
and their populations can benefit from living close to humans. Extensively
managed, semi-natural and natural areas and wilderness areas are, on the
other hand, functioning ecosystems that are fundamentally self-regulating
and capable of renewal. These areas are also under direct (management)
and indirect human influence, but its extent is much lower than that of the
former case. In these areas there are plant and animal species which are
highly sensitive to environmental changes and disturbances and, therefore,
require protection for survival.

UDRZITELNY LOVECKY CESTOVNI RUCH

Tabulka €. 3: Klasifikace krajiny podle stupné pfirozenosti

Méstské oblasti, predmésti a intenzivné obhospodafovana zemédélska plida
jsou antropogennimi stanovisti, a proto jejich ekosystémy jsou silné ovliv-
fnovany umeélymi faktory a jsou aktivné kontrolovany, aby uspokojily lidské
potfeby. Navzdory zaniklému pfirodnimu ekosystému a nadmérné lidské pfi-
tomnosti, se nékteré rostliny a zvifata (véetné nékterych druhd zvére) dobfe
prizplsobuji umélému prostfedi a jejich populace tézi z toho, Ze Ziji v blizkosti
lidi. Extenzivné obhospodarované, polopfirodni a pfirodni oblasti a oblasti di-
voké prFirody jsou na druhé strané fungujicimi ekosystémy, které jsou v za-
sadé samoregulacni a schopné obnovy. Tyto oblasti jsou také pod pfimym
(Fizenim) a nepfimym lidskym vlivem, ale jeho rozsah je mnohem nizsi nez
v predchozich ptipadech. V téchto oblastech existuji rostlinné a Zivoc¢isné
druhy, které jsou vysoce citlivé na zmény Zivotniho prostredi a rusivé vlivy,
a proto vyZzaduiji ochranu umoznuijici jejich preziti.
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Human well-being depends on the natural environment to a great extent.
The utilization of its resources, its regulatory functions, and its intangible
values (including their elementary biological processes) play an important
role in human lives and are perceived as ecosystem services.

3.2 Environmental interactions of wild game
management

Wild game management and hunting use landscapes of various degree of
naturalness, and they are one of the many artificial influences on these
landscapes. From another perspective, wild game management and hunting
are control mechanisms to maintain the balance between utilization and
protection of ecosystems.

Before discussing the major influencing factors of wild game management
and hunting on the environment, it is essential to make a clear distinction
between exploitative hunting and controlled hunting backed up by wild game
management. Throughout this text - unless stated otherwise - ‘hunting’
refers to the latter, i.e. hunting is a planned and supervised activity that
is governed according to sustainability principles. The term wild game
management covers a variety of techniques that are applied to provide
hunting opportunities, and their influence on wild game populations as well
as on the environment in general are very different, as summarized in Table 4.

Lidsky blahobyt do znaéné miry zavisi na pfirodnim prostfedi. VyuzZivani jeho
zdrojtl, jeho regulaéni funkce a jeho nehmotné hodnoty (véetné jejich ele-
mentarnich biologickych procest) hraji dilezitou roli v Zivoté ¢lovéka a jsou
vnimany jako ekosystémové sluzby.

3.2 Environmentalni dopady managementu volné zijici
zZvére

Hospodareni s volné Zijici zvéri a jeji lov pfedstavuje zakladni vyuzivani krajiny
riizného stupné prirozenosti a jsou také jednim z mnoha umeélych vlivi pu-
sobicich na tuto krajinu. Z jiného Ghlu pohledu je management divoké zvére
kontrolnim mechanismem pro udrzeni rovnovahy mezi vyuzivanim a ochra-
nou ekosystémd.

Pred diskuzi o hlavnich faktorech ovliviujicich management zvéfe a jejim
lovu, je nezbytné jasné rozliSovat mezi neregulovanym lovem a fizenym lo-
vem zalozeném na uvazlivém managementu zvére. V celém tomto textu, ne-
ni-li uvedeno jinak, se za ,lov” povaZuje planovana a kontrolovana &innost,
ktera se fidi zdsadami udrzitelnosti. Pojem management volné zijici zvére
zahrnuije rtzné zpusoby, jejichZ vliv na populace volné Zijici zvére i na Zivotni
prostfedi obecné je vSak velmi odliSny, jak je shrnuto v tabulce 4.

Wild game fl ild
management Influence on Wi Environmental consequences
practices game populations
Increase condition,
which can decrease
Feeding winter mortality and | No or insignificant direct
increase reproduction | consequences
rate as well as trophy
size
Higher consumption pressure
on vegetation and increasing
Increasing Can Ifi.d to . crop damage; decreasing
population size ’E)I'?rrc))lljj ahlc;:lie;(:t?gﬁlon fitness and trophy size
9 9 if additional feed is not
supplemented
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Typ . N
managementu UL G Tl Zijict Diisledky pro Zivotni prostfedi
VeFe populace zvére

Krmeni

Zvyseni kondice, coz
mZe snizit zimni
umrtnost a zvysit
miru reprodukce

i velikost trofeje

Zadné nebo nevyznamné pfimé
disledky

Rostouci velikost
populace

Mize vést

k populacni expanzi
prostfednictvim
migrace

VysSi tlak na spotfebu
vegetace a zvysuijici se Skody
na plodinach; Klesaijici kondice
a velikost trofeje, pokud neni
zveF prikrmovana.

SUSTAINABLE HUNTING TOURISM



Artificial breeding

Loss of reliance on
wild populations
and possibility the
introduction of
invasive species

Genetic homogeneity,

reducing the diversity within
populations and making them
more vulnerable to threats.
Increase resource consumption
and raise ethical concerns
regarding animal welfare.

Umély chov

Ztrata zavislosti

na volné zijicich
populacich a moznost
zavledeni invaznich
druhdi

Genetickd homogenita, snizeni
rozmanitosti v rdmci populaci
a jejich vétsi zranitelnost vUci
hrozbam. ZvySuje naroky na
spotrebu zdroj a vznasi etické
obavy tykajici se dobrych
zivotnich podminek zvifat.

Predator control

Decreasing predatory
pressure on prey
animals

Far-reaching effects on other
prey-animal populations

Kontrola
predator(

Snizeni tlaku
predator( na kofist

Rozsahlé dopady na jiné
populace zvitat, které
predstavuii kofist

Trophy selection

Modification of
the genetic pool of
population

Intervention in natural selection
processes

Trofejova selekce

Modifikace
genetického fondu
populace

Intervence v procesech
pfirozeného vybéru

Crossbreeding of

Modification of
the gene pool of

Insignificant direct

species populations consequences
Increases genetic N .
Blood refreshing | diversity of i 71 e i Gl
! consequences
populations

Introduction of
new species

Introduced species
can compete

for habitat with
indigenous species

Highly complex, usually
negative overall consequences.

Intensive
management
techniques

Insignificant, high
density can lead
to quick spread of
diseases

Heavy disturbances on
the forest floor and the
undergrowth layer of forests

Ktizeni druh

Modifikace genofondu
populaci

Nevyznamné pfimé dasledky

Osvézeni krve

ZvySovani genetické
rozmanitosti populaci

Nevyznamné pfimé duasledky

Vysazovani
novych druht

Introdukované

druhy mohou
soutézit o stanovisté
s plavodnimi druhy

Vyznamné, obvykle negativni
celkové dlsledky.

Techniky
intenzivniho
managementu

Vysoka hustota mize
vést k rychlému Siteni
nemoci

Silné disturbance na lesnim
patie a podrostni vrstvé lesl

Tabulka €. 4: Typ managementu zvére, jeho vliv na volné Zijici populace zvére a dusledky pro
Zivotni prostredi.

Table 4: Wild game management practices, their influence on wild game populations, and
environmental consequences.

Feeding and watering of wild game is an initial step toward intensive wild
game management. It is typically used in case of wild ungulates, birds
and hares, and it includes providing feeding stock and supplementary
nutrients such as salts, calcium, water, etc. The primary purpose of this
practice is to increase the fitness of the population (mostly during winter)
in order to decrease mortality, but as a consequence the rate of successful
reproduction and trophy size may also increase. It is an evident interest of
wild game management to maintain healthier and more productive wild

UDRZITELNY LOVECKY CESTOVNI RUCH

Krmeni a napajeni volné Zijici zvéfe je prvnim krokem k intenzivhimu man-
agementu divoké zvére. Obvykle se pouziva v pripadé volné Zijici sparkaté
zvére, ptakl a zajich a zahrnuje poskytovani energetickych zasob a doplfiko-
vych Zivin, jako jsou soli, vapnik, voda atd. Primarnim Gcelem téchto praktik
je zvySeni kondice populace (vétSinou v zimé) za Gcelem sniZeni Gmrtnosti,
coz mUze v dlsledku mit vliv i na GspéSnost reprodukce a velikost populace.
Hlavnim cilem managementu zvéfe je chovat zdravéjSi a produktivnéjsi po-
pulaci volné Zzijici zvére, avSak je otazkou, do jaké miry by krmivo mélo byt
predkladano, pfipadné zda je vibec potifeba zejména s ohledem na finanéni
moznosti daného subjektu, ktery na Gzemi myslivecky hospodafi.
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game populations, but it is mainly a matter of financial consideration to what
extent feed should be provided, or if it is needed at all.

Since large carnivores are missing in many areas in Europe, it is the hunters’
duty to control wild game populations. Wild game management has a variety
of means to facilitate population growth, including feeding, maintaining
sanctuary areas, predator control, releasing artificially bred specimens, and
keeping the harvest level low. Population size determines a wide range of
environmental consequences, as discussed in sub-chapter 3. 3.

Besides large carnivores there are other predator species that are more
common, and therefore they are not protected. Fox, badger, and jackal are
prominent examples for this group. These species can put high predatory
pressure on small game animals (e.g. hare, pheasant, and partridge) and roe
deer, for instance. For this reason, their population is usually controlled by
hunters, so that larger populations of the target species can be maintained.
However, these small predators also consume other animal groups such as
rodents and ground-nesting birds; therefore, alteration of their population
size can have far-reaching ecological consequences.

There are historical examples of when hunting exploited wild game
populations by exceeding sustainable harvest level, and/or targeting large
trophies only. This practice leads to the reduction or even the extinction of
some populations, and/or to the disappearance of large trophy specimens.
Unfortunately, this form of mismanagement can damage the affected
populations in a relatively short period of time. However, in Central European
hunting culture in particular, today it is common practice that harvest levels
are controlled, and the less promising trophy specimens are selected for
harvest at a young age, so that large trophy specimens can have a larger
share in the population. This practice is called ‘culling’. If this is applied for
a long time, the average trophy size (and more importantly the frequency
of capital trophies) will likely increase above that of the natural population.
While this may seem beneficial, it is in fact a distortion of natural selection
forces.

There are examples when wild game management aims at further improving
the gene pool of a certain population, besides selective hunting. There are
two typical cases of its occurrence: one is when the population has lost
its vitality and trophy production abilities due to previous mismanagement,
and another is when vitality or trophy size needs to be improved by
crossbreeding. In the former case the genetic pool can be restored by
bringing specimens of the same species from other populations of high
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Vzhledem k tomu, Ze v mnoha oblastech Evropy chybi velké Selmy, je povin-
nosti myslivcl kontrolovat populace volné Zijici zvéfe. Existuje Fada prostred-
kd k usnadnéni rastu populace zvére, véetné krmeni, udrzovani chranénych
oblasti, kontroly predator(, vypousténi uméle chovanych jedinct a udrzovani
nizké arovné lovu. Velikost populace urcuje Sirokou Skalu disledkd pro Zivotni
prostredi, jak je diskutovano v podkapitole 3. 3.

Kromé velkych Selem existuji i jiné druhy predator(, které jsou pocCetnéjsi,
a proto nejsou chranény. Typickymi pFiklady této skupiny jsou liSka, jezevec Ci
8akal. Tyto druhy mohou vyvijet vysoky predacni tlak na drobnou zvér (napt.
zajice, bazanty a koroptve), ale i srnéi zvéF. Z tohoto diivodu je jejich populace
obvykle kontrolovana lovci s cilem zachovat vétsi populace cilovych druhd.
Tito mali predatofi vSak konzumuiji i jiné druhy zvitat, jako jsou naptiklad
hlodavci nebo ptaci hnizdici na zemi, proto mlZze mit vyrazné sniZeni jejich
populace dalekosahlé ekologické dasledky.

Jsou znamy historické ptiklady, kdy lov vyhubil populace volné Zijici zvére
prekroé¢enim udrZitelné Grovné lovu se zamérfenim pouze na velké trofeje.
Tato praxe vede ke snizeni poc¢tu nebo dokonce vyhynuti nékterych populaci.
BohuZel tato forma Spatného hospodafeni miZe dotéené populace v relativ-
né kratké dobé vyznamné poskodit. Dnes je béZnou praxi, zejména ve stfedo-
evropské myslivecké kultufe, Zze populace jsou redukovany na zakladé kvality
trofeje. Trofejové slabsi jedinci jsou loveni jiz v mladém véku, tim padem maiji
na kvalitu populace zasadni vliv trofejové kvalitnéjSi jedinci. Tato praxe se
nazyva ,selekce”. Pokud se uplatiiuje po deli dobu, primérna velikost trofeji
a tim i pocetnost kapitalnich trofeji vyrazné vzroste. | kdyZ se to mlze zdat
prospésné, ve skutecnosti jde o oslabeni pfirodniho vybéru.

Jednim z pfipadd oslabeni prirodniho vybéru je, pokud populace ztrati svou
vitalitu a schopnost produkce trofejovych jedincll zplisobené predchozim
Spatnym priibérnym odstfelem. Potom je tfeba zlepsit vitalitu nebo kvalitu
trofeje kFizenim. V tomto pripadé mize byt geneticky fond obnoven vypusté-
nim jedincl stejného druhu z jinych populaci s vysokou genetickou hodnotou.
Tento proces je b&Zné& oznacovan jako ,osvéZeni krve” a miZe byt povaZzovan
za uméle podporovanou a kontrolovanou formu migrace. Vedle toho kFiZzeni
je proces, kdy se dva druhy chovaiji spoleéné a nasledna generace se dale
mnozi. Jinymi slovy, tento proces je nazyvan ,hybridizace” a v mnoha zemich
podléha pravnim omezenim.

Podobné jako u jinych forem vyuziti pady (zemédélstvi, lesnictvi, akvakultu-
ra), hospodafeni s volné Zijici zvéfi zahrnuje také chov neptvodnich druhd.
Napftiklad jelenec béloocasy ve Finsku, mufloni, danci a baZanti ve stredni
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genetic value. This process is commonly referred to as ‘blood refreshing’, and
it can be seen as an artificially supported and controlled form of migration.
Crossbreeding is a process when two species are bred with each other and
the successor generation can be further propagated. In other words, it is
called ‘hybridization’, and in many countries it is subject to legal restrictions.

Similar to other land use forms (agriculture, forestry, aquaculture), wild
game management also cultivates non-indigenous species. White-tailed
deer in Finland, mouflon and fallow deer and pheasant in Central Europe,
and sika deer in the Czechia in general have all been introduced for hunting
purposes. Barbary Sheep, Racka Sheep, Himalayan Tahr, and Four Horn Sheep
in hunting grounds in Northern Macedonia are other examples. The effects
of these species on the various ecosystems are highly complex as they are
consumers and possible prey species at the same time. The wide range of
their positive and negative environmental effects are usually overlooked
and it is often concluded that their presence is undesirable because of their
foreign origin.

The specific needs of some hunter groups can only be met through intensive
wild game management methods. These methods are very similar to other
forms of intensive animal husbandry. It usually includes keeping game and
breeding game animals in fenced areas. In the case of birds (mallard species
and pheasants) the animals are released right before or a short time before
the hunt takes place. A considerable proportion less than 50% of the released
specimens survive the hunting season and becomes part of the local wild
population. Wild ungulates on the other hand are not released, instead they
are hunted within the fenced areas in game reserves. Sometimes wild boars
are trapped and transported to these game reserves to both increase the
density inside and to ease the burden of game damage outside. While some
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Evropé nebo jelen sika v Ceské republice byli vysazeni pro lovecké ucely.
DalSimi pripady jsou paovce hfivnata, ovce Racka, tahr himalajsky nebo ovce
¢tyfroha v loveckych oblastech v Severni Makedonii. Vlivy téchto druhl na
rizné ekosystémy jsou velmi sloZité, nebot se jedna nejen o konzumenty, ale
i mozné druhy kofisti. Siroka $kala jejich pozitivnich a negativnich vlivii na
Zivotni prostredi je obvykle prehlizena a je poukazovano na to, Ze jejich pfi-
tomnost je nezaddouci vzhledem k jejich cizimu pQvodu.

Specifické potreby nékterych skupin lovcd Ize uspokojit pouze intenzivnim
managementem zvére. Tyto metody jsou velmi podobné jinym formam inten-
zivniho chovu zvitat. Obvykle zahrnuje chov zvére v oplocenych prostorach.
V pt¥ipadé ptaka (kachny divoké a bazantt) jsou jedinci vypousdténi v kratkém
obdobi pted zahajenim lovu. Cast vypusténych jedincil preZije loveckou se-
zonu a stava se soucasti mistni divoké populace. Sparkata zvér na druhé
strané vétsinou neni vypousténa, ale je lovena v oplocenych oborach. Casto
je naptiklad ¢ernéa zvér odchytavana ve volnosti a vypousténa do téchto obor,
divodem je sniZzeni Skod ve volnosti a zvySeni populace v oborach. Zatimco
nékterym druhiim zvére zemédélska a antropogenni expanze prospiva, u ji-

Figure 15: Phaesants hunted in phaesantry
Obrdzek 15: Bazanti uloveni v baZantnici
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game species benefit the agricultural and anthropogenic expansion for other
species, for example capercaillie and grouse species, it is a major cause for
concern as it leads to habitat fragmentation and ecological degradation.

Fenced game keeping areas cover many tens of hectares and are highly
overpopulated in most cases. Therefore, habitats can quickly get exhausted
on relatively large areas despite the additional feed. The understorey layer
of forests and the forest floor suffer the most dramatic changes, and this
form of game management is a significant disturbance for the affected
ecosystems. The high density of animals increases the risk of quick spread
of diseases, which require preventive medication. Despite all these negative
factors, intensive management allows for better control over the game
population, and on hunting tourism results, because the hunting tourist
wants a hunt in a short time and, in the case of trophy hunting, as large as
possible with the possibility of choosing from several individuals.

3.3 Wild game population size - effects and regulation

One of the most important influencing factors of hunting on the environment
is population size. The population size must reach a level that can be
maintained through natural reproduction, but it should not exceed the
carrying capacity of the affected habitats.

A shrinking population faces multiple threats. Along with the decreasing
number of specimens, the genetic pool of the population is also decreasing,
which can lead to loss of genetic variability and loss of adaptability as
a consequence. Population density can drop to a level at which the population
starts to fall into fragments that loose connectivity and the gene-flow across
the entire former population is jeopardized. Further down this fragmentation
process the chance for inbreeding increases, which can further degrade
the population’s gene pool. Species with an individual lifestyle might reach
a population density that prevents the specimens from meeting and mating.

The consequences of asmall populationimply that the population must sustain
a minimum size to remain viable. Fluctuations in reproduction and survival
rate caused by environmental conditions (e.g. extreme weather conditions,
floods) and the dynamics of the ecosystems (e.g. interrelationships with prey,
predator and competitor populations, diseases) should also be considered.

In Europe, some of the species that currently have or once had hunting
significance are now experiencing the above-described small population
size. The European bison (Bison bonasus) population for instance is growing
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nych, naptiklad tetfev Ci tetfivek, vede tento rozvoj ke zhorSovani Zivotnich
podminek a ekologické degradaci.

V oplocenych oborach je ve vétsiné pripad(l velka hustota jedinc(, a proto se
stanovisté mohou rychle vycerpat i na relativné velkych plochach navzdory
Tato forma hospodareni se zvéli predstavuje vyznamné naruseni ekosysté-
mda. Vysoka hustota zvére zvySuje riziko rychlého Sifeni nemoci a vyZaduje
tak vétSinou preventivni Ié¢bu. Pfes vSechny tyto negativni faktory umoznuje
intenzivni management lepSi kontrolu nad populaci zvéfe a je vyznamny ze-
jména v oblasti lovecké turistiky, kde ma zasadni vliv na Uspésnost pfi lovu.
Lovecky turista chce realizovat lov v kratkém c¢ase a v pripadé trofejniho lovu
preferuje kvalitni trofej, idealné s moznosti vybéru z nékolika jedincu.

3.3 Velikost populace zvére - dusledky a regulace

prostredi je velikost populace zvére. Velikost populace musi dosahovat Grov-
né, kterou Ize udrzet pfirozenou reprodukci, ale neméla by pfekro¢it moznosti
Gzivnosti honitby.

ZmenSujici se populace zvére Celi mnoha hrozbam. Spolu s klesajicim po¢tem
jedinc( se také zhorsuje geneticky fond populace, coz mlze vést ke ztraté ge-
netické variability a nasledné ke ztraté adaptability. Pokud hustota populace
klesne na troven, prfi které se populace za¢ne rozpadat na fragmenty, které
mezi sebou ztraceji konektivitu, je tok genl napfi¢ celou pdvodni populaci
ohrozZen. Dale v tomto fragmenta¢nim procesu se zvySuje $ance na inbree-
ding, coZz mlzZe dale degradovat genofond populace. Druhy se samotarskym
zivotnim stylem mohou dosahnout tak nizké hustoty populace, ktera brani
tomu, aby se jedinci setkali a pafrili.

Dlsledky nizkého poctu jedinct v populaci naznaduiji, Ze velikost populace se
musi udrzovat na urc¢ité minimalni hodnoté, aby zlstala Zivotaschopna. Rov-
néz je tfeba vzit v Gvahu kolisani miry reprodukce a miry preziti zplisobené
podminkami prostiedi (napf. extrémni povétrnostni podminky, povodné atd.)
a dynamikou ekosystému (napf. vzajemné vztahy s populaci predator(, kon-
kurent®, nemocemi atd.).

Nékteré evropské druhy, které v soucasné dobé maji nebo kdysi mély lovecky
vyznam, nyni zazivaji vy$e popsanou situaci, kdy jejich populace dosahla mi-
nimalnich hodnot. Naopak populace zubra evropského (Bison bonasus) nyni
roste diky koordinovanému programu reintrodukce, ktery umoZznuje mirnou
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Figure 16: Reintroduction of european bison to the Czech Republic
Obrdzek 16: Reintrodukce zubra evropského do Ceské republiky

due to a coordinated recovery programme that allows for a moderate level
of hunting. Another example is the Eurasian beaver (Castor fiber), which
showed rapid population growth after being reintroduced to some of its
original habitats, and their hunting became possible or even necessary in
some areas.

The income generated from hunting tourism is a great incentive to increase
the population size of hunted species. As was represented by the previous
examples, it can support conservation efforts. However, hunting service
providers are interested in increasing the target species population so
that guest hunters can enjoy the abundance of hunting options and to
guarantee quicker and more predictable hunting results. Beyond a certain
population size, wild game species can degrade their habitats, including loss
of vegetation diversity, hindering natural regeneration of forests and the
loss of understorey in forests in semi-natural areas.

The carrying capacity of habitats represent the maximum population size
that can be sustained in the long run without the degradation of the habitat.
The concept of carrying capacity was developed so that the grazing pressure
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aroven lovu. Dalsim pFikladem je bobr evropsky (Castor fiber), ktery po opé-
tovném navraceni do nékterych svych pivodnich stanovist vykazoval rychly
populaéni rlst a jeho lov se v nékterych oblastech stal moznym nebo dokon-
ce nezbytnym.

Prijmy z lovecké turistiky jsou velkou pobidkou ke zvySeni poctu populace
lovenych druh(, coz jak bylo znazornéno v pfedchozich pFikladech, mlize pod-
pofit ochranafské Gsili a snahu o reintrodukci plivodnich druht. Samotni po-
skytovatelé lovu maiji zadjem zvysSit populaci cilovych druhl tak, aby lovedti
turisté méli co nejvice loveckych moznosti a byl tak zarucen rychlejsi a prfed-
vidatelngjSi vysledek lovu. Nad urcitou velikost populace mohou druhy volné
Zijici zvéfe degradovat sva stanovisté, vCetné ztraty rozmanitosti vegetace,
branit pfirozené obnové lesli a ni¢it podrost v lesich v polopfirodnich oblas-
tech.

VyS§i unosnosti prostredi predstavuji maximalni velikosti populaci, které mo-
hou byt dlouhodobé udrzitelné bez degradace stanovisté. Koncept Uzivnosti

honitby byl vyvinut tak, aby bylo mozné regulovat pastevni tlak sparkaté zvé-
fe na rlizné typy vegetace. Proto se vyjadfuje bud' v teoretickych jednotkach
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of wild ungulates on various vegetation types can be controlled. Therefore, it
is expressed either in theoretical animal units, or in the number of specimens
of a representative species. In both cases, species-specific coefficients are
needed to aggregate the population sizes of species with similar habitat use.

Carrying capacity allows specification of amaximum allowable population size
for each wild ungulate species, which can be used to limit the hunting service
providers from overpopulating their area. Although natural ecosystems
are self-regulating, and overpopulation would result in decreasing fitness,
reproduction, survival rate or even trophy size, it can be tackled by providing
additional feed.

Higher wild game density does not only increase the pressure on the
habitat, but it can also result in greater damage to agricultural production
and therefore cause financial loss. Another concern is safety of traffic and
urbanized areas, where higher wild game density increases the chances of
traffic accidents and human-wild game encounters.

poctu zvére, nebo v poctu jedinct konkrétniho druhu. V obou pfipadech jsou
zapotiebi druhové specifické koeficienty k agregaci velikosti populaci druht
s podobnym vyuzZitim stanovist.

Koncept GZivnosti honitby umoznuje ur¢it maximalni pfipustnou velikost po-
pulace pro kazdy druh sparkaté zvére, ktery lze pouzit ke stanoveni limitu po-
skytovanych loveckych sluzeb, aby se zabranilo pfremnoZeni populace zvére.
ProtoZe se prirodni ekosystémy samy reguluji, mélo by pfemnozeni za nasle-
dek snizeni kondice zvére, jeji reprodukce ¢i velikosti trofeje. Kapacitu stano-
vi§té je mozné zvysit prikrmovanim, zvySovanim pfirozené Gzivnosti atd.

VySSi hustota zvéFe nejen Ze zvySuje tlak na stanovisté, ale mlze také vést
k vy$Sim Skodam na zemédélské a lesnické produkci, a tim zpUsobit dalsi
finanéni ztraty. DalSim problémem je bezpeénost dopravy a urbanizovanych
oblasti, kde vySSi hustota zvére zvySuje pravdépodobnost dopravnich nehod
a nebezpecné incidenty obyvatelstva s divokou zvéfi.

Figure 17: Overpopulated sika deer in Czechia

Obrdzek 17: PremnozZend zvéF jelena siky v Ceské republice
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One of the most significant tasks of wild game management is population size
control. Wild game species populations are regularly surveyed, management
plans are elaborated that specify harvest quotas broken down to species,
sex, and age groups.

There are various methods to monitor the effects of wild game on their
habitats that can be used to determine the sustainable level of a population.
The grazing effect of wild ungulates, for instance, can be measured along
a monitoring line, or in sampling plots, where the vegetation can be analysed
through its species composition and energy content of the available
biomass. The results of such analyses can serve as the basis for population
size adjustments.

Example of determination of hunting quota as for woodland
grouse species in Finland

In Finland, the population estimates of woodland grouse species are
based on a very comprehensive method. The estimates are based on
wildlife triangle survey data and, in the case of willow grouse, also on
transect counts using pointing dogs in the most northern parts of
Lapland. Both of these surveys are conducted after the breeding season
in early August and provide regional estimates of density and breeding
success (proportion of chicks) for each species. Wildlife triangle surveys
are carried out by local hunters and organised through hunting clubs as
a voluntary activity. Forest and Park Service (Metséhallitus) also organises
willow grouse transect counts together with volunteers having suitably
trained pointing dogs. The Finnish Game and Fisheries Research Institute
(FGFRI) analyses both data sets and makes the results public through
the internet. Based on this data and the estimated hunting pressure
from local residents, the quotas for grouse hunting on State land are
determined. Nevertheless, one should bear in mind that, depending on
the extensiveness of the calculation method, the estimations of game
populations can also be based on inaccurate data. Thus, in many cases,
they can be the result of educated guesses that rely on anecdotal evidence
from professional hunters or landowners who prefer the economic pillar
over the environmental one.
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Jednim z nejvyznamnéjSich Gkold managementu zvére je Fizeni velikosti po-
pulace. Populace volné Zijicich druh( zvéfe jsou pravidelné monitorovany,
na zakladé toho jsou vypracovany plany lovu, které specifikuji vysi odstrelu,
pripadné odchytu, rozdélené podle druhu, pohlavi a vékovych skupin.

Existuji rizné metody sledovani vlivu volné Zijici zvéfe na jejich stanoviste,
které Ize pouzit k uréeni udrzitelné Grovné populace. Pastevni ¢inek sparka-
té zvére Ize napriklad mérit pomoci kontrolnich ploch, kde miZe byt vegetace
analyzovana z hlediska druhového slozZeni a energetického obsahu dostupné
biomasy. Vysledky téchto analyz mohou slouzit jako zaklad pro stanoveni
velikosti populace.

Stanoveni vyse odstrelu tetrevovitych ve Finsku

Ve Finsku jsou odhady populaci tetfevovitych zaloZzeny na velmi kom-
plexni metodé. Odhady jsou zaloZeny na tdajich z prdzkumu kontrolnich
ploch a v pripadé tetfivka obecného také na transektovych poctech zjis-
tovanych pomoci ohafi v nejsevernéjsich ¢dstech Laponska. Oba tyto
prizkumy jsou provadény na zacdtku srpna a poskytuji odhady hustoty
populace v regionech, véetné hnizdni ispésnosti (podilu kurat) pro kazdy
druh. Pruzkumy provadéji mistni myslivci a organizuji je jako dobrovol-
nou ¢innost. Sprdva parku (Metsdéhallitus) organizuje séitdni transektd
tetrivkl spolec¢né s dobrovolniky, ktefi maji vhodné vycvi¢ené ohare. Fin-
sky vyzkumny ustav pro lov a rybolov (FGFRI) analyzuje oba soubory dat
a vysledky zverejriuje prostrednictvim internetu. Na zakladé téchto tda-
jt a predpoklddaného loveckého tlaku mistnich obyvatel jsou stanoveny
vySe odstrelu pro lov tetfevld na pozemcich stdtu. Nicméné je tfreba mit
na paméti, Ze v zdvislosti na rozsahlosti metody vypoctu, odhady popula-
ce zvére mohou byt zaloZeny na nepresnych ddajich. V- mnoha pfipadech
jsou tedy vysledkem kvalifikovanych odhadd, které se opiraji o neoficidlni
data od profesiondlnich lovel nebo vlastnikd pady, kteri davaji prednost
ekonomickému pilifi pred ekologickym a zdmérné tak data zkresluji.
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Example of determination of culling quota as a management
measure in Serbia

In Serbia, the hunting right can be practiced on hunting grounds and
special purpose hunting grounds, which are revised in a 10 or 20 year
cycle, respectively. With the approval of the hunting authority, each
hunting ground elaborates a hunting ground management plan for the
10 or 20 year period. This plan includes an inventory of the current wild
game species populations and determines the sustainable level of their
utilization.

Since this is a long period of time during which major changes can
occur in both the habitats and the game populations, an Annual Hunting
Ground Management Plan (an annual plan) is also elaborated every year.
The annual plan uses the 10 or 20 year plan as a reference, but it is based
on the annual spring stock survey of the game populations, and it adjusts
the annual harvest quotas accordingly. Hunting is prohibited before the
annual plan is approved by the authorities.

A population survey applies a sampling method that covers at least
10% of the productive area of the hunting ground and represents all
habitat types well. The optimal population size of the game species is
determined based on valorization of crucial factors such as food and
water, vegetation, soil, climate, peace, terrain configuration, and general
suitability of the hunting grounds. Based on the theoretical knowledge
and the practical experiences on population dynamics, the hunting quota
can be calculated in order to move the population size towards the
optimal.
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Stanoveni kvoty pro odlov jako opatifeni managementu zvé-
Fe v Srbsku

V Srbsku je pravo lovu praktikovdno v honitbdch a specidlnich loveckych
revirech, které jsou revidovdany v desetiletém nebo dvacetiletém cyklu. Se
souhlasem stdtni sprdvy myslivosti kaZzda honitba vypracovava pldn péce
o honitbu na obdobi 10 nebo 20 let. Tento pldn zahrnuje soupis aktudiniho
poctu populaci zvére a uréuje udrZitelnou Groven jejich vyuZiti.

Vzhledem k tomu, Ze se jednd o dlouhou dobu, béhem které muZe dojit
k velkym zménam jak v biotopech, tak ve velikosti populaci zvére, je kaz-
doro¢né zpracovdn roc¢ni pldn péce o honitbu. Rocni pldn vychdzi z planu
na 10 nebo 20 let, ale je zaloZen na jarnich kmenovych stavech populaci
zvére a podle toho jsou upraveny rocni kvéty odlovu. Pred zahdjenim lovu
musi byt ro¢ni plan schvdlen statni spravou myslivosti.

Zjistovani velikosti populace zvéfe (séitani zvére) pouZivd metodu vybéru,
kterd pokryva nejméné 10 % produktivni plochy honitby a dobre repre-
zentuje véechny typy stanovist. Optimdlini velikost populace jednotlivych
druhd zvére se uréuje na zdkladé zhodnoceni rozhodujicich faktort jako
je mnoZstvi potravy a vody, vegetace, pudy, klima, klid, sklonitost terénu
a celkovd uzivnost honitby. Na zdkladé teoretickych poznatki a praktic-
kych zkusenosti s dynamikou populace Ize vysi odstrelu vypocitat tak, aby
se velikost populace posunula smérem k optimdalni.
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3.4 Game damage in forestry and agriculture

The impact of game animals on their environment can be usually spotted
all around their habitats: branches, pulled out seedlings, rubbed off tree
bark, trampled plants etc. These impacts can have minor effects on the
composition or the micro-structure of vegetation, or they can accumulate
to large-scale changes. Species that can have a significant impact on their
habitats are called ‘ecosystem engineers’, and wild ungulates are good
examples of this. Habitats can be a mixture of natural areas and cultivated
land, and the above-mentioned impacts on the latter usually cause financial
losses for the producers; thus, it is called damage.

Wild ungulates, especially deer species and wild boar, are one of the main
groups of target species of hunting in Europe and their growing population
size has been a topic of discussion for decades. The spread of introduced
species such as mouflon or fallow deer in Central Europe and white tail
deer in Northern Europe has been on the agenda, too. The absence of large
predators, the increasing frequency of mild winters, and the efforts of wild
game management allow the populations to grow. They prefer forests and
tree-covered patches for hiding, but they regularly feed on grasslands,
meadows, and on arable areas. Intensive large-scale farming with the
cultivation of monocultures (maize, rapeseed, and cereals) and the clear-cut
sylvicultural regimes in forestry also provide them with suitable habitats, but
at the same time they increase the vulnerability of these land-use forms to
game damage.

Since wild ungulates live in groups, and they repeatedly use certain resting
and feeding places and move along regular routes, their grazing pressure
concentrates around these places. Some areas are visited more frequently
than others, and the damage in these places is more visible, and their extent
is less tolerable. In winter they form larger groups, which concentrate the
damage even further, especially in forestry because agricultural crops are
not available.

The damage also depends on the value of the agricultural or forestry
products. The more sophisticated and more expensive technologies are
used, the more value can be damaged by the same level of grazing. In the
case of high value and grazing-sensitive filed crops, orchards and vineyards
etc. it is common practice to protect them with fences.

There are various examples in Europe of how game damage is controlled.
In some countries the landowners have the right to hunt or repel game
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3.4 Skody zvéFe v lesnictvi a zemédélstvi

Vliv zvéfe na zivotni prostfedi Ize monitorovat vSude v prostfedi jejich stano-
vi§t: okus stromkd, vytaZené sazenice, ohryz kliry, poSlapana vegetace atd.
Tyto vlivy mohou mit vétsi ¢i mensi vliv na sloZzeni nebo mikrostrukturu ve-
getace a mohou se kumulovat do rozsahlych posSkozeni. Druhy, které maiji vy-
znamny dopad na sva stanovisté, se nazyvaiji ,ekosystémovi inzeny¥i” a jejich
typickym prikladem je sparkata zvér. Stanovisté zvéfe mohou byt kombinaci
prirodnich oblasti a obdélavanych pld, kde vySe uvedené dopady obvykle
zpUsobuiji vlastnikiim finanéni ztraty neboli Skody.

Volné Zijici sparkata zvér, zejména jelenoviti a erna zvér, jsou jednou z hlav-
nich skupin cilovych druht lovenych v Evropé. Jejich rostouci populace jsou
predmétem diskuzi po cela desetileti. Intenzivné bylo feSeno také Sifeni int-
rodukovanych druh, jako jsou mufloni nebo danci ve stfedni Evropé &i jele-
nec béloocasy v severni Evropé. Absence velkych predator(, zvySuijici se fre-
kvence mirnych zim a samotna zvySena péce o zvér zplsobuje rist téchto
populaci. Tato zvér preferuje lesni plochy jako sv(j pfirozeny kryt, ale pravi-
delné vychazi za potravou na pastviny, louky a zemédélské plochy. Intenzivni
velkoplodné hospodareni s péstovanim monokultur (kukufice, fepka a obi-
loviny) a holoseéné zplisoby hospodateni v lesnictvi zvéfi poskytuji vhodna
stanovisté, ale zaroven zvysuiji zranitelnost téchto ploch pddy vici Skodam
zpusobenych touto zveéri.

¢ita mista k odpocinku a krmeni, pohybuje se po svych pravidelnych trasach,
jsou 8kody soustfedovany predevsim na téchto stanovistich. Nékteré oblasti
jsou navs§tévovany Castéji nez jiné, Skody v téchto mistech jsou pak viditel-
néjsi a jejich rozsah je méné akceptovatelny. V zimé zvér tvori vétsi skupiny,
které jeSté podstatnéji zvySuji Skody zejména v lesnictvi, protoze v tomto
obdobi nejsou k dispozici zemédélské plodiny.

ZplGsobena Skoda zavisi také na hodnoté zemédélskych nebo lesnickych pro-
duktt. Cim sofistikovangjsi a drazsi technologie jsou pouzity, tim vétsi hod-
nota muize byt poskozena. V pripadé vysoce hodnotnych a pastevné citlivych
porost(, sad(, vinic apod. je béZnou praxi chranit je oplocenim.

V Evropé existuiji rizné zplsoby, jak mohou byt S§kody zvéfi omezovany. V né-
kterych zemich maiji vlastnici pravo lovit nebo odpuzovat zvéf bez ohledu na

kdo vykonava pravo lovu, je také financné odpovédny za Skody zplisobené
zvéFi. V téchto pripadech potom maiji lovci v dané lokalité zajem udrzet Skody
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animals regardless of their property size. A more common practice in
Central Europe, for instance, is that the beneficiary of the hunting right is
financially responsible for the damage caused by game species. In these
cases, they are interested in keeping damage at a tolerable level by reducing
game population, or taking preventive measures. In such systems, losses
from damage can be compensated.

Although it is difficult to monitor animal damage, and in some countries,
there is a complete lack of methodology or control in this area, the
reported damage is quite different. In the Czech Republic, this is an
approximate value of more than 1.2 million Euros per year. In Hungary,
animal damage has been around 7 million Euros annually in recent years.
In Finland, damage in agriculture and forestry is monitored separately
for selected species. For example, the damage caused by elk in 2010
amounted to 3 million Euros, while in 2022 this value was reported to
the amount of 700,000 Euro. White-tailed deer cause around 400,000
Euro of damage per year, deer around 1 million Euro. So overall, these are
significant amounts.

Another concern of a large game population is the considerable hazard
to traffic safety. Fast moving and nervous animals can easily create
unpredictable traffic situations. Depending on their body size and the speed
of the vehicle at collision, these accidents pose a risk of serious human
injuries or fatalities. The financial consequences may also be significant,
as the vehicles involved usually suffer considerable damage, even from
a small animal. Emergency services and the disturbance of traffic can have
unfavourable indirect costs, which are more typical in case of train-animal
collisions, where the train is usually not damaged but it needs to be stopped
and checked for safety reasons.

Traffic accidents can be sensitive to the hunting service providers too, as
the animals involved may represent high market value. In such situations -
similar to other traffic accidents -liability is a highly complex issue, which
becomes more complicated when the beneficiary of the hunting right may
contribute to the accident with a careless driven hunt or establishing a near-
road feeding place, etc. Legal regulations may vary to a great extent country
to country.
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na uanosné Urovni sniZzenim populace zvére, pfipadné ¢init preventivni opat-
feni. Vlastnici pozemk{ maji moznost uplatfiovat ndhrady Skody za ztraty
produkce na lesnich ¢i zemédélskych plochach.

Vzhledem k tomu, Ze je obtizné monitorovat skody zvére a v nékterych
zemich v této oblasti zcela chybi metodika nebo kontrola, tak se oficidlni
nahlésené skody mezi zemémi znaéné lisi. V Ceské republice je to pribliz-
nd hodnota vice neZ 1,2 milionu eur ro¢né. V Madarsku &inily $skody zvére
v poslednich letech kolem 7 milion( eur ro¢né. Ve Finsku jsou Skody v ze-
médeélstvi a lesnictvi sledovdny oddélené pro vybrané druhy. Napriklad
Skody zplsobené losem v roce 2010 ¢inily 3 miliony eur, zatimco v roce
2022 byla tato hodnota vyéislena ve vysi 700 tisic euro. Jelenci béloocasi
zpusobuji skody kolem 400 tisic eur ro¢né, ostatni jelenoviti kolem 1 mili-
onu eur. Celkové se tedy jednd o vyznamné &dastky.

DalSi problémy velkych populaci zvéfe souviseji se znanym ohrozenim bez-
pecnosti provozu. Rychle se pohybuijici a stresovana zvéf mlze snadno vy-
tvaret nepredvidatelné dopravni nehody. V zavislosti na velikosti téla zvére
a rychlosti dopravniho prostfedku pfi kolizi mohou tyto nehody pfedstavovat
riziko vaznych zranéni nebo dokonce tmrti. Finanéni Skody mohou byt také
vyznamné, protoze dopravni prostfedek obvykle utrpi znaéné poskozeni i od
malého zvitete. Zasahy integrovanych zachrannych slozek, ¢i naruSeni provo-
zu predstavuiji také vysoké nepfimé naklady. DalSim pFikladem je srazka vlaku
se zveri, kdy vlak obvykle neni poSkozen, ale je tfeba zastavit provoz a vozidlo,
pripadné koleje zkontrolovat z bezpe¢nostnich dlvodd.

Dopravni nehody mohou byt citlivé i pro poskytovatele loveckych sluzeb
cestovniho ruchu, protoze srazena zvéf mlze predstavovat vysokou trzni
hodnotu. V takovych situacich, podobné jako u jinych dopravnich nehod, je
odpovédnost velmi sloZitou otazkou, ktera se stava komplikovanéjsi, pokud
opravnéna osoba pravem lovu v honitbé pfispéla k nehodé napriklad organi-
zaci spole¢ného lovu nebo zfizenim krmného mista v blizkosti silnice. Pravni
predpisy se mohou v jednotlivych zemich znac¢né lisit.
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3.5 Hunting and nature conservation

Globally and regionally, there are anumber of organizations and initiatives that
deal with nature conservation and efforts to prevent the loss of biodiversity
and the degradation of wildlife habitats. Through their activities, hunters
and hunting tourists can help preventing the degradation of habitats and
ecosystems. Hunters can provide practical knowledge on habitat/population
management and share their fieldwork experience. As conservation measures
and management methods organised by hunters are well established,
they often possess valuable information and skills to implementation of
conservation initiatives. For example, the Biodiversity Manifesto is the first
European evidence-based platform to show how European hunters protect
biodiversity.

Another important aspect for the development of hunting tourism is the
protection system in individual countries. One of complex and regulated
system is Natura 2000. Natura 2000 sites are designated to protect and
preserve Europe’s most valuable and threatened habitats and species. These
areas are established under the EU’s Birds Directive and Habitat Directive,
which aim to conserve biodiversity. The regulations regarding hunting within
Natura 2000 sites vary between different EU Member States. Some Member
states allow controlled hunting activities in certain areas, while others
prohibit hunting entirely. The primary objective is to strike a balance between
conservation and sustainable use of natural resources. When hunting is
allowed, it is typically subject to strict regulations and management plans
to ensure that it is sustainable and does not negatively impact protected
species or habitats. These regulations may include restrictions on hunting
seasons, bag limits (the number of animals that can be legally hunted),
specific hunting methods, and licensing requirements. The overall approach
to hunting within Natura 2000 sites is guided by the principles of sustainable
hunting and ecological management. It is important to note that Natura 2000
sites prioritize the conservation of species and habitats, and any hunting
activities permitted must align with conservation goals and be based on
scientific evidence. Areas declared as part of Natura 2000 now cover almost
20% of the area of the EU. This network of Europe’s most important wildlife
habitats requires the involvement of all stakeholders to ensure that they
are used sustainably for both consumptive and non-consumptive use of
resources.

The latest document that sets out how to make a major contribution to
habitat restoration, protected areas, and species monitoring is European
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3.5 Lov a ochrana pfirody

Globalné a regiondlné existuje Fada organizaci a iniciativ, které se zabyva-
ji ochranou pfirody a snahou zabranit ztraté biologické rozmanitosti a de-
gradace stanovist volné Zijicich Zivo¢ichl. Myslivci a loveéti turisté mohou
svou Cinnosti prispét k prevenci degradace stanovist a ekosystému. Myslivci
mohou poskytnout praktické znalosti o managementu stanovist a populaci
a sdilet své zkuSenosti. Vzhledem k tomu, Ze ochranna opatfeni a metody
managementu zvéfe stanovené samotnymi lovci vétSinou funguii, maiji ¢asto
tito lidé cenné informace a znalosti pro provadéni ochranarskych iniciativ.
Napfiklad Manifest o biologické rozmanitosti do roku 2030 je prvni evrop-
skou platformou zaloZzenou na ochrané biologické rozmanitosti ze strany my-
slivel a lovcd.

DalSim dulezitym aspektem pro rozvoj lovecké turistiky je systém ochrany
v jednotlivych zemich. Jednim z komplexnich a regulovanych systémd je Na-
tura 2000. Lokality sité Natura 2000 jsou urcéeny k ochrané a zachovani nej-
cennéjdich a nejohroZenéjsich pFirodnich stanovist a druhl v Evropé. Tyto
oblasti jsou zfizeny podle smérnice EU o ptacich a smérnice o stanovistich,
jejichz cilem je zachovani biologické rozmanitosti. Pfedpisy tykajici se lovu
v lokalitach sité Natura 2000 se v rliznych ¢lenskych statech EU liSi. Nékte-
ré clenské staty povoluji v ur¢itych oblastech kontrolovany lov, zatimco jiné
lov zakazuji uplné. Hlavnim cilem je dosahnout rovnovahy mezi ochranou
a udrzitelnym vyuzivanim pfirodnich zdrojd. Pokud je lov povolen, obvykle
podléha pfisnym predpisim a planim, aby bylo zajiSténo, Ze je udrzitelny
a nema negativni dopad na chranéné druhy nebo stanovisté. Tyto predpisy
mohou zahrnovat omezeni doby lovu, omezeni poctu zvére, kterd mlize byt
legalné ulovena, specifické metody lovu a dalsi pozadavky. Celkovy pFistup
k lovu v lokalitach sité Natura 2000 se fidi zasadami udrzitelného lovu a eko-
logického hospodareni. Je dilezité poznamenat, Ze lokality sité Natura 2000
upfednostiiuji ochranu druh( a stanovist a veskeré povolené myslivecké ¢in-
nosti musi byt v souladu s cili ochrany a musi byt zaloZzeny na védeckych d-
kazech. Oblasti vykazané jako soucast sité Natura 2000 nyni pokryvaji témér
20 % rozlohy zemi EU. Tato sit evropsky vyznamnych lokalit vyZaduje zapojeni
vSech zGiCastnénych stran, aby se zajistilo, Ze budou zdroje téchto lokalit vy-
uzivany udrzitelnym zptisobem.

NejnovéjSim dokumentem, ktery stanovi, jak vyznamné prispét k obnové sta-
novist, chranénych oblasti, monitorovani druhd, je strategie Evropské unie
v oblasti biologické rozmanitosti do roku 2030. Clenské staty se v ni zavazaly
zachovat a zlepSit ekosystémové sluzby a obnovit poskozené ekosystémy za-
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Union's Biodiversity Strategy 2030. The Council of the EU approved the
EU Biodiversity Strategy 2030, and the EU and its Member States have
thus committed themselves to maintain and improve ecosystem services
and restore degraded ecosystems by integrating the concept of green
infrastructure into spatial planning. The establishment and maintenance
of green infrastructure requires the involvement of land managers and
users such as farmers, foresters, and hunters. Hunters are often the
only conservation and restoration force in a common landscape such as
intensive agriculture (e.g. planting hedgerows and wildflower strips). Green
agriculturists and hunters must therefore cooperate with each other.
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¢lenénim koncepce zelené infrastruktury do Uzemniho planovani. Vytvoreni
a udrzba zelené infrastruktury vyZaduje zapojeni spravci a uZzivatell pady,
jako jsou zemédélci, lesnici a myslivci. Myslivci jsou ¢asto jedinou ochranaf-
skou a obnovovaci silou ve spolecné krajiné v oblasti intenzivniho zemédél-
stvi (napt. vysadba aleji a pasti plané rostoucich kvétin). Zemédélci a myslivci

proto musi vzajemné spolupracovat.
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4. ECONOMIC ASPECTS OF SUSTAINABILITY

IN HUNTING TOURISM

4. EKONOMICKE ASPEKTY UDRZITELNOSTI V LOVECKE TURISTICE

Economic viewpoint is one of the pillars of sustainability, along with
environmental and social dimensions. As presented in the introduction of
this guidebook, the doughnut model illustrates that sustainable economies
operate in the safe and just space for humanity where the well-being of
people is secured and limits of the Earth’s carrying capacity are respected.
This section focuses on the economic viewpoint of sustainability in the
hunting tourism context.

41 Economic sustainability

Development is frequently defined sustainable if it “meets the needs of the
present without compromising the ability of future generations to meet
their own needs” (United Nations General Assembly, 1987). Correspondingly,
from the economic aspect, development is often regarded sustainable “if it
does not decrease the capacity to provide non-declining per capita utility for
infinity” (Neumayer, 2003). In other words, the aim is to secure the various
capital stocks (e.g. game populations, expertise of hunting guides, hunting
facilities) constituting the capacity to create human well-being (i.e. utility).

To create well-being for people, various resources are needed. In other words,
we use different kinds of capital to create material and non-material benefits.
Capital can be classified into five forms. Natural capital refers to all stocks
and flows present in nature that support people’s well-being, such as plants,
animal species, ecosystems, natural monuments, and nature’s processes.
Human capital refers to people’s knowledge, skills, motivation, and health,
for instance. Social capital encompasses families, communities, enterprises,
organizations, and all other institutions that enable us to together strengthen
human capital. Produced capital (i.e. human-made capital) comprises
machineries, buildings, factories, and other artefacts. Financial capital is
used to own and trade other capital types and often refers to money.

The aim to maintain and reinforce - not decrease - the capacity to provide
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Ekonomické hledisko je jednim z pilit udrzitelnosti spolu s environmental-
nim a socialnim rozmérem. Jak je uvedeno v Uvodu této knihy, udrzitelné
ekonomiky funguiji v bezpeéném a spravedlivém prostoru pro lidstvo, kde je
zajistén blahobyt lidi, ale jsou zaroven respektovany limity nosné kapacity
Zemé. Tato Cast se zaméruje na ekonomické hledisko udrzitelnosti v kontextu
loveckeé turistiky.

41 Ekonomick4 udrzitelnost

Rozvoj je ¢asto definovan jako udrzitelny, pokud ,uspokojuje potieby soucas-
nosti, aniZ by byla ohroZena schopnost budoucich generaci uspokojovat své
viastni potfeby” (Valné shromazdéni Organizace spojenych narodd, 1987).
Odpovidajicim zptsobem z ekonomického hlediska je rozvoj asto povazovan
za udrzitelny ,pokud nesniZuje schopnost poskytovat stejny uZitek na obyva-
tele i v budoucnu” (Neumayer, 2003). Jinymi slovy, cilem je zabezpegit zasoby
zakladniho kapitalu tak, aby byla zajiténa jeho obnovitelnost (napf. populace
zvére, odbornost loveckych pravodct, funkénost loveckych zafizeni) a byla
zajisténa schopnost vytvaret kontinualné lidské blaho (tj. uzitek).

K vytvoreni blahobytu pro lidi jsou zapotfebi riizné zdroje, tj. pouzivame rlizné
druhy kapitalu k vytvareni materialnich a nematerialnich vyhod. Kapital Ize
rozdélit do péti forem. Prirodni kapitdl se tyka véech zasob a tok( pfitomnych
v prirodé, které podporuji blahobyt lidi, jako jsou rostliny, Zivo€isné druhy,
ekosystémy, pfirodni pamatky a pfirodni procesy. Lidsky kapitdl se tyka na-
priklad znalosti, dovednosti, motivace a zdravi lidi. Socidlni kapitdl zahrnuje
rodiny, komunity, podniky, organizace a vSechny ostatni instituce, které nam
umoziuiji spole¢né posilovat lidsky kapital. Vyrobeny kapitdl (tj. kapital vytvo-
feny ¢lovékem) zahrnuje stroje, budovy, tovarny a dal3i artefakty. Finanéni
kapitdl se pouziva k vlastnictvi a obchodovani s jinymi typy kapitalu a ¢asto
je vyjadren penézi.

SUSTAINABLE HUNTING TOURISM



well-being is appealing, but it also allows different approaches when this
principle is applied in practice. If the aim is to preserve and boost the total
capital stock, substitution between different capital forms is accepted. Such
a paradigm is called weak sustainability (left side of Figure 18). If the aim,
however, is strong sustainability then the aim is to increase the total capital
stock without decreasing any of the individual capital stocks (right side of
Figure 18).

Cil zachovat a posilit, nikoli sniZit, schopnost poskytovat blahobyt je lakavy,
ale pfi uplatiovani této zasady v praxi jsou aplikovany rizné pfistupy. Je-
-li cilem zachovat a zvysit celkovy zakladni kapital, mohou se rGizné formy
kapitalu vzajemné nahrazovat a Cerpat. Takové paradigma se nazyva slabd
udrZitelnost (viz leva strana obrazku 18). Je-li vak cilem silnd udrZitelnost,
je cilem zvysit celkovy zakladni kapital, aniz by doSlo ke snizeni jednotlivych
zékladnich stav( (viz prava strana obrazku 18).

actions toward

actions toward

sustainability

sustainability

After actions

Weak sustainability allows
substitution between capital forms

. Social capital

Current state

. Human capital

Current state After actions

Strong sustainability does not allow
substitution

. Produced capital . Natural capital

Figure 18: Economic sustainability fosters capacity to create well-being
Obrdzek 18: Ekonomickd udrzitelnost podporuje schopnost vytvaret blahobyt
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Natural capital can be examined by focusing on the different types of
ecosystem services, namely:

®  provisioning services, e.g. food, feed, water, timber, fuels, and materials

for medicines

regulating services, e.g. decomposition, water purification, and erosion
control

cultural services, e.g. ecosystems affecting human mind, creativity,
relaxation, and social relations

supporting services, e.g. photosynthesis, nutrient and water cycles, and
soil formation, which are fundamental life-supporting functions

Natural capital related to provisioning services is often substituted with
produced capital. Some of the services in the second and third category
can be substituted with other capital forms. However, the natural capital
related to category four is quite impossible to be substituted with other
capital forms.

To foster the capacity that is needed for creating well-being now and in
the future, each actor - individual, enterprise, organization, etc. - should
manage their capital assets so that they are maintained and reinforced.
The shared responsibility for sustainability also applies to hunting tourism
actors: they need to design their activities so that they contribute to the good
management of natural, human, social, and produced capital. In addition,
they should consider to what extent it is acceptable to substitute natural
capital with produced capital in their processes.

Even though the previously presented principles and aims can be found to be
agreeable, it is evident that current economic systems are evidently failing
to comply with them. By adopting sustainable business models, enterprises
can contribute to sustainability while carrying out viable business activities.

A business model is an idea of how to create value in business operations.
According to the traditional mindset, enterprises create value for customers
by offering products and gain economic value in return. In reality, business
activities have a wider impact on various stakeholders who receive and
create value related to enterprises’ activities. Hunting tourism companies
operate in the complicated network of stakeholders. Typically, they need to
co-operate with various actors to be able to offer hunting tourism services.
In addition, they have to be very careful with their image due to, for example,
the growing negative public attitudes towards hunting in some countries. As
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Prirodni kapital Ize zkoumat zaméfenim se na riizné typy ekosystémovych
sluzeb, a to:

® poskytovani sluZeb, napt. potravin, krmiv, vody, dfeva, paliv, €k

® regulaéni sluzby, napf. ¢isténi vody a kontrola eroze

®  kulturni sluzby, napf. ovliviiujici lidskou mysl, kreativitu, relaxaci a socialni
vztahy

[

podplrné sluzby, napt. fotosyntéza, kolobéh Zivin a vody a tvorba pudy,
coz jsou zakladni funkce podporuijici zivot

Prirodni kapital souvisejici s poskytovanim sluzeb je ¢asto nahrazovan vyrob-
nim kapitalem. Nékteré sluzby druhé a treti kategorie mohou byt nahrazeny
jinymi kapitalovymi formami. Pfirodni kapital souvisejici s kategorii 4 je vSak
zcela nemozné nahradit jinymi formami kapitalu.

Aby se posilila schopnost potfebna k vytvareni blahobytu dnes i v budoucnu,
mél by kazdy aktér (jednotlivec, podnik, organizace) spravovat sva kapitalova
aktiva tak, aby byla udrZzovana a posilovana. Sdilend odpovédnost za udrzi-
telnost se vztahuje i na aktéry lovecké turistiky: musi koncipovat své aktivity
tak, aby prispivali k dobrému hospodareni s pfirodnim, lidskym, socialnim
a vyrobenym kapitalem. Kromé toho by méli zvazit, do jaké miry je prijatelné
nahrazovat v jejich procesech pfirodni kapital kapitalem vyrobenym.

| kdyz dFive prezentované principy a cile Ize povazovat za prijatelné, je zfejmé,
Ze soucCasné ekonomické systémy je zjevné nenaplfuji. Pfijetim udrzitelnych
obchodnich modelli mohou podniky pfispivat k udrzitelnosti a zaroven vyko-
navat zivotaschopné podnikatelské ¢innosti.

Obchodni model je zakladni princip, jak vytvofit hodnotu v obchodnich ope-
racich. Podle tradi¢niho zplisobu mysleni vytvareji podniky hodnotu pro za-
kazniky tim, Ze nabizeji produkty a na oplatku ziskavaji ekonomickou hodnotu.
Ve skute€nosti maji podnikatelské aktivity SirSi dopad na rlizné zainteresova-
né strany, které prijimaji a vytvareji hodnotu souvisejici s ¢innostmi podnika.
Spole¢nosti podnikajici v oblasti lovecké turistiky plisobi v komplikované siti
zainteresovanych subjektd. Obvykle musi spolupracovat s rlznymi aktéry,
aby mohli nabizet sluzby lovecké turistiky. Kromé toho musi byt velmi opatrni
se svym vnéjSim plisobenim a celkovou prezentaci, napfiklad kv(li rostoucim
negativnim postojim verejnosti k lovu v nékterych zemich. Vzhledem k tomu,
Ze zainteresované subjekty mohou mit velky dopad na podnikatelskou &in-
nost v lovecké turistice, neni zde pf¥iliS velky prostor pro chyby.
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stakeholders can impact largely on business operations, there is very little
space for error in hunting tourism companies’ stakeholder management.

4.2 Stakeholder approach

Various stakeholders can participate in enterprises’ value creation.
Stakeholders can be defined as individuals or groups who can affect or are
affected by the hunting tourism activities in some way. Typical stakeholder
groups are customers, business partners, employees, financial stakeholders,
and societal stakeholders. They all can contribute to enterprises’ value
creation processes. Naturally, the value created varies depending on the
stakeholder. Preferably all involved stakeholders also support achieving
a joint purpose, such as sustainability in hunting tourism. In the following
some of the most important stakeholder groups are presented.

Customers

Enterprises offer goods and services to customers (e.g. hunting tourists) who
buy the products if they meet customers’ needs. In exchange, customers
pay the enterprise for the products. Additionally, they provide enterprises
with data on consumer preferences and behaviour. Customers can also
participate in designing products and proposing innovation initiatives.

Building a successful relationship with customers involves activities
for example in marketing and sales. One of the first tasks for any
enterprise is to identify their potential customers. HUNTOUR-guidebook
by Matejevi¢ & Markovi¢ (2023) is focused on evaluating hunting tourism
potential and presents tools for finding locations with good possibilities of
increasing tourist flows.

The better an enterprise knows its customers, the more likely it can build
products and services that meet customers’ needs. This highlights the
importance of objective information instead of relying only on entrepreneurs’
own assumptions about customers. It is also important to imagine how the
business would be affected by potential changes in the customer base (e.g.
due to travelling restrictions related to pandemics) or customer behaviour
(e.g. due to digitalization).

Business partners

Business partners include all the other companies involved in the operations
of an enterprise, such as sub-contractors, suppliers, and consultants. Their
contribution is valuable to the enterprise. They can supply, for example,
services related to accommodation and catering, transportation, hunting
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4.2 Zainteresované subjekty (stakeholdefi) a jejich
pristup

Na tvorbé hodnot podnik(i se mohou podilet rlizné zainteresované strany
(stakeholdefi). Tyto subjekty Ize definovat jako jednotlivce nebo skupiny, kte-
ré mohou néjakym zplisobem ovlivnit nebo jsou ovlivnéni loveckou turistikou.
Typickymi skupinami stakeholder( jsou zdkaznici, obchodni partnefi, zamést-
nanci, finanéni subjekty a spole¢nost jako takova. VSechny skupiny mohou
prispét k procesiim vytvareni hodnot podniki. Vytvorena hodnota se pfiro-
zené lisSi v zavislosti na zainteresovaném subjektu. V idealnim pripadé vSich-
ni stakeholdefi také podporuji dosazeni spole¢ného cile, coz je udrzitelnost
v lovecké turistice. Nize jsou predstaveny nékteré z nejdilezitéjSich skupin
stakeholder( a jejich pfistupu v oblasti loveckého cestovniho ruchu.

Zakaznici

Podniky nabizeji zboZi a sluzby zakaznikim (loveckym turistiim), ktefi naku-
puji produkty, které spliuji jejich potfeby. Vyménou zakaznici za produkty
podniku plati. Kromé toho poskytuji podnikim Gdaje o svych preferencich
a chovani v roli spotfebitelll. Zakaznici se také mohou podilet na tvorbé pro-
dukt( a navrhovani inovacnich iniciativ.

Budovani UuspéSného vztahu se zakazniky zahrnuje ¢innosti napfiklad v ob-
lasti marketingu a prodeje. Jednim z prvnich Gkol( kazdého podniku je iden-
tifikovat své potencialni zakazniky a moznosti svoji nabidky. Publikace HUN-
TOUR od Matejevic et al. (2023) se zamé&fuje na hodnoceni potencialu lovecké
turistiky a predstavuje nastroje pro nalezeni lokalit s dobrymi pfedpoklady
pro zvySeni nabidky loveckého cestovniho ruchu.

tvaret produkty a sluzby, které splfuji jejich potfeby. To zdlraziuje dileZitost
objektivnich informaci namisto spoléhani se pouze na vlastni pfedpoklady
podnikatel(l o zakaznicich. Je také dilezité si predstavit, jak by byl podnik
ovlivnén potencialnimi zménami zakaznické zakladny (napf. v dasledku ces-
tovnich omezeni souvisejicich s pandemii) nebo chovani zakaznika (napf.
v dusledku digitalizace).

Obchodni partneri

Mezi obchodni partnery patfi vSechny ostatni spole¢nosti zapojené do pro-
vozu podniku, jako jsou subdodavatelé, dodavatelé ¢i konzultanti. Jejich pfi-
nos je pro podnik velmi cenny. Mohou poskytovat nap¥iklad sluzby spojené
s ubytovanim a stravovanim, dopravou, loveckymi prlivodci, pronadjmem lo-
veckych pst €i vedeni G€etnictvi, spolu s vybavenim potifebnym pro provozo-
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guiding, renting hunting dogs, and accounting, along with equipment needed
in hunting activities. In exchange, business partners gain value in the form
of payments, renewed orders, and solid customer references. Collaboration
between other enterprises (including, e.g., hunting clubs) can be quite
modest, but it can also be vital for hunting tourism enterprises’ business
operations (section 4.3). Cooperation also can expand into creating a tourism
destination'. Other enterprises can also be competitors to a hunting tourism
company. Knowledge about the operating environment (e.g. on competitors
and suppliers) helps designing a profitable, sustainable business.

Employees

Value creation in enterprises often relies on the capabilities of their employees
and managers who make their knowledge and skills available for enterprises.
Employees are hence crucial for the enterprise to create value. Typically,
a successful company takes good care of their employees and provides
them not only a fair salary, but also other benefits like training opportunities
and secure job contracts.

The activities in hunting tourism enterprises are labour intensive and require
strong local knowledge on game, habitats, and local conditions. Expertise in
both tourism and hunting is needed to create a successful hunting product.
It is demanding to master both of these expertise areas and, therefore, it
may be difficult to find suitable employees. Nevertheless, hunting tourism is
a sector that can provide jobs, especially in remote rural areas.

Financial stakeholders

Financial stakeholders cover actors such as investors, shareholders, banks,
and others who provide the enterprise with financial resources, such as
loans. These actors are usually mainly concerned with gaining financial
profit in return for the risk they have taken when they provided financing
to the enterprise. Additionally, they can gain value if the enterprise can be
regarded as an investment opportunity that enables them to diversify their
investments.

It is crucial for the enterprise to design its operations so that they are
financially viable. The operations need to be planned and monitored, paying
attention to risks and changes in the operating environment, for instance.
In hunting tourism, enterprise management must, for example, tackle the
problems that seasonality in operations create. Additionally, the fluctuation

1 By definition, a destination is a physical place that has a decisive role when tourists choose where they will visit
(UNWTO, 2022), but the geographical interpretation is context dependent. From marketing viewpoint, a destination offers
tourists various products, facilities, amenities, and experience opportunities. Each enterprise operating within a destination
is an independent actor, responsible for its own business. However, by combining individual enterprises’ marketing efforts
they can brand the whole destination and possibly attract more customers.
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vani loveckych ¢innosti. Vyménou za to ziskavaji obchodni partnefi hodnotu
ve formé plateb, opakovanych objednavek a solidnich zakaznickych referenci.
Spoluprace mezi jinymi podniky (zejména nap¥. u mysliveckych spolk) mtze
byt pFi organizaci lovu minimalni, naopak u profesionalnich podnikd, specia-
lizujicich se na poplatkové lovy m(iZze byt naopak nezbytna (subkapitola 4.3).
Spoluprace se také mUiZe rozsitit na vytvoreni turistické destinace'. V pfipa-
dé, Ze podniky nespolupracuiji, mohou ostatni podniky pfedstavovat vzajem-
né konkurenty lovecké turistiky. Znalost podnikatelského prostiedi (napf. in-
formace o konkurentech a dodavatelich) pomahaiji p¥i navrhovani ziskového
a udrzitelného podnikani.

Zaméstnanci

Vytvareni hodnot v podnicich ¢asto zavisi na schopnostech jejich zamést-
nancl a manazerQ, ktefi davaji své znalosti a dovednosti k dispozici podni-
k&im. Zaméstnanci jsou proto pro podnik a tvorbu hodnoty kli¢ovi. Usp&sna
spole¢nost se obvykle dobfe stard o své zaméstnance a poskytuje jim nejen
férovy plat, ale i dal$i benefity, jako jsou mozZnosti Skoleni a zajiSténi pracov-
niho rastu.

Cinnosti v podnicich lovecké turistiky jsou naro€éné na pracovni silu a vyZa-
duji podrobné mistni znalosti o zvéfi, jejich stanovistich, pohybu a mistnich
podminkach. Odborné znalosti v oblasti cestovniho ruchu a lovu jsou potreb-
né k vytvoreni uspé3ného loveckého produktu. Zvladnuti obou téchto odbor-
nych oblasti je naro¢né, a proto mdlze byt obtizné najit vhodné zaméstnance,
ktefi maji znalosti z obou sektor(l. Lovecka turistika je vSak odvétvim, které
mUzZe poskytnout pracovni mista zejména v odlehlych venkovskych oblas-
tech.

Finanéni subjekty

Finanéni subjekty pfedstavuji aktéfi, jako jsou investofi, akcionari, banky
a dalsi, ktefi poskytuji podniku finanéni zdroje, jako jsou napfiklad Gvéry. Tito
aktéfi se obvykle staraji hlavné o ziskani finan¢niho zisku vyménou za riziko,
které podstoupili pfi poskytovani finan¢nich prostfedkd podniku. Kromé toho
mohou ziskat hodnoty, pokud Ize podnik povazovat za investi¢ni pfilezitost,
ktera jim umoznuije diverzifikovat své investice.

Je zasadni, aby podnik koncipoval své ¢innosti tak, aby byly finanéné Zivo-
taschopné. Ukony je tfeba planovat a sledovat, pficemz je tfeba vénovat po-
zornost naptiklad rizikim a zménam v provoznim prostredi. V lovecké turis-
1 Podle definice je destinace fyzické misto, které méa rozhoduijici roli, kdyz si turisté vybiraji, jaké misto navstivi
(UNWTO, 2022), ale jeji zemé&pisna interpretace je zavisla na kontextu. Z marketingového hlediska nabizi destinace turistiim
rtizné produkty, zafizeni, vybaveni a moznosti zazitku. Kazdy podnik ptsobici v ramci destinace je nezavislym subjektem

odpovédnym za své vlastni podnikani. Spojenim marketingového usili jednotlivych podnikd mize byt oznacena cela destinace
a muze tak pripadné prilakat vice zakazniku.
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of game populations is a risk, especially when operating based on low level
game management. Most enterprises offer hunting of several game species
to prolong the season, but some also offer other nature tourism services.

Societal stakeholders

Societal stakeholders are versatile, including local communities, residents
and hunters, other actors involved in land use, other tourists, different
kinds of NGOs, media along with local, regional and national administration,
and even the natural environment. This stakeholder group often faces the
ecological and social impacts that enterprises’ operations cause.

Societal stakeholders are critical for hunting tourism enterprises as they
affect the operating environment where enterprises do business. For
example, locals can harm hunting tourism company’s business activities
by disturbing hunts. On the other hand, they can support creating tourism
experience for guest hunters as they typically visit local shops, restaurants
etc. Furthermore, arguments with other land users can damage the business
activities, but a constructive relationship with them can boost the region as
a whole.

Societal stakeholders can be difficult to manage, and the hunting tourism
enterprise may have to find several solutions to keep the stakeholder groups
satisfied regarding the company's activities. These can be, for example,
activities related to local reciprocity, such as providing locals an annual party
or access to the hunting enterprise’s land occasionally, or transparency in
activities and donations to NGOs.

4.3 Hunting tourism as a business

In this section, the most common organizational types that hunting tourism
enterprises can adopt are presented and how the chosen type is reflected in
stakeholder relationships.

A hunting tourism enterprise can be defined as a tourism operator that offers
various hunting experiences. Typically, they are small or micro companies for
which hunting tourism is a seasonal activity or only a part of their product
provision. Variation between the companies is big, but roughly at least the
following four general level enterprise types can be found in the European
context (presented in Tables 5 -8).

Hunting estates or professional hunting grounds are businesses specialized
in hunting tourism. Hunting tourism activities can be the main business of

UDRZITELNY LOVECKY CESTOVNI RUCH

tice musi vedeni podnik( napfiklad FeSit problémy, které vytvari sezénnost
v provozu €i dalSi specifické vlastnosti produktu loveckého cestovniho ruchu.
Navic je tfeba také uvaZovat fluktuaci populace zvére, ktera mize predsta-
vovat vyznamné riziko, zejména pokud management zvéfe funguje na nizké
arovni. VétSina podnik( nabizi poplatkovy lov nékolika druh( zvére, aby pro-
dlouZila sezénu. Nékteré podniky také nabizeji i dalsi sluzby pFirodni turistiky.

Spolecnost

Subjekty Siroké verejnosti jsou rliznorodé, véetné mistnich komunit, obyvatel
a lovc, dalSich subjektd, které vyuzivaji plidu, turistd, rdznych druh( nevlad-
nich organizaci, médii spolu s mistni, regionalni a celostatni spravou ve spo-
jeni se zivotnim prostifedim. Tato skupina zainteresovanych stran se Casto
potyka s ekologickymi a socialnimi dopady, které ¢innost podnik( zplsobuie.

Spolecenské subjekty jsou rozhodujici pro podniky lovecké turistiky, proto-
Ze ovliviuji provozni prostredi, ve kterém podniky plsobi. Mistni obyvatelé
mohou napfiklad narusit obchodni ¢innost spole¢nosti lovecké turistiky tim,
Ze narusi samotny lov. Na druhou stranu mohou podpofit vytvareni zazitk(
z cestovniho ruchu pro lovecké turisty, ktefi obvykle navstévuji mistni ob-
chody, restaurace atd. Vedle toho mohou spory s ostatnimi uzivateli pady
poskodit podnikatelské aktivity, naopak konstruktivni vztah mezi nimi maze
posilit region jako celek. V3e je tedy o vzdjemné komunikaci a pfistupu.

Spolecenské subjekty mlze byt obtizné Fidit a podnik lovecké turistiky mlze
byt nucen najit nékolik feSeni, aby skupiny stakeholder( byly spokojeny s ak-
tivitami spole€nosti, nebo alespon byly miniméalné negativné ovlivnény. MGze
se jednat napf. o ¢innosti, kdy podnik ¢i organizace provozujici loveckou tu-
ristiku bude organizovat i aktivity pro mistni obyvatele, jako je pofadani mys-
liveckych plest ¢i zabav, détskych dn(i €i vénovani darti mistnim organizacim
¢i zemédeélskym subjektlim napfiklad ve formé zvéfiny.

4.3 Lovecka turistika jako podnikatelska Cinnost

V této Casti jsou predstaveny nejb&znéjsi organizacni typy, pod které je moz-
né podniky provozuijici loveckou turistiku zafadit. Uvedeno je také, jak se dany
typ odrazi ve vztazich se stakeholdery.

Podniky lovecké turistiky Ize definovat jako provozovatele cestovniho ruchu,
ktefi nabizi riizné lovecké zazitky, vétSinou poplatkové lovy. Typicky se jedna
o malé spole¢nosti nebo mikropodniky, pro které jsou poplatkové lovy se-
z6nni ¢innosti nebo jen ¢asti jejich ¢innosti. Rozdily mezi spole€nostmi jsou
velké, ale v evropském kontextu Ize nalézt pFiblizné nasledujici ¢tyfi typy pod-
nik(l (uvedenych v tabulkach 5 - 8).
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the estate’s activities, but often it is a part of a larger estate concept. Estates
often operate in connection to large manors or country houses. They can also
be large state owner enterprises who have access to vast hunting grounds.

Rural hunting tourism operators are less specialized than those following
the estate model or professional hunting ground model. Typically, these
micro companies operate in northern Europe. Intermediate tour operators
on the other hand, are tour operators that have either focused solely on
hunting tourism or hunting tourism is part of their product offer. They do
not implement the services themselves, but simply match the demand
and product offer. Their main business is thus packaging hunting tourism
products.

In addition to the enterprise types mentioned above, different kinds of
hunting clubs around Europe can also offer hunting tourism activities. They
either simply sell permits to the hunting grounds the club has access to or,
in addition to permits, also offer other services. Typically, the clubs do not
aim to make a significant profit on their activities, but instead their main goal
is to provide hunting possibilities to their members. The hunting tourism
activities are carried out in order to cover some of the club members’ costs
caused by the club.

Lovecké farmy nebo podniky s profesionalnimi privodci jsou podniky speci-
alizujici se na loveckou turistiku. Lovecka turistika muze byt hlavni ¢innosti,
Casto je ale také soucasti vétSiho zaméreni podniku. Tyto reviry ¢asto funguiji
ve spojeni s velkymi panskymi nebo venkovskymi sidly. Mohou to byt i velké
statni podniky, které vlastni honitby a poplatkové lovy zde nabizeji.

Provozovatelé venkovské lovecké turistiky jsou méné specializovani nez ti
vySe uvedeni. Tyto mikrospole¢nosti obvykle plisobi v severni Evropé. Zpro-
stfedkovatelské subjekty na druhé strané jsou cestovni kancelare i agentu-
ry, které se bud zamérily vyhradné na loveckou turistiku, nebo jsou poplatko-
vé lovy soucasti jejich produktové nabidky. Sluzby vétSinou nerealizuji sami,
ale pouze propojuji poptavku s nabidkou produktd. Jejich hlavni ¢innosti je
tedy tvorba produktd lovecké turistiky.

Kromé vySe uvedenych typl podniklli mohou i myslivecké spolky po celé Ev-
ropé nabizet aktivity lovecké turistiky. Bud jednoduse prodavaji povolenky
do loveckych revir(, do kterych ma myslivecky spolek pristup, nebo kromé
povolenek nabizeji i dalSi sluzby. Spolky obvykle nemaji za cil dosdhnout vy-
znamného zisku ze své ¢innosti, nebot jejich hlavnim cilem je poskytnout
svym ¢lendm mozZnosti lovu. Loveckd turistika je pak provadéna za Gcelem
Ghrady naklad(i spojenych s provozem mysliveckého spolku.

establishing fenced hunting areas.
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Hunting estates and professional hunting grounds Lovecké farmy a podniky s profesionalnimi pravodci
Level of Enterprises specialized in hunting tourism. High level Uroven profesio- | Podniky specializované na loveckou turistiku. Vysoka od-
professionalism | expertise from both hunting and tourism sectors. nality bornost z oblasti lovu véetné poplatkovych lova.
Hunts are typically organized in the Central European Lovy jsou obvykle organizovany ve stfedoevropském
and British style (e.g. pheasant shoots or stag stalking). a britském stylu (napt. lov bazantu ¢&i jelent). Dalezitou
High-end catering and accommodation services are an soucasti produktl jsou Spickové stravovaci a ubytovaci
important part of the products. Infrastructure is well Produkty sluzby. Infrastruktura je dobfe rozvinuta, v€etné nabid-
Products - . - - . , o . .y - )
developed, including hunting lodges of various service ky loveckych chat rliznych Grovni sluzeb, udrzovanych
levels, maintained hunting facilities and off-road vehicles loveckych zafizeni a terénnich vozidel v dobrém stavu.
in good condition. Enterprises have often their own Podniky maiji ¢asto svou vlastni znacku.
distinguished brand. Sluzby jsou zaloZeny na intenzivnim managementu zvé-
Services are based on intensive wild game management fe, ktery se zaméruje na poskytovani $pic¢kovych lovec-
that focuses on providing market-leading hunting kych prileZitosti, vCéetné kapitalnich trofeji ¢i garanci
Game opportunities, including capital trophies and large Myslivost velkého mnozZstvi Ulovk(. To zahrnuje intenzivni techniky
harvest hunting days. This entails intensive game fizeni myslivosti, jako je udrZzovani husté populace zvére,
management ) s - - . ) S X
management techniques such as maintaining a dense prisna selekce kusti a nékdy i zakladani oplocenych obor
game population, rigorous culling, and sometimes pro intenzivni chovy.
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High-end clientele, professional marketing and sales.

Zakaznici

Bohat4, naro¢na klientela, vyzadujici profesionalni mar-
keting a prode;.

Obchodni part-
nefi

Od nizké az po rozsahlou spolupraci s jinymi podniky.
Casto vSak mohou poskytovat sluzby prevazné sami.

Zaméstnanci

Myslivost je obvykle provadéna profesionalnimi, nebo
najatymi myslivci. Podniky ¢asto zaméstnavaiji 2-3 osoby
po cely rok, pokud jde o lovecké aktivity a rlizny pocet
sezénnich pracovniki. Jejich profesionalita je na vysoké
arovni.

Customers
. From low to extensive collaboration with other
Business - . . .
enterprises. However, often can provide services mainly
partners
themselves.
Game management is typically done by professional,
hired gamekeepers. Enterprises often employ 2-3 persons
Employees year around regarding hunting tourism activities and
various number of seasonal staff. The professionalism in
tourism is also high.
Financial Aims to generate profit to shareholders or owners, who

stakeholders

may not be directly involved in hunting tourism activities.

Financni subjekty

Cilem je vytvaret zisk akcionaflim nebo vlastnikiim, ktefi
nemusi byt pfimo zapojeni do loveckych aktivit.

Societal
stakeholders

Land ownership and traditional hunting culture impact
on the business possibilities as the enterprise needs
access to large land areas and high-quality game
populations.

Spolecenské
subjekty

Vlastnictvi pady a tradi¢ni lovecka kultura ma dopad na
obchodni moznosti, protoZze podnik potfebuje prFistup
k velkym honebnim plocham a vysoce kvalitni populaci
zvére.

Risks and
benefits of the
business type

The benefits of the model are the ability to respond to
the high-end clientele requirements demand and, thus,
a possibility to charge premium prices of the products.
The downside is that the estate model requires
significant investment into hunting tourism: to the
facilities, professionalism of the staff, and also a high
input into game management.

Rizika a pfrinosy
typu podnikani

Vyhodou modelu je schopnost reagovat na pozadavky
bohaté klientely a tim i moznost Gctovat prémiové ceny
produktl. Nevyhodou je, Ze model vyZzaduje znaéné in-
vestice do lovecké turistiky, do zafizeni, profesionality
personalu a také vysokého vkladu do profesionalniho
managementu zvére.

Table 5: Characteristics of hunting estates and professional hunting grounds

Level of
professionalism

Products

Rural hunting tourism operators

Often 1-2 person companies, less specialized than e.g.
hunting estates, do not focus solely on hunting tourism
due to its seasonality; however, in some cases have
professional education both in hunting and tourism.

Offer guiding and other services such as game handling
to the hunting tourists. In addition, the product offer
typically covers other wilderness tourism services such
as fishing, kayaking, or rock climbing to gain year around
business.

UDRZITELNY LOVECKY CESTOVNI RUCH

Tabulka €. 5: Charakteristika loveckych farem a podnik( s profesionalnimi privodci.

Provozovatelé venkovské lovecké turistiky

Uroven profesio-
nality

Casto 1-2 osoby v celé spoleénosti, méné specializované,
podniky se nezamérfuji pouze na loveckou turistiku vzhle-
dem k jeji sezénnosti, ale v nékterych pripadech maiji od-
borné vzdélani jak v myslivosti, tak pfipadné v cestovnim
ruchu.

Nabidka privodcovskych a dalSich sluzeb. Kromé toho
nabidka produkt( zahrnuije typicky i jiné sluzby cestovni-

Produkty ho ruchu v pfirodé, jako je rybafeni, jizda na kajaku nebo
horolezectvi, které dopliuje celoro¢ni podnikani.
Zridka vlastni plidu, na které pusobi, a lovy jsou vétsi-
. nou zalozeny na volné Zijicich populacich. Nabidka lovi
Myslivost

je omezena a musi byt kazdoroéné projednavana s vlast-
niky pozemka.




Game
management

Customers

Business
partners

Employees

Financial
stakeholders

Societal
stakeholders

Risks and
benefits of the
business type

Rarely owns the land they operate on, and the hunts are
mostly based on wild populations. Game management
is limited and needs to be negotiated annually with the
landowners.

The clientele may not be as solvent or ready to pay
a premium price like when operating with the previous
models. Hunting services are marketed, but hunting is
just one part of the nature-based tourism services that
these companies offer. Some companies can operate
with professional tour operators but the most try to
market their products directly to the customers.

Enterprises may cooperate with other SMEs or local
hunting clubs. They can also subcontract the whole
hunting event, e.g. from a local club.

Operators are typically self-employed but have
professional education in hunting and often also in
tourism. They may also have some seasonal staff.

The entrepreneur and owner of the company is typically

operationally implementing the hunting tourism
activities.
The local rural community and local hunters are

important stakeholders for these rural companies,
especially as hunting is based on rented land and wild
populations. These can be the main limiting factors for
expanding business activities.

The benefit is often the flexibility of the company
to operate in different areas or locations as, e.g., by
providing guiding services. Also, the investments
needed for the business are fairly low. On the other
hand, the profit margin is also lower. The fact that these
companies often utilise someone else’s land with rent
agreements etc., may cause risks to long-term activities.

Table 6: Characteristics of rural hunting tourism operators

Zakaznici

Klientela nemusi byt tak solventni nebo pfipravena za-
platit prémiovou cenu jako pfi pfedchozim modelu. Lo-
vecké sluzby jsou nabizeny na trhu, ale lov je jen jednou
¢asti sluzeb cestovniho ruchu zalozenych na pfirodnim
bohatstvi, které tyto spolecnosti nabizeji. Nékteré spo-
le¢nosti mohou pracovat s profesionalnimi cestovnimi
kancelafemi, ale vétSina se snazi prodavat své produkty
pfimo zakaznikdm.

Obchodni part-
nefi

Podniky mohou spolupracovat s jinymi malymi a stfed-
nimi podniky nebo mistnimi mysliveckymi spolky. Mohou
také zadat subdodavku celé lovecké akce, napf. mistnimu
mysliveckému spolku.

Zaméstnanci

Provozovatelé jsou obvykle osoby samostatné vydélecné
¢inné, ale maji odborné vzdélani v oblasti lovu a ¢asto
také v cestovnim ruchu. Mohou mit také sezénni perso-
nal.

Financni subjekty

Podnikatel a maijitel spole¢nosti obvykle také operativhé
realizuje lovecké aktivity.

Spolecenské
subjekty

Mistni venkovska komunita a mistni lovci jsou dllezitymi
zG¢astnénymi stranami pro tyto venkovské spole¢nosti,
zejména proto, Ze lov je provozovan na pronajaté ptdé
a lovi se populace volné Zijici zvéfe. Ty mohou byt hlav-
nim limitujicim faktorem pro rozSifovani podnikatelskych
aktivit.

Rizika a pfrinosy
typu podnikani

Vyhodou je ¢asto flexibilita spole¢nosti plsobit v rliz-
nych oblastech nebo lokalitach, napr. poskytovanim pru-
vodcovskych sluzeb. Také investice potfebné pro podni-
kani jsou pomérné nizké. Na druhou stranu je marze také
nizSi. Skute¢nost, Ze tyto spolecnosti ¢asto vyuzivaji cizi
pozemky se smlouvami o pronajmu apod., mize pred-
stavovat rizika pro dlouhodobou udrzitelnost.

Tabulka €. 6: Charakteristika provozovateld venkovské loveckeé turistiky.




Intermediate tour operators

Zprostredkovatelé

Level of
professionalism

Professionals in tourism, not necessarily in hunting.

Uroven profesio-
nality

Profesionalové v cestovnim ruchu, ne nutné v lovu, i kdyz
je to Castou praxi.

Do not implement the services themselves, but simply

Nerealizuji sluzby samotné, ale prizplsobuiji poptavku

Products match the demand and product offer. Their main Produkty a nabidku produktd. Jejich hlavni ¢innosti je tedy tvorba
business is thus packaging hunting tourism products. bali¢kd produktli lovecké turistiky.
Business Activities are implemented via sub-contracts and/or by Obchodni part- Cinnosti jsou zaloZeny na zprostfedkovani lovu a vybira-
partners collecting provision from hunting tourism actors. neri nim provizi od subjektli poskytuijicich loveckou turistiku.
Game Usually do not focus on game management, do not Myslivost Myslivost neni samostatné provozovana.
management manage any hunting ground personally.
Targets hunting tourism niche markets. Intensive Zaméfeni na vyklenkovy segment zakazniki (niche mar-
Customers marketing activities, often engaged to digital booking ) o ket), tedy velmi specializované zakazniky na okraii trhu
systems Zakaznici cestovniho ruchu. Intenzivni marketingové aktivity, ¢asto
o5 2 | H - spojené s digitalnimi rezervaénimi systémy (zejména pfi
Tour operator companies, -3 employees. The companies prodeii licenci v severskych zemich)
Employees have tour operator licences and thus can operate under . . - -
the Package Travel Act of European Union. Cestovni kancelafe Ci agentury, 2-3 zaméstnanci. Spo-
- v di v involved i — Zaméstnanci le€nosti maiji licence cestovnich kanceléfi, a proto mo-
Financial Tour operator is rarely directly involved in organizing hou pusobit podle zakona Evropské unie o soubornych

stakeholders

hunting activities, but takes financial responsibility of
selling the hunting tourism packages.

sluzbach.

Societal
stakeholders

Public image of hunting may impact the interest of tour
operators to focus on hunting tourism. Co-operation
with sub-contractors is a vital success factor.

Financni subjekty

Cestovni kancelaF se zfidka pfimo podili na organizaci
mysliveckych aktivit, ale pfebira finanéni odpovédnost za
prodej balick( lovecké turistiky.

Risks and
benefits of the
business type

The success of the business depends on the ability
to find reliable and good quality sub-contractors that
meet the clientele’s needs. One of the risks of this
model is that the sub-contractors start to sell directly
to the customers as soon as business relationships are
established.

Spolecenské
subjekty

Verfejny minéni o lovu mlze mit dopad na zajem cestov-
nich kancelafi zaméfit se na loveckou turistiku. Spolu-
prace se subdodavateli je zdsadnim faktorem Uspéchu.

Table 7: Characteristics of intermediate tour operators

UDRZITELNY LOVECKY CESTOVNI RUCH

Rizika a pfinosy
typu podnikani

Uspéch podniku zavisi na schopnosti naijit spolehlivé
a kvalitni subdodavatele, ktefi spliuji potieby klientd.
Jednim z rizik tohoto modelu je, Ze subdodavatelé za-
¢nou prodavat pfimo zakaznik(im, jakmile jsou navazany
obchodni vztahy.

Tabulka €. 7: Charakteristika zprostfedkovatel( poplatkovych lovi.




Level of
professionalism

Products

Game
management

Customers

Business
partners

Employees

Financial
stakeholders

Societal
stakeholders

Risks and
benefits of the
business type

Hunting clubs

Professionals in game management and hunting as
a leisure activity, not necessarily in hunting tourism or
tourism in general.

Clubs either simply sell permits to the hunting grounds
that the club has access to or, in addition to permits,
offer guiding services, game handling, and possibly
some catering and transportation services in the
hunting grounds.

Game management is done as a voluntary activity by
hunting club members.

Marketing of hunting tourism services is random or non-
existent.

Co-operation with accommodation and catering
providers to provide hunting tourism packages. The
tourists often buy these services directly from the
companies in question.

Game management as well as the provision of hunting
tourism services are based on the voluntary work of
club members.

Typically, the clubs do not aim to make significant
profit from their activities. Instead, their main goal is to
provide hunting possibilities to their members and the
tourism activities are carried out to cover some of the
club members’ costs.

Professionalism in a tourism business typically decreases
when the hunting tourism activities are implemented by
hunting clubs. This can pose a risk to the quality of the
services.

As professionalism in tourism business is low, it can
pose a risk to the quality of the services and thus
harm the reputation of the hunting tourism sector in
the country in question. In addition, the clubs may not
be always aware of the relevant laws and regulations
related to tourism, for example, the needed safety plans
or EU Package Travel Act.

Table 8: Characteristics of hunting clubs.

Myslivecké spolky

Uroven profesio-
nality

Odbornici v managementu zvére &i lovu jako volnocaso-
vé aktivity, ne v8ak nutné v lovecké turistice nebo ces-
tovnim ruchu obecné.

Spolky bud' jednoduse prodavaji povolenky do své honit-
by, do které ma pfristup, nebo kromé povolenek nabizeji

Produkty i pravodcovske sluzby (v nékterych zemich jsou povin-
né - napf. CR) i manipulaci se zvéfi, pfipadné& nabizi i né-
které stravovaci a dopravni sluzby v honitbé.

. Myslivecké hospodareni je provadéno jako dobrovolna

Myslivost . . . .
cinnost ¢leny mysliveckého spolku.

. . Marketing sluzeb lovecké turistiky je ndhodny nebo nee-

Zakaznici

xistuje vlbec.

Obchodni part-
nefi

Spoluprace s poskytovateli ubytovani a stravovani pfi za-
ji8tovani balickd lovecké turistiky. Turisté ¢asto nakupuii
tyto sluzby pfimo od dotyénych spole¢nosti. Spolky pou-
ze doporuduii.

Zaméstnanci

Myslivost a poskytovani sluzeb lovecké turistiky jsou za-
loZzeny na dobrovolné préaci ¢lent spolku.

Finanéni subjekty

Spolky obvykle nemaiji za cil dosdhnout vyznamného
zisku ze své cinnosti. Misto toho je jejich hlavnim cilem
poskytnout svym ¢leniim lovecké moznosti a poplatko-
vé lovy jsou provadény tak, aby pokryly naklady provozu
spolku.

Spoleéenské
subjekty

Profesionalita v loveckém cestovnim ruchu obvykle kle-
s4, kdyzZ jsou lovecké turistické aktivity realizovany mys-
liveckymi spolky. To mize predstavovat riziko pro kvalitu
sluzeb. Kromé toho spolky nemusi byt vzdy informovany
o zakonech a predpisech tykajicich se cestovniho ru-
chu, napriklad o potfebnych bezpeénostnich opatienich
pfi cestach nebo zakonu EU o soubornych sluzbach pro
cesty.

Rizika a pfinosy
typu podnikani

Vzhledem k tomu, Ze profesionalita v cestovnim ruchu je
nizka, mlze predstavovat riziko pro kvalitu sluzeb, a tim
poskodit povést odvétvi lovecké turistiky v dané zemi.

Tabulka €. 8: Charakteristika mysliveckych spolkd




Hunting culture affects pricing and product design. In central and southern
Europe, the biggest income for hunting tourism is related to trophy fees, i.e.
to the price the hunter pays on a certain kind of bag, often valuated based
on the trophy size or quality. The latter means weight or length, while the
quality is typically evaluated by using CIC points'. For example, for ungulates
the fees can be thousands of Euros. Some examples are presented in
Table 9. In addition, the quality level of the accommodation, catering, and
transportation impact on the price. One must remember, though, that high
price level also necessitates high quality services, both considering hunting
and tourism experiences. Some example products and their structure of
prices are presented in text boxes.;

Myslivecka kultura ovliviiuje ceny a design produkt(l. Ve stfedni a jizni Evropé
je nejvétsi prijem z lovecké turistiky spojen s poplatky za trofeje, to znamen4,
Ze lovec plati poplatek na zakladé velikosti nebo kvality trofeje. Velikosti se
rozumi hmotnost nebo délka trofeje, zatimco kvalita se obvykle hodnoti po-
moci bodl CIC". Napf¥iklad u sparkaté zvéfe mohou poplatky dosahovat tisicl
eur. Nékteré priklady jsou uvedeny v tabulce 9. Na kone¢nou ¢astku ma vliv
také uroven kvality ubytovani, stravovani a doprava. Je vS8ak tfeba mit na
paméti, Ze vysoka cenova hladina také vyZaduje vysokou kvalitu sluzeb, a to
jak s ohledem na lovecké zazitky, tak na zabezpeéeni doprovodnych sluZeb.
Nékteré priklady produkt(l a jejich struktura cen jsou uvedeny v textovych
rameccich.

Game animal Trophy fee (€) Zver Poplatek za trofej v €
Roe buck up to 115 CIC point 450 Srnec kolem 115 CIC bodl 450
Chamois up to 95 CIC point 1590 Kamzik kolem 95 CIC bodu 1590
Mouflon up to medal 1590 Muflon az po medaili 1590
Mouflon gold, silver or bronze 1790 Muflon - zlato, stfibro nebo bronz 1790
Red Deer, hind 130 Lan jelena evropského 130

Red Deer, stag, weight of antlers
8 kg

3805 + € 12 per 10g

Jelen evropsky, hmotnost parozi
8 kg

3805 + 12 €/10g

Red Deer, stag weight of antlers
10 kg

6899 + € 24 per 10g

Jelen evropsky, hmotnost parozi
10 kg

6.899 + 24 €/10g

Wild board, sow over 50 kg

325

Prase divoké, bachyné nad 50 kg

325

Wild board, length of tusks 16,00
-1799 cm

980 € plus € 14 per mm over 16 cm

Prase divoké, délka parakd 16,00 -
1799 cm

980 plus 14 €/mm nad 16 cm

Wild board, length of tusks 18,00
-19,99 cm

1260 € plus € 14 per mm over 18 cm

Prase divoké, délka paraku 18,00 -
19,99 cm

1260 plus 14 €/mm nad 18 cm

Elk cow 530 Los, samice 530
Elk, bull 5-8 points 1065 Los, samec 5-8 bodU 1065
Elk, bull 19 + points 3200 Los, samec 19 + body 3200

Table 9: Examples of trophy fees.
Source: Diana Hunting, 2022

1 The CIC scoring system is used in Europe for European species. It evaluates different trophies and valuates them
according to agreed criteria. CIC is an acronym for the International Council for Game and Wildlife Conservation.
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Tabulka ¢. 9: Priklady poplatk(l za trofeje.
Zdroj: Diana Hunting, 2022

1 Bodovaci systém CIC se pouziva v Evropé pro evropské druhy. Hodnoti rtizné trofeje podle dohodnutych kritérii.
CIC je zkratka pro ,Mezinarodni radu pro ochranu zvéFe a volné Zijicich zivogichd”
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In countries where trophy hunting is not part of the hunting culture, the
price of the product is based on the possibility to engage in the hunt. The
biggest income potential lies in the other activities that are included in the
hunting trip (such as catering and accommodation). Thus, the prices related
to hunting activities are often significantly lower. In small game hunting, the
prices are often daily prices. For example, a grouse hunting package can cost
EUR 50 - 900 a day depending on the service level.

Hunting tourism also impacts local economies. These regional economic
effects begin to emerge as tourists spend money during their trip. Some
of the spending accrues to other than typical tourism enterprises and the
enterprises buy inputs from each other, implying that the total economic
impact is greater than it might seem at first glance. Wider economic impact
is discussed in detail in a HUNTOUR publication by Hakala et al. (2022) which
present impact assessment methods.

V zemich, kde trofejovy lov neni soucéasti myslivecké kultury, je cena pro-
duktu zaloZena na mozZnosti U€astnit se lovu. NejvétSi potencialni pfijem pak
spoéiva v ostatnich aktivitach, které jsou souéasti loveckého pobytu (napf.
stravovani a ubytovani). Ceny souvisejici pfimo s lovem jsou tedy ¢asto vy-
razné nizsi. PFi lovu drobné zvéfe jsou ceny uvadény jako denni poplatky.
Napfiklad bali¢ek na lov tetfevli mlZe stat 50 - 900 EUR denné v zavislosti
na drovni sluzeb.

Lovecka turistika ma také dopad na mistni ekonomiku. Tyto regionalni eko-
nomické dopady se projevuiji tak, ze lovecti turisté utraceji penize béhem
své cesty. Cast vydajd pripadne jinym neZ typickym podnikdim poskytujicim
lovy. Nicméné podniky nakupuiji od sebe navzajem, coZz znamena, zZe celkovy
ekonomicky dopad je vé&tsi, nez by se mohlo na prvni pohled zdat. Sirsi eko-
nomicky dopad je podrobné diskutovan v publikaci HUNTOUR autort Hakala
et al. (2022), ktery predstavuje metody hodnoceni ekonomickych dopadti lo-
veckého cestovniho ruchu.
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Price components in hunting tourism on state-owned land in Finland

In Finland, hunting tourists are usually Finnish and they hunt mainly small
game on private or state-owned land. There are two operation models
for hunting small game on Finnish state-owned land: hunters can buy
the needed permits from the authority themselves, or hunting tourism
enterprises can make the permit purchase for their named customers.
In the first case, tourists can buy other services from hunting tourism
enterprises. In the latter case, tourists can buy a whole package,
including permits, accommodation, and other services from a hunting
tourism enterprise. In both operation models, the permit fee is paid to
the authority, and hunting tourism enterprises gain economic profit from
providing other services. The authority has differentiated permit prices
based on game species, permit duration, and hunter’s age.

The most interesting game species for foreign markets is elk (Alces alces)
hunting. In Finland, elk is always hunted in a group. On public land there
are four commercial operation models. In three models, tourists join
an existing hunting club, but in one model a hunting tourism enterprise
forms a hunting party only for his/her customers. These models are
described in Table 10.

Operation

model Details

A hunting club acts as hunting tourism operator. Tourists can join a hunt
that a club organises for their members and the tourists purchase
independently other services from tourism enterprises in the area or
sometimes from the hunting club. The customer pays the hunting club.

A hunting club acts as a hunting tourism operator but organises the
activities in co-operation with other tourism companies. The hunting
2 | club organises a hunting event and buys other services from hunting
tourism enterprises (enterprises as subcontractors). The customer pays
the hunting club.

A hunting tourism enterprise sells hunting opportunities in co-operation
with a hunting club (the hunting club acts as a sub-contractor regarding
the hunt and other enterprises as subcontractors regarding other
services). The customer pays the hunting tourism enterprise.

A hunting tourism enterprise operates on its own and applies for the
required permits for their customers and organises the hunt. Potentially
some other enterprises offer tourism services as sub-contractor. The
customer pays the hunting tourism enterprise.

Table 10: Operation models for elk hunting on public land in Finland
Source: Adapted from Keskinarkaus et al., 2009.
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Struktura ceny lovecké turistiky na statem vlastnénych pozemcich ve
Finsku

Ve Finsku jsou loveckymi turisty obvykle Finové, kteri lovi hlavné drobnou
zvér na soukromych nebo stdtnich pozemcich. Existuji dva modely lovu
drobné zvére na finskych stdtnich pozemcich: lovci si mohou zakoupit po-
trebné povolenky primo od uradu sami, nebo povolenky pro své zdkazniky
nakupuji podniky lovecké turistiky. V prvnim pripadé si turisté mohou kou-
pit i dalsi sluzby od podnikt lovecké turistiky. V druhém pripadé si turisté
mohou zakoupit cely bali¢ek, tedy véetné povolenky, ubytovdni a dalSich
sluzeb od podniku lovecké turistiky. V obou modelech se poplatek za po-
volenky plati Gradu a podniky lovecké turistiky ziskavaji ekonomicky zisk
z poskytovdni dalsich sluZzeb. Urad rozlisuje ceny povolenek podle druhu
zvére, délky povoleni a véku myslivce.

Nejzajimavéjsim loveckym druhem pro zahraniéni trhy je lov lost (Alces
alces). Ve Finsku jsou losi vZdy loveni na spoleéném lovu. Na stdtnich
pozemcich existuji ¢tyri modely komeréniho provozu, které jsou popsdny
nize. V prvnich tfech modelech se turisté pripojuji k existujicimu mysli-
veckému spolku nebo podniku lovecké turistiky, ve étvrtém pripadé pfi-
mo poskytovatel lovu organizuje loveckou skupinu pro své zakazniky. Tyto
modely jsou popsdny v tabulce 10.

Provozni

Podrobnosti
model

Myslivecky spolek plsobi jako provozovatel lovecké turistiky. Turisté se mohou
zapojit do lovu, ktery spolek porada pro své Cleny a turisté si samostatné
zakoupi dalsi sluzby od podnikl cestovniho ruchu v okoli nebo téz nékdy
primo od mysliveckého spolku. Zakaznik plati mysliveckému spolku.

Myslivecky spolek plsobi jako provozovatel lovecké turistiky, ale organizuje
cinnost ve spolupraci s dalSimi spole¢nostmi cestovniho ruchu. Myslivecky
spolek porada myslivecké akce a nakupuije dalsi sluzby od podnik( lovecké
turistiky (podniky jako subdodavatelé). Zakaznik plati mysliveckému spolku.

Podnik lovecké turistiky prodava lovecké pfileZitosti ve spolupraci
s mysliveckym spolkem (myslivecky spolek vystupuije jako subdodavatel lovu
a ostatni podniky jako subdodavatelé ohledn& ostatnich sluzeb). Zakaznik
plati podniku lovecké turistiky.

Podnik lovecké turistiky funguje samostatné a 7zada o potiebna povoleni
pro své zakazniky a lov organizuje pouze pro né. Potencialné nékteré dalsi
podniky nabizeji sluzby cestovniho ruchu jako subdodavatel. Zdkaznik plati
podniku lovecké turistiky.

Tabulka €. 10: Modely lovu losti na verejnych pozemcich ve Finsku
Zdroj: Upraveno podle Keskinarkaus et al., 2009.



The total price for a hunting event can include price elements like a hunting
permit (about EUR 40, to the authority), daily fee for participating in the
elk hunting party of the local club (EUR 50-350), shooting/trophy fee (EUR
40-2000), trophy preparation fee (EUR 100-1000), and potential tracking
fee (max. EUR 500) for injured animals. Additionally, the final price
includes costs for other services than hunting, such as accommodation,
catering, fishing, and sauna. (Keskinarkaus et al., 2009).

Roe deer hunting in Serbia, example of a typical product
Hunting day costs € 250-300 per day for the customer.
INCLUDED IN THE PRICE:

® Overnight stay (single room) with full board (includes breakfast,
lunch, and dinner)

®  Hunting guide and trophy treatment at grounds

® Transfer from the airport to the hunting grounds and back

® Transportation at the hunting ground

® Trophy assessment and veterinary certification

[ J

Serbian hunting license

® Some small game can be shot for free during the deer hunt
Interpreter will accompany the trip, if required

NOT INCLUDED IN THE PRICE:

®  Trophy/shooting fee (varies approximately from € 100-2300)
®  Ammunition

® Tips

®  Gun rental € 30 per gun per hunt

[ J

Gun permits € 30 per hunter for max 2 guns

Wounding price: 50 % of the estimated trophy weight

Celkova cena za lov muiZe zahrnovat cenové prvky, jako je povolenka
k lovu (cca 40 EUR pro Giad), denni poplatek za tc¢ast na lovu losti mist-
niho spolku (50-350 EUR), poplatek za vystrel, pfipadné trofej (40-2000
EUR), poplatek za tpravu trofeje (100-1000 EUR) a pfipadny poplatek za
dohledavani (max. 500 EUR) postrelené zvére. Koneénd cena navic zahr-
nuje ndklady na jiné sluzby, nezZ je lov, jako je ubytovani, stravovani, rybo-
lov &i sauna. (Keskinarkaus et al., 2009).

Lov srnci zvére v Srbsku, priklad typického produktu
Lovecky den stoji pro zakaznika 250-300 €/den.
V CENE JE ZAHRNUTO:

®  Pfenocovani (jednoltizkovy pokoj) s plnou penzi (véetné snidané, obé-

da a vedere).

® Lovecky priivodce a oSetfeni trofeji v honitbé.

® Transfer z letisté do honitby a zpét

®  Pfeprava po honitbé

® Hodnoceni trofeji a veterindrni osvédéeni

® Srbsky lovecky listek

® Ngkterd drobnd zvéF &i preddtofi mohou byt loveni zdarma béhem
lovu srnct

[ J

Lov muZe v pfipadé potreby doprovdzet tlumocnik
NENI ZAHRNUTO V CENE:
® Poplatek za trofej (pohybuje se pfiblizné od 100 do 2300 €)

® Strelivo

®  Spropitné

® Zapdjceni zbrani 30 EUR/zbrari/lov
[ ]

Prikaz zbrané 30 EUR/lovec pro max. 2 zbrané

Cena za postreleni zvére: 50% odhadované hodnoty trofeje
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Boar stalking in moonlight in Hungary

One of the state forest companies in Hungary, TAEG Zrt. offers a unique
hunting opportunity for those who like boar hunting and the night
atmosphere of the forest. This hunting method is a combination of
stalking and sitting: the guest hunter walks around the area with an
experienced hunting guide, stopping and waiting in places where a small
amount of corn is regularly sprinkled. This hunting method provides all
the excitement of stalking, while waiting at the sprinkled corn spots
increases the success rate. When there is at least a halfmoon and the
landscape is snowy, everything is ready for a promising and compelling
experience. All this takes place in the actively managed hunting area
of TAEG Zrt, where a large population of wild boar is maintained, which
guaranties good hunting results.

This unique way of hunting has proven itself so well that it has sold 90%
to returning guests who cannot get enough of it. In addition, the details
of this service were developed in cooperation with the regular guests.
Hunters usually spend one weekend or several days in the hunting area.
During the day, they hunt for cull stags or hinds, while the moonlit wild
boar hunt begins from dusk and can last until two in the morning with
one dinner break.

The service includes the hunting guide (EUR 20/day) and the use of an
all-road vehicle (EUR 1/km). Accommodation (EUR 42/person/night) and
dinner (EUR 14-20/person) in a hunting lodge are optional. The hunting fee
is calculated according to the price list: deer cull stag EUR 150-800, deer
hind EUR 140, boar tusker EUR 300-1400, sow EUR 300. Hunting trips are
organized by the TAEG Zrt itself and they offer non-hunting programmes
to accompanying persons upon request.

UDRZITELNY LOVECKY CESTOVNI RUCH

Noéni lov divoéakii v Madarsku

Jedna ze stdtnich lesnickych spole¢nosti v Madarsku, TAEG Zrt., nabizi
jedinecnou loveckou pfileZitost pro ty, kteri maji rddi lov kriourd a noc-
ni lovy. Tato metoda lovu je kombinaci Souldni a ¢ekané: lovec Sould se
zkusenym loveckym privodcem po vnadistich, kde je pravidelné zveri
predkladana kukufice. Tato loveckd metoda poskytuje zaZitek ze Souldni,
zatimco ¢ekand na krmelistich s kukurici zvySuje Uspésnost lovu. KdyZ je
v noci na obloze mésic nebo krajina je zasnéZend, Ize si uZit kvalitni lovec-
ky zazitek. To vSe se odehrava v aktivné obhospodarované honitbé TAEG
Zrt, kde je udrZovdna velkd populace divokych prasat, coZ zarucuje dobré
lovecké vysledky.

Tento jedinec¢ny zplsob lovu se osvédcil tak dobre, Ze se kaZzdorocné vraci
az 90 % loveckych hosti. Kromé toho byly ve spoluprdci se stalymi hosty
zpUsob lovy uzplsobeny tak, aby presné odpovidaly jejich ndrocénym po-
Zadavkdm. Lovci obvykle travi v honitbé vikend, ale mdze to byt i vice dni.
Béhem dne lovi trofejovou nebo holou jeleni zvér, zatimco nocni lov divo-
Cdkd trva od soumraku a aZ do dvou hodin v noci s prestévkou na veceri.

Sluzba zahrnuje loveckého privodce (20 EUR/den), vyuZiti vozidla (1 EUR/
km), ubytovani (42 EUR/osoba/noc) a vederi (14-20 EUR/osoba) v lovec-
kém zamecku. Poplatek za lov se vypocitavd podle ceniku: lov jelent 150-
800 EUR, holé zvére 140 EUR, kriour 300-1400 EUR, bachyné 300 EUR.
Lovecké pobyty organizuje a zajistuje sém podnik TAEG Zrt a na poZaddni
nabizi i nelovecké programy pro doprovazejici osoby.
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Pricelist of sika deer hunting as a typical product in the Czech Republic

Cenik lovu jelena siky jako typického produktu v CR

® hunting licence (EUR 1 - 6.50) ® lovecky listek (20-50 EUR)'
®  hunting guide (EUR 22 per morning or evening hunt) ® lovecky privodce (22 EUR za ranni nebo vederni lov),
® trophy treatment (EUR 44) ® ogetreni trofeje (44 EUR)
® the price of the hunt depends on the individuals, in case of male on ® cena lovu zavisi na konkrétnich ulovenych jedincich, v pfipadé samce
CIC point value of the trophy na CIC bodové hodnoté trofeje
”»  hind - EUR 65 ”» Lar - 65 EUR
» young - EUR 44 »  Kolouch - 44 EUR
»  spiker - EUR 174 »  Spicdk - 174 EUR
» male sika deer »  Samec jelena siky
® upto 210 p. - EUR 783 ® do 210 bodd. - 783 EUR
® upto220p - EUR 957 ® do 220 bodu - 957 EUR
® upto230p-EUR 1218 ® do 230 bodti - 1218 EUR
® upto 240 p - EUR 1522 ® do 240 bodu - 1522 EUR
® upto250p - EUR 1957 ® do 250 bodu - 1957 EUR
® upto 255 p - EUR 2391 ®  do 255 bod(i - 2391 EUR
® upto260p - EUR 2826 ® do 260 bodti - 2826 EUR
®  more than 260 p - EUR 3261 ® vice neZ 260 bod(i - 3261 EUR
Other prices Ostatni ceny
® wounded specimen - 50% from the price of hunt ® postieleni zvéie - 50 % z pFedpoklddané ceny trofeje
® the use of a hunting dog for tracking - EUR 44 up to 500 metres, EUR ®  pouziti loveckého psa k dosledu - 44 EUR do 500 metrti, 88 EUR po
88 after 500 metres 500 metrech,
® accommodation EUR 20 - 50 (depends on chosen category of ®  ubytovdni 20 - 50 EUR (dle zvolené kategorie ubytovani)
accommodation) 1 Zévisina platnosti lovecksho listku, kters maZe byt od 1 dne do 1 roku
1 Depends on validity from Tday Up t0 1y ar
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4.4 Sustainable business models

As previously noted, all enterprises use a business model. In other words,
every enterprise has chosen how they create value in their operations. There
is no universally accepted definition for business models. Geissdoerfer et
al. (2018), whose work has been widely used in economics, defined them
as "simplified representations of the value proposition, value creation and
delivery, and value capture elements and the interactions between these
elements within an organisational unit”. With “value propositions” enterprises
state how their products would benefit customers. The next element “value
creation and delivery” describes how enterprises fulfil the given promises.
Finally, enterprises capture the economic value of their activities. These
elements are further explained in Figure 19.

iee Value creation and
Value proposition . Value capture
delivery

®  Pproduct that an C Process, in which
enterprise offers to its the enterprise uses
customers available resources,
Reasons why co-operation and
customers would be technologies to
inclined to buy that create and transfer
product value to customers
How the enterprise (e.g. production and
builds competitive distribution of goods
advantage and services)

The revenues and
profit that the
enterprise gains

Figure 19: The components of business models
Obrdzek 19: Slozky obchodnich modelti

Sustainable business models, on the other hand, are “business models
that incorporate pro-active multi-stakeholder management, the creation of
monetary and non-monetary value for a broad range of stakeholders, and
hold a long-term perspective” (Geissdoerfer et al. 2018). Thus, they also
generate various long-lasting benefits to others rather than just the company
owners. Numerous business models can be regarded as sustainable if they
acknowledge stakeholder interests and take the triple bottom line approach
(i.e. consider social, ecological, and economic implications).

Sustainable business models have been categorised in different manners.
The aim of classifications is to help applying elements of sustainable business
models in practice. Next, one of the categorisations is presented to exemplify
the business models that hunting tourism enterprises can also apply

UDRZITELNY LOVECKY CESTOVNI RUCH

4.4 Udrzitelné obchodni modely

Jak jiz bylo uvedeno, vSechny podniky pouzivaji urcity obchodni model. Jiny-
mi slovy, kazdy podnik si zvolil, jak bude vytvaret hodnotu ze svych €innos-
ti. Neexistuje zadna vSeobecné prijimana definice obchodnich modeld. Gei-
ssdoerfer et al. (2018), jejichz prace by byla iroce pouzivana v ekonomii, je
definovana jako ,zjednodusené zndzornéni prvki hodnotové nabidky, tvorby
a doddani hodnoty a zachyceni hodnoty a interakci mezi témito prvky v rdémci
organizaéni jednotky”. Hodnotovymi nabidkami podniky uvadéji, jak by jejich
produkty naplnily predstavy zakaznik(i. DalSi prvek ,tvorba a realizace hod-
noty” popisuije, jak podniky pIni dané sliby. A kone&ng&, podniky zachycuiji eko-
nomickou hodnotu svych ¢innosti. Tyto prvky jsou podrobnéji vysvétleny na
obrazku 19.

UdrZitelné obchodni modely, na druhé strané, jsou ,obchodni modely, které
zahrnuji proaktivni Fizeni vice zicastnénych stran, vytvareni penézni a nepe-
nézZni hodnoty pro Sirokou $kélu zic¢astnénych stran a maji dlouhodobou per-
spektivu” (Geissdoerfer et al. 2018). Generuji tak rizné dlouhodobé vyhody
i pro ostatni nez jen pro maijitele podnik(i. Radu obchodnich modelt Ize po-
vaZovat za udrZitelné, pokud uznavaiji zajmy dalSich stakeholder( a uplatiuiji

troji pristup (tj. zohlednuii socialni, ekologické a ekonomické disledky).

Udrzitelné obchodni modely byly kategorizovany rliznymi zp(isoby. Cilem kla-
sifikaci je pomoci aplikovat prvky udrzitelnych obchodnich model( v praxi.
Dale je predstavena jedna z kategorizaci, ktera ilustruje obchodni modely,
které mohou uplatiiovat i podniky lovecké turistiky (Tabulka 11). Tato katego-
rizace zahrnuje nékolik udrzitelnych obchodnich modeld, tedy archetyp(, kte-
ré jsou urceny tfem SirSim skupinam. Seskupeni zdtraznuiji urcujici inovacni
slozku, kterd m(ze byt technologickd, socialni nebo organizacni.

1. udrzitelné obchodni modely se mohou spolehnout na technologické
inovace. Mohou kldst diraz na maximalizaci materiGlové a energetické
efektivnosti (tj. G&inné vyuZzivani zdrojd). Stihla vyroba je jednim z modeld
reprezentujicich tento typ. Pfikladem v odvétvi lovecké turistiky by mohlo
byt pfepracovani postupli ke zvySeni efektivity vyuzivani zdrojQ a trans-
formace zafizeni tak, aby vyhovovala novym skupinam zakaznika, ¢imz by
se zlepSila mira obsazenosti. Lovecka turistika je sezénni ¢innost z d(ivo-
du stanovenych dob lovu, coz mize zpUsobit problémy pfi organizaci ce-
loroénich obchodnich aktivit, které efektivné vyuZivaji zafizeni. Obchodni
modely spadaijici do této kategorie mohou byt uzite¢né pfi hledani reSeni,
ktera ucini podnikani udrzitelnéjsim.
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(Table 11). This categorisation includes several sustainable business model
archetypes which are designated to three wider groupings. The groupings
highlight the defining innovation component, which can be technological,
social, or organisational.

Firstly, sustainable business models can rely on technological innovation.
They can emphasize maximising material and energy efficiency (i.e. resource
efficiency). Lean manufacturing is one of the models representing this type.
An example in the hunting tourism sector could be re-designing procedures
to enhance efficiency in resource use and transforming facilities so that
they would be suited to new customer groups, hence improving occupancy
rate. Hunting tourism is a seasonal activity due to hunting seasons, which
can cause problems for organizing year around business activities that use
facilities efficiently. Business models falling into this category may be helpful
in finding solutions that make the business more sustainable.

Other business models can focus on creating value from waste. Circular
economy solutions fall into this type, emphasising eliminating waste and
pollution, circulating products and materials, and regenerating nature. Even
though tourism enterprises offer mainly services, they use many material
resources through catering, transportation, building, maintenance, etc. There
are hence many activities in hunting tourism products in which material
flows can be improved. For example, in accommodation, it is possible to
purchase remanufactured furniture, use responsible laundry services, and
share information with guests about resource use during their visit.

The third type focuses on substituting non-renewables with renewables and
natural processes. One option is to replace fossil fuels with renewable energy
sources, which is also often possible in hunting tourism activities. Similarly,
enterprises could use more natural materials instead of, for example, plastics.

Some business model types underline social innovation as the core of the
business models. One of them focuses on delivering functionality rather
than ownership. In hunting tourism, this could be realized, for example, by
enabling enterprises to share transportation vehicles and other equipment.
Another alternative for enterprises to develop a sustainable business model
is to adopt a stewardship role. Enterprises can take stewardship role in many
ways, for example calling attention to biodiversity protection. Enterprises can
also go beyond the requirements of legislation and offer customers products
which cause less negative environmental effects, for instance. The last type
of business models in social grouping encourages sufficiency by providing
solutions that decrease consumption and production. An example of such
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obchodni modely se mohou zaméFit na vytvdreni hodnoty z cirkuldrni
ekonomiky. Reseni cirkularni ekonomiky, ktera spada do tohoto typu, kla-
de dliraz na eliminaci odpad(l a znecisténi, cirkulaci produktt a materialt
a regeneraci pfirody. | kdyZ podniky cestovniho ruchu nabizeji pfedevsim
sluzby, vyuZivaji také mnoho materialnich zdroj prostfednictvim stravo-
vani, dopravy, vystavby, udrzby atd. Existuje tedy mnoho aktivit v oblasti
produktd lovecké turistiky, ve kterych lze zlepSit materidlové toky. Na-
priklad v ubytovacich zafizenich je mozné zakoupit repasovany nabytek,
vyuzit sluzeb ekologicky odpovédné pradelny a sdilet s hosty informace
o vyuzivani zdroji béhem jejich navstévy.

typ zamértujici se na nahrazeni neobnovitelnych zdroji obnovitelnymi
zdroji a prirodnimi procesy. Jednou z moznosti je nahradit fosilni paliva
obnovitelnymi zdroiji energie, coz je ¢asto mozné i v lovecké turistice. Po-
dobné by podniky mohly pouzivat vice pfirodnich materialti misto napfr.
plasta.

obchodni model vyuziva typl socidlni inovace jako jadro obchodniho
modelu. Jeden z nich se zaméfuje na poskytovani funkénosti spisSe nez
vlastnictvi. V lovecké turistice by to mohlo byt realizovano napfiklad tim,
Ze by se podnikdim umoznilo sdilet dopravni prostfedky a dal$i vybaveni.

DalSi alternativou pro podniky, jak rozvijet udrzitelny obchodni model, je
pfijeti role spravce. Podniky se mohou ujmout spravcovské tlohy mno-
ha zplsoby, naptiklad upozorfovat na biologickou rozmanitost ochrany.
Podniky mohou také jit nad rdmec poZzadavk( pravnich pfedpist a nabi-
zet zakaznikm napriklad vyrobky, které maji méné negativnich dopad
na Zivotni prostredi.

Posledni typ obchodnich model(l v socialnim seskupeni vybizi k dosta-
te¢nému vyuZivani poskytovanim reSeni, ktera snizuji spotfebu a vyrobu.
Prikladem takovych obchodnich modell je vzdélavani spotiebitel( pro-
stfednictvim podpory komunikace a zvySovani povédomi, coz jsou opat-
feni, ktera mohou podniknout i subjekty lovecké turistiky.

Organizaéni inovace u obchodnich modell souvisi se zdsadnim vyzna-
mem pro udrzitelné obchodni modely, které méni acel podnikéni pro
spolecnost nebo Zivotni prostredi. Podniky podle téchto modeld usiluji
o zvySeni socialnich a environmentalnich pFinost namisto ekonomického
zisku, a to prostrednictvim spoluprace s mistnimi komunitami a dalSi-
mi zu¢astnénymi stranami. Neziskové organizace a socialni podniky jsou
toho dobrym prikladem.
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business models is consumer education by promoting communication and 8. Obchodni model typu vyvijeni Skdlovatelnych reseni, jejichz cilem je zvy-
raising awareness - actions that hunting tourism actors can also take. Sit socialni a environmentalni pfinosy tim, Ze bude podporovano zavadé-
ni udrzitelnych FeSeni. PFistupy zaloZené na spolupraci spoijuji lidi, ktefi
usiluji o zdsadni zmény ve spotiebé a vyrobé, aby se tyto €innosti staly
udrziteln&jSimi.

Organisational innovations and business models related to them are
crucial in sustainable business models that re-purpose the business for
society or the environment. Enterprises following these models aim to
increase social and environmental benefits instead of economic profit and
do it by co-operating with local communities and other stakeholders. Non-
profit organisations and social enterprises are good examples of these. The
final business model type develops scale-up solutions, aiming to increase
the social and environmental benefits by encouraging implementation of
sustainable solutions. Collaborative approaches unite congenial people who
strive for making major changes in consumption and production so that
these activities become more sustainable.

TECHNOLOGICAL SOCIAL ORGANISATIONAL
Maximise material and Deliver functionality rather Repurpose for society /
energy efficiency than ownership enviroment
e.g. enhancing efficiency in e.g. use joint transportation e.g. not for profit, social
resource use transforming vehicles with other enterprise
facilities for new customer companies Develop scale up solutions
groups and improve Adopt a stewardship role e.g. collaborative
accupancy rate e.g. biodiversity and habitat approaches
Create value from waste protection

e.g. improve material flows
and use circular economy
solutions

Encourage sufficiency
e.g. consumer education

Substitute with renewables
and natural processes
e.g. move to renewable

energy sources and
materials

Table 11: Sustainable business model types.
Tabuka 11: Udrzitelny obchodni model typy.
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Sustainability change can only be reached with collective actions. Enterprises
have an important role in the implementation of this change. They can also
turn the more sustainable practices to their competitive advantage.

As the previous examples demonstrate, there are several options for hunting
tourism enterprises to engage in business that contributes to (economic)
sustainability of their own enterprise, the hunting tourism sector, and the
surrounding economy in general. In that pursuit, it is essential to actively
work with all stakeholders, design operations to maximize value for both the
enterprise and its stakeholders, and to reflect consequences over a long-
time horizon.
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Zmény vedouci k udrZitelnosti Ize dosdhnout pouze kolektivnim poc¢inanim
a spolupraci. Podniky hraji pfi provadéni této zmény ddlezitou tlohu. Mohou
také pfeménit udrzitelngjSi postupy na své konkurenéni vyhody.

Jak ukazuiji pfedchozi priklady, existuje nékolik moznosti, jak se podniky lo-
vecké turistiky mohou zapoijit do podnikani, které prispivd k ekonomické
udrzitelnosti jejich vlastniho podniku, odvétvi lovecké turistiky a okolni eko-
nomiky obecné. V tomto Usili je nezbytné aktivné spolupracovat se vSemi
zGCastnénymi stranami, navrhovat ¢innosti tak, aby maximalizovaly hodnotu
jak pro podnik, tak pro jeho zG¢astnéné strany a odrazely disledky v dlouho-
dobém horizontu.

SUSTAINABLE HUNTING TOURISM
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Figure 20: Hunting guide searching for the deer

Obrdzek 20: Lovecky priivodce obezndvajici zvér
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5. SOCIAL ASPECTS OF HUNTING TOURISM

5. SOCIALNI ASPEKTY LOVECKE TURISTIKY

Social sustainability is also a critical factor regarding the development of
the hunting tourism industry. The following chapter summarizes the most
important aspects that must be considered for the development of hunting
tourism.

5.1 Social sustainability

Social sustainability in tourism mainly suggests equality of all stakeholders,
with benefits and burdens shared. However, this goal is difficult to achieve
as the opinions and approaches of stakeholders can be contradictory and
consensus is very difficult to find. At the same time, in reality stakeholders
are not equal and they can never be equal as they are not equally affected.
The success of tourism development implies support from the local
community. It has often been noted that residents’ support for tourism
development would often be higher if they had direct benefits from it. The
principle of social sustainability in the hunting tourism sector implies the
implementation of hunting and hunting tourism activities without violating
the cultural and traditional values of local communities and local hunters, as
well as following the norms and standards of hunting ethics. The needs and
well-being of people who have a direct or indirect relationship with hunting
(hunters, landowners, and non-hunters) have to be considered.

Support a local community is one of the main conditions for success in
developing all types of tourism. Hunting represents an important part of
cultural heritage. Thus, local hunting culture can influence the locals’ opinions
towards hunting tourism development. Focusing on local hunting heritage
and culture when planning tourism development will not interfere with local
customs and traditions. Thus, social relations can be maintained instead
of forcing a different model of hunting into local culture. Furthermore, it is
crucial to consider the implications of the growth of hunting tourism on land
use and the availability of hunting opportunities.

Social sustainability has three stands: ‘development sustainability’
(providing for basic needs, the creation of social capital and justice), ‘bridge
sustainability’ (changes in behaviour to achieve bio-physical environmental
goals), and ‘maintenance sustainability’ (preservation of sociocultural
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Socialni udrzitelnost je také jednim z rozhoduijicich faktort pro rozvoj odvétvi
lovecké turistiky. Nasledujici kapitola shrnuje nejdalezitéjsi aspekty, které je
nutné pti rozvoji loveckého cestovniho ruchu uvazovat.

51 Socialni udrzitelnost

Socialni udrZitelnost v cestovnim ruchu znamena snahu nalézt takovy rozvoj
cestovniho ruchu, ze kterého budou mit vSechny zainteresované subjekty
pfinos, ale budou se zaroven rovnomérné podilet i na zatézi, kterou s sebou
cestovni ruch nese. Tohoto cile je v§ak u loveckého cestovniho ruchu obtizné
dosahnout, protoZe nazory a pfistupy stakeholderii mohou byt protichtidné
a dosahnout konsensu je jen velmi obtizné. Zaroven si v praxi z(iCastnéné
strany nejsou rovny a nikdy si rovny nebudou, protoZe nejsou stejné ovliv-
nény. Uspéch rozvoje cestovniho ruchu vyZaduje podporu mistni komunity.
Casto je uvadéno, Ze podpora rozvoje cestovniho ruchu ze strany obyvatel by
mohla byt vy§si, pokud by z néj méli pfimy prospéch. Zasada socialni udrzi-
telnosti v odvétvi lovecké turistiky pfedpoklada realizaci myslivosti a lovecké
turistiky bez poruseni kulturnich a tradi¢nich hodnot mistnich komunit, mys-
livell a dodrZovani norem a standard(l myslivecké etiky. Je tfeba vzit v Gvahu
potieby a blaho osob, které maiji pfimy nebo neptimy vztah k myslivosti (my-
slivci, vlastnici plidy a ostatni obyvatelstvo).

Podpora mistni komunity je jednou z hlavnich podminek Gspéchu v rozvoiji
vS§ech forem cestovniho ruchu. Lov pfedstavuje dllezitou souéast kulturniho
dédictvi, a proto myslivecka kultura mize ovlivnit nazory mistnich obyvatel
na rozvoj lovecké turistiky. Podpora mysliveckého dédictvi a kultury pfi pla-
novani rozvoje cestovniho ruchu nesmi byt v rozporu s mistnimi zvyky a tra-
dicemi. Socialni vztahy tak mohou byt udrzovany snadnéji, namisto vhucova-
ni odliSného modelu lovu. Déle je velmi dllezité zvazit dopady rlstu lovecké
turistiky na vyuzivani ptidy a dostupnost loveckych pfilezitosti.

Socialni udrZitelnost jako takova ma t¥i faze: ,udrZitelnost rozvoje” (zajisté-
ni zakladnich potfeb, vytvareni socialniho kapitalu a spravedlnosti a odpo-
védnosti mezi skupinami), ,udrZitelnost spojeni” (zmény chovani k dosazeni
biofyzikalnich environmentalnich cild) a ,zachovani udrZitelnosti” (zachovani
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characteristics). Therefore, in terms of hunting tourism, social sustainability
also refers to:

® offering the possibility of employment,

® providing and preserving natural resources for future generations to

benefit from them and to meet their own existential needs;

influence residents’ behaviour to support ecological sustainability and
awareness of the need for nature protection and influence the public
view of hunting tourism;

® the development of the hunting industry in such a way that it provides
full social prosperity through the process of social integration, tolerance,
and solidarity;

maintaining and not disturbing hunting and cultural traditions, hunting
practices, and preferences of the local community as well as preserving
traditional and moral values in a process of hunting tourism development.

Conducting hunting tourism activities that fail to address social issues could
endanger the existence of the whole sector, decrease the effectiveness
of the hunting sector, and jeopardize acceptability of this consumptive
form of wildlife use. The full ecological potential for hunting tourism may
not be utilized if socio-cultural aspects are not considered. Planning and
implementation of hunting tourism activities should consider interests
among the hunters, landowners, and other local users and interest groups,
as well as the general public. The social sustainability of hunting tourism
must be managed by treating each stakeholder group.

Social aspects could limit hunting tourism development more than the
ecological ones because it is difficult to evaluate the importance of social
sustainability for the development of hunting tourism simply by looking
at economic figures. In addition to the economic aspect, and in order to
maximize the economic impacts in the hunting tourism sector, hunting
tourism activities should be implemented in a way that ensures equal
ecological and social sustainability.

UDRZITELNY LOVECKY CESTOVNI RUCH

sociokulturnich charakteristik).

Proto se v pojmech lovecké turistiky socialni udrzitelnost vztahuje také na:

®  moznosti zaméstnani,

® zajisténi a zachovani pfirodnich zdrojd pro budouci generace, aby z nich

mohly tézit a uspokoijit své vlastni existencni potreby;

ovlivnéni chovani obyvatel s cilem podpofit ekologickou udrzZitelnost
a povédomi o potiebé ochrany pfirody a ovliviiovat pohled vefejnosti na
loveckou turistiku;

rozvoj myslivosti takovym zplisobem, aby poskytoval plnou socialni pro-
speritu prostfednictvim procesu socialni integrace, tolerance a solidari-

ty,
zachovani a nenaruSeni loveckych a kulturnich tradic, loveckych prak-

tik a zvykd mistni komunity a zachovani tradi¢nich a moralnich hodnot
v procesu rozvoje lovecké turistiky.

Provozovani loveckych turistickych aktivit, které nereSi socialni otazky, by
mohlo ohrozit existenci celého odvétvi, snizit efektivitu lovu a celkové ohrozit
prijatelnost této konzumni formy vyuZzivani volné Zijicich Zivoc&ichi. Ekologic-
ky potencial lovecké turistiky by nemohl byt vyuzit, pokud by nebyly brany
v Uvahu sociokulturni aspekty. Pfi planovani a realizaci aktivit lovecké turis-
tiky je tfeba myslet na zajmy mistnich myslivc(, vlastnikd pozemk( a dalSich
uzivatelll, zajmovych skupin i Siroké verejnosti. Socialni udrZitelnost lovecké
turistiky musi byt fizena tak, ze se bude komunikovat s kazdou z ovlivnénych
skupin.

Socialni aspekty by mohly omezit rozvoj lovecké turistiky mnohem vice nez
ty ekologické, nebot je obtizné vyhodnotit vyznam socialni udrZitelnosti pro
rozvoj lovecké turistiky pouhym zhodnocenim ekonomickych Gdaja. Kromé
ekonomického hlediska s cilem maximalizovat ekonomické dopady v odvétvi
lovecké turistiky by mély byt ¢innosti lovecké turistiky provadény zplisobem,
ktery zajistuje ekologickou a socialni udrzitelnost.
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5.2 Socio-economic trends of hunters in Europe

The number of hunters in Europe has been declining since the early 1990s
and dropped by about 18% until 2011 (9 million in 1991 to 7.4 million in 2011). All
hunters in the EU are organized within their national hunters’ associations;
these associations aim to improve habitat conservation, sustainable game
management, wildlife consumption, education, and promotion of hunting.
However, nowadays hunters and hunting associations face serious challenges
due to the decline in the number of hunters and the pressure of “anti-hunting”
non-governmental organizations. Besides the decrease in the number of
hunters, the aging of the hunting population is equally challenging for the
future hunting industry. It is noticeable that the average age of hunters is
increasing rapidly and that there is an insufficient number of newcomers.
This declining trend is mostly caused by various social changes, urbanization,
population aging, and lifestyle changes. This decline has been recorded in
Czechia, Serbia and Hungary, where for example the average age of hunters
increased by 4.6% between 1999 and 2020. At the same time, the average
age of the male population as a whole has also increased by 4.1%. So, one
reason for the ageing of the hunting population could be the ageing of the
male population as a whole. However, it is worth noting that these changes
are not similar in all parts of Europe. For example, in Finland the total amount
of hunters has been fairly stable for decades. The most significant structural
change is, nevertheless, that the number of rural hunters is declining due to
socio-demographic changes of their areas. On the other hand, the number
of urban hunters is growing.
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5.2 Socioekonomické trendy lovcd v Evropé

Pocet myslivell v Evropé klesa jiz od poc¢atku roku 1990. Do roku 2011 klesl
pFiblizné o 18 % (z 9 miliont v roce 1991 na 7,4 milionu v roce 2011). Vé&tsina
lovcll v EU je organizovana v ramci svych narodnich mysliveckych organizaci,
jejichZ cilem je zlep$it ochranu stanovist a zajistit udrZitelny management
zvére, spotiebu produkt( ze zvéfe a celkové vzdélavat a propagovat mysli-
vost. V souc¢asné dobé myslivci a myslivecké spolky ¢eli vaznym problémam
kvali poklesu poétu tuzemskych myslivcd, ale také tlaku ,antimysliveckych”
nevladnich organizaci. Kromé poklesu poc¢tu myslivcl je velkou vyzvou pro
toto odvétvi také postupné starnuti ¢lenské zakladny myslivell. Priimérny
vék lovcl se rychle zvySuje a zaroven je nedostatec¢ny pocet nové pricho-
zich. Tento klesaijici trend je vétSinou zplsoben rlznymi socialnimi zménami,
urbanizaci, starnutim populace obecné a zménami Zivotniho stylu. Tento po-
kles byl zaznamenan naptiklad v Cesku, Srbsku a Madarsku, kde se napfiklad
primérny vék myslivel mezi lety 1999 a 2020 zvysSil o 4,6 %. Soucasné se
také zvysil pramérny vék muzské populace jako celku o 4,1 %. Jednim z da-
vodl starnuti lovecké populace by tedy mohlo byt celkové starnuti muzské
populace. Je vSak tfeba poznamenat, Ze tyto zmény nejsou stejné ve vSech
¢astech Evropy. Napfiklad ve Finsku je celkovy pocet lovcl jiz po desetileti
pomeérné stabilni. Nejvyznamnéjsi strukturalni zménou je vSak to, ze pocet
venkovskych lovcl klesa v disledku socialné-demografickych zmén v tam-
nich oblastech. Na druhou stranu roste mnoZstvi lovcl z mést.

Figure 21: Number of huntresses in Europe is increasing
Obrdzek 21: Pocet lovkyri se v Evropé zvysuje
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Number and age of hunters in Serbia

One of the problems in the hunting community of Serbia is the decreasing
participation of the younger population in hunting activities. Given that
there is a tendency for the number of hunters in Serbia to decrease, the
fact that the average age of hunters in Serbia is increasing is equally
worrying. The maximum number of 120 000 hunters was recorded in the
middle of the 1980s, which was followed by a constant decrease, and the
latest records show that there are about 80000 hunters in Serbia now.
According to the official statistical data of the Hunting Association of
Serbia, the average age of hunters in the early 1980s was 43.8 years, in
2007 it was 47.2 years, and in recent years this average age of hunters
is over 50 years. During the last 35 years, the number of hunters in the
youngest categories (18 to 40 years old) has been in decline, and share
of the oldest hunters had increased. Decreasing trends in the number of
hunters in 2020, as compared to 1985, reflect a drastically smaller share
of younger population. As for women in the hunting sector in Serbia,
their share in the total number of hunters is very low, much lower than in
many European countries like Norway (12%), Austria (7%), Finland (6%),
Denmark (5%), Sweden (5%), Iceland (3%), or the Netherlands. Serbia has
less than 1% (0.5) - which is around 360 people; however, they are not all
active hunters.

On the other hand, many studies in Europe and the United States of
America have shown that age is a factor of great influence on hunting
attitudes. Many researchers pointed out that younger people tend to
have a more negative attitude towards hunting. Research conducted in
Serbia in 2019 about attitudes of young people towards hunting and the
development of hunting tourism showed that young people still mostly
approve and support hunting if it is implemented in a sustainable way,
according to the law, without threatening habitats and game funds.
However, they are not so favourable towards the development of hunting
tourism. Youngsters that are more often actively spending time in the
countryside have a more positive attitude towards hunting and hunting
tourism, as do young people with a higher education. Bearing in mind
the results of this research, the declining trend in the number of young
hunters and increasing anti-hunting campaigns in the country could have
a negative impact on the hunting sector’s development in the following
years. Hunting tourism managers and hunting tourism employees
should intensify the promotion of hunting and hunting tourism and,
above all, educate the general population about the benefits of hunting
management and hunting tourism, especially young generations.
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Pocet a vék lovcii v Srbsku

Jednim z problémd v lovecké komunité Srbska je klesajici u¢ast mladsi
populace na mysliveckych aktivitdch. Vzhledem k tomu, Ze v Srbsku smé-
fuje tendence k poklesu poctu lovcd, je stejné znepokojujici skute¢nost, Ze
primérny vék lovel v Srbsku roste. Maximdlni pocet 120 tisic myslived byl
zaznamendan v poloviné 80. let, od té doby dochdzi k neustdlému poklesu.
Posledni zaznamy ukazuji, Ze v Srbsku je dnes asi 80 tisic myslivcd. Podle
oficidlnich statistickych ddaji Myslivecké asociace Srbska byl pridmérny
vék lovel na poédtku 80. let minulého stoleti 43,8 let, v roce 2007 to bylo
472 let a v poslednich letech je prdmérny vék lovel vice neZ 50 let. Za
poslednich 35 let klesal pocet lovel v nejmladsich kategoriich od 18 do
40 let a zvysil se podil nejstarsich myslived. Klesajici trendy v poctu loved
v roce 2020 ve srovndni s rokem 1985 odrdZeji dramaticky mensi podil
mladsi populace. Pokud jde o Zeny v odvétvi lovu v Srbsku, jejich podil na
celkovém poctu lovcl je velmi nizky, mnohem niZsi neZ v.mnoha evrop-
skych zemich, jako je Norsko (12 %), Rakousko (7 %), Finsko (6 %), Ddnsko
(5 %), Svédsko (5 %), Island (3 %) nebo Nizozemsko. Srbsko md& méné ne?
1% (0,5) - coz je asi 360 lovkyri, nicméné tento pocet neznamend Ze jsou
vSechny aktivni.

Na druhé strané mnoho studii v Evropé a Spojenych stdtech americkych
ukdazalo, Ze vék je faktorem, ktery ma velky vliv na postoje k provozovdni
lovu. Mnoho védcl poukdzalo na to, Ze mladsi lidé maji tendenci zauji-
mat negativnéjsi postoj k lovu. Vyzkum provedeny v Srbsku v roce 2019
o postojich mladych lidi k lovu a rozvoji lovecké turistiky ukdzal, Ze mladi
lidé stdle vétsinou schvaluji a podporuji lov, pokud je provadén udrZitel-
nym zptsobem, v souladu se zdkonem, aniz by byly ohroZeny stanovisté
a genofond zveére. Nazory nejsou vsak tak kladné k rozvoji lovecké turisti-
ky. Mladi lidé castéji travici aktivné cas v prirodé, maji pozitivnéjsi vztah
k lovu a lovecké turistice. Vezmeme-Ili v tvahu vysledky téchto vyzkumd,
klesajici trend v poctu mladych myslived a zvysujici se antimyslivecké
kampané v zemi, miZeme ocekdvat negativni dopad na rozvoj myslivos-
ti v ndsledujicich letech. Organizdtori lovecké turistiky a zaméstnanci
v této oblasti by méli zintenzivnit propagaci myslivosti a loveckou turisti-
ku, a predevsim informovat Sirokou verejnost, zejména mladou generaci,
o prinosech myslivosti a lovecké turistiky.

127



5.3 Traditions and values of hunting

Hunting is an important part of cultural heritage in many countries. For
a European hunter, hunting is often a way of life. In European countries, there
are various hunting traditions and cultures, with special hunting customs,
hunting terminology, clothing, and hunting manner. In most European
languages there are numerous specialized words related to hunting. On
the other side, hunting activities and scenes are inspirations for various
artistic performances in the form of paintings, music, dance, movies, etc.
These differences contribute to the overall cultural richness of the European
continent’s heritage. These values were developed over a long period in
history since hunting has been an integral part of everyday social relations
and a reflection of the general cultural direction. Thus, different ethical norms
for hunting have been formed around the world, spatially and temporally. For
example, most European hunters are active in hunting grounds working on
improving habitat conditions and game management, often on a voluntary
basis. This requirement for voluntary work is one part of the norms for
hunters. Hunters have developed these norms and created various rules that
now regulate hunting, the behaviour of hunters, relations between hunters,
and attitudes toward game.

Hunting can be considered a cultural heritage in many communities as it has
been an important part of human history and development for thousands of
years (e.g., game management was listed as intangible cultural heritage of the
Czech Republic in 2012). Hunting traditions and practices have been passed
down from generation to generation, and they have played a significant role
in shaping cultural identities and values. In many cultures, hunting is not just
a means of obtaining food, but also a deeply ingrained part of social and
cultural life. Hunting is the source of inspiration for many literary and artistic
works. These works have become part of universal human culture. Hunting
activities may be associated with specific rituals, ceremonies, and customs,
which serve to reinforce cultural values and beliefs. For example, hunting
is seen as a way to connect with the natural world and maintain a spiritual
connection to the land. Hunting tourism can support the preservation of
cultural heritage by promoting sustainable hunting practices and cultural
exchange.
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5.3 Tradice a hodnoty myslivosti

Myslivost je duleZitou soudasti kulturniho dédictvi v mnoha zemich. Pro ev-
ropské myslivce je provozovani myslivosti ¢asto styl Zivota. V evropskych
zemich existuji rizné tradice, zvyky, lovecka terminologie, oblec¢eni a zp(-
soby lovu. Ve vétSiné evropskych jazykl existuje mnoho specializovanych
slov souvisejicich s myslivosti a lovem samotnym. Lovecké aktivity jsou také
inspiraci pro rizna umélecka vyjadreni v podobé obraz(i, hudby, tance, film{
apod. Tyto kulturni odliSné tradice prispivaji k celkovému dédictvi evropské-
ho kontinentu. Vyznam a dllezitost myslivosti se vyvijely po dlouhou dobu od
davné minulosti, protoze lov byl nedilnou soucasti kazdodennich spolecen-
skych vztah( a odrazem obecného kulturniho sméru. Z téchto ddvodl byly
vytvoreny rGzné etické normy pro lov. Vétsina evropskych lovci je aktivni
v loveckych revirech a pracuje na zlepSovani zivotniho prostredi zvéfe a hos-
podafeni s ni na zakladé dobrovolnosti. Tento pozadavek na dobrovolnou
préaci je jednou z norem, které myslivci vytvofili a které ovliviiuji myslivost
a lov, chovani lovci, vztahy mezi nimi a pfistupu ke zvéfi jakoZto pFirodnimu
bohatstvi.

Myslivost Ize povaZovat za kulturni dédictvi v mnoha zemich (napt. Ceské
republice byla v roce 2012 zapsana na seznam nehmotného kulturniho dédic-
tvi), nebot je jiZ tisice let dileZitou soucasti lidské historie a vyvoje. Lovecké
tradice a postupy byly pfedavany z generace na generaci a hraly vyznamnou
roli pFi utvareni kulturnich identit a hodnot. V mnoha kulturach neni lov jen
prostiedkem k ziskani potravy, ale také hluboce zakofenénou soucéasti spole-
¢enského a kulturniho Zivota. Lov je zdrojem inspirace pro mnoho literarnich
a uméleckych dél. Tato dila se stala sou¢asti univerzalni lidské kultury. Lovec-
ké aktivity mohou byt spojeny se specifickymi ritualy, obfady a zvyky, které
slouZi k posileni kulturnich hodnot a pfesvédceni. Napfiklad lov je povaZzovan
za zpUisob, jak se spoijit s pfirodnim svétem a udrZovat duchovni spojeni s pu-
dou. Lovecka turistika mlzZe podpofit zachovani kulturniho dédictvi prosazo-
vanim udrzitelnych loveckych postupt a sdilenim kultury.
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Figure 22: A traditional hunting court after a driven hunt. It solves in a humorous way the hun-
ting faults that have happened or could have happened

Obrézek 22: Tradi¢ni myslivecky soud po spole¢ném lovu. Humorné jsou rfeseny prohresky, které se staly
pri lovu
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5.4 Local community attitudes towards the develop-
ment of hunting tourism

For the development of hunting tourism, it is of great importance to be
supported by the community. The development of hunting tourism today is
mostly affected by the local’s ethical values towards consumption of wildlife.
Examples of these attitudes are presented in the following case studies
from Serbia (Chapter 6.2). Results showed that attitudes towards hunting
and hunting tourism can depend on gender, age, education, place of birth,
hunting experience, hunting preferences, wildlife management activities,
and socio-economic position. Often, women are less supportive than men
towards hunting and younger people tend to have a more negative attitude
than older one. People with a lower education are more supportive of hunting
and hunting tourism. Rural residents are typically more positively orientated
towards hunting then urban residents, and living in urban communities
tends to entail negative attitudes towards hunting. However, urban residents
with close connections with rural areas (place of birth, family, friends)
shared similar attitudes as rural residents. In some cultures, the majority of
non-hunters are also positively orientated towards hunting in general. For
example, in Sweden, support for hunting actually increased from 72% in 1980
to 84% in 2012. People who have a hunter as a friend or a family member,
as well as people who frequently consume game meat, are more supportive
of hunting and hunting tourism. In research done in Iceland, results showed
that the public perceived that hunting tourism could have a positive impact
through an increased variety of jobs, promotion of regions, and increased
information flow to hunters; but, there was also a negative impact through
clashes with the hunting activities of locals and possible conflicts with other
pre-existing businesses in the region. Similarly, in Finland, even though
general attitudes towards hunting are rather positive or neutral, developing
of hunting tourism is perceived as a possible threat to the values, culture
and traditions of Finnish hunting.

The attitudes of local hunters towards hunting tourists also play an important
role in developing hunting tourism in certain areas because hunters are
a key element of the social sustainability of hunting tourism development.
Local hunters are usually supportive of the development of hunting tourism
as a potential instrument for revitalizing rural areas. On the other hand, in
Sweden and Finland, hunters can sometimes have the most negative attitudes
towards hunting tourism, compared to other hunting tourism stakeholders,
as they fear that the development of hunting tourism could limit hunting
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5.4 Postoje mistnich komunit k rozvoji lovecké turistiky

Pro rozvoj lovecké turistiky je velmi dilezité, aby byl podporovan obyvateli.
Rozvoj lovecké turistiky je dnes nejvice ovlivhén etickymi hodnotami obyva-
tel vlci lovu zvére. Priklady téchto postojl jsou uvedeny v kapitole pfipado-
vych studiich ze Srbska (podkapitola 6.2). Vysledky ukazaly, Zze postoje k lovu
a lovecké turistice mohou zaviset na pohlavi, véku, vzdélani, misté narozeni,
loveckych zkuSenostech, loveckych preferencich, ¢innostech v oblasti péce
o volné Zijici zivogichy a socialné-ekonomickém postaveni. Zeny €asto lov
podporuji méné nez muzi a mladsi lidé maiji tendenci mit negativnéjSi postoj
nez starsi. Lidé s niz§im vzdélanim vice podporuiji lov a loveckou turistiku.
Obyvatelé venkova jsou obvykle pozitivnéji orientovani na lov nez obyvatelé
meést a zivot v méstskych komunitach ma tendenci vést k negativnim posto-
j&im k lovu. Obyvatelé mést s izkymi vazbami na venkovské oblasti (misto na-
rozeni, rodina, pratelé...) viak s vétsi pravdépodobnosti sdileji stejné postoje
jako obyvatelé venkova. V nékterych kulturach je vétSina obyvatel, ktefi ale
myslivost neprovozuiji, také pozitivné orientovana na lov obecné. Napfiklad ve
Svédsku se podpora lovu zvysila ze 72 % v roce 1980 na 84 % v roce 2012.
Lidé, ktefi maiji lovce jako pritele nebo €lena rodiny nebo lidé, ktefi ¢asto
konzumuiji zvéfinu, vice podporuji myslivost a loveckou turistiku. Vysledky
vyzkumu provedeného na Islandu ukazaly, Ze vefejnost vnima, Ze lovecka tu-
ristika by mohla mit pozitivni dopad prostfednictvim zvySené rozmanitosti
pracovnich mist, propagace region(l a zvySeného toku informaci k lovciim,
ale také negativni dopad prostfednictvim stfetll s loveckymi aktivitami mist-
nich obyvatel a moZznych konflikt( s jinymi jiZ existujicimi podniky v regionu.
Také ve Finsku, ackoliv obecné postoje k myslivosti jsou spiSe pozitivni nebo
neutralni, je rozvoj lovecké turistiky vniman jako mozné ohrozeni hodnot, kul-
tury a tradic finského lovu.

DuleZitou roli v rozvoji lovecké turistiky v urcité oblasti hraji také postoje
mistnich myslive k samotné turistice, nebot myslivci jsou klicovym prvkem
socialni udrzitelnosti rozvoje loveckého cestovniho ruchu. Mistni myslivci ob-
vykle podporuji rozvoj lovecké turistiky jako potencialniho nastroje revitali-
zace venkovskych oblasti. Na druhé strané ve Svédsku a Finsku mohou mit
myslivci ¢asto negativni postoje k lovecké turistice, ve srovnani s jinymi za-
¢astnénymi stranami v oblasti lovecké turistiky, nebot se obavaiji, Ze rozvoj lo-
vecké turistiky by mohl omezit lovecké moznosti pro né samotné a tim zvysit
lovecké poplatky. Obavaiji se také, Zze by to mohlo vést k nadmérnému odstre-
lu zvéfe a ohroZeni tradi¢nich zplsob( lovu. Pokud by bylo moZzné prokazat,
Ze lovecké aktivity cestovniho ruchu jsou Fizeny udrzitelnym zplsobem, je
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opportunities for local hunters and increase hunting fees. They also fear that
it could lead to excessive hunting and threaten traditional hunting values. If
it can be shown that hunting tourism activities are sustainably managed,
they are also more likely to be accepted by local hunters. Overall, socially
sustainable hunting tourism management aims to promote a balance
between economic development and conservation of natural resources,
while also benefiting local communities. By working together, hunters, local
communities, and tourism operators can create a sustainable model for
hunting tourism that benefits everyone involved.
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socialné udrzitelné Ffizeni lovecké turistiky zameéfuje na podporu rovnovahy
mezi ekonomickym rozvojem a zachovanim pfirodnich zdroji za sou¢asného
zajisténi benefitl pro mistni komunity. Vzajemnou spolupraci mohou lovci,
mistni komunity a provozovatelé cestovniho ruchu vytvofit udrzitelny model
lovecké turistiky, ktery bude pfinosem pro v§echny z(iCastnéné.
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6. CASE STUDIES OF HUNTING TOURISM

6. PRIPADOVE STUDIE LOVECKE TURISTIKY

The last chapter is devoted to case studies from Czechia, Finland, Serbia, and
Hungary to fill in the text in the previous chapters with examples in detail.
Case studies are an important tool for understanding and evaluating the role
of hunting tourism in different contexts. They provide a detailed examination
of specific hunting tourism experiences, which can offer insights into the
challenges and opportunities associated with hunting tourism, as well as the
social, economic, and environmental impacts of this activity.

6.1 Case study no. 1: Segmentation of hunters in the
Czech Republic

Segmentation of clients is an important aspect of hunting tourism
marketing as it involves identifying different groups of clients and tailoring
hunting tourism experiences to meet their specific needs and preferences.
By segmenting clients, hunting tourism providers can develop targeted
marketing strategies, design customized hunting packages, and provide
personalized services that meet the unique needs of each client segment.
There are several classifications of European hunters into special segments.

According to one classification, hunting tourists can be divided as:

® traditional

® novelty seeking

® practical

® sensible

® achievement-oriented.

Traditional hunters are a group with a preference for traditional hunting
methods. This group prefers the traditional values of the code of ethics.
The novelty seeking group represents hunters seeking new destinations,
opportunities, unknown game species and new hunting opportunities. The
group of practical hunters is focused on the overall organization of hunting
and efficiency. Sensible hunters is a group that carefully and long compares
offers, costs, benefits and overall pluses and minuses. If the benefits
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Posledni kapitola je vénovana ptipadovym studiim z Ceska, Finska, Srbska
a Madarska tak, aby doplnily text z pfedchozich kapitol. Pfipadové studie
jsou dalezitym nastrojem pro pochopeni a vyhodnoceni role lovecké turisti-
ky v riznych kontextech. Poskytuiji podrobné zkoumani konkrétnich zazitk(
z lovecké turistiky, které mohou nabidnout nahled do vyzev a pfilezitosti spo-
jenych s loveckou turistikou, jakoZz i socialnich, ekonomickych a environmen-
talnich dopadl této ¢innosti.

6.1 Pripadova studie €. 1: Segmentace lovct
v Ceské republice

Segmentace klientl je dilezitym aspektem marketingu lovecké turistiky,
protoZe zahrnuije identifikaci rGznych skupin klientd a pfizplsobeni zazitku
z lovecké turistiky tak, aby vyhovovaly jejich specifickym potfebam a pre-
ferencim. Segmentaci klientdi mohou poskytovatelé lovecké turistiky rozvi-
jet cilené marketingové strategie, navrhovat prizplisobené lovecké balicky
a poskytovat personalizované sluzby, které spliuji jedine¢né potfeby kazdého
segmentu klient(. Existuje nékolik klasifikaci evropskych lovcl do specialnich
segmentdl.

Podle jedné klasifikace mohou byt loveéti turisté rozdéleni nasledovné:

® tradiéni

® hledaijici nové zazitky
® praktiéti

® konzervativni

® orientovani na Gspéch

Tradiéni lovci jsou skupina s preferenci tradi¢nich loveckych metod. Tato sku-
pina preferuje tradi¢ni hodnoty etického kodexu. Skupina vyhledavaijici no-
vinky predstavuje lovce hledajici nové destinace, pfilezitosti, neznamé druhy
zvére ¢i nové lovecké prilezitosti. Skupina praktickych lovcl je zaméfena na
celkovou organizaci lovu a efektivitu. Konzervativni lovci jsou skupina, ktera
peclivé a dlouho porovnava nabidky, naklady, pfinosy a celkové plusy a minu-
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associated with expectations are fulfilled, this group is willing to pay much
larger amounts. Achievement-orientated tourists is the last mentioned
group, for which achieving success and emotional experience is the most
important part. This group of hunting tourists mainly travels to destinations
with a high probability of trophy quality and successful hunting.

Another classification distinguishes four segments of hunters:

® outdoor enthusiasts,

® hight-challenge harvesters (hunters highly motivated by the challenge

and winning the trophy),

low-challenge harvesters (hunters motivated by a challenge and winning
a trophy),

® non-harvesters (hunters with no interest in getting a trophy or game).

The group of outdoor enthusiasts are enthusiasts who consider game
watching to be a well-chosen hunting tourism. Enjoying free time in nature is
enough for them to fulfil their expectations. Interest also turns to obtaining
game from hunting, but not to the same extent as with low or hight-challenge
harvesters. Another group is high-challenge harvesters, those who consider
the challenge, risk and development of their hunting skills more important.
This group is most oriented towards acquiring new skills, overcoming ever
higher obstacles and accepting ever greater challenges. Low-challenge
harvesters differ from the previous group in their distance from unknown
things and possible risk. The last group are the non-harvesters, who prefer
being in nature, experiences and thus escape from routine.

Hunting is an integral part of management in the countryside of the
Czech Republic. Users of hunting grounds make considerable efforts to
create suitable living conditions for wild game species and to keep wildlife
populations at an acceptable level. There is a total of 6,879,260 ha of hunting
land in the Czech Republic, which represent 88 % of total area. Of this,
agricultural land accounts for 57 %, forest land for 38 %, water for 1.4 %
and other land for 4.3 %. Of the total area, 49,015 ha are in game preserves
and 92,585 ha in pheasantries, other land is open. Hunting is managed in
5,782 hunting grounds. There are 203 game preserves and 286 pheasantries.
The average hunting area is 1,190 ha, game preserve area average is 241 ha
and pheasantries 324 ha. Data on hunting grounds, numbers of individual
game species and their hunting for the whole Czech Republic are available
on the website of the Czech Statistical Office and the portal of the Ministry
of Agriculture.
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sy pramenici z lovecké turistiky. Pokud jsou naplnény vyhody spojené s oce-
kavanim, je tato skupina ochotna zaplatit mnohem vétsi ¢astky. Posledni
zminénou skupinou jsou lovci orientovani na Gspéch, pro kterou je dosaZeni
kych turistll cestuje prfedevSim do destinaci s vysokou pravdépodobnosti
kvalitni trofeje a ispéSného lovu.

Dalsi klasifikace rozliSuje ¢tyfi segmenty lovc(:

® outdoorovi nadSenci,

® lovci vysoce motivovani ziskanim trofeje a zazitkud,

® Jovci s niz8im motivem ziskani trofeje a loveckych zazitkq,

® lovci bez zajmu o ziskani trofeje

Skupina outdoorovych nadSenct jsou lidé, ktefi za loveckou turistiku povazuiji
pouze sledovani zvére v jejim pfirozeném prostredi, lov trofejové zvére neni
hlavnim motivem. UZivani volného ¢asu v pfirodé jim staéi k naplnéni jejich
ocekavani. DalSi skupinou jsou vysoce naroéni lovci, ktefi povaZzuiji vyzvu, rizi-
ko a rozvoj svych loveckych dovednosti za nejdlilezitéjsi. Tato skupina je nej-
vice orientovana na ziskavani novych dovednosti, pfekonavani stale vétSich
prekazek a prijimani stale vétSich vyzev v oblasti trofejového lovu. Méné na-
ro¢ni lovci se lisi od predchozi skupiny respektem k rizik(im a prekazkam. Pre-
feruji vyzkousené zplisoby lovu v provéfenych destinacich. Posledni skupinou
jsou lovci bez zajmu o ziskani trofeje, ktefi davaji prednost pobytu v pfirodé
a zazitkm z lovu naptiklad holé zvére.

Lov je nedilnou sou¢asti managementu pfirody Ceské republiky. UZivatelé
honiteb vynakladaji zna¢né usili na vytvoreni vhodnych zivotnich podminek
pro zvéf a zachovani jejich pocetnich stavli na ptijatelné trovni. V Ceské re-
publice se nachazi celkem 6879260 ha honebni plochy, coz pfedstavuje 88
% celkové rozlohy CR. Z toho 57 % tvofi zemédélska pida, 38 % lesni plida,
1,4 % vodni plochy a 4,3 % ostatni plda. Z celkové vyméry je 49015 ha sou-
stfedéno v oborach a 92585 ha v bazantnicich, ostatni zaujimaiji volné honit-
by. Honebni plocha je rozdélena do 5782 honiteb, z nichz je 203 obor a 286
baZantnic. Primérna honitba ma tak rozlohu pfiblizné 1190 ha, primérna
vyméra obory je 241 ha a baZzantnice 324 ha. Udaje o honitbach, pocétech jed-
notlivych druht zvéFe a jejich lovu za celou Ceskou republiku jsou k dispozici
na webovych strankach Ceského statistického GFadu a na portalu Minister-
stva zemédélstvi.

Zahraniéni i domaci myslivci mohou lovit v Ceské republice na zakladé plat-
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Foreign and domestic hunters can hunt in the Czech Republic on the basis
of a valid hunting license issued by municipalities with extended jurisdiction
A valid document authorizing hunting in the Czech Republic is a proof of
successful completion of a hunting course finished with exams in the
prescribed subjects, or completion of the subject of hunting at a university.
For foreigners it means hunting license issued abroad and verified in the
Czech Republic. Hunting licenses are issued to foreigners for a definite
period, namely for 1 day, 5 days, 30 days, 6 months and one year.

Approximately around 11,000 hunting licences are issued every year for
foreign hunting tourists. Hunting has a long tradition in the Czech Repubilic,
but the interest in hunting from foreign countries has been stable in recent
years. The year of 2020 was a half-drop recorded because of Covid-19
restrictions. The nationality of hunters corresponds to the number of most
issued licences at borders. 38 % of Austrians, 26 % of Germans and 8 %
of Slovaks go to the Czech Republic for hunting. Hunters most often (40 %)
choose hunting licences for whole year 38 % for 5 days. Other possibilities
are hunting licences for 1 day (12 %), 30 days (8 %) and 180 days (2 %).

According to number of questionnaires it is possible to distinguish three
basic segments of Czech hunters.

1. Local traditional hunter

® does not hunt for a fee in the Czech Republic

game hunting is passed down from generation to generation

most often hunts does within the framework of a hunting club

most often hunts wild boars in hunting ground

the value of hunter’s equipment is lower (3200 - 4200 euro)

annual expenses related to hunting are lower (around 1065 euro)
around 10% of local hunters make hunt abroad once a life for a red deer

38% do not search for any offers of hunt abroad, 58% get recommended
hunt abroad by friends

lives in a place with less than 1,000 inhabitants

is a male of age 41-50 years

the highest education achieved is secondary level

an employee in the private sector in forestry and fishing, or other services
gross monthly income is lower - up to 1500 euro
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ného loveckého listku vydaného obcemi s rozSifenou plsobnosti. Platny
doklad opravhuijici k lovu v Ceské republice je dokladem o Gsp&sném ab-
solvovani loveckého kurzu ukoné¢eného zkouskou z predepsanych predméta,
pripadné absolvovani pfedmétu myslivosti na specializované stfedni nebo
vysoké Skole. Pro cizince je podkladem pro vydani ¢eského loveckého listku
lovecky listek vydany v zahrani&i a ovéfeny v Ceské republice. Lovecky listek
se cizincm vydava na dobu urditou, a to bud na 1den, 5 dni, 30 dni, 6 mésic(
nebo jeden rok.

Zahrani¢nim lovclim je kazdoro¢né vydano priblizné 11000 loveckych listkd.
Lov méa v Ceské republice dlouholetou tradici a zajem o lov ze strany zahrani-
¢ich lovc je v poslednich letech stabilni. V roce 2020 byl kvili omezenim Co-
vid-19 zaznamenan polovi¢ni pokles. Statni prislusnost lovcl odpovida poctu
nejcastéji vydavanych loveckych listk(i v pohrani¢nich oblastech. 38 % tvori
Rakusané, 26 % Némci a 8 % Slovaci. Lovci nejcastéji (40 %) voli lovecké
listky na cely rok, 38 % na 5 dni. DalSimi moznostmi jsou lovecké listky na 1
den (12 %), 30 dni (8 %) a 180 dni (2 %).

Podle Ffady dotaznikovych Setfeni Ize rozliSit tfi zdkladni segmenty Ceskych
lovc.

1. Mistni tradiéni myslivec

® v CR poplatkové nelovi

® vykon myslivosti se pfedava z generace na generaci

® nejcastéji lovi v ramci mysliveckého spolku

® nejéastéji lovi v honitb& &ernou zvéF

® hodnota loveckého vybaveni je nizsi (75-100 tis. K&)

® roéni vydaje spojené s lovem jsou niz3i (do 25 tis. K&)

® pfiblizné 10 % mistnich tradiénich myslivet lovi jednou za Zivot jelena
evropského v zahranic¢i
38 % nevyhledava zadné nabidky na lov v zahraniéi, 58 % dostava dopo-
ruceni k lovu v zahranici od pratel

® Zije v mist& s méné& neZ 1000 obyvateli

® je muz ve véku 41-50 let

® nejvyssi dosazené vzdélani je pFevazné stfedoskolské

® zaméstnanec v soukromém sektoru, v lesnictvi, rybaFstvi nebo jinych
sluzbach

([ ]

hruby mésiéni pfijem je nizsi (do 35400 Kg)
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Hunting tourist going abroad for a hunt

prefer fee hunting abroad, but also irregularly hunt in the Czech Republic
for a fee

mostly member of hunting club, but 33% of hunters also have a leased
hunting ground or hunt as a fee hunter

most often hunts roe deer, wild boar and red deer in hunting ground
where he has hunting right

the value of hunting equipment is much higher (more than 8500 euro)
annual expenses related to hunting are higher (around 2500 euro)
most often hunts red deer or sika deer in the Czech Republic for fee

annual expenses related to fee hunting in the Czech Republic are around
CZK 1600 euro

is willing to pay annually around 2130 euro for a paid hunt in the Czech
Republic

abroad hunts red deer, chamois, elk, marmot

annual expenses related to fee hunting abroad are around 1700 euro
lives in a place with less than 1,000 inhabitants

is a male of age 41-50 years

the highest education achieved is secondary level (49 %), but also higher
level (46 %)

an employee in the private sector in forestry and fishing, or other services
gross monthly income is higher than average wage (up to 3000 euro)

UDRZITELNY LOVECKY CESTOVNI RUCH

Poplatkovy lovec lovici v zahranici

preferuje poplatkovy lov v zahranici, ale i nepravidelny poplatkovy lov
v CR

vétSinou ¢len mysliveckého spolku, ale 33 % myslived ma také pronaja-
tou honitbu nebo lovi pouze jako poplatkovy lovec

nejcastéji lovi srnci zvér, Cernou €i vysokou v honitbé, kde ma pravo lovu
hodnota loveckého vybaveni je vy3si (vice nez 200 tis. K&)

ro¢ni vydaje spojené s lovem jsou vyssi (cca 60 tis. K&)

v Ceské republice za poplatek nejéastéii lovi jelena evropského nebo jele-
na siku

ro¢ni vydaje spojené s poplatkovym lovem v CR se pohybuiji kolem 37
tisic K¢

je ochoten zaplatit ro&né az 50 tisic korun za poplatkovy lov v CR

v zahranici lovi jeleny, kamziky, losy, svisté

rocni vydaje spojené s poplatkovym lovem v zahraniéi se pohybuiji kolem
40 tisic K&

Zije v misté s méné nez 1000 obyvateli

je muz ve véku 41-50 let

nejvy3si dosazené vzdélani je na Grovni stfedoskolského vzdélani (49 %),
ale také na univerzitni Grovni (46 %)

zaméstnanec v soukromém sektoru, lesnictvi, rybarstvi nebo jinych sluz-
bach
hruby mésiéni pfijem je vy33i nez praimérna mzda (do 70800 Kg&)
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3. Fee hunter in the Czech Republic

¢ prefer fee hunting in the Czech Republic

® mostly member of hunting club, but 39% of hunters hunt only as a fee
hunter

® most often hunts roe deer, wild boar, small game in his hunting ground

® the value of hunting equipment is much higher (more than 8500 euro)

® annual expenses related to hunting are higher (around 3850 euro)

® most often hunts red deer or sika deer in the Czech Republic for fee

® annual expenses related to fee hunting in the Czech Republic are around
2250 euro

¢ half of hunters hunt also abroad

® abroad hunts red deer, chamois, elk, marmot

® lives in a place with less than 1,000 inhabitants

® is a male of age 41-50 years

® the highest education achieved is secondary level (51 %), but also higher
level (46 %)

® an employee in the private sector in forestry in other services

® gross monthly income is higher than average wage (up to 3000 euro)

Questions:

1. What are conditions for domestic and foreign hunters to hunt in your
country?

2. How many foreign hunters come to hunt to your country every year?
Does any statistics exist?
What is the nationality of foreign hunters?
How long do they stay in your country?
How much money do foreign hunters pay for a hunt in average?
What is the structure of their payment?

6. What are the main species which foreign hunters hunt in your
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country?

Poplatkovy lovec lovici v Ceské republice
preferuje poplatkovy lov v CR

vétSinou ¢len mysliveckého spolku, ale 39 % myslivc provozuje mysli-
vost pouze jako poplatkovy lovec

nejcastéji lovi srn&i zvér, ¢ernou zvér, drobnou zvér ve svém loveckém
reviru

hodnota loveckého vybaveni je vy3si (vice nez 200 tis. K&)

ro¢ni vydaje spojené s lovem jsou vyssi (cca 90 tis. K&)

nejcastgji v Ceské republice za poplatek lovi jelena evropského nebo jele-
na siku

roéni vydaje spojené s poplatkovym lovem v CR se pohybuji kolem 53
tisic K&

polovina myslivct lovi i v zahrani¢i

v zahranici lovi jeleny, kamziky, losy, sviSté

Zije v misté s méné nez 1000 obyvateli

je muz ve véku 41-50 let

nejvyssi dosazené vzdélani je stiedoskolské (51 %), ale také na univerzitni
arovni (46 %)

zaméstnanec v soukromém sektoru, lesnictvi, v ostatnich sluzbach
hruby mésiéni pfijem je vy33i nez praimérna mzda (do 70800 K&)

Otdzky:

1) Jaké jsou podminky pro lov pro domdci a zahraniéni lovce ve Vasi
zemi?

2) Kolik zahraniénich loved ro¢né prijede lovit do Vasi zemé? Existuje né-
jakd statistika?

3) Jaké ndrodnosti jsou zahraniéni lovei?

4) Jak dlouho ztistdavaji ve Vasi zemi?

5) Kolik penéz v priuméru zaplati zahraniéni lovci za lov? Jakd je struktura
jejich vydajia?

6) Jaké jsou hlavni druhy, které zahraniéni lovei u Vas lovi?
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6.2 Case study no. 2: Residents’ attitudes to hunting
tourism in Vojvodina (Serbia)

At the end of the 20th century, Serbia represented one of the most famous
hunting destinations in the region, and hunting activities were mostly present
in Vojvodina, the northern part of Serbia. Convenient geographical position,
a large number and variety of wild animals, long hunting tradition, and
hospitality culture contributed to the development of mass hunting tourism
in Vojvodina with 3-4 thousand hunters per year on average. Tourists mostly
came from ltaly, Germany, Austria, Spain, the UK, Belgium, France, Hungary,
and Russia. At some periods, up to 10000 foreign hunters stayed in the whole
territory of Serbia. In that time, hunting tourism was supported by people
who lived in local communities. Following various economic and political
circumstances in the country, hunting tourism activities in the country have
decreased significantly. Today, hunting tourism activities are carried out, but
not to the same extent as at the end of the last century. On the other hand,
there is an increase in the number of organizations that oppose hunting
activities and actively promote a ban on hunting. Their activities increasingly
influence public opinion and its attitudes toward hunting, and it tends to
become more unfavourable.

Therefore, research was carried out in Serbia to show the attitudes of people
in Serbia toward hunting and hunting tourism.

Vojvodina's residents’ attitudes to hunting and hunting tourism

The survey was conducted during September and October 2022 in
the Autonomous Province of Vojvodina (northern part of Serbia). The
questionnaires were distributed by trained students of the University of
Novi Sad. The first part of the questionnaire included the socio-demographic
characteristics of respondents (gender, age, education, place of childhood,
and place of current residence). The second part of the questionnaire
included questions about hunting experiences, acquaintance with hunters,
and knowledge about hunting management. In the third part, respondents
expressed their opinions about hunting and hunting tourism on a 5-point
scale.

Results

The first part of the questionnaire was focused on demographic questions.
The final study sample consists of 114 respondents, among which were more
female (60.5%) than male (39.5%). The majority of respondents were younger
than 35 years (67.6%), and 32.4% were respondents in the age category

UDRZITELNY LOVECKY CESTOVNI RUCH

6.2 Pripadova studie €. 2: Postoje obyvatel k lovecké
turistice ve Vojvodiné (Srbsko)

Na konci 20. stoleti pfedstavovalo Srbsko jednu z nejznaméjSich loveckych
destinaci v regionu a lovecké aktivity byly vétSinou provozovany ve Vojvodiné
v severni Casti Srbska. Vyhodna zemépisna poloha, velky pocet a rozmani-
tost volné Zijici zvére, dlouha lovecka tradice a kultura pohostinstvi pfispé-
ly k rozvoji masové lovecké turistiky ve Vojvodiné s priimérnym pocétem az
4000 lovch ro¢né. Turisté vétSinou pochazeli z Itdlie, Némecka, Rakouska,
Spanélska, Velké Britanie, Belgie, Francie, Madarska a Ruska. V nékterych
obdobich dokonce pobyvalo na celém Gzemi Srbska az 10000 zahranicnich
lovcl. V té dobé byla lovecka turistika podporovana lidmi, ktefi Zili v mistnich
komunitach. Diky ekonomickym a politickym udalostem lovecké turistické
aktivity v zemi vyrazné poklesly. Sou¢asny objem lovecké turistiky je znacné
niz§i nez na konci minulého stoleti. Zaroven se zvySuje poCet organizaci, kte-
ré se stavi proti myslivosti a aktivné prosazuji zakaz lovu. Jejich aktivity stéle
vice ovliviiuji vefejné minéni a postoje k lovu se stavaiji nepfiznivé.

Proto byl v Srbsku proveden vyzkum, ktery ukazal postoje lidi v Srbsku k lovu
a lovecké turistice.

Postoj obyvatel Vojvodiny k lovu a lovecké turistice

Priizkum byl proveden béhem zafi a Fijna 2022 v autonomni oblasti Vojvodina
(severni ¢ast Srbska). Dotazniky byly distribuovany proskolenymi studenty
univerzity v Novém Sadu. Prvni ¢ast dotazniku zahrnovala sociodemografic-
ké charakteristiky respondentt (pohlavi, vék, vzdélani, misto narozeni a sou-
¢asné bydlisté). Druha ¢ast dotazniku obsahovala otéazky tykajici se lovec-
kych zkuSenosti, seznameni s myslivci a znalosti o myslivosti. Ve treti Casti
respondenti vyjadFili své nazory na myslivost a loveckou turistiku na pétibo-
dové Skale.

Vysledky

Koneény vzorek studie se skladal ze 114 respondent(, mezi nimiz bylo vice
zen (60,5 %) muzl bylo (39,5 %). Vé&tsina respondentd byla mladsi 35 let
(67,6 %), 32,4 % byli respondenti ve vékové kategorii mezi 35 a 55 lety. Vétsi-
na respondentd byla vysokogkolsky vzdélana (711 % s bakalaFskym titulem).
Vétsina respondent( uvedla jako souc¢asné bydlisté velké mésto nad 100000
obyvatel (45,6 %, 22,8 % ve méstech s 10 az 50 tisici obyvateli, 8,8 % ve
méstech s 50 tisici az 100 tisici obyvateli a 22,8 % ve méstech s méné nez
10 tisici obyvateli.
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between 35 and 55 years. Most of the respondents were well-educated
(711% with bachelor’s degrees). Most of the respondents cited a big city
as a current residence (45.6% in towns with more than 100 thousands
inhabitants), 22.8% in towns with between 10 thousands and 50 thousand
citizens, 8.8% in towns with between 50 thousand and 100 thousand citizens,
and 22.8% in towns with less than 10 thousand citizens.

The final sample consists of respondents that in the majority are non-hunters
(89.5%), but a large number of them have a hunter as a family member
(18.4%), as a close friend (26.3%), or as an acquaintance (28.1%). When
asked whether they could shoot some wild animal, most of them declared
negatively (66.7%). However, even 33.3% said that they can do it although
most of them were not hunters.

In order to examine how much respondents are familiar with some basic
hunting tourism information in Serbia, the questionnaire included questions
about knowledge of red deer prices and forming game prices in hunting
tourism activities. Results showed that respondents don't have a clear
picture about who is forming the price of the game, since they answered
that the price is proposed by the Hunting Association of Serbia (49.1%),
state (31.6%), and hunting clubs (12.3%). Others stated that they don't know
(1.83%), or that is proposed by hunting managers and gamekeepers (3.5%)
or by tourist agencies (1.8%). As for the price of average quality red deer
trophy, respondents mostly answered that it costs between 300 and 500 EUR
(21.9%), between 600 and 1000 EUR (12.3%), between 1000 and 2000 EUR
(17.5%) or less than 300 EEURuros (13.2%). Respondents believe that hunter
spend less than 1000 EUR on hunting activities during one year (49.1%). The
maijority of the sample eats game meat occasionally or frequently (51.8%).

Residents of Vojvodina are mostly neutrally orientated to hunting. They are
not generally against it, but they are not much supportive either, and don't
consider hunting as necessary activity in the breeding and protection of
wild animals (M=2.84; SD=1.473). However, they have more negative attitudes
toward hunting tourism (M=1.47, SD=.502), but when asked whether approve
of shooting wild game for money, more of them were approving (52.6%).
Respondents were more supportive of hunting as a controlled and well-
planned activity that protects animals (M=3.68; SD=1.508). On the other
side, they understand that the development of hunting tourism leads to the
development of the economy of the local community (M=4.12; SD=1.106), but
they don't approve of trophy hunting (M=2.41; SD=1.573). Thus, they are not
sure if they will be more supportive of hunting tourism if it has positive
impacts on their communities (M=3.01; SD=1.448). Respondents are not sure
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Finalni vzorek tvofili respondenti, z nichz vétsina nejsou myslivci (89,5 %), ale
velka ¢ast z nich ma myslivce jako rodinného pfislusnika (18,4 %), jako blizké-
ho ptitele (26,3 %) nebo jako znamého (28.1 %). Na otazku, zda by mohli ulovit
néjakou zvér, vétsina z nich odpovédéla negativné (66,7 %), nicméné 33,3 %
uvedlo, Ze by to dokazali, ackoliv se nejednalo o myslivce.

S cilem zjistit, nakolik jsou respondenti obeznameni s nékterymi zakladnimi
informacemi o lovecké turistice v Srbsku, dotaznik zahrnoval otazky tykajici
se znalosti cen odstrelu jelend a cenotvorby za lovecké aktivity. Vysledky
ukazaly, Zze respondenti nemaiji jasnou prfedstavu o tom, kdo uréuje cenu od-
stfelu zvére, protoZze odpovidali, Ze cenu navrhuje Srbska myslivecka asocia-
ce (49,1 %), stat (31,6 %) ¢i myslivecké spolky (12,3 %). Jini uvedli, Ze nevédi
(1,83 %), nebo si mysli, Ze cenu navrhuji myslive¢ti hospodati ¢i myslivci (3,5
%), popfipadé turistické agentury (1,8 %). Pokud jde o cenu jeleni trofeje pri-
mérné kvality, respondenti vétSinou odpovédéli, Ze stoji mezi 300 a 500 EUR
(21,9 %), mezi 600 a 1000 EUR (12,3 %), mezi 1000 a 2000 EUR (17,5 %) nebo
méné nez 300 EUR (13,2 %). Respondenti se domnivaiji, ze lovec vynaklada
méné nez 1000 EUR na své lovecké aktivity béhem jednoho roku (49,1 %).
Vét8ina z dotazanych ji zvéfinu pfileZitostné nebo ¢asto (51,8 %).

Obyvatelé Vojvodiny jsou vétSinou neutralné vymezeni v&i provozovani my-
slivosti. Nejsou obecné proti, ale ani pfili§ nepodporuji a nepovazuiji lov za
nezbytnou ¢innost v chovu a ochrané volné Zijicich zvitat (M=2,84; SD=1,473).
Maiji v8ak negativnéjsi postoje k lovecké turistice (M=1,47; SD=.502), ale na do-
taz, zda schvaluji odstrel zvéfe za penize, vice nez polovina z nich souhlasila
(52,6 %). Respondenti vice podporovali lov jako kontrolovanou a planovanou
¢innost, ktera zvéf chrani (M = 3,68; SD = 1,508). Na druhé strané chapou, ze
rozvoj lovecké turistiky vede k rozvoji ekonomiky mistni komunity (M=412;
SD=1,106), ale trofejovy lov neschvaluji (M=2,41; SD=1,573). Nejsou si tedy jisti,
zda by podpofili také loveckou turistiku, pokud by méla mit pozitivni dopad
na jejich komunitu (M = 3,01; SD=1,448). Respondenti si nejsou jisti, zda je lov
Uspé&snym zptisobem kontroly volné Zijici populace zvéfe (M=3,00; SD =1,262).
Nejsou také obezndmeni s mnozstvim nejdllezitéjSich druh( zvére v Srbsku.

Vysledky vSak také ukazaly, Ze existuiji statisticky vyznamné rozdily v posto-
iich mezi muZi a Zenami. Zeny jsou vice negativné orientovany vaéi lovu a lo-
vecké turistice. Muzi vyznamné schvaluiji lov jako kontrolovanou a dobfe pla-
novanou ¢innost za Gucelem vlastni ochrany volné Zijici populace zvéfe (M =
4,20; SD = 1,215), Zzeny naopak neschvaluji (M = 3,23; SD =1,669; t (112) = 3,112,
p = 0,02). Jedté vétsi rozdil je v postoji k lovecké turistice, kde jsou zeny ve
srovnani s muzi pomeérné negativni a nesouhlasi s ni. Muz§ti respondenti se
vice shoduji na tom, Ze lovecka turistika by mohla byt pfinosem pro mistni

SUSTAINABLE HUNTING TOURISM



whether hunting is a successful way of controlling wild game populations
(M=3.00; SD=1.262). They are, also, non-familiar with the quantity of the most
important game species in Serbia.

However, results, also, showed that there are statistically significant
differencesin attitudes between men and women. Women are more negatively
orientated to hunting and hunting tourism. While men significantly approve
of hunting as a controlled and well-planned activity in order to protect
themselves (M=4.20; SD=1.215), women do not (M=3.23; SD=1.669; t(112)=
3.112, p=0.02). The difference is even greater in the attitude towards hunting
tourism, where women are quite negative and disapproving of it compared
to men. Male respondents agree more that hunting tourism could contribute
to local communities and are more ready to support it if there are positive
impact from it to their communities. There are statistically significant
differences in attitudes to hunting and hunting tourism between different
age groups. Respondents from the age category of 46 up to 55 years were
more favorable to hunting and hunting tourism than younger respondents.
They approve more trophy hunting than the youngest respondents between
20 and 25 years old, and they agree more that hunting tourism is a sector
in which should invest more. Older respondents agree more that hunting
tourism activities should be developed in their communities compared to
younger respondents.

All these contradictory answers indicate ignorance and misunderstanding
of the basics of hunting, wildlife management, and hunting tourism. People
realize that hunting is necessary; however, they don't approve of it very
much and don't consider it a part of Serbian tradition. Especially are not
supportive of hunting tourism activities, and believe that these activities
would destroy wildlife. However, although they are a little supportive of
hunting tourism’s impact on the economy of the local community, they don't
consider it as a sector that needs more investment and development. These
results reflect the conflicting feelings that hunting evokes in public.

The survey among hunters in Serbia

The survey was conducted during September and October 2022 and included
hunters from AP Vojvodina. Questionnaires were distributed by trained
students of the University of Novi Sad during some hunting events.

Results

The first part of the questionnaire was devoted to demographic questions.
The study sample consisted of mostly male hunters (95%). The majority of
hunters in this sample were aged from 30 to 39 years (38.02%) and from
40 to 49 years (28.1%), and the less were aged more than 50 years (14.05%).
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komunity a jsou pFipraveni ji podpofit, pokud bude mit pozitivni dopad na
jejich okoli. Mezi rliznymi vékovymi skupinami existuji také statisticky vy-
znamné rozdily v postojich k myslivosti a lovecké turistice. Respondenti ve
vékové kategorii 46 az 55 let byli k lovu a lovecké turistice naklonéni pfiznivéji
nez mladsi respondenti. Schvaluji také trofejovy lov vice nez nejmladsi re-
spondenti ve véku 20 aZ 25 let a vice se shoduji na tom, Ze lovecka turistika
je odvétvi, do kterého by se mélo vice investovat a vice rozvijet myslivecké
aktivity. StarSi respondenti ve srovnani s mladSimi souhlasi spiSe s tim, Ze by
se v jejich komunitach mély lovecké aktivity rozvijet.

VSechny tyto protichidné odpovédi naznacuji neznalost a nepochopeni za-
kladi myslivosti, managementu volné Zijici zvéfe a lovecké turistiky. Lidé si
sice uvédomuiji, Ze lov je nezbytny, ale presto ho pFili§ neschvaluji a nepo-
vazuji ho za soucast srbské tradice. Zejména nepodporuji aktivity lovecké
turistiky a maiji za to, Ze tyto aktivity by zvéfr vyhubily. Nicméné, i pokud by
byli naklonéni dopadim lovecké turistiky na mistni ekonomiku, nepovazuiji
ji za odvétvi, které potrebuje vice investic a rozvoje. Tyto vysledky odrazeji
protichlidné nazory verejnosti, které u ni lov vyvolava.

Priizkum mezi lovci v Srbsku

Priizkum probihal v priibéhu zafi a Fijna 2022 a zG&astnili se ho lovci z Vojvo-
diny. Dotazniky byly distribuovany proSkolenymi studenty univerzity v Novém
Sadu béhem nékterych loveckych akci.

Vysledky

Prvni ¢ast dotazniku byla zaméfena na demografické otazky. Studovany vzo-
rek se skladal pfevazné z muzl (95 %). Vétsina lovcd v tomto vzorku byla ve
véku od 30 do 39 let (38,02 %) a od 40 do 49 let (28,1 %), méné respondentd
bylo ve véku vice nez 50 let (14,05 %).

V druhé ¢asti dotazniku byli myslivci tazani na svoji motivaci k provozova-
ni myslivosti, angazovanost a zkuSenosti. VétSina respondent( jsou ¢lenové
mysliveckych spolkt (96,7 %). Uvedli, Ze vétSinou lovi drobnou zvéF (74.38 %),
Selmy ¢i dal&i predatory (38,02 %) a velkou zvér (28,1 %). VEétSina responden-
th (70,2 %) uvedla, Ze jejich hlavni motivaci k lovu je traveni ¢asu v pfirodé.
Pozoruhodna je také rodinna tradice (rodice, prarodi¢e nebo jini pfibuzni byli
myslivci) z 55,4 %. Samotné ziskani Glovku se zda byt nejméné motivuijici, jak
uvedlo pouze 3,3 % dotazanych. To je dllezita informace a opét ukazuije, ze
primarni motivaci myslivc( je ochrana ptirody, a ne ziskavani tlovka.

Vétsina respondent( ocenuje své lovecké vybaveni na sumu kolem 500-1000
€ (28,1 %) a 1000-3000 € (23,1 %). Také 10,7 % hodnoti své vybaveni pouze do
vySe 500 €, coz znamen3, Ze vétSina lovcl v Srbsku nevynaklada velké vydaje
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In the second part of the questionnaire, hunters were answered about
their hunting motivation, engagement, and experiences. The majority of the
respondents are members of hunting clubs (96.7%). They stated that they
mostly hunt small game (74.38%). Predators are hunted by 38.02% and big
game by 28.1% of the sampled hunters. Most respondents (70.2%) stated
that their main motivation for hunting was spending time in nature. Also
notable is a family tradition (parents, grandparents, or other relatives were
hunters) with 55.4%. The purpose of recreation seems to be not a very
important motivation to start hunting (27.3% of respondents). Having
benefited from the catch seems to be the least motivating with only 3.3%
of hunters responding. This is important information and again shows that
hunters’ primary motivation lies in nature preservation and not exploitation.

Most respondents value their hunting equipment around 500-1000€ (28.1%)
and 1000-3000€ (23.1%). Also, 10.7% value their equipment up to 500€
which means that most sampled hunters in Serbia don't have big spending
on equipment. Only 17.4% of the sampled hunters possess equipment valued
over 5000€ (9.1% over 7000€).

When it comes to annual spending on hunting-related activities most hunters
stated they spend up to 300€ (28.1%) or between 300 and 600€ (29.75%).
On the other hand, a large part of the sample (20.66%) states spending over
2000€ annually. These results lead to the conclusion that hunters in Serbia
prefer spending on hunting activities over hunting equipment.

When it comes to hunting and types of hunting ground majority of the sample
prefer open range hunting grounds (92.6%). None of the respondents prefer
fenced hunting grounds and 7.4% are fine with hunting in both types of
hunting grounds.

The third part of the questionnaire included questions referring to
participation in commercial or tourist hunting activities. Some respondents
haven't participated in these hunts (41.3%). This group didn't respond to
the following questions that concern this type of hunting. Others stated
that they participated at least once before (6.6%) while others have more
frequently. More than a quarter of hunters take part in commercial or tourist
hunts 3 times a year or more (27.3%).

The location for these commercial/tourist hunts was mostly hunting grounds
managed by hunting clubs in Vojvodina Region. Less frequently respondents
also stated they took part in hunts in hunting grounds managed by Public
Enterprises “VojvodinaSume”, National Parks, and hunting grounds managed
by the Ministry of Defense.
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na vybaveni. Pouze 17,4 % respondent( ve vzorku vlastni vybaveni v hodnoté
vy33i nez 5000 € (9,1 % nad 7000 €).

Pokud jde o roé¢ni vydaje na ¢innosti spojené s lovem, vétSina myslivcl uved-
la, Ze utrati do 300 € (28,1 %) nebo mezi 300 a 600 € (29,75 %). Na druhé
strané velka &ast vzorku (20,66 %) uvadi, Ze ro¢né utrati vice nez 2000 EUR.
Tyto vysledky vedou k zavéru, Ze lovci v Srbsku davaji pfednost vydajliim za
lovy samotné pred financovanim loveckého vybaveni.

Pokud jde o gruhy honiteb, vétSina dotazovanych preferuje lov ve volné honit-
bé (92,6 %). Zadny z respondent(i nepreferuje obory a 7,4 % nevadi lov v obou
typech honiteb.

Treti ¢ast dotazniku obsahovala otazky tykajici se Gcasti na komercnich lo-
veckych aktivitach. Nékteti respondenti se téchto lov neztcastnili (41,3 %).
Tato skupina tedy dale neodpovédéla na nasledujici otazky, které se tykaiji
tohoto typu lovu. Ostatni uvedli, Ze se zG¢astnili alespori jednou (6,6 %). Vice
nez Gtvrtina myslivct se u¢astni komeréniho lovu 3x &i vicekrat roéné (27,3
%).

Mistem téchto komerénich lovl byly pfevazné honitby spravované myslivec-
kymi spolky v oblasti Vojvodiny. Méné Casto respondenti také uvedli, Zze se
Géastnili lovd v honitbach spravovanych statnim podnikem ,Vojvodinadume”,
v narodnich parcich a v honitbach spravovanych ministerstvem obrany.

PFi rezervaci téchto lovll vyuZilo sluZzeb turistickych agentur pouze 17,9 %
respondent(. Hlavni motivaci k G¢asti na poplatkovych lovech je lov v jiném
prostiedi (62,3 %) a lov zvéte, ktera se v jejich honitbé nevyskytuje (46,8 %).
Zajimavé je, Ze trofeje nebyly vyznamnou motivaci (pouze 3,9 %). Pokud jde
o druhy zvéie, dominuje vysoka zvér (73,0 %), mnohem méné je zastoupena
drobna zvér (28,2 %) a predatofi (14,1 %). Roéni vydaje na komeréni poplatko-
vé lovy nejsou pfili§ rozdilné. Témér tfi Ctvrtiny respondent( utrati méné nez
1000 € (az 500 € - 55,6 % a 500-1000 € 18,1 %). Pouze 1,4 % respondentd
utrati vice nez 6000 EUR rocné.

Cilem prazkumu bylo také odhadnout naklady na primérny mistni komeréni
lov. Myslivci odhadli celkové vydaje podle téchto kategorii: vydaje na organi-
zaci a lov, vydaje na stravu a ubytovani, vydaje na dopravu, vydaje na nelo-
vecké ¢innosti a vydaje na zpracovani a Upravu trofeji. VétSina lovc(l uvedla,
Ze organizace a lov pokryvaiji vétSinu vydaji (odpovédi se pohybovaly od 50
do 85 %). Vydaje za ubytovani a stravu se podle myslivce pohybovaly od 10
do 30 % podle odhadu samotnych lovcl. Vydaje na dopravni sluzby se vétsi-
nou pohybovaly od 10 do 20 % a ,nemyslivecké” ginnosti se pohybovaly od
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When booking these hunts only 17.95% of respondents used tourist agencies’
services. The main motivation for participation in commercial or tourist hunts
(multiple answers) is hunting in a different environment (62.3%) and hunting
game that isn't present in their hunting ground (46.8%). Other answers were
less represented. Interestingly, trophies were not a significant motivation
(3.9%). When it comes to type (multiple answers), the big game is dominant
in hunting tourism (73.08%). Much less represented are small game (28.2%)
and predators (14.1%). Annual spending in commercial or hunting tourism
is not very diverse. Almost three-quarters of respondents spend less than
1000€ (up to 500€ - 55.6% and 500-1000€ 18.1%). Larger spending is much
less represented with only 1.4% of respondents spending more than 6000€
annually.

The aim of the survey was, also, to estimate the expenses of an average
local commercial/tourist hunt. Hunters arbitrarily estimated the total
costs by categories - the cost of organization and cull, cost of food and
accommodation, cost of transport, cost of non-hunting activities, and
cost of processing and preparation of trophies. Most hunters stated that
organization and cull cover most of the expenses (answers ranged from 50-
85%). Accommodation and food costs ranged from 10 to 30% according to
the hunter’s estimate. Transport services costs mostly ranged from 10 to
20%, and non-hunting activities ranged from 5 to 15%. Most respondents
estimated that the processing and preparation of trophies range up to 5%
of the total cost of the hunt.

Hunters' main source of information on tourist hunts was through friends
and acquaintances (61.76%). Social media are also significant with 26.47%.
Other means such as via internet browsers, advertising in hunting magazines,
or hunting exhibitions and fairs were much less represented.

The fourth part of the questionnaire included questions about hunting
abroad. Only a small share of hunters (15.7%) traveled abroad for hunting.
Almost all respondents hunted big game abroad. They mostly traveled to
countries in the close region such as Montenegro, Bosnia and Herzegovina,
Croatia, Hungary, and Romania. All of the respondents stated they haven't
used any services from tourist agencies when hunting abroad. The expense
of 63.2% of respondents was below 1000€. Only 2 10.5% of respondents
spent more than 5000€.

When asked to estimate their expenses of tourist hunts abroad, hunters
stated that the largest part of the cost of the tourist hunt was the organization
and cull. Hunters' estimates ranged from 65 to 85% of the total cost.
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5 do 15 %. VétSina respondent(l odhaduje, Ze zpracovani a pfiprava trofeji se
pohybuije az do vySe 5 % celkovych naklad( na lov.

Hlavnim zdrojem informaci myslivcd o poplatkovych lovech byli pratelé a zna-
mi (61,76 %). Vyznamny je podil socialnich médii (26,47 %) s rostoucim tren-
dem. Jiné zdroje, jako napfiklad internetové prohlizeCe, inzerce v loveckych
Casopisech nebo lovecké vystavy a veletrhy byly zastoupeny mnohem méné.

Ctvrta ¢ast dotazniku obsahovala otazky tykajici se lovu v zahrani&i. Pouze
mala ¢ast myslived (15,7 %) cestovala nékdy za lovem do zahranici. Téméf
vSichni respondenti, ktefi lovili v zahranici, lovili sparkatou zvéfr. VétSinou
cestovali do zemi nedaleko hranic Srbska, jako je Cerna Hora, Bosna a Her-
cegovina, Chorvatsko, Madarsko a Rumunsko. VSichni respondenti uvedli,
ze pfi lovu v zahrani¢i nevyuzili sluzeb turistickych agentur. Vydaje 63,2 %
respondentll byly nizZ&i nez 1000 €. Pouze 10,5 % respondent( utratilo vice
nez 5000 €.

Kdyz byli myslivci poZzadani, aby procentualné odhadli své vydaje na poplat-
kové lovy v zahranici, uvedli, Ze nejvétsi ¢ast vydaji na poplatkovy lov byla
jeho organizace a lov samotny. Odhady lovcl se pohybovaly od 65 do 85 %
celkovych vydajii. Odhadované vydaje na ubytovani a dopravu byly podobné
v rozmezi 10-20 %. Ostatni naklady byly odhadnuty na cca 5-10 % a vétSina
respondent(l uvedla, Ze zpracovani a preparace trofeji je bezplatna.

Hlavni motivaci k vycestovani do zahranic¢i za lovem byl lov v jiném prostre-
di (61,9 %), lov zvéfe, ktera se v jejich honitbé nevyskytuje (47,6 %), aktivni
dovolend (28,6 %) a zajimavé nebo silné trofeje (14,3 %). VétSina responden-
th (73,9 %) ziskava informace o poplatkovych lovech prostifednictvim préatel
a znamych. Zatimco vétSina turistického marketingu se dnes provadi online,
zda se, Ze lovci davaji prednost Ustnimu podani a doporucenim od lidi, které
znaiji.

Otazky:

1. Jaky je ndazor verejnosti na lov ve Vasi zemi? A jaky na lovecky ces-
tovni ruch?

Jak vidi lov plati lidé?
Zajimaji se mladi lidé aktivné o lov?

Podporuji mistni myslivci rozvoj loveckého cestovniho ruchu ve Vasi
zemi?



Accommodation and transport costs estimated were similar in the range
of 10-20%. Other non-hunting activities were estimated at around 5-10%
and most respondents stated they find that processing and preparation of
trophies are free of charge.

The main motivation to travel abroad for hunting (multiple answers) was
hunting in a different environment (61.9%) and hunting of a game that
isn't present in their hunting ground (47.6%). Active vacation (28.6%)
and interesting/strong trophies (14.3%) also seem to be important for
respondents. The maijority of the respondents (73.9%) get information on
tourist hunts via friends and acquaintances. While most marketing nowadays
is done online, hunters seem to prefer word of mouth and recommendations
from people they know.

Questions:

1.  What is the public opinion about hunting in your country? What is
about hunting tourism?

How do young people view hunting?
How interested are young people in participating in hunting?

Do hunters support the development of hunting tourism in your
country?



6.3 Case study no 3: Social acceptance of hunting in
Finland

The Finnish Wildlife Agency has followed the general acceptance of hunting
among Finns since 1986. Attitudes toward hunting have become more
favourable over the years (Figure 23). In 2013, when the last opinion survey
was conducted, the acceptance of hunting was at its highest level as 87% of
the respondents had a positive or neutral stance towards hunting, whereas
in 1986 this figure was only 69%.

6.3 Pripadova studie €. 3: Vnimani lovu vefejnosti ve
Finsku

Finska agentura pro ochranu pfirody sleduje obecné vnimani loveckych ak-
tivit mezi Finy od roku 1986. Postoje k lovu se v prabéhu let zlepsily (obra-
zek 23). V roce 2013, kdy probé&hlo posledni Setfeni vefejného minéni, byla
mira akceptace lovu na nejvy$si trovni, nebot 87 procent respondentl mélo
k lovu pozitivni nebo neutralni postoj, zatimco v roce 1986 to bylo pouze 69

2013 [ —— I
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
®m Very positive  ®Pretty positive Nor negative or positive/cannot say M Pretty negative ™ Very negative

Figure 23: Attitude towards hunting among 15-79-year-old Finns 1986-2013.
Obrdzek 23: Postoj Fint ve véku 15-79 let k lovu v letech 1986-2013.

Source: The Finnish Wildlife Agency 2014/Taloustutkimus, Zdroj: Finské agentura pro ochranu pfirody 2014/Taloustutkimus
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The reasons for growing social acceptance of hunting from the 1980s to
the 2010s are not known exactly. One of the likely reasons is the growing
deer (white-tailed and roe) population that causes traffic accidents and
other problems, such as garden and crop damage. In 2013, three out of four
of Finns had a positive attitude towards the hunting of deer species. An
increasing number of Finns also see hunters as conservationists. The Finnish
Wildlife Agency has done a lot of work to educate Finnish hunters on hunting
ethics in the 2000s, so maybe this work has also bears fruit (The Finnish
Wildlife Agency 2013, 2014, 2022).

High social acceptance of hunting in Finland is also likely associated to the
strong rural identity of the Finns, as hunting is most of all a rural activity.
In 2018, more than 72% of the population lived in urban areas (Helminen et
al., 2020). Despite the relative high level of urbanization of the country, only
41% of the Finns identified themselves as purely urban in the national rural
barometer of 2020. At the same time, 37% of the respondents identified to
be both rural and urban (Maaseutupolitiikka.fi 2020.).

To explore the acceptance of hunting, Ruralia Institute conducted an
e-survey in autumn 2018 among consumers registered to a food panel.
The questionnaire also included questions on consumers’ perceptions on
elk meat (Matilainen et al., 2023). In total, 199 respondents participated in
the survey. The attitudes towards hunting were examined with statistical
analysis.

The respondents are mainly favourably disposed towards hunting: 2/3 of the
respondents indicated a positive attitude Figure 24). In addition, over 80% of
the respondents did not find bad to say about hunting as a way to procure
meat, provided that the game populations are not threatened. Thus, most of
the respondents appreciate if hunting is carried out for a legitimate reason -
not just for fun. In fact, over 60% of respondents considered “hunting
for fun” negatively. Respondents also often consider hunting as a central
element in rural lifestyle as over 70% of them agreed with the statement.
15% of respondents viewed ‘typical hunters’ with dislike.
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procent.

Dlvody rostouciho spolecenského pfijeti lovu od roku 1980 do roku 2010 ne-
jsou presné znamy. Jednim z pravdépodobnych ddvod( je rostouci populace
jelenovitych (jelenct bé&loocasych a srnéi zvére), kterd zplsobuje dopravni
nehody a dalSi Skody, jako jsou Skody na polich a zemédélskych plodinach.
V roce 2013 méli tfi ze ¢tyr Finl pozitivni vztah k lovu jelenovitych. Rostouci
pocet Finl také vidi lovce jako ochrance ptirody. Finska agentura pro ochra-
nu prirody vénovala hodné Usili do vzdélavani finskych lovcl v oblasti lovecké
etiky a mozZna pravé tato prace prinesla ovoce (Finské agentura pro ochranu
pfirody 2013, 2014, 2022.)

Vysoka spolecenska akceptace lovu ve Finsku je také pravdépodobné spoje-
na se silnou venkovskou identitou Fin(, protoZe lov je pfedevs§im venkovskou
¢innosti. V roce 2018 Zilo vice nez 72 % obyvatel v méstskych oblastech
(Helminen et al., 2020). Navzdory relativné vysoké Grovni urbanizace zemé
se v narodnim barometru roku 2020 pouze 41 % Fin( identifikovalo jako Cisté
méstskych. Zaroven se 37 % respondentl identifikovalo jako venkovskych
i méstskych zaroven (Maaseutupolitiikka.fi 2020).

Ruralia Institute provedl na podzim 2018 e-prlizkum mezi spotfebiteli re-
gistrovanymi na potravinovém panelu s cilem zjistit schvalovani lovu mezi
obyvateli. Dotaznik rovnéz zahrnoval otazky tykajici se vnimani losiho masa
spotFebiteli (Matilainen a kol., 2023). Celkem se prazkumu zicastnilo 199 re-
spondent(l. Postoje k lovu byly zkoumany statistickou analyzou.

Respondenti byli vétSinou pfiznivé naklonéni provozovani lovu: 2/3 respon-
dentt uvedly kladny postoj (Obrazek 24). Kromé toho vice nez 80 % respon-
dentll nepovazovalo za Spatné mluvit o lovu jako zplGsobu obstaravani masa
za predpokladu, Ze populace zvére nejsou ohrozeny. VétSina respondent( tak
zejména ocenuije, Ze je lov provadén z legitimniho ddvodu, nejen pro zabavu.
Vice nez 60 % respondentt hodnotilo ,lov pro zabavu” negativné. Respon-
denti také Casto povaZzuji lov za uUstfedni prvek venkovského zivotniho stylu,
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| have a positive attitude towards hunting. - _

| do not see anything bad about hunting as a form of

procuring meat, as long as the presence of the animal . _

species in question is not compromised.

| don't like the type of people that hunters most often are. - _

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
m Strongly disagree  mDisagree Somewhat disagree Neutral Somewhat agree ®Agree ®Strongly agree

Hunting is a key part of the rural way of life.

Figure 24: Respondents’ attitudes towards hunting and hunters.

Obrdzek 24: Postoje respondentt k myslivosti a loveim
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The data was analysed to find statistically significant differences between
various respondent groups, namely rural and urban respondents, and
respondents under and over 35-year-olds. Another distinction was made
based on respondents’ relationship with hunting. Half of the respondents
had no one in their circle of acquaintances who had hunted at least once.
Another half knew someone with hunting experience.

There appears to be differences between groups regarding the statement
“I don't like the type of people that hunters most often are”. Respondents
living in urban areas did not indicate strong dislike towards "typical hunters’
(mean 2.89), but they did not disagree with the statement as strongly as
respondents from rural areas (mean 2.05; Mann-Whitney U-test' p=0.002).
In other words, urban respondents did resent more the kind of people they
visioned the typical hunters are then the rural ones did. Similarly, respondents
under 35 years resented typical hunters more (mean 3.15) compared to older
respondents (mean 2.50; Mann-Whitney U-test p=0.045).

The respondents differed in all statements when their connection to hunting
was acknowledged. Compared to respondents with no personal connection to
hunters, respondents who knew a person with hunting experience indicated
more positive attitude towards hunting in general and hunting as a form of
procuring meat as well as perceived hunting more strongly to be important
part of rural lifestyle (Table 12). They did not either express as much dislike
towards ‘typical hunters’ and were less strict on the statement related to
hunting for fun. However, the latter that result is not statistically significant
with p-value over 0. 05. The results are essentially same if respondents’ own
hunting experience is considered.

1 The data do not follow a normal distribution. The results obtained by using t-test are essentially similar
compared to the presented results.
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s tim souhlasi vice nez 70 % z nich. 15 % respondent(i vhimalo ,typické lovce”
s nelibosti.

Data byla analyzovana s cilem zjistit statisticky vyznamné rozdily mezi rizny-
mi skupinami respondentu, konkrétné venkovskymi a méstskymi responden-
ty a respondenty mladSimi a starSimi 35 let. DalSi rozliSeni bylo provedeno
na zakladé vztahu respondentll k myslivosti. Polovina respondent(i neméla
ve svém okruhu znadmych nikoho, kdo by alespon jednou lovil. DalSi polovina
v8ak znala nékoho s loveckymi zkuSenostmi.

Zda se, Zze mezi skupinami existuiji rozdily, pokud jde o tvrzeni ,nemam rad typ
lidi, kterymi lovci nej¢astgii jsou”. Respondenti Zijici v méstskych oblastech
sice nevyjadFili antipatii k ,typickym lovedim” (primér 2,89), ale nevyjadfili
s timto oznacenim lovc( tak silny nesouhlas jako respondenti z venkovskych
oblasti (pramér 2,05, Mann(v-WhitneyQv U-test' p=0,002). Jinymi slovy,
meéstSti respondenti vice neuznavali tento typ lidi, které si pfedstavovali pod
typickym lovcem nez ti venkovsti. Podobné respondenti mladsi 35 let nemaiji
radi typické lovce vice (pramér 3,15) ve srovnani se starsimi respondenty
(préimér 2,50; Manntv-WhitneyQv U-test p = 0,045).

Ve srovnani s respondenty bez osobniho vztahu k myslivelim respondenti,
ktefi znali osobu s loveckymi zkuSenostmi, uvedli pozitivnéjsi vztah k lovu
obecné a k lovu jako formé ziskavani masa a také vyraznéji vnimali lov jako
duleZitou soucéast venkovského Zivotniho stylu (tabulka 12). Tito respondenti
také neprojevovali takovou silnou nelibost k ,typickym loveam” a byli méné
striktni v prohlaSeni tykajicim se lovu pro zabavu. Posledni vysledek vsak
neni statisticky vyznamny s p-hodnotou nad 0,05. Vysledky jsou v podstaté
stejné, vezmeme-li v ivahu vlastni zkuSenosti respondent( s lovem.

1 Data se nefidi normalnim rozdélenim. Vysledky ziskané pouzitim t-testu jsou v podstaté podobné ve srovnani
s prezentovanymi vysledky.
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No personal Personal Mann-
Mean value connection = connection Whitney
(n=100) (n=99) U test, p
| have a p03|t.|ve attitude 445 534 <0.001
towards hunting.
In my opinion, hunting for 5.06 457 0.07
fun is wrong.
I do not see anything bad
about hunting as a form of
procuring meat, as Iong as 5.49 613 0.002
the presence of the animal
species in question is not
compromised.
| don't like the type of people
that hunters most often are. 3.08 2.34 <0.001
Hunting is a Ifey part of the 4.92 546 0.007
rural way of life.

Table 12: Attitude differences between respondents with or without hunter connections.

Based on the results it seems that even a relative infrequent contact with
hunters increases the acceptance of hunting among respondents. The
results of the Finnish case study are very much in line with a Swedish study
that revealed that the consumption of game meat increased the acceptance
of hunting among urban population (Ljung et al., 2014). It seems that the
acceptance of hunting in society can be increased by creating social contacts
between hunters and nonhunters and give the latter a possibility to get their
share of the catch.

Despite high social acceptance, hunting in Finland has certain challenges.
Attitudes towards hunting are the most preserved among the residents of
the capital Helsinki and the region of Uusimaa it belongs to (The Finnish
Wildlife Agency 2013). In the future, this may have an impact on general
attitudes towards hunting as typically people living in the Helsinki area have
less contact with hunting and hunters than residents of other parts of the
country. At the same time in many parts of rural Northern, Eastern and
Central Finland the population is declining and ageing fast as the young
move to cities. Thus, the number of rural hunters is declining, which creates
new challenges for Finnish hunting associations especially concerning game
management and evaluation (Bisi 2022).

UDRZITELNY LOVECKY CESTOVNI RUCH

:::::I, Osobni Mann-
Stredni hodnota spojenti spojeni Whitneyho
(n=100) (n=99) test U, p
Mam pozitivni vztah k lovu. 4.45 5.34 <0.001
P9d|e mveho nazoru je lov pro 506 457 0.074
zabavu $patny.
Nevidim nic Spatného na
lovu jako formé opatfovani
masa, pokud neni ohrozena 5.49 613 0.002
populace dotyénych
Zivoc¢isnych druhd.
nemam ra typ lidh kterymi 3.08 2.34 <0.001
ovci nejcasteji [sou.
Loy [f2 Loy SOLERE] 4.92 5.46 0.007
venkovského zplsobu Zivota.

Tabulka 12: Rozdily v postojich respondent( v zavislosti na tom, zda znali osobu s loveckymi
zkusenostmi ¢i nikoliv.

Na zakladé vysledk( se zda, Ze i relativné ob&asny kontakt s myslivci zvySu-
je prijatelnost lovu mezi respondenty. Vysledky finské pfipadové studie jsou
v souladu se Svédskou studii, ktera odhalila, Ze zvySené spotreba zvéfiny zna-
menala také zvySeni akceptace lovu mezi méstskou populaci (Ljung et al.
2014). Zda se, Ze prijeti lovu ve spole¢nosti mize byt zvy$eno vytvorenim
socialnich kontakt(i mezi lovci a nelovci a také mozZnosti ziskat sv(j podil na
ulovku.

Navzdory vysokému spolecenskému prijeti ma lov ve Finsku urcité problé-
my. Postoje k lovu jsou konzervativni zejména mezi obyvateli hlavniho més-
ta Helsinek a regionu Uusima (Finska agentura pro ochranu ptirody, 2013).
V budoucnu to mize mit dopad na obecné postoje k lovu, protoze lidé Zijici
v oblasti Helsinek maiji obvykle méné kontakt(i s lovem a lovci neZ obyvatelé
jinych ¢asti zemé. Zaroven v mnoha ¢astech venkovského severniho, vychod-
niho a stfedniho Finska populace lovcl klesa a rychle starne, protoZze mladi
se stéhuji do mést, coz vytvari nové vyzvy pro finska myslivecka sdruzeni,
zejména pokud jde o hospodareni se zvéfi a jejim vyuZitim (Bisi 2022).

Na druhou stranu se zvySuije pocet lovcl Zijicich ve méstech. Ve srovnani se
svymi venkovskymi kolegy maiji Casto méné moznosti lovit nebo se podilet
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Onthe other hand, the numbers of huntersliving in cities have beenincreasing.
Compared with their rural colleagues they often have fewer possibilities
to hunt or participate in other activities of the hunting associations (Bisi
2022). This increasing number of busy city hunters, and the emergence of
new hunter groups such as women, is seen as a possibility for creating new
commercial hunting services in Finland. In the 2010s, there were clear signals
that hunting tourism was becoming more popular. In 2010-2016, the yearly
growth of turnover of Finnish hunting companies was nearly 10% (Pohja-
Mykré et al., 2018). It is possible that this positive development will continue
also in the post-Covid times. In 2018, the most potential foreign customer
segment was recognized to be the German speaking central Europe, where
the hunters appreciate the wild and authentic nature that Finland can offer
(Pohja-Mykr4 et al., 2018).

Questions:

1. Select a hunting tourism enterprise/destination from your own
country. Describe enterprise’s main stakeholders, how they create
and receive value with the enterprise, and how they can support the
enterprise to be more sustainable?

2. Hunting tourism enterprises can take many actions that contribute
to sustainability. Mention as many practical actions you can come up
with. Remember to use the different aspects (social, environmental,
and economic) and time horizons.

3. What kind of hunting tourism products hunting culture and legislation
enables in your country? Justify your opinion.

4. In your opinion, is hunting tourism socially accepted by the public
in your country? Consider reasons for this and how the social
acceptance could be improved, if needed?
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na jinych aktivitdich mysliveckych spolkd (Bisi 2022) Tento rostouci pocet
zaneprazdnénych méstskych lovel a vznik novych skupin lovc, jako jsou na-
priklad Zeny, jsou povazovany za moznost pro vytvoreni novych komerénich
loveckych sluzeb ve Finsku. V roce 2010 se objevily jasné signaly, Ze lovecka
turistika je stale popularnéjsi. V letech 2010 az 2016 cinil ro¢ni rist obratu
finskych loveckych spoleénosti téméf 10 % (Pohja-Mykri et al. 2018). Je moz-
né, Ze tento pozitivni vyvoj bude pokracovat i v postcovidové dobé. V roce
2018 byla nejpotencialnéjSim segmentem zahrani¢nich zakaznik( oznacena
némecky mluvici oblast stfedni Evropy, tito lovci ocenuji divokou a auten-
tickou pfirodu, kterou Finsko muize nabidnout (Pohja-Mykra et al. 2018, 151).

Otazky:

1. Vyberte podnik/destinaci lovecké turistiky z Vasi zemé. Popiste hlavni
zainteresované strany podniku, jak vytvareji ¢i ovliviiuji hodnotu pod-
niku a jak mohou podnik podpofrit, aby byl udrZitelnéjsi?

2. Podniky lovecké turistiky mohou podniknout mnoho aktivit, které pri-
spivaji k udrZitelnosti. Uvedte co nejvice praktickych aktivit, které Vas
napadnou. Nezapomerite pouZit riizné aspekty (socidlni, environmen-
talni a ekonomické) a ¢asové horizonty.

3. Jaky druh produktt lovecké turistiky umozriuje mysliveckd kultura
a legislativa ve Vasi zemi? Zdivodnéte sviij nazor.

4. Je lovecka turistika u Vs verejnosti spolecensky akceptovdna? Zvaz-
te divody a jak by bylo mozZné v pfipadé potreby zlepSit spolecenské
prijeti?

SUSTAINABLE HUNTING TOURISM



6.4 Case study no 4.: The story of an illegal bird hunt in
Hungary

The positive effects of hunting and wild game management are well known.
It has also been discussed that hunting tourism has a fundamental role in the
economic sustainability of wild game management, and it has many positive
social effects. However, it is no coincidence that hunting is regulated by law
in many countries around the world. Unprofessional and illegal hunting could
cause serious damage to wildlife. Poaching is one of the biggest threats
to wildlife and it could cause the extinction of many species. It is a global
problem that is also present in Hungary.

lllegal hunting of protected bird species was a serious problem in Hungary
around the turn of the millennium. Most often, the perpetrators were from
abroad, coming from countries where hunting of such bird species is not
illegal and is a part of hunting traditions. These hunters visited other countries
as well, where they also poached. One of the most known and biggest
bird destructions in Hungary happened in 2001. Border guards found and
confiscated 11768 carcasses of protected and highly protected bird species
in a refrigerator truck at the border. The largest number in the truck were
Common quail (4520 birds), Eurasian skylark (3458), and European turtle dove
(1710). The nature conservation value of Corn crake and Ferruginous duck
among the highly protected species were two thousand EUR per specimen
at the time. The nature conservation value of the whole consignment was 1.2
million EUR according to officials from the Environmental Ministry. The list of

6.4 Pripadova studie €. 4: Pfipad nelegalniho lovu ptaku
v Madarsku

Pozitivni G€inky lovu a managementu volné Zijici zvéfe jsou znamé. Také se
diskutuje o tom, Ze lovecka turistika ma zasadni roli v ekonomické udrzitel-
nosti populaci volné Zijici zvéfe a ma mnoho pozitivnich socialnich dopadd.
Neni vS§ak nahodou, Ze lov je v mnoha zemich po celém svété regulovan zako-
nem. Neprofesionalni a nelegalni lov by mohl zplsobit vazné Skody. Pytlactvi
je jednou z nejvétSich hrozeb pro volné zijici zvéf a mohlo by zptsobit vyhy-
nuti mnoha druh(. Je to globalni problém, ktery se vyskytuje i v Madarsku.

Nezakonny lov chranénych druhl ptakd byl v Madarsku na prelomu tisicileti
vaznym problémem. VétSina pytlak( byla ze zahranic¢i, pochazeli ze zemi, kde
lov téchto druh(i ptakd neni nelegdlni a je soudasti loveckych tradic. Tito
lovci navstévovali i jiné zemé, kde také pytlacili. K jednomu z nejznaméjSich
a nejvétsich pytlaceni ptactva v Madarsku do$lo v roce 2001. Pohraniéni po-
licie nasla a zabavila 11768 kus( chranénych a pfisné chranénych druh( pta-
ki v chladirenském kamionu na hranicich. Nejcastéji to byla kifepelka polni
(4520 ks), skiivan polni (3458 ks) a hrdlicka divoka (1710 ks) a daldi pfisné
chranéné druhy. Napfiklad finanéni ohodnoceni jednoho kusu chrastala pol-
niho a polaka malého jako pfisné chranéného druhu byla v té dobé dva tisice
eur. Hodnota celé zasilky z hlediska ochrany pfirody cinila podle ufedniku
ministerstva Zivotniho prostfedi 1,2 milionu eur. Seznam druh( je uveden
v tabulce 13.

species is shown in Table 13.

Nazev druhu

Védecky nazev

Nazev druhu

Védecky nazev

Species name

Scientific name

Species name

Scientific name

Common linnet

cannabina L.

House sparrow

Common Fringilla coelebs
chaffinch L Gadwall Anas strepera L.
Common Tringa nebularia . . Galerida cristata
Galerida cristata
greenshank Gunnerus L.
Linaria Passer

domesticus L.

Common quail

Coturnix coturnix
L.

Lapland longspur

Calcarius
lapponicus L.

Common reed
bunting

Emberiza
schoeniclus L.

Meadow pipit

Anthus pratensis
L.
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Pénkava obecna

Fringilla coelebs

Kopfivka obecnéa

Anas strepera L.

Konopka obecna

cannabina L.

L.
Vodous edv Tringa nebularia Chocholous Galerida cristata
y Gunnerus obecny L.
Linaria Passer

Vrabec domaci

domesticus L.

Krepelka polni

Coturnix coturnix
L.

Strnad severni

Calcarius
lapponicus L.

Strnad rakosni

Emberiza
schoeniclus L.

Linduska luéni

Anthus pratensis
L.
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Gallinado Coccothraustes Gallinado Coccothraustes
Common snipe 1inag Hawfinch coccothraustes Bekasina otavni Hnag Dlask tlustozoby | coccothraustes
gallinago L. L gallinago L. L
Common Curruca' . Vanellus vanellus Pénice Curruca. - . | Vanellus vanellus
. communis Northern lapwing o communis Cejka chocholata
whitethroat L. hnédokfidla L.
Latham Latham
. Emberiza Northern - Emberiza vixs .
Corn bunting calandra L. shoveler Anas clypeata L. Strnad luéni calandra L. Lzicak pestry Anas clypeata L.
Corn crake Crex crex L. Pine bunting ST Chrastal polni Crex crex L. Strnad bélohlavy ST
leucocephalos leucocephalos
Dunlin Calidris alpina L. Red-thrpated ALE GRS Jespak obecny Calidris alpina L. | LinduSka uhorni MRS EEAiTLS
pipit Pallas Pallas
Eurasian curlew MU Common starling SHITTHS VIEETS Koliha velka 0TS Spacek obecny ST VHEETS
arquata L. L. arquata L. L.
Eurasian skylark AT SYETD T Spotted redshank Tringa Skfivan evropsky LUt GRS Vodous$ tmavy Tringa
y L. P erythropus Pallas pSKy L. y erythropus Pallas
Eurasian tree Passer montanus - Anthus . Passer montanus | . “ . Anthus
Tawny pipit ) Vrabec polni linduSka tmava ,
sparrow L. campestris L. L. campestris L.
Eurasian wigeon | Anas penelope L. Tree pipit Anthus trivialis L. Hvizdak Anas penelope L. Linduska Anthus trivialis L.
euroasijsky stromova
European Carduelis - Anthus spinoletta Carduelis Anthus spinoletta
goldfinch carduelis L. Water pipit L. Stehlik obecny corduelis L. Lindugka horska LI.)
European . . Western yellow .
greegﬁnch Cinters enieri wagt;il Motacilla flava L. Zvonek zeleny Chloris chloris L. Konipas luéni Motacilla flava L.
European Siepdcielfy it White wagtail Motacilla alba L. Iv3ramborn|,cek Siepdigiells (risiet Konipas bily Motacilla alba L.
stonechat L. ¢ernohlavy L.
European turtle Streptopelia . . - . Streptopelia “ . .
dove turtur L. Wood sandpiper | Tringa glareola L. Hrdlicka divoka turtur L. Vodou$ bahenni | Tringa glareola L.

Ferruginous duck

Aythya nyroca

Yellowhammer

Emberiza
citrinella L.

Polak maly

Aythya nyroca

Strnad obecny

Emberiza
citrinella L.

Table 13: List of species poached and intended for smuggling
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Tabulka 13: Seznam upytlac¢enych druh, které byly zabaveny
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Although the perpetrators were foreign hunters, it is inconceivable that local
hunters and the hunting clubs would have been unaware of such a scale
of poaching. These hunting clubs tried to cover up the case by destroying
hunting documents. They claimed that the birds weren't shot but captured
with nets, and some of the carcasses came from other countries. The latter
claim raised questions about the accuracy of border control and put the
trade of protected animals into a broader context.

The expert examinations and police investigation came to a different
conclusion. The birds were shot by special small-mesh shotgun pellets
in Hungary around Mélykat, Tatahaza, Fels6szentivan, and Cséavoly. The
perpetrators were foreign hunter that collected the prey for restaurants and
collectors. This poaching happened with help of Hungarian hunters.

This terrible damage to wildlife caused a big social and media response.
The Hungarian Ornithological and Nature Conservation Society organised
a demonstration - conservationists lit candles in memory of the 12000
dead protected birds. Nature conservation NGOs submitted a petition to the
ambassador of the country of origin of the hunters so that their authorities
should order a rigorous investigation into the matter. The ambassador
promised to do everything possible to prevent a similar event from happening
again. However, he cannot prevent protected birds migrating from Hungary
being shot elsewhere.

Mohacs Municipal Court sentenced one foreign and one Hungarian defendant
to 3 years 4 months imprisonment each, and four Hungarian and two foreign
defendants to between 10 months and 2 years imprisonment. Three official
hunters were sentenced by Baranya County Court to about one and half
years imprisonment in 2005. They were official hunters of two local hunting
clubs and they served their prison sentence.

Many laws amendment and rule change were suggested following this
scandal. According to one of the suggestions, professional hunters working
for hunting clubs should be employed by the state so that they can better
represent the public interest. Suggestions for modifying hunting and
nature conservation laws were also made. According to this, hunts must be
reported to the nature conservation authority not only in nature reserves but
everywhere. Nature conservationists should also have the right to examine
the harvest. These ideas remained suggestions only. However, poaching
became a separate category in criminal law. Previously, perpetrators could
only be prosecuted for animal cruelty or theft.

UDRZITELNY LOVECKY CESTOVNI RUCH

PrestoZe pachateli byli zahrani¢ni lovci, je nepfedstavitelné, Ze by mistni mys-
livei a myslivecké spolky nevédéli o takovém rozsahu pytlactvi. Tyto myslivec-
ké spolky se snazily pfipad zakryt falSovanim dokladd. Tvrdili, Ze ptaci nebyli
zastreleni, ale odchyceni do siti, a Ze nékteré upytlacené kusy pochazi z jinych
zemi, coZ nasledné vyvolalo také otazky ohledné dlislednosti hrani¢nich kont-
rol a zasadilo obchod s chranénymi druhy zvitat do SirSiho kontextu.

Znalecké posudky a policejni vySetfovani vSak dospély k jinému zavéru. Ptaci
byli zastfeleni specialnimi brokovnicemi v Madarsku v okoli mést Mélykat,
Tatahaza, Fels&szentivan a Csavoly. Pachateli byli zahrani¢ni lovci, ktefi kofFist
prodavali dale do restauraci a sbératellim. Pytlactvi bylo umoznéno za aktivni
Gcasti madarskych lovca.

Toto poskozeni prirody vyvolalo velkou spolecenskou a medialni odezvu. Ma-
darskéa spole¢nost pro ornitologii a ochranu ptirody uspofadala demonstra-
ci. Ochranci pfirody zapalili svicky na pamatku 12 000 mrtvych chranénych
ptaka. Nevladni organizace na ochranu pfirody predloZily petici velvyslanci
zemé, odkud pytlaci pochazeli, aby jejich Gfady nafidily pfisné vySetfeni této
zalezitosti. Velvyslanec slibil, Ze udéla vse pro to, aby se podobna udalost ne-
opakovala. Nelze v8ak zabranit tomu, aby chranéni ptaci migrujici z Madarska
nebyli odstreleni jinde.

Méstsky soud v Mohaci odsoudil v prvnim stupni jednoho cizince a jednoho
madarského obc¢ana ke tfem letlim a ¢tyfem mésiciim odnéti svobody a ¢tyfi
madarské a dva zahrani¢ni obZalované k 10 mésictim az 2 let{im odnéti svo-
body. Tti lovci byli v roce 2005 odsouzeni okresnim soudem v Baranyi k trestu
odnéti svobody na jeden a p(l roku. Byli to profesionalni lovci dvou mistnich
mysliveckych spolk( a trest si odpykavali v plném rozsahu.

Po tomto skandalu bylo navrzeno mnoho zmén zakonu a pravidel. Podle jed-
noho z navrhi by profesionalni myslivci pracujici pro myslivecké spolky méli
byt zaméstnani statem, aby mohli Iépe zastupovat vefejny zajem. Obijevily
se také navrhy na Upravu zakon( o myslivosti a ochrané pfirody. Podle toho
musi byt lovy hlaSeny organu ochrany pfirody nejen v pfirodnich rezervacich,
ale po celé zemi. Ochrana prirody by také méla mit pravo kontrolovat samot-
ny odlov. Tyto poZzadavky ale nebyly uzdkonény. Nicméné se pytlactvi diky
tomuto pripadu stalo samostatnou kategorii v trestnim pravu. Dfive mohli
byt pachatelé stihani pouze za tyrani zvitat nebo kradeze.

Nelegalni lov chranénych ptakl zistava problémem. V letech 2005 az 2021
bylo pytlaky v Madarsku prokazatelné zabito 1 600 kus( chranénych pta-
kd, vétSinou se jedna o pFipady otravy dravych ptak(. Prevence a potlace-
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Killing protected birds remains an issue. 1600 protected birds were killed by
poachers between 2005 and 2021 in Hungary; these are mostly poisoning
cases of birds of prey. The prevention and suppression of poaching is a big
challenge in many places around the world. The real solution is still to come,
and rules and laws alone cannot solve this problem. Hunting takes place
deep in the forest or in remote places, so it is not that difficult to cover
illegal activities. Here, in addition to the rules, hunting ethic determines the
behaviour of hunters. Although hunting ethic is the backbone of the hunting
society, it is hard to see it as an objective measure. Hunting culture, habits
and traditions are different around the world. However, there is a need for
some basic ethical standards that apply to all true hunters.

Questions:
1. Why is poaching a problem on local and international level?
2. What are the likely ecological consequences of this case?

3. Which international conventions deal with the illegal trade of
animals?

4. How can similar nature destructions be prevented?
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ni pytlactvi je velkou vyzvou vSude na celém svété. Na skutecné FeSeni se
stale ¢ekd, avSak pravidla a zakony samy o sobé tento problém nevyresi.
Lov probiha hluboko v lese nebo na odlehlych mistech, takZze neni tak tézké
nelegalni aktivity zakryt. Zde kromé pravidel uréuje chovani myslivcd i mys-
livecka etika. PfrestoZze je myslivecka etika patefi myslivecké spolec¢nosti, je
tézké ji vnimat jako objektivni méritko. Lovecka kultura, zvyky a tradice jsou
po celém svété odlisné. Existuje vSak potfeba nékterych zakladnich etickych
standard(, ktera by méla byt dodrZzovana vSemi skute¢nymi myslivci.

Otazky:

Proc¢ je pytldctvi problémem na mistni a mezindrodni Grovni?

Jaké jsou pravdépodobné ekologické dlisledky tohoto pripadu?

Které mezindrodni umluvy se zabyvaji nelegélnim obchodem se zvifaty?

Jak Ize podobnym ni¢enim prirodnich zdroji zabranit?

SUSTAINABLE HUNTING TOURISM
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